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LONDON: This file photo shows the logo of social networking website
‘Facebook’ displayed on a computer screen in London. —AFP

SAN FRANCISCO: Facebook said Tuesday it
now counts two billion active monthly users,
as the social  giant ’s  founder Mark
Zuckerberg highlighted his new mission-not
just connecting people, but helping them
find common ground. “As of this morning,
the Facebook community is now officially 2
billion people!” Zuckerberg wrote in a post
mark ing the milestone.  “ We’re mak ing
progress connecting the world, and now
let’s bring the world closer together,” he
wrote. “It’s an honor to be on this journey
with you.”

Facebook’s announcement came as it
works to redefine its  purpose,  led by
Zuckerberg who traveled the US this year to
better understand what people want out of
the social network. “We realize that we need
to do more too,” the 33-year-old said in a
recent interview with CNN Tech. “It’s impor-
tant to give people a voice, to get a diversity
of opinions out there, but on top of that, you
also need to do this work of building com-
mon ground so that way we can all move
forward together.” The firm’s new mission
statement says it seeks “to give people the
power to build community.” 

Zuckerberg’s message was echoed by

Naomi Gleit, a vice president at the internet
giant, who credited the millions of small
communities emerging within Facebook for
helping drive growth. More than a billion
people take part each month in Facebook
“groups”-built around everything from sport-
ing interests to humanitarian projects, she
said in an online post on Tuesday.  For
Gartner analyst Brian Blau, Facebook appears
to be striving to become “more of a commu-
nity company than a technology company.”
He noted that Facebook’s role in last year’s
contentious US election-during which social
networks were awash in misinformation-may
have been a motivating factor.

TV shows
Founded in 2004, the social media behe-

moth hit the billion-user mark five years ago.
“These billion levels are significant mile-
stones; and certainly it is a lot of people
around the planet,” said Blau. “It goes to
show the power of community, and how
people are naturally drawn to each other.” As
it has grown, Facebook has updated features
to fend off challengers such as Snapchat and
adapt to trends such as the migration of
news and streaming video online. —AFP
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DUBAI: While the number of businesses
investing in IoT across all markets continues
to grow, recent research shows that 60 per-
cent of IoT initiatives stall at the proof-of-con-
cept (POC) stage. This highlights that compa-
nies today are still struggling with the key
challenges of IoT, including the need for
more flexibility, greater security, and the abil-
ity to address new use cases. Cisco Jasper has
been partnering with service providers to
help its customer base, which has grown
from 3,500 to 11,000 enterprises in the past
year alone, to overcome these challenges
and accelerate their IoT success.

To continue to meet the exponential
demand for IoT solutions and in keeping with
Cisco’s dedication to helping customers get
from paper to successful IoT deployment
more quickly, today Cisco Jasper introduced a
new expanded model to bring the benefits of
its IoT connectivity platform- Control Center-
to a broader audience. Control Center 7.0
addresses business’ needs for greater flexibili-
ty with a new multi-tiered IoT platform that
gives companies various options to meet
their specific needs, regardless of which stage
of IoT implementation they are in. 

This new platform is also paired with a
new set of Premium Services that address
previously unmet needs in the industry relat-
ed to IoT monetization and security. “We first
introduced our Control Center IoT connectiv-
ity management platform to the market over
10 years ago, and since then it has become
the largest IoT platform with over 43M
devices being managed today, and more
than 1.5M new devices being added per
month,” said Jahangir Mohammed, GM of IoT
at Cisco. 

“What we’ve learned from enabling IoT
success for our 11K customers is that compa-
nies have different needs at different stages

of their IoT journey. So today we’re introduc-
ing the biggest evolution of our Control
Center IoT platform ever, providing a flexible
model and new Premium Services that help
meet the needs of customers at any phase.”   

With Control Center 7.0, Cisco Jasper is
introducing a unique approach to IoT solu-
tions unmatched in the industry, giving cus-
tomers and service provider partners the
flexibility to select and customize the capa-
bilities and services that are right for their
deployment, while also providing an easy
path for growth as their IoT businesses scale.
Control Center 7.0 provides this flexibility by
being the first IoT platform to offer:

Advanced Capabilities: A new tier of the
platform - Control Center Advanced - caters
to customers with more sophisticated
deployments that need greater capabilities.

