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KUWAIT: KIPCO - the Kuwait Projects Company (Holding)
- has announced a net profit of KD 14.1 million ($46.5 mil-
lion), or 7.76 fils per share ($2.6 cents), for the first six
months of 2017, compared to KD28 million ($92.4 mil-
lion), or 18.30 fils per share ($6 cents), reported for the
same period last year. 

In the second quarter (the three months ended 30
June, 2017), KIPCO made a net profit of KD 9.1 million
($30 million), compared to KD14.5 million ($47.9 million),
reported in the same period of 2016.

KIPCO’s consolidated assets remained at the KD 10 bil-
lion ($33 billion) reported at year-end 2016. Tariq
AbdulSalam, KIPCO’s Chief Executive Officer - Investment,

said the company’s results during the first six months of
the year were in line with expectations for a challenging
year: “While we are still facing a number of external chal-
lenges that are affecting our performance, as projected
earlier this year, our core businesses continue to exceed
the results expected from them during these difficult
times. Our continued internal streamlining efforts and
building of capacity across the Group will allow us to
emerge stronger from 2017. We continue to see positive
signs that transitory factors affecting some of our portfo-
lio companies are being handled well, and these compa-
nies are moving in line with our expectations. This makes
us cautiously optimistic for the coming years.” 

KIPCO announces net profit of 
KD 14.1m for first half of 2017 
‘Our core businesses are delivering as projected’: AbdulSalam

Tariq AbdulSalam

DUBAI: Huawei and the Executive Council during signing of the agreement.

DUBAI: The Executive Council of Dubai and
Huawei Consumer Business Group on
Wednesday announced a partnership that
will see it include Dubai Font on its mobile
operating systems as one of its standard
pre-loaded fonts. The font will be automati-
cally available on the upcoming Huawei
flagship smartphone starting with the
Middle East and Africa later this year, and in
the rest of the world as of next year.
Designed to reflect the modernity and cul-
ture of innovation that exists within Dubai,
the signing is the latest move in a series of
steps that has seen it cement its position as
a global cultural hub.

The signing was attended by Ahmad bin
Amer Al-Mahri, Assistant Secretary General
of the Executive Council and General
Secretariat Affairs, as well as Gene Jiao,
President of Huawei Consumer Business
Group Middle East & Africa at The Executive
Council’s offices in Emirates Towers in Dubai.

Commenting on the signing, Abdullah
Al-Shaibani, Secretary General of the
Executive Council of Dubai, said: “This sign-
ing solidifies Dubai’s position as a forward-
thinking city that is consistently on the
cusp of innovation. Dubai Font is a new
tool for self-expression and communication
in the region and around the world, and we
are confident that this agreement will leave
its mark on the world. Huawei has a good
reputation and future, and this seemed a
natural fit for us moving forward.”

“Dubai’s digital imprint on the world is
already significant, but Dubai Font only
serves to reinforce this. Led by an ambi-
tious leadership that refuses to rest on its
laurels, Dubai Font is one of the latest in a
number of innovations that has seen us set
the global digital agenda. This font sets
itself apart from other fonts because it was
designed based on the core principles that
have turned Dubai into a remarkable sym-
bol of success and tolerance - principles
that, through this partnership, we are work-
ing to introduce to the rest of the world.”

For his part, Al-Mahri said: “Dubai Font is
not just a digital medium for expression,
but it also combines the past with the pres-
ent - our traditions with our thirst for inno-
vation. This partnership will allow individu-
als from all over the world to express them-
selves, which was one of our key aims
when we set out to create the font.”

Gene Jiao said: “We are excited to
announce our partnership with The
Executive Council of Dubai, and to be one
of the first smartphone company to intro-
duce Dubai Font to our users. At Huawei,
we share the same vision as that of Dubai-
to continuously innovate. Relying on our
strong Research and Development (R&D)
capabilities and market reach, we also seek
to create technologically advanced services
that will enable us to provide customers
with the ultimate experience while using
our devices.”

