
KUWAIT: Jazeera Airways, the first private
airline in Kuwait and the Middle East,
recently announced the launch of its
Graduate Development Program (GDP),
aimed at growing the Kuwaiti talent in the
aviation industry.  GDP consists of a six-
month training program across various
divisions in Jazeera Airways.  At the end of
the program, graduates will have a full
understanding of the commercial aviation
business and technical fields and expand
their employment opportunities in the pri-
vate sector.

This pioneering, ambitious program is
open to fresh graduates from a wide range
of disciplines seeking hands-on profession-
al experience working with best-in-class
companies committed to providing the
young generation with opportunities to
deepen their knowledge and skills in a
competitive environment. It also serves as
a mandatory passage of all entry level
employees at Jazeera Airways.

Thirty successful candidates were
selected to join the GDP program, who
now are part of Jazeera’s Human Capital.
The program runs through three different
phases - each providing a unique learning
opportunity. During the first month, the
participants are introduced to Jazeera’s
policies and procedures, code of conduct,
employee manual and management princi-
ples. The second phase, which runs over 4,5
months, sees the participants rotate across
the various departments - Engineering,
Sales, Marketing, Finance, Safety, Human

Resources, Flight Operations  Ground
Handling, Flight Control, among others -  to
obtain a 360 degree view on the airline
business and hands-on experience. In the
final phase, the graduates receive technical
training on the operating procedures in the
aviation industry.

Upon successful completion, all high
potential participants are offered the
opportunity to be part of Jazeera Airways
career progression scheme.

This program serves as a testimony to
the Jazeera Airway’s trust in the young
generation and its drive to continuously
injec t  new energy to i ts  remark able
work-force. 

Commenting on the GDP, Dr. Rami Al-
Semaani, VP Human Capital at Jazeera
Airways, said: ‘We are committed to help-
ing shape the future of the Kuwaiti youth
and this dynamic training program is an
ideal vehicle to achieve this. Since its incep-
tion, the program has attracted thousands
of candidates demonstrating the willing-
ness of our country’s graduates to acquire
new skills and their trust that Jazeera
Airways is their partner in growth.’ 

The Graduate Development Program
falls under the Jazeera Airways Corporate
Social Responsibility strategy, which places
great importance on promoting education,
innovation and creativity. The airline
remains committed to supporting value-
adding projects in the future as it seeks to
create positive change and remain an
inspiration to its society.

KUWAIT: Nissan has launched the
all-new Nissan Kicks compact
crossover in the Middle East, its lat-
est addition to the crossover seg-
ment. The all-new Nissan Kicks was
first rolled out in Rio de Janeiro,
Brazil during the 2016 Summer
Olympics held there, and is poised
to add a whole new dimension to
the compact end of the crossover
field in more than 80 countries.

Samir Cherfan, Managing
Director of Nissan Middle said: “The
all-new Nissan Kicks was developed
with the modern urban commuter
in mind, with the aim of delivering
the most innovative, stylish and
functional crossover in its class.
These commuters will appreciate
the car’s ability to deal with the
rough and tumble of the urban jun-
gle courtesy of its advanced chassis
control technology. They will also
love the ease of parking thanks to
the Around View Monitor and the
amazing functionality of the 7-inch
color touchscreen. From the cosset-
ing interior to the bold styling to the
advanced technology, everywhere
you look on the car there is evidence
to back up our belief that Kicks will
be a big hit with young people all
over our region.”

The newcomer is aimed square-
ly at urban driving environments
and combines a robust exterior
and elevated driving position with
compact dimensions for agile per-
formance and manoeuvrability.
The body features an advanced
aerodynamic design, which opti-
mizes fuel consumption and mini-
mizes noise. Kicks is also one of the

first models to realize the concept
of Nissan Intelligent Mobility, ini-
tially presented at the Geneva Auto
Show in 2016.

Intelligent mobility
Nissan Intelligent Mobility uses

smart, relevant technology to make
the driver’s life easier while also
making advances towards Nissan’s
long term goal of zero emission
and zero fatality motoring. Nissan
Kicks targets young people who are

early adopters of such technology
and who appreciate and embrace
the way it can both simplify urban
driving and connect them more
easily to what matters. The
Intelligent Mobility technology
present in Kicks aims to reduce
stress for drivers through innova-
tions such as the Around View
Monitor (AVM) and the Moving
Object Detection system (MOD). 

Using four cameras, placed at
the front and rear of the car and in
both door mirrors, AVM creates a
bird’s eye 360-degree view of the
car which can be displayed on the
central  monitor and used as a
parking aid.

When the MOD system detects a
moving object - a pedestrian, for
example - a warning is sounded to
alert the driver to the hazard and
prevent a potential accident.

Technology-loving Kicks owners

will relish the convenience and sim-
plicity of the suite of systems that
are accessible via the centrally
mounted 7-inch colour touchscreen.
These functions include navigation,
audio, and Bluetooth phone con-
nections. Complementing the
touchscreen, and ideally located in
front of the driver, a further screen in
the main cluster of dials relays infor-
mation from the on-board drive

computer, audio system and naviga-
tion systems, as well as displaying
warnings. Vehicle settings can be
easily adjusted using the four-way
selector on the steering wheel.

Among a host of comfort and
safety technologies included in
Kicks, its chassis control, supported
by advanced electronic systems
known as Active Trace Control,
Active Ride Control and Active
Engine Brake, is a truly outstanding
feature.

Active Trace Control is an inno-
vation that intervenes during driv-
ing through corners to ensure the
intended trajectory is maintained
by discreetly applying brakes to
wheels individually. This has the
effect of preventing a sudden loss
of grip or stability.

