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NEW YORK: This screen grab shows a tweet from President Donald Trump
which has social media trying to find a meaning in the mysterious term
covfefe. —AP

NEW YORK: The popular mobile word
game Words with Friends has added one
of the internet’s most popular typos in
recent days - “covfefe.” The mysterious term
that President Donald Trump tweeted has
spread like wildfire on social media and
the Scrabble-like multiplayer game has
jumped aboard, defining the word as “the
amount and quality of reporting when
autocorrect fails you at 3am.”

“Covfefe” was born on Twitter just after

midnight Wednesday when the president
wrote about “constant negative press cov-
fefe,” prompting jokes from Jimmy Kimmel
to Hillary Clinton. Trump later poked fun at
the typo: “Who can figure out the true
meaning of “covfefe”??? Enjoy!” Dictionary
publisher Merriam-Webster checked in
with an eye-rolling tweet, and dozens of
definitions have been submitted to the
Urban Dictionary website, which crowd
sources slang terms.—AP

Online game Words with 
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SAN FRANCISCO: Apple is preparing to
launch a connected speaker to serve as a
smart home assistant in a challenge to
Amazon Echo and Google Home, a news
report said Thursday. The speaker powered by
Apple’s digital assistant Siri may be unveiled
at the annual Worldwide Developers
Conference next week in Silicon Valley,
Bloomberg News reported. The new device-

speculation about which has been swirling
for months-could entice software makers to
tailor applications or services for a broader
array of Apple hardware.

Like Echo and Home devices gaining trac-
tion in the market, an Apple home assistant
could let people control lights or appliances
and interact with the internet using voice
commands. Apple did not reply to an AFP

request for comment on the report. Amazon
recently unveiled the latest member of its
family of devices powered by its Alexa digital
assistant-this one with a touchscreen.

Amazon has dominated the category of
connected speakers since 2014 when it intro-
duced its first Echo, which responds to voice
commands and allows users to order goods
or rides and control connected appliances. A

survey released last month by research firm
eMarketer found Echo speakers held 70.6 per-
cent of the US market, compared with 23.8
percent for Google Home and 5.6 percent for
others including Lenovo, LG, Harmon Kardon
and Mattel.

Samsung-owned Harman Kardon mean-
while recently announced the release of an
Invoke speaker powered by Microsoft’s digital

assistant Cortana and integrating Skype for
making calls using the device. At its annual
developers gathering in May, Google
announced an array of new partnerships and
capabilities for Home smart speakers.
Meanwhile, Apple has been under pressure
to wow the world with a new creation as its
culture-changing iPhone is about to turn 10
years old.—AFP

Apple readying Siri-powered home assistant

TALLINN: With ransomware like
“WannaCry” sowing chaos world-
wide and global powers accusing
rivals of using cyberattacks to
interfere in domestic politics, the
latest edition of the world’s only
book laying down the law in
cyberspace could not be timelier.
The Tallinn Manual 2.0 is a unique
collection of law on cyber-conflict,
says Professor Michael Schmitt
from the UK’s University of Exeter,
who led work on the tome.

Published by Cambridge
University Press and first compiled
by a team of 19 experts in 2013,
the latest updated edition aims to
pin down the rules that govern-
ments should follow when doing
battle in virtual reality. The manu-
al was among the hot topics this
week as over 500 IT security
exper ts from across the globe
gathered at NATO’s Cycon cyber
security conference in Tall inn.
Launched in 2009,  the annual
event is  organized by NATO’s
Cooperative Cyber Defense Centre
of Excel lence based in the
Estonian capital.

In 2007, Estonia was among the
first countries to suffer a massive
cyber attack, with authorities in
Tallinn blaming the Baltic state’s
Soviet-era master Russia.  “ The
very next year, in the war between
Russia and Georgia, again we saw
a lot  of  c yber activity,” said
Schmitt, speaking to AFP at Cycon.

Estonia was targeted just three
years after it joined NATO and the
EU in 2004. The attack raised a slew
serious questions about how to
apply and enforce NATO’s Article 5
collective defense guarantee in
cyberspace, said Schmitt, who also
chairs the Stockton Center for the
Study of International Law at the
United States Naval War College. He
said that NATO allies faced an
unprecedented dilemma: Did the

attack “mean that NATO states had
to somehow come to the rescue of
Estonia or not?” 