The font is available to more than 100
million users of Microsoft Office 365
around the world, and is the first font to be
created by a city and named after it. It
could also be downloaded through the
Dubai Font website for other usages and
operating systems. Designed for more than
180 countries and 23 languages integrating
Arabic and Latin typefaces, Dubai Font, will
soon expand over the next phase to
include more languages.

Huawei Consumer Business Group
(CBG), one of Huawei’s three business
groups, is committed to becoming a signa-
ture culture and technology brand among
consumers worldwide. According to mar-
ket research statistics from prominent
agencies such as IDC, SA and TransForce,
Huawei ranked the third in terms of market
share in the global smartphone market in
Q1 2017, and number one in China. 

Huawei’s brand value is also recognized
by multiple authoritative global agencies.
As per the Fortune 500 ranking announced
on July 20th, Huawei ascended the list to
the 83rd place from the 129th of last year,
with revenue of $78.51 billion, making the
top global 100. On the same note, Huawei
has also ranked number 49 in the 2017
BrandZ Top 100 Most Valuable Global
Brands list and number 40 on the Brand
Finance 2017 Global 500 list of the top
most valuable brands in the world.

As a leading technology company,
Huawei invests a significant amount of its
annual sales revenue to research and
development efforts, and has established
16 research centers around the world.  In
2016, Huawei continued to invest in the
future, with the company’s annual spend-
ing on research and development reaching
CNY76.4 billion ($11 billion). 

Executive Council of Dubai, Huawei 
sign MoU to incorporate Dubai 

Font on Huawei smartphones
KUWAIT: Executive Manager Trade
Finance at Kuwait Finance House (KFH)
Abdelaziz Alhaqan said that the volume
of letter of guarantees LGs transactions
offered by the bank surged by 30 per-
cent in the first half of 2017 over the
same period last year.

He added, in a press release, that the
growth is attributed to high end systems,
streamlined procedures and high caliber
manpower at KFH that work tirelessly to
cover customers’ trade need with the
highest quality. Alhaqan indicated that
encountering the increasing volume of
documentary credit and letter of guaran-
tees transactions, KFH adopts best prac-
tices and highest standards at the level
of its human resources and systems in an
attempt to ensure outstanding perform-
ance whilst safeguarding customers’
commercial needs and safety of their
goods, ensuring speedy commercial
exchange at most convenient time.

He explained that KFH offers servic-
es and products that support import
and export operation with high stan-
dard with accuracy and speed through
a wide range of superior correspon-
dent banking services. 

He continued: “The products that
KFH offers in Trade Finance are Letter of
Credit by Sight which creates security
for merchants for importing goods or
supplies it in the local market, letter of
credit on acceptance basis: It is a kind of
LC, which gives importer to settle the
draft to the beneficiary after receiving
the goods or documents in Kuwait
against acceptance present range from
60, 90 or as usage period agreed. KFH
also offers Murabaha where KFH

imports goods in its name and in its
own risk in which the customer willing
to impor t goods such when goods
arrived KFH enables customer to buy it
with an agreed profit to be settled in in
installments suitable with customer
cash flow. Moreover KFH offers export
L/C, which helps in activities of the for-
eign export and support local products

as KFH can advise this L/C to exporter
and added their confirmation in case it
is needed. As exporter will present to
KFH documents comply with L/C terms
and he can get value of goods exported
as per L/C terms”.

As for letter of guarantees,  KFH
issued various types of guarantees
which are suitable for different types of
projects either tender, performance or
advance payment and or maintenance
contract and so on and also for personal
guarantees like telephone and others.
KFH offers bills for collection in which
KFH acts as a mediator to deliver docu-
ments to companies, individuals, or
institutions as per the instructions
received along with these documents.

