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KUWAIT: Kuwait Finance House Bahrain "KFH-
Bahrain" signed an agreement with Eskan
Properties Company BSC for the Development
Management of Danaat Baytik apartment at
Ishbiliya Village. Eskan Properties Company BSC
(c) will be the development manager of the proj-
ect. These apartment units will be marketed and
sold to beneficiaries of government housing
services and specifically those who qualify for
the Ministry of Housing's social housing financ-
ing service "Mazaya". 

The agreement was signed by Eskan
Properties Company Chairman and Eskan Bank
General Manager, Dr Khalid Abdulla and KFH-
Bahrain Managing Director and CEO,
Abdulhakeem Al-Khayyat in the presence of
Ishbiliya Company Board Members, Khalid Al-
Maarafi, Rashid Al-Khan and Sarah Al-Abbasi,
and the executive management team of Eskan

Properties Company.  KFH-Bahrain will be the
primary developer for the project, which will be
occupying 27,142 sqm and will be assigning
Eskan Properties Company to manage the
development of the project. KFH-Bahrain will be
also provide special financing program to the
beneficiaries."

Dr Abdulla said: "This project comes as part
of efforts by Eskan Bank and its subsidiaries, with
the firm support of the Ministry of Housing, to
provide efficient and suitable housing solutions
for Bahraini families by utilizing the expertise
and capabilities of the private sector and making
them key partners. Housing is, of course, among
Bahrain's top priorities, as directed by the
Kingdom's leadership and Government."

Al-Khayyat expressed his appreciation for the
opportunity to play a key role in the national
housing development program: "KFH-Bahrain is

happy to be contributing its resources to social
housing, which is among the Kingdom's most
active sectors, vital for achieving social stability
for Bahraini families. Housing developments
such as this will, at the same time invigorate the
construction and financial sectors, which are
also two of the Kingdom's key industries."

The Ishbiliya apartment project consists of 18
five-story buildings with a total of 460 apart-
ments and an area of 160sqm per apartment.
Each apartment consists of three bedrooms of
various designs, a maid's quarter, and two park-
ing lots. Free supervisory and maintenance serv-
ices will be available for two years for all the
apartments. Work is expected to start soon on
the project's designs ahead of the launch of a
campaign to market it to potential owners in the
upcoming months.

‘KFH-Bahrain’, Eskan sign agreement to build 
a 460-apartment development, Danaat Baitak

KUWAIT: Kuwait Finance House (KFH) announced 7 winners of
the third draw of the new banking cards summer campaign
themed "Get Back Double the Value of your Purchases". The
campaign was launched in an attempt to encourage clients to
use KFH credit, prepaid and debit cards while making purchas-
es in Kuwait and overseas. The winners are: Amal Mohammad,
Naji Alrasheed, Moatasem Raheem, Meshal Alenezi, Thamer
Alhajeri, Soha Mohammad, and Moaz Qasoumi.

The campaign that lasts for 120 days starting May 16, 2017,
gives KFH customers chances to enter draw to win double
cashback up to KD 2000 daily.  KFH Credit and Prepaid cards
used for domestic and international purchases and KFH Debit
cards used for international purchases are eligible for the draw.
For every KD 1 spent locally earns 1 chance and every KD 1
spent internationally earn 3 chances to enter the daily draw.

This campaign is part of KFH efforts to reward its clients

and grant them additional value; thus achieving customer sat-
isfaction and boosting their confidence. The campaign also
aims at enhancing the bank's presence especially that it domi-
nates the largest market share in the field of banking cards.
KFH strives to continuously offer its clients new promotions
and discounts in order to distinguish them among peers, not
to mention to further bolster bank's leading position in the
field of banking cards.

KFH marketing campaigns play a significant role in under-
lining KFH's principles that include boosting sales, and benefit-
ting clients and merchants. It is worth noting that KFH has won
several awards in the field of banking cards which reiterates its
success and efficiency in banking cards market. KFH enjoys
high confidence and leadership in the market in addition to
high quality products which have enabled it to achieve growth
in cards market and increase the number of customers.

ABU DHABI: Etihad Airways yesterday intro-
duced an Airbus A380 aircraft on one of its two
daily services between Abu Dhabi, the capital of
the United Arab Emirates (UAE), and Paris Charles
de Gaulle. The new service has been introduced
early to meet seasonal demand from 1 July to 28
October and 15 December to 15 February 2018.
The A380 will then operate a regular year-round
service from 25 March 2018. The superjumbo
replaces a three-class Boeing 777-300ER previ-
ously operating the airline's daily overnight serv-

ice to the French capital. Mohammad Al Bulooki,
Etihad Airways Executive Vice President
Commercial, said: "Paris is one of Etihad Airways'
most sought-after destinations, popular with
both leisure and business flyers alike. The global
capital of style and gastronomy deserves us to fly
our flagship product to town, offering world-lead-
ing and award-winning inflight hospitality experi-
ences in the skies.

