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TOKYO: A shop manager shows off a period Japanese pressing of The Beatles’ final studio album ‘Let It Be’ at the
RECOfan music shop in Tokyo’s Shibuya district.—AFP photos

TOKYO: Three decades after it aban-
doned vinyl production, Sony says it will
start making records again on the back
of surging demand for the retro music
format. A factory southwest of Tokyo
will be churning out freshly pressed
records by March next year, Sony Music
Entertainment said yesterday. The
Japanese giant stopped making vinyl
records in 1989, a company spokesman
said, as consumers flocked to compact
discs and other emerging music tech-
nology.  Major music market Japan pro-
duced nearly 200 million records a year
in the mid-seventies, according to the
country’s recording industry association.
Sony was a major global player in the
development of CDs, which have since
taken a back seat to download and
music streaming. Vinyl has been making
a global comeback as it attracts not only
nostalgic older consumers but also
younger generations. Japan’s sole
record maker Toyokasei is struggling to
keep up with the resurgence in vinyl
demand, the influential Nikkei newspa-
per reported.

Sony is now scrambling to find older
engineers familiar with how to make
records, it added. Panasonic re-launched
its legendary Technics SL-1200 turntable
several years ago as the market picked
up. Sony did not say what music it will
release in record format. The Nikkei said
the lineup will include popular Japanese
songs from the past, including Sony-
owned titles, as well as chart-topping
contemporary albums. 

Global vinyl revenue will top $1.0 bil-
lion this year while sales of CDs and digi-
tal downloads continue to fall, accord-
ing to estimates from consulting firm
Deloitte. In Britain, where vinyl’s rebirth
has been particularly pronounced,
records generated more revenue than
advertising-backed tiers of streaming
platforms last year.—AFP 
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SYDNEY: Rio Tinto shareholders yes-
terday overwhelmingly supported the
sale of most of the mining giant’s
Australian coal assets to China-backed
Yancoal, paving the way for the com-
pletion of the deal. Shareholders for
the world’s second-largest miner,
which is dual-listed in Britain and
Australia, voted 97.2 percent in favor
of the US$2.45 billion offer at their
respective annual general meetings,
Rio said in a statement. Shares in Rio
were trading 3.28 percent higher at
Aus$63.35 late afternoon in Sydney.

The decision came days after Rio’s
board said it favored Yancoal over two
bids for the assets in New South Wales

state from Swiss commodities giant
Glencore, which were more than
US$100 million higher. Rio had added
that the Yancoal deal was expected to
be completed faster due to greater
funding and regulatory certainty.
Yancoal has already been given the
green light by Australia’s Foreign
Investment Review Board, while the
Glencore plan would be subject to
regulatory approval. Rio, which in
February reported a surge in annual
net profit thanks to improving com-
modity prices, is selling Coal and
Allied in a divestment drive that ana-
lysts expect will lead to a complete
exit from the sector.—AFP 
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World Bank

raises $500 mn with

pandemic bonds

WASHINGTON: The World Bank raised $500 million to
finance rapid response to disease outbreaks, including
through sale of its first-ever “pandemic bonds,” the bank
announced Wednesday. Drawing on the slow response to
the 2013 Ebola outbreak in Africa in which thousands died,
the World Bank designed the Pandemic Emergency
Financing Facility (PEF), to channel surge funding to devel-
oping countries facing the risk of a pandemic.

“With this new facility, we have taken a momentous
step that has the potential to save millions of lives and
entire economies from one of the greatest systemic threats
we face,” World Bank Group President Jim Yong Kim said in
a statement. “We are moving away from the cycle of panic
and neglect that has characterized so much of our
approach to pandemics.”

The fund will provide $500 million over the next five
years through a combination of sales of the bonds and
derivatives, cash and future commitments from donor
countries, the World Bank said in a statement. Germany
provides initial cash injection of 50 million euros. The PEF,
announced in May 2016 at the Group of 20 finance minis-
ters meeting in Japan, was oversubscribed by 200 percent.
The PEF covers six viruses that are most likely to cause a
pandemic, including those responsible for new influenza
pandemic virus A, SARS, MERS, Ebola, Marburg, and others
like Crimean Congo, Rift Valley and Lassa fever.—AFP 

STOCKHOLM: Swedish clothing giant Hennes and Mauritz
(H&M) yesterday announced a stronger than expected profit
in the second quarter thanks to the opening of new stores
and better cost control. Net profit for the period between
March and May stood at 5.9 billion kronor, up by 10 percent,
while turnover also rose 10 percent, to 59.5 billion. Operating
profit was 7.6 billion, significantly higher than market expecta-
tions averaging 7.0 billion, according to the financial agency
SME Direkt.

“The profit increase in the second quarter is mostly
explained by continued expansion and tight cost control,” the
Swedish group said in a statement. H&M continues to open
physical stores around the world to compensate for the
downturn, and even decline, in its profitability, amid fierce
competition from online sales platforms. “Customer behavior
and expectations are changing at an ever-increasing pace,
with a greater and greater share of sales taking place online,”
chief executive Karl-Johan Persson said in a statement, adding
this “brings great opportunities for the H&M group”. 

“I’m hearing that we are lagging behind in e-commerce,
but we are convinced that our strategy ensures the conditions
for our long-term growth,” told a news conference. H&M
expects to increase its annual online sales by 25 percent in the
coming years, while total sales are expected to grow by only
seven percent in June (down from the eight percent increase
in June 2016), a crucial month for summer sales.  In the sec-
ond quarter, the Swedish company further expanded its
online offer, which is now available in 41 markets. 

It plans to embark on the immense Indian market in 2018.
The growing online shopping trend is weighing heavily on
H&M’s share price on the Stockholm stock exchange, where it
has lost nearly 40 percent of its value since November 2015. In
recent weeks, analysts have speculated about H&M’s potential
withdrawal from the stock market via a share buyback by the
Persson family. 

After a strong opening yesterday, shares fell and then
recovered, trading up 1.9 percent at 208.6 kronor on the
Stockholm stock exchange at 0942 GMT. 

As of May 31, H&M had 4,498 physical stores with a net
opening of 147 points of sale since the beginning of the year.
In Germany, its biggest market, H&M posted an eight percent
sales increase in the quarter, compared to one percent in the
United Kingdom, four percent in France, six percent in China
and nine percent in the United States. However, these figures
are much less flattering in local currencies.—AFP 
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TOKYO: Vinyl records for sale are seen on display at the RECOfan music shop in
Tokyo’s Shibuya district.


