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KUWAIT: The Cadillac XTS is one of the most
technologically advanced production cars in
the brand’s history, delivering the space, ele-
gance and dramatic presence that are brand
signatures, all in a unique package tuned for
a new generation of luxury customers. 

Tailored to provide roominess in a more
efficiently sized package. It offers more inte-
rior space than midsize luxury cars and is
comparable to full-size sedans, particularly in
the rear seat area, where it has 1,016 mm (40
inches) of rear legroom. That’s about four
more inches than competitors.

And when it comes to trunk space, the
XTS is in a league of its own, with 509 L (18
cubic feet), exceeding both midsize and full-
size competitors. For XTS customers, the car-
go advantage means room for five or more
suitcases.   

XTS’s hardware and spatial dimensions are
the foundational layers that support excep-
tional surface detail. Multidimensional ele-
ments, including the grille, headlamps and
accent lighting, coalesce to give the XTS a
presence and attention to detail unlike any
Cadillac that has come before it. 

The XTS’s surface details also convey a
more nuanced design philosophy, bringing
elegance with refined, graceful forms and
surfaces working harmoniously with estab-
lished Cadillac linear forms. 

Nine exterior colors are offered:  Red
Passion Tintcoat, Dark Adriatic Blue Metallic,
Crystal White Tricoat, Radiant Silver Metallic,
Black Raven, Stellar Black Metallic, Phantom
Grey Metallic, Deep Amethyst Metallic and
Bronze Dune Metallic.

Like the exterior, the XTS’s cabin extolls a
multidimensional philosophy in a bold, ele-
gant design that is also very efficient in the
ways it encompasses passengers and cargo.
It represents Cadillac’s expression of luxury
also in its use of authentic materials and
unprecedented connectivity.  Vspor t
Collection models feature a fully wrapped
leather interior with microfiber sueded head-
liner, as well as premium wood trim on the
steering wheel, console, center stack, instru-
ment panel and door panels.

Seating trim is offered with Soleil Keisel
leather seating surfaces or premium Opus
full leather - both with perforated detailing.
Heated and ventilated seats are also offered. 

At the heart of CUE, the vibrant, eight-
inch-diagonal LCD multi-touch sensitive
screen - with proximity sensing and haptic
feedback - is seamlessly integrated in the top
of the central instrument panel. It displays
CUE’s home page, which resembles a smart-
phone screen, with large, easy-to-target
icons that execute commands. Capacitive
technology on the screen and faceplate
enables consumers to use the same “swipe,”
“pinch” or “spread” gestures common to most
popular smartphones and tablets. 

CUE also provides phone integration tech-
nology with Apple CarPlay, which allows
smartphone users to connect with applica-
tions such as navigation, hands-free text
messaging, entertainment and news directly
through the display screen. Inductive wire-
less charging is also new and allows users to
charge their compatible smartphone with-
out the need to plug it in. 

The Cadillac Twin-Turbo 3.6L V-6 head-
lines the XTS’s powertrain lineup and is stan-
dard on Vsport models, delivering SAE-certi-
fied 410 horsepower (306 kW) and 369 lb-ft
of torque (498 Nm) - making it one of the
most power-dense six-cylinder engines in
the segment. The XTS’s standard 3.6L V-6 is
rated at 304 horsepower (226 kW) and 264
lb-ft of torque (355 Nm). Lightweight fea-
tures help reduce overall weight for greater
efficiency and a more favorable front-to-rear
weight balance. 

The engines are matched with six-speed
automatic transmissions with tap-shift control. 

Premium Care Program
Yusuf Ahmed Alghanim & Sons

Automotive’s showcases the company’s com-
mitment to enhance customers’ unique
Cadillac experience by offering customers
peace of mind with a comprehensive insur-
ance program. In addition, all Cadillac owners
will enjoy service and maintenance for four
years or 100,000 km, warranty for 4 years or
100,000 km, 24-hour roadside assistance any-

where in the Middle East for four years (unlim-
ited miles) plus a courtesy transportation and
a replacement vehicle upon availability.

Adding to the luxury experience, Cadillac
offers its customers in Yusuf Ahmed Alghanim
the highest quality of services. The service
center is equipped with a large variety of the
most advanced equipment operated by a
team of skilled professionals and effective
consultants who ensure timely service.

Visit Cadillac Alghanim showroom today
at the Four th Ring Road next to Safat
Alghanim. 

KUWAIT: For the ninth year in a row, National
Bank of Kuwait (NBK) has been awarded the
“Best Private Bank for 2017 in Kuwait ” in
Euromoney’s Annual Survey surpassing global
banks in wealth management and private
banking services. NBK topped the list of nomi-
nees, outmatching renowned international
banks in the field of Private Banking Services.  