30% growth in volume 
of LGs in H1 2017: KFH

Abdelaziz Alhaqan

International mortgage 
facility with NBK

KUWAIT: National Bank of Kuwait offers exclusive opportunity
for customers interested in buying properties abroad to
finance their dreams. NBK customers can avail of mortgages to
buy property in Six countries: France, Jordan, Lebanon, Egypt,
United Arab Emirates and the UK. High loan amounts in local
currency and attractive loan to value make mortgages for
homes abroad easily accessible with repayment rates up to 20
years.  Mortgage loan requests are easy to apply for and easy
to process in the dedicated Overseas Center at the NBK branch
in Ras Salmiya.  The NBK International Mortgage facility pro-
vides customers with a convenient, reliable and easy way to
process and service their mortgage from Kuwait no matter
where they buy their home.

NBK offer a comprehensive real estate service in conjunc-
tion with leading property agents and advisers in the residen-
tial and commercial property sectors in London and Paris;
National Bank of Kuwait customers travel frequently and often
own homes in more than one country. NBK caters to the wide
range of customers’ lifestyle needs through a variety of prod-
ucts and services that include: Searching the market, assisting
with sales and purchases of residential and commercial prop-
erties, Bill payment service, Liaison in relation to lease exten-
sions and freehold enfranchisement, Arranging valuations and
surveys from a chartered surveyor that can value the property
the customer intend to purchase or sell, Liaising with rental
agents to find a suitable tenant for our client property,
Insurance cover to protect customer’s property and its con-
tents. Safe custody of property title deeds, Lease extensions
and Enfranchisements and Offshore services.

DUBAI: Nissan Motor Co, Ltd yesterday
announced first quarter financial results for
the three months to June 30, 2017. Nissan
generated an operating profit of 153.3 bil-
lion yen on net revenues of 2.76 trillion yen.
Overall, results were in line with the compa-
ny’s expectations for the first quarter and
the company expects improved profitability
for the remainder of the year driven by its
product cadence.

The Nissan’s financial results for the
three-month period to June 30, 2017
(today), calculated under the equity
accounting method for the Group’s China
joint venture. Operating
profits declined 12.8 per-
cent compared to the prior
year primarily due to the
conditional change result-
ing from the divestiture of
Calsonic Kansei, rising raw
material costs, and adverse
foreign exchange impacts.
Net income was down 1.1
percent.

On a management pro forma basis, which
includes the proportionate consolidation of
results from Nissan’s joint venture operation
in China, operating profit was 185.7 billion
yen on net revenues of 3.03 trillion yen, rep-
resenting a margin of 6.1 percent.

Sales performance
For the first quarter, Nissan total unit

sales were 1.351 million units, an increase
of 5 percent. Sales in Japan continued to
improve following the resumption of Kei
car sales and encouraging strong demand
for registered vehicles, including models
such as the Note e-POWER and the Serena
with ProPILOT autonomous drive technolo-
gy. Nissan saw unit sales rise by 45.6 per-
cent to 131,000 units, resulting in a market
share improvement of 2.6 points to 10.9
percent.

In the US, Nissan’s sales increased 1.2
percent to 403,000, equivalent to a market
share increase of 0.4 points to 9.1 percent,
amid continued demand for SUVs includ-
ing the Rogue and recently launched

Rogue Sport. Nissan unit sales in China,
which reports figures on a calendar year
basis, increased 5.3 percent to 314,000
units. The market share in China was flat at
4.7 percent for the quarter.

In Europe, including Russia, Nissan’s
sales totaled 185,000 units, an increase of
1.1 percent. Excluding Russia, Nissan’s sales
decreased 0.2 percent to 162,000 units due
primarily to planned model changeovers.
Nissan’s market share in Europe was flat at
3.6 percent.

In other markets, including Asia and
Oceania, Latin America, the Middle East

and Africa, Nissan’s sales
increased 1.2 percent to
188,000 units despite
volatile demand in some
markets.