"The A380 has presented a unique opportuni-
ty to provide the signature services and innova-

tions that only Etihad Airways has been able to
create for this incredible aircraft. These include
revolutionary cabins such as The Residence, and
First Apartments - jewels in the crown of our First
Class offering, which was recently recognised
again with three coveted Skytrax World Airline
Awards at the Paris Air Show.  

"Paris is a city loved by all of us in the UAE. We
have also seen an increase in the number of
French visitors we are welcoming to Abu Dhabi -
a hub of culture, commerce and tourism, which is
home to French institutions such as the spectacu-
lar Louvre Museum and the Paris-Sorbonne
University. Adding the flagship aircraft on this
important route reaffirms Etihad Airways' and the
UAE's commitment to the French market and cel-
ebrates the deep cultural and business ties which
exist between our two countries."

The aircraft, which was piloted by a French
Captain and an Emirati First Officer, was greeted
with a customary water canon salute on arrival
into Paris, where local media and special guests
were invited to meet executives from the airline
and to tour the aircraft's award-winning interiors.
Etihad Airways operates a dedicated Premium
Lounge at Charles de Gaulle, significantly enhanc-
ing the ground experience for its guests travelling
in The Residence, First Class, Business Class, and
its top-tier loyalty members, with paid access
available to guests in Economy Class. 

KFH announces cards summer  campaign 3rd draw winners 

Etihad Airways introduces Airbus A380: 
Abu Dhabi to Paris Charles de Gaulle  

ABK announces 
winners of 59th

'Double Your 
Salary' draws

KUWAIT: Al Ahli Bank of Kuwait (ABK) held its 59th
'Double Your Salary' weekly draw on 13th June, 2017
at the Bank's Head Office in the presence of a repre-
sentative from the Ministry of Commerce, announc-
ing the names of the winners. The promotion
includes weekly draws, with two winners per draw.
The campaign will run until 27th June, 2017. The win-
ners were:
Mohammad Shereen A Allaqani, Galleria Branch
Hasan Abdullah Hasan AlMulla, Khaitan Branch

New customers who transfer their salary to ABK
receive KD 100 and will automatically be entered
into the weekly draws to double their salaries.
Existing customers who are already transferring their
salary to ABK are entered into a separate draw. All
winners will be contacted personally and a weekly
announcement will be made through the media with
the winners' names.  

KUWAIT: Gulf Bank recently held its Al Danah
daily draws announced the names of its win-
ners for the week of 18 June - 22 June 2017.
The Al Danah daily draws include draws every
working day for two prizes of KD 1,000 per
winner.  

The winners were: 
(Sunday 18/6): Lamia Hamad

Abdulmohsin Al Hamad, Cherryl Basinda
Fernandes 

(Monday 19/6): Hameed Hussein Hajjey
Shmsah, Lulwa Nasser Ghaleb Ali

(Tuesday 20/6): Abdulrahman Ahmed Al
Ahmed, Samirah Ahmad Yousef Ahmad Al
Failakawi  

(Wednesday 21/6): Essa Abdullah Essa Al
Shamali, Badriya Amir Ahmad Ali 

(Thursday 22/6): Abdulqawei Mohammed
Al Qawei, Baddah Saeed Hussain Al Ajmi

Gulf Bank's Al Danah 2017 draw lineup
includes daily draws (2 winners per working
day and each receive KD 1,000). Al Danah's
2nd Quarterly draw for the prize of KD250,
000 will  be held on 13 July and the 3rd
Quarterly Draw for the prize of KD 500,000
will be held on 28 September. The final Al
Danah draw for 1 Million Kuwaiti Dinars will
be held on 11 January, 2018 whereby the Al
Danah Millionaire will be announced. Gulf
Bank encourages you to increase your
chances by depositing more into your Al
Danah account, immediately from any local
bank, using the new ePay (Self-Pay) service,
which is available on Gulf Bank's Online and

SPARTANBURG/CHARLESTON: Years before Donald
Trump began promising to bring back good manu-
facturing jobs by getting tough with US trade part-
ners, such jobs have already been on the rise, largely
thanks to foreign companies now cast as villains in
Trump’s narrative.