Premium Services: The introduction of
our first two Premium Services, compatible
with Control Center, enables customers to
solve for previously unmet IoT business
needs. The Threat Protection and Smart
Security (TPSS) service provides an IoT-specif-
ic solution to protect against malware and
phishing attacks, and is built on Cisco

Umbrella. The first applications of TPSS will
be in the Connected Car industry. The second
service, Traffic Segmentation, provides a new
solution to support different types of rev-
enue generation models. Cisco Jasper service
providers can customize Premium Services to
meet their customers’ specific needs.   

LPWAN Support: Control Center 7.0
extends the platform’s capabilities - including
the platform’s global reach and scale via sup-
port for cellular networks - to low power
devices via support for multiple LPWAN tech-
nologies, including NB-IoT and LTE-M.

AT&T, a Cisco Jasper service provider
partner, is integrating these additional capa-
bilities to meet IoT needs for a broad range
of industries. The platform will be called
AT&T Control Center Advanced, and will be
paired with AT&T Premium Services. “We
work with companies of every size and
across every industry. No two companies
are in the same stage when it comes to their
IoT initiatives,” said Chris Penrose, President,
IoT Solutions, AT&T. 

“Control Center Advanced will enable us
to meet our customers’ needs no matter
where they are in their IoT implementation -
from initial deployment to scaling to millions
of devices. Our collaboration with Cisco
Jasper helps us put our customers in charge
of their IoT solutions worldwide with addi-
tional security features, analytics and
automation rules to increase their ROI.”

Control Center 7.0 is the first version of
the IoT platform to integrate multiple Cisco
technologies, delivering on the promise
made at the time of Jasper’s acquisition to
combine the power of Cisco’s portfolio with
the world’s leading IoT connectivity manage-
ment platform. As a result, Control Center 7.0
solves the biggest challenges companies cur-
rently face in IoT with:

Multi-layer Security: Expanding upon
Control Center’s existing security capabilities,
users now get multi-layered security controls
including closed user groups, two-factor
authentication, white listing capabilities and
more to identify and solve known issues.

Collaboration: Integration with Cisco
Spark gives users the ability to easily collabo-
rate on issues with connected devices,
enabling them to lower resolution time and
manage costs. Enhanced Analytics: New
reports on historical trends of device behavior
and usage enable users to take action on
issues that impact performance, costs and
security.

Support for Low Power Devices: Control
Center 7.0 is the first commercially available
IoT platform that supports the management
of IoT devices across cellular, NB-IoT and LTE-
M networks to accommodate a wide range
of use cases.

“When we acquired Jasper, we made a
promise to the industry that Cisco and Jasper
would be more than the sum of our separate
parts - that we would create something bet-
ter together,” said Rowan Trollope, SVP and

GM of IoT and Applications at Cisco. “This is
the realization of that promise. And what
we’ve built in the past year has surpassed
even our lofty expectations.” With Control
Center 7.0, Cisco Jasper has created a single,
integrated solution to address the needs of
both Information Technology (IT ) and
Operational Technology (OT) professionals. 

Previously, Control Center - which auto-
mates and manages connectivity of devices
on cellular networks globally - was a stand-
alone offering. Today, Control Center 7.0 is
yet another proof point of Cisco’s leading
innovation in IoT solutions, and is now
compatible with Cisco’s broader IoT
Operations Platform, which integrates
Connection Management, Data Delivery
and Fog Computing for a complete end-to-
end solution. And this complements the
Cisco DNA offerings, which are delivering
the next generation of networks to provide
new levels of security, analytics and
automation to enable exciting new IoT,
cloud and mobile experiences. As a result,
customers in any industry can now manage
IoT from the edge to the cloud. 

Cisco Jasper removes obstacles to implement IoT

SHENZHEN: China drone-maker
DJI is betting on flying machines
that shoot pesticide instead of pho-
tos to fend off growing competition
in the global remote-controlled air-
craft market. The world leader in
the civilian drones sector is switch-
ing its focus from leisure photogra-
phy to more professional uses for
its unmanned aerial vehicles, and it
sees agriculture as the future for
the burgeoning industry. 