Was it “an attack on the civilian
population, a violation of interna-
tional humanitarian law or not?
No one had the answers,” he
added. “Because of that (attack)
the international  community
started looking at cyber, going:

‘Oh my God, I can’t answer any
question!’ That’s why this manual
was started.”

Digital wild west   
Schmitt says his team’s work is

intended to tame the “digital wild
west” that emerged with the advent of

cyberspace. But the virtually limitless
range of possibilities in cyber-conflict
raises a long laundry list of legal ques-
tions and dilemmas and the Tallinn
Manual certainly cannot answer them
all. The legal experts, mostly professors
of international law, filled its 642 pages
with existing jurisprudence applying
to cyberspace from across the globe,
and did not shy away from laying out

conflicting views on certain issues.
For example: should cyber-espi-

onage be subject to the same laws as
conventional spying? Can a state
obtain the online IDs and passwords of
prisoners of war and use them? Does a
cyberattack trigger a legitimate right
to self-defense? Can you retaliate?

What kind of status do victims have?
What can you do when there is no evi-
dence to prove guilt when attackers
can easily cover their tracks? “This
book is intended to be a secondary
source of law: it explains the law, but it
doesn’t create it. States make law,”
Schmitt said.

“My goal is that this books sits on
the desk of every legal advisor for

defense and foreign ministers, the
intelligence services, so that legal advi-
sors can sit with policy makers and say:
in this situation, we can do this, or the
law is not clear, you need to make a
political decision here. “But at least the
discussion is mature. It’s not oh my
God, what’s happening to us?”—AFP
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THE HAGUE: A Dutch group chasing technol-
ogy luminary Elon Musk’s vision of near-super-
sonic “Hyperloop” rail transport unveiled
Europe’s first test facility Thursday, aiming to
start constructing a system within four years.
Hardt, a company which grew from a group of
technology students who won a competition
set by Tesla founder and SpaceX head Musk
earlier this year, unveiled their 30-metre (98-
foot) test facility at the Delft University of
Technology campus.

Hyperloop is a system that propels a cap-
sule or pod magnetically through a near-vacu-
um tube at almost the speed of sound-and its
inventors say it may one day compete on the
same footing as air travel. “A Hyperloop net-
work across Europe would mean that people
could travel across an entire continent with

the same ease that underground train travel
currently offers in big cities,” Hardt’s chief exec-
utive Tim Houter said.

The Hyperloop would also not make inter-
mediate stops between two destinations, he
said. “We are creating a world where distance
no longer matters,” he said. The test facility is
the first in a series of plans to eventually build
a Hyperloop system. Low-speed tests will be
followed by high-speed tests and the TU Delft
facility will also study aspects such as corner-
ing and changing lanes within the vacuum at
top speed.

“When all the technologies have been
proven, the building of a route between two
cities to transport people and goods can
begin,” Houter said. Asked whether Hardt had
two specific cities in mind, Houter said “we still

have to do some research” including about dis-
tances and which cities would require such a
high-speed service. He did not exclude that it
could run between Amsterdam and Paris, cur-
rently serviced by planes, and high-speed
trains that travel up to 300 kilometers an hour.

“Once the first Hyperloop route is in place,
other routes will quickly follow until they’re all
over the entire Europe,” Houter said. But the
Hyperloop still has to overcome some chal-
lenges including acceptance as a safe mode of
transportation, Houter said. “But it’s just like
when airplanes first came out-some people
then found flying a bit scary too,” he said.
Houter captained a TU Delft team that won
Musk’s Space X Hyperloop Pod Competition in
January for the best designed and built pod to
be used in a Hyperloop tube. —AFP

Dutch group unveils Hyperloop test facility

SEOUL: A photo shows staff monitoring the spread of ransomware cyber-attacks at the Korea
Internet and Security Agency (KISA) in Seoul. —AFP

NETHERLANDS: A picture shows the first hyperloop test facility during its opening at the Technical University in Delft, The
Netherlands. —AFP

Facebook, Google crack 

down on hate speech: EU

BRUSSELS: Facebook, Google and other
US internet giants have sharply boosted
efforts to clamp down on online hate
speech, a top European Union official said
Thursday. The EU joined forces with the
companies a year ago to combat online
extremism, responding to growing alarm in
Europe over the use of social media as a
recruiting tool, especially by the Islamic
State group.