Reuters analysis of federal jobs data shows that
out of 656,000 new manufacturing jobs created
between 2010 and 2014, two thirds can be attributed
to foreign direct investment. More recent jobs num-
bers are not yet available, but over $700 billion in for-
eign capital has poured in over the last two years
bringing total foreign investment to $3.7 trillion at the
end of 2016, a world record. (Graphic:
http://tmsnrt.rs/2sWkzTB)

Now foreign companies that have spent billions of
dollars on US factories and local leaders who host
them worry that global supply networks that back
those investments will fray if Trump makes good on
his pledge to roll back trade liberalization. The US
president has threatened to tear up North American
Free Trade Agreement with Canada and Mexico and
slap higher tariffs on nations that run trade surpluses
with the United States, such as Germany or China. The
administration is also discussing tighter immigration
rules and more security screening of investment.

The tough message helped sway swing northeast-
ern and Midwestern Rust Belt states Trump’s way in
the 2016 election, but puts him at odds with compa-
nies and local leaders in the south, which has driven
the recent growth in manufacturing jobs. The south-
ern states have voted for Trump, but have also spent
decades wooing foreign companies with flexible
labor laws, financial incentives and investment in
ports, roads and other infrastructure.

Poster child and whipping boy
The courtship has spawned new auto plants from

Kentucky to Georgia, and a new Airbus plant in
Mobile, Alabama. Few places highlight the gap

between Trump’s rhetoric and local aspirations better
than Spartanburg in South Carolina. German carmak-
er BMW has invested here $8 billion in a 1.2 million
square foot (11.15 hectares) assembly plant, which
has become the largest single exporter of cars by val-
ue from the United States. South Carolina Governor
Henry McMaster, a Republican and Trump supporter,
credits the German automaker for putting his state on
the global investment map.

“The presence of this company changed every-
thing in the trajectory of our state,” McMaster said on
Monday at an event unveiling BMW’s newest X3
sports utility vehicle. Its Chief Executive Harald
Krueger said the carmaker would invest additional
$600 million in Spartanburg over the next four years,
adding 1,000 jobs to the 9,000-strong workforce, and
spend further $200 million on employee training and
education. But the poster child of South Carolina’s
success also doubles as a whipping boy. In January,
BMW’s plans to build a plant in Mexico drew Trump’s
ire and last month the US President was quoted as
saying Germany was “very bad” on trade and selling
too many cars in the United States. And even as the
company highlights its contribution to the US econo-
my and the benefits of free trade, it is hedging its bets
by preparing for a possible protectionist backlash.

Outside of the spotlight, BMW is retooling facto-
ries inSouth Africa and China to build volume models
like the X3 SUV, reducing its dependence on
Spartanburg. “We have a big footprint here, and we
are flexible enough,” Oliver Zipse, BMW’s board mem-
ber responsible for manufacturing, told Reuters. “We
will build the X3 not only in Spartanburg, we will split
it into South Africa and then to China, so we will have
some flexibility to produce cars somewhere else,” he
said.  “If something happens at the political level -
which we don’t know yet - we are able to have a flexi-
ble response.”

The Trump administration has said it welcomes
foreign investment and Secretary of Commerce

Wilbur Ross, who spoke at an opening of a new
Samsung Electronics plant in South Carolina, said
such projects showed that “America is becoming an
even stronger destination for global businesses look-
ing to grow.” The southern US states owe much of
their success to coastal port authorities and cities that
have invested heavily to make their channels and
docks fit for shipments to and from China and
Mexico. Senator Lindsey Graham, a Republican from
South Carolina who has often clashed with Trump,
said protectionism would undermine those accom-
plishments and hurt American workers.

Doomsday scenario
“Negotiate a trade agreement with Europe, mod-

ernize NAFTA, don’t tear it up,” Graham told Reuters at
the BMW factory.  “We’re going in the wrong direc-
tion. We need more trade agreements, not less.”
Graham noted how low-cost competition from China
and Mexico destroyed South Carolina’s once thriving
textile industry and how the state reinvented itself as
a manufacturing hub, bringing the likes of BMW or
French tire maker Michelin.

The now humming port city of Charleston has a
similar story to tell. When a major navy base shut
down in the 1990s wiping out 20,000 jobs, local offi-
cials worked to bring foreign manufacturers, which
now employ around 10,000 in the three counties
around the city and more is set to come. Mercedes-
Benz, part of Daimler AG, is adding 1,300 jobs so it
can make its Sprinter van here rather than merely
assemble it with imported parts, which also means
more business for local suppliers.

Up the road, Volvo Car Group, part of Chinese con-
glomerate Geely, is due to open its first North
American plant next year with a target workforce of
2,000. Local development officials expect more jobs
and investment to come, but worry that some steps
discussed by the Trump administration could have a
chilling effect. – Reuters 
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