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Al-Sayer Group
Corporate Excellence
Department invited

prominent jury members and
held a screening event to
nominate winners of the 11th
Toyota Dream Car Art
Contest, one of the largest
global art contests for chil-
dren from Kuwait. Toyota
Dream Car Art Contest
engages children from all
over the world to dream and
get inspired to share and
draw novel and creative ideas
about their dream cars.

According to Mohamed
Nasser Al-Sayer Board
Member and Chairman Al-
Sayer Group CSR Committee,
“At Al-Sayer we cherish this
global platform to promote
children of Kuwait at interna-
tional level. Such competition
is helping them to think dif-
ferently, unconventionally,
and to imagine futuristic
mobility dreams that makes
all of us wonder.Also this
engages them to be con-
cerned about society, envi-
ronment, being healthy, and
show empathy towards other fellow living beings.”

The Kuwait National Contest which was conducted for
over three months collectedimpressive artworks from the
school students including Arab, Bilingual and
International Schools, who participated in the event with
high level of enthusiasm. The National Winners will be
awarded during an exclusive event by Al-Sayer Group
Holding.

The selection included pre-elimination, and the jury
evaluation followed based on Toyota’s three category

selection processes, that cov-
er artistic message, unique-
ness and art characteristics.
The ultimate aim of this con-
test is to let the children visu-
alize their dreams inspired by
the slogan “Draw Your Dream
Car - Express Your
Creativity”and portray it on
the drawing sheet. Judges
made remarkable comments
about the young talents and
appreciated the purpose of
this global contest.

Highlighting the impor-
tance of creativity Eng. Nehad
Haj Ali Deputy Group
Manager Corporate
Excellence Al-Sayer Group
said, “In this fast and overly
consumer based lifestyle, it is
important to foster imagina-
tive and creative competi-
tions among children. They
need to observe the nature,
experience the culture of the
country and bring innovative
thoughts as a solution to the
common problems they face
around them. I am glad that
the children of Kuwait are not
simmered in electronic gadg-

ets, they are thinking out of the box to find solutions for
the problems faced by the world.”

Panel of Judges for 11th Toyota Dream Car Art Contest
Samar Ali Al-Bader 

A member of the American portrait association as well
as the Kuwaiti association for art. Won The Nation Award
for Artistic Motivation for the art work - Lost Jasmine -
Syria 2016 by National Council for Culture, Art and litera-
ture (NCCAL). Won ‘His Highness the Emir of Kuwait’s’

award in 2010. Mentioned as Important Contemporary
Artists for the years 2015 and 2013, in the books of Ingrid
Gardill - an art historian from Berlin - Germany. Manages
and supervises, Arts and Crafts - an organization with an
aim to service the art community in Kuwait.

Jawaher Al-Muhanna 
Head of Arts at Ministry of Education institute.

Member of International Association of Arts and Kuwait
Arts Association. In 2015, achieved His Highness the Emir
of Kuwait’s award and KNPC award for Arts and

Photography. Main contestant in 2016 Islamic Art compe-
tition in Avenues. 

M V John 
Bachelor of Applied arts from Raja Ravi Varma College of

Fine Arts. Founder and creative Director of LAZY LEO
Studio, Kuwait.

Fady Atef Azmy  Saad Yousef 
Graphic Designer, Al-Sayer representative. Plastic Artist,

Member in Syndicate of Fine Arts / UNESCO.
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Ooredoo, Kuwait’s fastest network,
won a trophy by the Central Blood
Bank last week for its contribution

in blood donations during last year. The
awarding ceremony took place during the
Blood Bank’s celebration of the World
Blood Donor’s Day last week, with
Ooredoo as the only telecom provider
awarded at the event. The award comes
to reiterate Ooredoo’s commitment to its
responsibility towards society. 

In a statement to the press, Ooredoo
Kuwait’s Senior Manager - Public
Relations and Internal Communications
expressed her pride in receiving such an
award from a reputable entity such as the
Kuwait Central Blood Bank. “We’re proud
to receive this award, and we are commit-
ted to being a socially-responsible corpo-
rate. We believe in investing in our
employees first, as they are the corner-
stone of every success. The blood drive
that we organized was well-received by
our employees from all departments, and
we look forward to working with the

Blood Bank in future events.”  Dashti also
thanked all the organizers from the Blood
Bank, headed by Dr. Reem Al-Radwan,
head of the Blood Donations Unit, for all
the great efforts exerted to make the
blood drive a success. Ooredoo’s blood
drive was held last October, during a full-
week of health awareness initiatives for
the employees. The program included
events about diet, diabetes, first aid, and
breast cancer in addition to the blood
drive.

Ooredoo among 

top blood donors 

in Kuwait

Angelic church 

apologizes for not

holding annual Ghabqa

The National Angelic Church in
Kuwait apologizes for not hold-
ing its annual Ghabqa this

Ramadan, which was scheduled on
June 7, because of the grief and
mourning of the martyrs and victims
of the terrorist attack in Menya, Egypt. 

The Australian College of Kuwait (ACK),
Business students participated in the first
“Fill the Gap - New Product Launch

Competition”, organized by the School of
Business. There were over 100 students showcas-
ing 30 creative and innovative product ideas,
which was judged by Mr Rashed Al-Munae,
Deputy Chief Executive Officer, at United
Beverages Company (UBC), Mr Fahad Al-Salem-
Deputy Sales and Marketing Director at UBC and
Ms. Natalie Jaques Senior Manager - Office of
Dean at ACK.  

The competition was an opportunity for

Semester 1 students to showcase their amazing
skills and talents by developing a number of
innovative ideas including organic products,
healthy snacks and customized car number
plates. The winner of the competition was “K-
Town Burgers” who created the most effective
unique selling proposition, commenting on the
occasion winning students said: “It was a great
experience for us to actually develop a real prod-
uct and we are thinking to start our own busi-
ness and become a future entrepreneur. We
made good profit in the event and got great
feedback from our customers”.

In addition, the competition helped students
understand the basic requirements for develop-
ing a sound product and it gave them an oppor-
tunity to understand the marketing mix element
required while developing a brand. Knowledge
and experience that students gained revolve
around understanding the core features of the
product along with identifying the right pricing
strategy to be used when introducing any new
product in the market. Use of social media in
promoting and communicating their business
also helped them to understand its influence
and define consumer’s psychology.

Tulu Koota Kuwait conducted a
free special medical checkup and
consultation camp in association

with Bader Al-Samaa Medical Center at
their Farwaniya clinic on May 12, 2017.

Mr Wilson D’souza, President, Tulu
Koota Kuwait on this occasion
explained that this special free medical
checkup and consultation camp was
organized to help those people who
can’t afford for medical checkup and
don’t have access to the specialists
doctors.   

Apart from Blood Pressure and Blood
sugar the tests like Cholesterol, Liver
Screening and Creatinine (Kidney
Screening) were also included. More
than 200 were registered and got the
medical check-up done and also needy

participants got expert guidance from
the Doctors. 

Mr Abdul Razak, Manager of Bader
Al-Samaa Medical Center thanked Tulu
Koota for give them an opportunity to
associate for such a noble cause.  

Further International Nurses day was
celebrated at the close of the camp. Mr
Wilson, President, Tulu Koota Kuwait
thanked the management and all the
staff members of Bader Al-Samaa for
their caring and dedicated service to
make this event success full. Tulu Koota
Kuwait arranged delicious breakfast for
the all the participants. TKK all commit-
tee members together as a team con-
tributed towards the success of the
event which was well coordinated by
Welfare Officer Mr Shankar Shetty.
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