DJI’s campus lies within the High
Tech Park of the southern city of
Shenzhen, China’s Silicon Valley,
where visitors are treated to a show-
room featuring an array of drones.
Half the space of the showroom is
dedicated to the recreational
machines like the Phantom series,
while the other half shows off the
“enterprise” drones for agriculture,
public safety, professional photog-
raphy or film-making. Propelled by
rotors, the tiny crop dusting aircraft
can carry a liquid payload of 15 kilo-
grams to spray fields.

Piloted from a distance, one
drone can cover the same surface
as around 30 people and it does
the job more efficiently, said Jiang
Sanchun, manager of a small com-
pany that operates pesticide
drones for farmers in northern
China. “Within five years, we went
from drones that only took photos
to machines specialized in first aid
or agriculture,” DJI vice president
Paul Xu said at the company’s
headquarters in Shenzhen.

Fighting fires    
DJI was founded in 2006 in an

apartment in Shenzhen by Frank
Wang, a young graduate with a pas-
sion for model planes. The company
now makes almost two-thirds of the
world’s civilian drones, according to
an estimate by Frost & Sullivan, a
market research company. Its over-
all revenues reached $1.5 billion last
year. Xu boasted that DJI “created a
new market” in 2013 when it
launched its Phantom drone with

high-definition cameras.
Some 75 percent of its drones

are sold abroad, mostly in the
United States and Europe, and they
are popular among people flying
the crafts for fun or to take aerial
photos. A drone that landed on the
White House lawn in 2015 was a DJI
Phantom. US authorities issued
new rules last year that clear the
way for small, commercial drones

to operate across American air-
space, while European Union regu-
lators are trying to catch up. With
competition on the rise, DJI is look-
ing for new markets.

In late 2015, it launched Agras
MG-1, an octocopter, or eight-rotor
drone, which can carry pesticide or
fertilizer. “A drone can monitor
energy networks in hard to reach
areas or support public security
missions,” Xu said. Chinese police
use thermal cameras to track down
fugitives. In Brazil and California,

firefighters use them to get a com-
plete, bird’s eye view of a blaze.
Zoom lenses can help authorities
locate people in rescue missions in
remote areas.

“DJI is entering these enterprise
markets because that is where their
customer base takes them,” said
Susan Eustis, president of US-based
firm WinterGreen Research.
Worldwide drone sales soared by

60 percent last year, according to
the Gartner consulting company.
Sales are expected to reach $6 bil-
lion this year and nearly double to
11.2 billion by 2020. Drones for
commercial uses represent six per-
cent of the market, but a whopping
60 percent of revenue.

“We do see the DJI market domi-
nation as likely to continue for the
next five years with no serious chal-
lengers,” Eustis said, noting that the
company has the ability to roll out
new products within months.

Not a winner   
But the Chinese firm is far from

dominating the enterprise drone
market. While DJI commands half
the general market in small drone
sales in North America, its share falls
dramatically for the higher priced
machines. In the battle for drones
costing more than $7,500, DJI has a
33 percent market share in North
America, said Colin Snow, chief

executive of Skylogic Research, a
consultancy in the drone market. 

Snow, writ ing in a research
note, said DJI’s strategy of trans-
forming existing products to fit
the enterprise market “is not a win-
ner ”,  noting that brands l ike
Lockheed Martin are better known
among companies.  But with a
quarter of DJI’s 8,000-staff dedicat-
ed to research, Xu said the compa-
ny was capable of producing “the
necessar y cocktail  of  complex
technologies”. —AFP

China drone king 
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SHENZHEN: In this picture a drone flies in the showroom of the DJI headquarters in
Shenzhen. —AFP

DUBAI: Mimecast Limited (NASDAQ: MIME), a lead-
ing email and data security company, yesterday
introduced the Mimecast Case Review App to its
Mimecast Email Archiving service. The Mimecast
Case Review App offers fast, accurate first-pass
review for email in response to audits, compliance
reviews, legal claims, and other investigations. The
Mimecast Case Review App provides Early Case
Assessment (ECA) search tools that allow e-discov-
ery administrators and compliance professionals to
collect, identify, review, cull and preserve relevant
emails and attachments quickly and effectively. 

