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‘My Book My Friend’, a CSR
reading program by
Kuwait’s Tamdeen

Group, hosted its last reading ses-
sion for 2016 in association with
the well-known Kuwaiti author
Amal Al-Randi. The Arabic reading
session was held on December 17
at Make Meaning, 360 Mall, for chil-
dren between 9 and 13 years old.
As the finale for the season, the
eminent author organized a special
workshop for children on ‘How to
Write a story’, with the aim to get
children to freely explore their
imaginative story-telling skills.

Muath Al-Roumi, General
Manager, Corporate Marketing,
Tamdeen Group, said: “While writ-
ing and reading skills are closely

connected, writing is an often over-
looked tool for improving reading
skills and content learning. Studies
have shown that the process of cre-
ating content prompts children to
be more thoughtful and engaged
when reading text produced by
others.”

Roumi further added: “We are
glad to associate our last reading
session of the year with Amal Al-
Randi as she has been strongly
advocating the importance of read-
ing within the region. Our initiative
is impelled by the directives of
Tamdeen group’s responsibility
towards future generations to
spread knowledge and encourage
reading among community mem-
bers as a daily habit. ‘My Book My

Friend’ is focused on creating a
community of readers in Kuwait.” 

Randi, who has won Kuwait’s
children’s literature award, has
been strongly supporting reading
programs and praises the efforts
of national organizations in devel-
oping a reading culture within the
region.

The 2017 ‘My Book My Friend’
reading program will further offer
children the space and opportuni-
ty to enjoy reading and story-
telling sessions with their parents.
The program will further aim to
challenge not only children but
also their parents in fostering a
culture of reading which will see
Kuwait grow even greater in the
years to come. 

Tamdeen Group’s ‘My Book My Friend’ 2016 reading

session culminated with Amal Al-Randi’s creative workshop

Qatar Airways has launched a new part-
nership with The White Company to
provide exclusively-designed sleep-

wear to First and Business Class passengers
travelling across the airline’s global network.
In line with Qatar Airways’ commitment to
provide a world-leading premium service, the
newly-designed sleeper suits are bespoke for
First Class passengers and are individually
styled for men and women. The men’s sleeper
suit is designed in a charcoal grey marl, and
the women’s in a contemporary, mid-grey,

both are made of 100 per cent cotton to pro-
vide the highest level of comfort. Both sets
come with matching luxury cotton slippers,
with a faux fur interior sole for extra warmth
and comfort.

The premium passenger experience will
be further enriched throughout the brands’
three year partnership with the addition of
new sleeper suits in a range of fresh colors
and styles. First Class passengers travelling
on board Qatar Airways A380 flights to
London, Bangkok, Paris, Sydney, and

Guangzhou can enjoy the new luxury sleeper
suits exclusively designed for Qatar Airways.
The new sleepwear will debut in Business
Class in early 2017.

Qatar Airways’ Senior Vice President of
Customer Experience, Rossen Dimitrov, said:
“This exciting three-year partnership with
The White Company will provide our premi-
um passengers with exclusively-designed
sleepwear offering stylish comfort through-
out their journey. This partnership with an
iconic global brand, known for providing

sumptuous style and beautifully designed
products, perfectly complements the
bespoke premium experience created on
board for our travellers.”

The White Company is known globally for
its stylish home wear, designer-quality white
linens, home accessories and clothing and
nightwear. Chrissie Rucker, MBE, Founder of
The White Company, said: “We are delighted
to partner with Qatar Airways on our first for-
ay into airline sleepwear. At The White
Company we are proud of our commitment

to supply our customers with the highest
quality products and saw in Qatar airways a
shared value. We look forward to a long and
successful partnership.”

Qatar Airways recently launched new
designer amenity kits from BRICS featuring
products from Italy’s Castello Monte Vibiano
Vecchio, the environmentally friendly olive oil
company, including lip balm, hydrating facial
mist and City Cream anti-ageing moisturizer
in Business Class, with the added Night
recovery cream for First Class kits.

Qatar Airways introduces new luxury brand to premium on-board experience

Dar Lulua Productions announced its first movie of the year ‘Al-Atar’ which is a classic family oriented comedy spoken in classical Arabic. It was shot in settings reminiscent to
classical comedy films of the 1960s, and attempts to deliver a valuable message in a sophisticated yet cheerful way, Dar Lulua Productions Director Sheikha Intisar Al-Sabah
said in a statement.

The higher committee for academic societies’ elections at Kuwait University hosted a ceremony recently to honor students’ lists which followed academic regulations during students’ elections held for the
2016/2017 academic year.