Outlook
As previously stated this

past May, the company
expects to sell 5.83 million
units in fiscal 2017 as mod-

els such as the Rogue Sport, refreshed
Qashqai and X-Trail, Kicks, Navara, and the all-
new Nissan LEAF are expected to contribute
to sales growth for the year as a whole.

Given this outlook, the company has
maintained its fiscal-year forecasts.
Calculated under the equity accounting
method for Nissan’s joint venture in China,
the forecasts for the fiscal year ending
March 31, 2018 remain:

Nissan also continues to forecast a 10.4
percent increase in the dividend to 53 yen
per share for fiscal year 2017.
1  Since the beginning of fiscal year 2013,

Nissan has reported figures calculated
under the equity method accounting
for its joint venture with Dong Feng in
China. Although net income reporting
remains unchanged under this account-
ing method, the equity-accounting
income statements no longer include
Dong-Feng-Nissan’s results in revenues
and operating profit. 

2  Net income attributable to owners of the
parent.

DOHA: Qatar Airways has announced it will intro-
duce a fourth daily non-stop service from Doha to
Colombo from 1 August, 2017. In addition two of
the four daily flights will be serviced by the B777-
300ER aircraft to accommodate the increased
travel demand to and from Sri Lanka. The
increased frequency and aircraft upgauge will
boost overall capacity to and from Colombo by
3,136 seats weekly, a 20 per cent increase from
current weekly capacity. 

Qatar Airways Group Chief Executive Akbar Al
Baker, said: “We are delighted to be able to cater
to the buoyant leisure and business travel
demand by increasing our frequency and capaci-
ty to Colombo, the gateway to Sri Lanka and one
of the most vibrant cities in South Asia. Besides
our acclaimed inflight service, our passengers can
now also enjoy our modern B777 aircraft when
they travel with us on our non-stop service to
Doha and onward to destinations in Europe,
Americas and the Middle East. The additional fre-

quency will provide passengers with even greater
flexibility and convenience when planning their
next trip with Qatar Airways.”  

Sri Lanka’s Minister of Tourism Development
the John Amaratunga said: “Tourism is expected
to be one of Sri Lanka’s major growth engines as
we seek to further strengthen our economy. Sri
Lanka, Asia’s leading destination for 2017, has a
wealth of places waiting for travellers to discover.
With the support of major carriers like Qatar
Airways which has invested additional capacity,
we are confident that Sri Lanka can achieve the
target of 2.5 million tourists this year.”

The Qatar Airways Boeing 777-300ER features
24 Business Class seats and 388 seats in Economy
Class. Besides a spacious environment through-
out the entire aircraft, passengers across both
cabins can enjoy up to 3,000 entertainment
options throughout their journey with Qatar
Airways extensive Oryx One collections.

Business Class passengers can relax in their

comfortable, fully-flat beds with 78 inches of seat
pitch. The on-demand a la carte menu service,
luxurious Bric’s amenity kits coupled with Qatar
Airways cabin crew’s renowned Arabian hospitali-
ty will ensure passengers arrive at their destina-
tion feeling refreshed and energized.  

Qatar Airways has received a number of acco-
lades this year, including Airline of the Year by the
prestigious 2017 Skytrax World Airline Awards,
which was held at the Paris Air Show. This is the
fourth time that Qatar Airways has been given
this global recognition as the world’s best airline.
In addition to being voted Best Airline by trav-
ellers from around the world, Qatar’s national car-
rier also won a raft of other major awards at the
ceremony, including Best Airline in the Middle
East, World’s Best Business Class and World’s Best
First Class Airline Lounge. Now in its twentieth
year of operations, Qatar Airways has a modern
fleet of 200 aircraft flying to business and leisure
destinations across six continents.

Nissan reports first quarter 
results for fiscal year 2017

Qatar Airways boosts Colombo 
service to 4 daily non-stop flights