“ The companies are now removing
twice as many cases of illegal hate speech
and at a faster rate when compared to six
months ago,” Vera Jourova, the EU com-
missioner for justice, said in the first annu-
al progress report. It “shows that a self-reg-
ulatory approach can work”, said Jourova,
who called for further progress-particular-
ly from Twitter. Facebook was the only one
of the four giants-the other two are
Microsoft and YouTube-to review and act
on most hate speech notifications within
24 hours, she added.

“Facebook shows that they invested a
lot of capacities and a lot of efforts to do
the take downs in the necessary numbers
in the agreed times,” Jourova told
reporters. Facebook, Twitter, Microsoft and

Google’s YouTube announced a code of
conduct in May last year, pledging to
remove online hate speech within 24
hours of being notified. 

A year on, a recent survey of 24 EU
countries showed that on average, in 59
percent of cases, internet firms responded
to notifications of illegal hate speech by
removing the content. That is more than
twice the level of 28 percent recorded six
months earlier. Jourova said she would try
to enlist the support of other tech firms
and make other improvements to the sys-
tem, all the more so as “extremism and radi-
calization in Europe is on the rise”. 

She referred to the May 22 attack at a
pop concert in Manchester, northern
England, carried out by Salman Abedi, a 22-
year-old born and raised locally. As detec-
tives try to determine how Abedi was radi-
calized, Jourova warned that many young
people were vulnerable to online extremist
recruitment. The tech firms have pledged
to fight speech under European laws that
bar incitement to violence or hatred direct-
ed against people based on race, color, reli-
gion, descent or national or ethnic ori-
gin.—AFP

PARIS: Snap, parent company of the
mobile application Snapchat, said Friday
that its Spectacles sunglasses, which have
built-in cameras, have gone on sale in
Europe. “From June 2, and for the first
time, the Spectacles sunglasses will go on
sale outside of the United States,” Snap
said in an emailed statement.

The sunglasses, which can record
short videos of between 10 and 30 sec-
onds and share them via Snapchat, will
be sold via “Snapbots”, yellow vending
machines being installed at chosen sites
in France, Britain, Germany, Italy and

Spain this summer. The shades, retailing
at 149.99 euros ($168) in Europe, can also
be purchased online. There are small LED
lamps on the sunglasses that light up
when the camera is on to signal to people
nearby that they are being filmed. The
Spectacles already went on sale in the
United States in November, with an esti-
mated 90,000 sold by the end of March,
according to US media reports. Snap said
that the number of daily active users of its
Snapchat messaging service grew to 166
million at the end of the quarter, includ-
ing 55 million in Europe.—AFP 
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WASHINGTON: Google is working to block
“annoying” ads in its Chrome browser, part of a
broader effort by industry players to filter out cer-
tain types of marketing messages that draw com-
plaints. “We believe online ads should be better.
That’s why we joined the Coalition for Better Ads,
an industry group dedicated to improving online
ads,” said Sridhar Ramaswamy, Google’s senior vice
president for advertising in a blog post Thursday.
“In dialogue with the Coalition and other industry
groups, we plan to have Chrome stop showing ads
(including those owned or served by Google) on
websites that are not compliant with the Better
Ads Standards starting in early 2018.” Google’s
move, in the works for some time, could end up
reducing some ads served and impact its own rev-
enue, but it aims to improve the overall web expe-
rience and discourage third-party ad-blockers that
could have a more dramatic impact.

Ramaswamy noted that “annoying” ads
prompt some people to use ad-blockers that stop
all advertising content, hurting revenue for con-
tent creators. “The vast majority of online content
creators fund their work with advertising,”

Ramaswamy said. “That means they want the ads
that run on their sites to be compelling, useful and
engaging-ones that people actually want to see
and interact with.”

But he noted that “it’s far too common that peo-
ple encounter annoying, intrusive ads on the web-
like the kind that blare music unexpectedly, or force
you to wait 10 seconds before you can see the con-
tent on the page.” Google is a founding member of
the Coalition, which was formed last year and aims
to maintain the online advertising ecosystem while
eliminating ads that many find irritating.

The group released guidelines earlier this year
for ads on both mobile and desktop. But some
analysts say it will be difficult for Google and oth-
ers to set standards that please all parties. “It’s
smart for Google to be part of the push for limited
ad blockers even if that may seem counterintu-
itive, because if it can focus that activity on egre-
gious ads rather than all ads indiscriminately, it
has a much better shot at protecting its own mas-
sive ad revenue than if others take more of a blan-
ket approach,” said Jan Dawson of Jackdaw
Research. —AFP
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