Euromoney’s Annual Survey data is com-
piled from the industry’s experts and analysts
worldwide. NBK’s Best Private Bank award
include: “Best Private Bank in Kuwait ”.
Mahmoud Ezzedine, NBK’s Deputy General
Manager, Private Banking Group, received the
awards at a glittering dinner and awards cere-
mony recently held in London.  

“Awarding NBK the prestigious title of “the
Best Private Banking Services in Kuwait” for
another year, surpassing renowned global
banks and financial institutions, reflects the
constant confidence the customers vest in NBK
and their appreciation of the outstanding quali-
ty of its services and products,” said Ezzedine.
“This award is another testimony of NBK’s lead-
ing position as the highest-rated bank in the
Middle East and among the 50 safest banks in
the world.”

He added “the excellent, strong and durable
relationships NBK has always maintained with
its high net-worth customers, enabled the bank
to assume a unique and leading position in the
field of wealth management and private bank-
ing on both local and regional markets. NBK
also succeeded in maintaining the highest serv-
ice quality standards while consistently
endeavoring to provide the most innovative
spectrum of investment and wealth manage-
ment products and solutions to satisfy the
increasingly changing needs of customers.” 

“Thanks to its largest local and international
network strategically located in the major world

financial centers, NBK has always maintained a
dominant and advanced position to provide the
best banking and investment solutions that cov-
ers a wide range of international markets, taking
into consideration the specific profile of each
and every customer,” noted Ezzedine. 

“I take this opportunity to express my sin-
cere thanks and gratitude to both the trust of
NBK clients as well as the invaluable efforts of
the Private Banking team at NBK that enabled
the bank to win such a prestigious title,” said
Ezzedine.

Euromoney is a leading British Financial
magazine that organizes annually this event.
The Private Banking Awards event covers over
60 countries each year. The results are voted by
experts and analysts worldwide. The results are
also based on other major criteria such as the
services provided, asset management, wealth
management and client relationship manage-

ment. For more information on this award
please visit www.euromoney.com; 

NBK continues to enjoy collectively the high-
est credit ratings in the region from the three
international rating agencies Moody’s, Fitch
Ratings and Standard and Poor’s. The Bank’s rat-
ings are supported by its high capitalization,
prudent lending policies, and its disciplined
approach to risk management, in addition to its
highly recognized and very stable management
team. NBK was also named among Global
Finance’s list of the 50 safest banks in the world
for the eleventh consecutive time.

NBK enjoys the widest banking presence
with a local and international network reaching
4 continents. NBK’s international presence
spans many of the world’s leading financial
centers including New York, Europe, GCC,
Middle East,  Singapore as well  as China
(Shanghai). 

NBK awarded ‘Best Private 

Bank for 2017 in Kuwait’ 
Euromoney recognition for ninth year in a row

BARCELONA: Phones rugged enough to
survive falling from the sky or resistant to
foaming hand soap-just some of the spe-
cial features mobile phonemakers are
offering to appeal to niche markets.

“The smartphone market is so enor-
mous that even having a phone that is
targeting a niche can still sell hundreds
of thousands, if not millions of units over
its life,” said Ian Fogg, head of mobile
research firm IHS. “1.5 billion smart-
phones will ship in 2017. Even a compa-
ny that is targeting a fraction of a percent
can still have a product with very signifi-
cant volumes.”

Several “niche phones” were on dis-
play at the four-day Mobile World
Congress in Barcelona which wraps up
today seeking to attract markets ranging
from adventure sport enthusiasts to busy
mothers. Bullitt Group, a small British
firm, showcased its extremely rugged
phones that carry the branding of US
construction giant Caterpillar which can
withstand heat up to 120 degrees Celsius
(248 degrees Fahrenheit) and tempera-
tures as low as minus 20 degrees Celsius.

The devices are also waterproof and
come with a thermal imaging camera.
Bullitt sells over a million Caterpillar
phones a year. They are popular  with ski
instructors, builders and others with
rugged jobs or who like outdoor activi-
ties. The phones have an ardent fan base.
Videos posted on YouTube by satisfied
customers show the devices surviving
falls into fresh cement, falling down a
flight of stairs or being run over by a car.

“We have even had one of our phones
fall out of someone’s backpack when
they were parachuting and land and
work afterwards. It got banged up on the
way down but it was still working,” said
Bullitt’s chief executive Peter Stephens.
Bullitt plans to launch a Land Rover-
branded phone later this year that tar-
gets adventurers. The company is reluc-
tant to reveal details but Stephens said it
will “have elements that appeal to some-
one who is away from energy sources for
a very long time”.