Similarly, Active Ride Control,
applies the brakes for a split-second
after the car has encountered large
undulations in the road, to reduce
the “bounce” effect on the suspen-
sion. This simple, effective solution is
lighter and less complex than
expensive and heavy adaptive
damping systems.

To counter the “coasting” effect
often associated with automatic and
CVT gearboxes, Kicks is equipped
with Active Engine Brake. When the
accelerator is released, typically
approaching a corner, engine brak-
ing is applied to stabilise the speed.

In terms of its visual appeal, Kicks
features established Nissan design
signatures such as the V-motion
grille which dominates the car’s
front end. Also present are the
boomerang head and taillights, and
the “floating” coupÈ-style roof with a
“wrap-around visor” look to the
windscreen and side glass. The spa-
cious interior too, is instantly recog-
nizable as a Nissan design thanks to
the “gliding wing” shape stretching
the width of the dashboard. 

Underlining the car’s crossover
stance and inherent strength is its
generous ground clearance
(200mm), which helps provide a
commanding driving position and
a high eye point for excellent all
round visibility. Nissan Kicks has
class-leading fuel efficiency thanks
to its advanced 1.6-liter engine and
lightweight platform. Power is rat-
ed at 88kW (118HP) and torque of
149Nm. 

KUWAIT: Zain and VIVA, Kuwait’s leading telecom
operators, jointly announced the successful estab-
lishment of the first Voice Over LTE (VoLTE) intercon-
nection in the Middle East and North Africa region in
partnership with Huawei, a leading global ICT solu-
tions provider. The announcement was made during
the GSMA Mobile World Congress 2017 held in
Barcelona, Spain in the presence of executive man-
agement representatives from Zain, VIVA, Huawei,
and the GSMA. 

The GSMA led initiative, a first in the MENA
region, will allow a seamless and direct VoLTE-to-
VoLTE HD voice experience between Zain and VIVA
customers. The connectivity was established in a
record time of five months, surpassing previously
established records. The contribution of Huawei’s
highly-flexible infrastructure and expertise was key
to the success of the interconnection and the record
time achieved.

Nabeel Mohammed, Chief Technical Officer of
Zain Kuwait, commented: “Zain’s strategic vision is
centered around innovation and technological
advancement, being the leading telecom company
in Kuwait. Every investment we make is based on the
prospect of improving customer experience, now
and into the future. This latest agreement, in partner-
ship with VIVA and Huawei is a prime example of
innovation and collaboration in the Kuwaiti telecom
sector on a regional level.” 

Eng. Zarrar Khan, Chief Technology Officer at

Kuwait Telecommunications Company VIVA, com-
mented: “We believe it is vital to foster close partner-
ship with “Zain” and “Huawei” in the Kuwaiti telecom
market, to continue providing unique services and
products that satisfy the aspirations of our cus-
tomers.  At VIVA, we have pledged to enrich the lives
of our customers through our innovative strategy
and vision not only as a technology leader, but also
as a truly customer-centric company.

Lan Yun, Vice president of Huawei ME region,
commented: “It is a valuable step forward to enrich
the lives of Kuwait’s people. We hope that Huawei
can have more contributions to the Kuwaiti tele-
com industry in the coming future and build a bet-
ter connected Kuwait.”.

“This is a positive step for the region and will pro-
vide subscribers of all networks with enhanced call-
ing and messaging experiences,” said Alex Sinclair,
Chief Technology Officer, GSMA. “In particular, all par-
ties are to be congratulated for completing a compli-
cated process in an incredibly short time frame. We
hope this example will encourage other markets and
regions around the world to follow suit.” 

Voice over Long-Term Evolution (VoLTE) is a stan-
dard for high-speed wireless communication for
mobile phones and data terminals. Voice calls over
LTE are recognized as the industry-agreed progres-
sion of voice services across mobile networks,
deploying LTE radio access technology as it provides
a more efficient use of spectrum than traditional

voice and meets the rising demand for richer, more
reliable and clear voice services. 

VoLTE brings users a number of significant
improvements. The service enhances the overall user
experience without interrupting their LTE Internet
experience. Connection times will be significantly
shorter, which will come to complement and

improve customers’ experience. Additionally, cus-
tomers making connections on the LTE network
while on a phone call will be able to do so in a
smooth manner without any time lag on the existing
phone call. The VoLTE advancement technology
offers users the chance to perform a clear phone call
while surfing the internet in full speed capacity. 
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KUWAIT: Burgan Bank will  soon be
announcing the lucky winner of its Al-
Thuraya Salary Account. The winner will
be granted a Nissan Patrol SUV. The draw
rewards new and existing customers
who transfer their salary to Burgan bank
a chance to win a Nissan Patrol SUV
every month. 

The draw is part of Burgan Bank’s
approach of rewarding loyal customers
with higher chances of winning while
encouraging new customers to benefit
from the bank’s unique offerings. With
the monthly draw, every KD 10 available
in the account provides the customer a
chance to win. The Al-Thuraya Account’s

features range from the option to hold
money in Kuwaiti dinar and any other
major currencies, access to account-relat-
ed services such as standing orders,
loans and credit cards and much more.
The account has been further developed
in response to offering more benefits
and increasing chances to win.

Customers’ wishing to open an Al-
Thuraya account can do so by simply vis-
iting the nearest Burgan Bank branch
and obtain all the necessary details, or
simply call the bank’s call center on
1804080. For further information, cus-
tomers can also visit the bank’s website
on www.burgan.com. 

Burgan Bank will soon announce 
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