A key driver for this new feature is the upcoming
European Union (EU) directive General Data
Protection Regulation 2016/679 (GDPR). Starting in
May 2018, GDPR poses new burdens and risks for
global organizations that maintain or process per-
sonal data of EU residents. Searching and qualifying
semi-structured data poses unique challenges and
often a single case may involve vast numbers of
messages. The Mimecast Case Review App provides
a set of tools for selecting relevant subsets of archive
data for conducting e-discovery, compliance, and

other investigative search-
es, and for sharing them
quickly and securely with
reviewers.

The Case Review App
also offers reviewers an
intuitive workspace for
marking messages for rele-
vance, privilege, and other
criteria. This simplifies the
first-pass review process,
reduces the volume of
email files to be exported,

and reduces time and cost through effective in-
house email review. Mimecast Case Review App is
part of the Mimecast Enterprise Information
Archiving (EIA) platform, which was named a leader
in the 2016 Gartner Magic Quadrant for EIA. After
implementing Mimecast Email Archiving, Texas-
based law firm, Harris, Finley and Bogle, P.C.
(HFB),saw a 66 percent reduction in IT administra-
tion time, through intuitive management of archiv-
ing, security, and mailbox continuity services.

Streamlining GDPR
GDPR requires organizations put in place necessary

measures to mitigate risks to the personal data that they
handle. Among other provisions, the GDPR will require
organizations - quickly and without compensation - to
respond to EU residents’ queries about how their per-
sonal data is used, and to purge their data upon request.
The robust filtering, tagging, and annotation features of
the Case Review App, coupled with the fast search and
e-discovery performance of Mimecast Archiving, help
legal and compliance professionals simplify and stream-
line management of these queries and requests.

“With the impending GDPR deadline quickly
approaching, admin will require a process that can
quickly and accurately scan through archive data. Email
first-pass review is a vital component of eDiscovery, but
often admin are competing against tight deadlines and
other priorities. Casting too wide a net for searches
leads to massive amounts of data that is often redun-
dant or obsolete,” said Neil Murray, chief technology
officer at Mimecast. “The Mimecast Case Review App
can streamline this process, improving e-discovery
effectiveness while also reducing legal costs.” 

New Mimecast archive cloud 

capability streamlines GDPR

Rowan Trollope
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LONDON: Steven Malone, direc-
tor of security product manage-
ment at Mimecast, commented,
“The rapid pace of this new Petya
ransomware attack points at
another worm that can spread
from computer to computer by
itself. Many commentators think
WannaCry came from hackers in
Russia, perhaps as an experiment
that escaped early. Therefore it’s
not too surprising that Ukraine’s
critical national infrastructure has
been crippled today while other firms in
Europe may have been hit in the crossfire.

As with the early stages of the Wannacry
outbreak, the bitcoin wallet associated with
this ransomware is not seeing high volumes
of payments.  Six people globally have cur-
rently paid the ransom, suggesting this won’t
be a financially-successful attack. A cyber
resilience strategy that acknowledges that
attacks are likely to continue and will some-
times be successful is required. Defence-in-
depth security and continuity plans are need-
ed to keep critical services running every time
they are attacked.”

Ransomware protection advice 
“This new outbreak once again highlights

the disruptive power of ransomware like
never before. Simply by encrypting and
blocking access to files, critical national serv-
ices and valuable business data can be dam-
aged. Mimecast advises organizations never
to succumb to the pressure to pay the ran-

som to regain access to their
applications and data. There is no
guarantee this will unlock files
and further motivates and
finances attackers to expand their
ransomware campaigns.”

Email has traditionally been
the primary attack route for ran-
somware. Attackers often send
Microsoft Office documents with
malicious macros that download
and install malware. This includes
Word, Excel, PowerPoint and also

PDFs. Clever social engineering will trick
employees into enabling the macros and
delivering the ransomware payload.

Data backups 
Preventive measures alone can’t keep up

with the fast-evolving nature of ransomware
attacks and as this attack highlights, there are
many ways for an infection to enter an organi-
zation. It’s vital you regularly backup critical
data and ensure that ransomware cannot
spread to backup files. Ransomware can take
time to encrypt large volumes of files, particu-
larly across a network share.  It is imperative to
ensure your back-up window is long enough
to go back before any infection begins.
Backup and recovery measures only work
after an attack, and cost organizations in
downtime and IT resources dealing with the
attack and aftermath. You must be able to
continue to operate during the infection peri-
od and recover quickly once the infection has
been removed.”

Mimecast talks about 
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