Help for seniors
Bullitt released a Kodak smartphone in

December that features a retro design
and a high-powered camera and software
with exceptional tools to edit images.

“We have got a huge list of niches that
you could enter,” said Stephens. Swedish
telecoms firm Doro began focusing on
creating easy-to-use phones for the elder-
ly a decade ago and is now the market
leader in Europe in this segment. The
devices feature large icons, easy menus
and loud, clear sound as well as an alarm
button that can be used to alert relatives
in case its user needs help.

The company also makes it possible to
manage its smartphone’s settings
through a web service so more tech-savvy
friends or family can help users add con-
tacts or adjust the device’s volume from
miles away. “We realised that there was a
segment in the market that nobody was
really focusing on and that has a real
need. Seniors feel lost, they feel aban-
doned,” said Doro’s marketing manager
Caroline Kristensson Helin. Smartphones
with extra strong security measures to
prevent hacking were also on display that
target financial sector employees.

Reaching customers 
Japan’s Kyocera launched a new smart-

phone last month that is resistant to
foaming hand soap and includes an app
that allows users to scroll through recipes
using just hand gestures. The features are
convenient “for people like busy mothers,”
said the company’s general manager for
strategic business planning, Takashi
Nohara.  However, reaching customers
who may be interested in a niche phone
can be a challenge, said David Eberle, the
vice president of French firm Crosscall
which makes phones geared for outdoor
activities. “Most users do not know that
something else exists in the market,” he
said. The company sells its phones in
sporting goods stores. “The real challenge
for these small brands, these small niche
products, is finding what volumes do they
need to be profitable,” said Fogg. — AFP

Phonemakers chase niche 

markets with key features

BARCELONA: Visitors check the new Nokia 3310 at the Mobile World Congress
in Barcelona yesterday. The Mobile World Congress that started on 27 Feb will
end today. — AP

BARCELONA: The car of the future will let you pay
for petrol or parking directly from your vehicle
and receive traffic alerts and restaurant recom-
mendations from your onboard digital assistant.

Connected cars-or “mobile phones on wheels”-
will be able to do those things and more, includ-
ing communicate with each other on the road
and with the infrastructure around them through
their computer networks.

And they will, of course, be able to drive them-
selves.  Prototypes, fitted with the next generation
5G wireless communications network, turned
heads at the Mobile World Congress (MWC) in
Barcelona.But as the excitement and novelty over
connected cars grows, vehicle, tech, and telecom
firms are struggling with how to handle the
inevitable legal and ethical issues. Add to that the
risk of cyberattack and reliability issues surround-
ing a fast and stable internet connection and con-
nected cars face many obstacles before they can
ever be set loose.

“Connected cars pose a significant risk from a

cybersecurity perspective,” said Jeff Massimilla,
head of cybersecurity at General Motors, during a
discussion at the MWC. This is the industry’s
biggest worry: hacking. A hacker could easily take
over a car’s network and disable brakes, the trans-
mission, or simply shut the car down.

And that worry is hardly unfounded:
Connected cars were hacked in 2015 during test-
ing. According to data presented Monday by
Masayoshi Son, chief executive of telecoms giant
SoftBank, cyberattacks against connected
objects-objects with internet connectivity-have
multiplied by four and five times between 2015
and 2016. To mitigate the risks, telecom and vehi-
cle firms have teamed up to enhance collabora-
tion. “We cannot do it alone,” said tech executive
Ogi Redzic, who heads the connected vehicles
services at Renault-Nissan. Renault-Nissan part-
nered with Microsoft last September, and its cars
plan to use Microsoft Cortana as a digital assistant.

Three years ago, Volkswagen acquired
Blackberry’s European research and development

centre, a group of 200 engineers, to update its
connected software.

‘Bandwidth issues’ 
The success of connected vehicles will also

hinge on the ability of an internet network to
enable lightning-quick downloads or support
split-second activities, such as the automatic traffic
movement of driverless cars. The current 4G stan-
dard enables fast broadband access via mobile
smart phones, but government and manufacturers
see the next generation enabling connection
speeds of up to 1,000 times faster than current
ones. “When there will be many (connected) cars
on the roads, there will be flow and bandwidth
issues to make the system work,” said Guillaume
Crunelle, an automotive analyst at Deloitte.  The
new, fifth generation of mobile networks is expect-
ed to enable communications between cars and
infrastructure, automated manoeuvres such as
overtaking and braking, and emergency warning
and call systems, among others. — AFP

Cars of the future to become ‘mobile phones on wheels’

Cadillac Alghanim launches 2017 XTS in Kuwait 

XTS delivers the space, elegance and dramatic presence 


