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The Acadia Denali mid-size luxury SUV
combines premium materials, signature
styling and advanced technologies for a

driving experience that is unmistakable
Premium cues distinguish the Acadia

Denali. The 2017 GMC Acadia Denali features a
dimensional chrome grille, along with integrat-
ed chrome side trim, chrome-accented door
handles, a chrome lower-rear fascia and specif-
ic six-spoke wheels. 

In short, the 2017 Acadia Denali’s distinctive
exterior design is the result of smooth, flowing
lines running uninterrupted from front to rear.

The interior of the 2017 Acadia Denali
mid-size luxury SUV is equally impressive. It’s
engineered to bring a higher level of refine-
ment and comfort with real wood grained
accents, warm-tone burnished aluminum and
French-stitched seats. 

A premium driving experience - thanks to
features like attractive trim accents, active
noise cancellation, two-way adjustable front
head restraints and purposeful interior light-
ing accents throughout the cabin - separates
the Acadia Denali luxury SUV from the com-
petition. In parallel, the Acadia Denali’s inno-

vative storage options increase capability. 
Up to seven passengers fit with comfort

and ease in the Acadia Denali - thanks to
premium seating and easy access to the
third row. And with Acadia Denali’s fold-flat
second- and third -row seats, customers
will have plenty of room for both people
and cargo.

The all-new 2017 GMC Acadia Denali

mid-size luxury SUV also offers the latest
technology and infotainment innovations
that help drivers stay conveniently connect-
ed and in control. The model is plugged in
with available phone integration technolo-
gy through GMC’s available IntelliLink sys-
tem, making it easy to connect to some of
the features smartphone users rely on most.
Apple CarPlay allows drivers to make calls,

send and receive messages and listen to
music right from the vehicle’s touchscreen.
An eight-inch Customizable Driver Display
allows owners to easily interact with vehicle
information, media and vehicle controls.

In addition, the 2017 Acadia Denali mid-
size luxury SUV offers a comprehensive suite
of Driver Alert and active safety technologies
- including Low Speed Forward Automatic

Braking and Forward Automatic Braking -
that rely on a sophisticated network of cam-
eras, radar, and sensors to help prepare driv-
ers for the unexpected. 

Built on the philosophy of ‘Commands
Respect’, GMC has built pickups since 1902.
With a rich heritage in the Middle East and an
impressive 111 years of presence, innovation
and engineering excellence is built into all GMC
vehicles. The brand is evolving to offer more
fuel-efficient pickups, crossovers and SUVs. 

The GMC portfolio in the Middle East fea-
tures  Terrain smal l  SUV and Acadia
crossover. The Sierra half-ton pickup is the
most powerful light duty pickup on the mar-
ket, and the first full-size pickup to receive
the highest possible five-star Overall Vehicle
Score for safety since the National Highway
Traffic Safety Administration changed its
New Car Assessment Program for the 2011
model year. Every GMC model, including
Yukon and Yukon XL full-size SUVs, is avail-
able in Denali luxury trim. GMC also offers
customers a high-level aftersales service
experience. For more information, please
visit www.gmcarabia.com.

The all-new 2017 GMC Acadia Denali 

Designed to make a lasting impression

KUWAIT: Dubai-based flydubai yesterday
announced the addition of Sylhet to its
net work ,  becoming the  a i r l ine’s  th i rd
d e s t i n a t i o n  i n  B a n g l a d e s h  a f t e r
Chittagong and Dhaka. flydubai will com-
mence direct flights between Dubai and
Sylhet on 15 March 2017. The new serv-
ice  wi l l  see f lydubai  provide up to  27

flights a week to Bangladesh.
The ser vice to Sylhet,  also known as

Jalalabad, will begin with four flights a week
and is set to increase to six flights a week
from 16 May.  The operat ion to Sylhet
Osmani International Airport is in partner-
ship with Bangladesh carr ier  Regent
Airways.

Commenting on the new announce -
ment, Ghaith Al-Ghaith, Chief Executive
Officer at flydubai, said: “We are happy to
be relaunching flights to Sylhet, an impor-
tant  cultural  and trade centre  in
Bangladesh.  We remain committed to
strengthening air links between the UAE
and underserved markets. We look forward

to seeing more people choose our reliable
and affordable service between Dubai and
our growing network in Bangladesh.”

flydubai serves a wide network of desti-
nations in the Subcontinent. This network
covers eight points in India, five points in
Pakistan, three points in Bangladesh, two
points in Sri Lanka as well as the capital

cities of Afghanistan and Nepal with flights
to Kabul and Kathmandu respectively.

“Since we began operations to Dhaka
and Chittagong at the beginning of 2011,
we have seen strong demand for flights to
Bangladesh,” said Sudhir Sreedharan, Senior
Vice President Commercial  for  GCC,
Subcontinent and Africa at flydubai. “We are
confident that our passengers from Sylhet
will benefit from our direct flights to Dubai
and beyond, via Dubai’s efficient aviation
hub, especially on to our strong GCC net-
work which is served by up to 650 weekly
flights to 18 points.”

With the announcement of the launch
of flights to Batumi in Georgia, Qabala in
Azerbaijan and Tivat in Montenegro, earlier
in  Februar y,  f lydubai ’s  net work  has
expanded to 93 destinations in 44 coun-
tries. This now sees the airline operate to
62 destinations that previously had no or
ver y few direct  air  l inks from the UAE.
Flights can be booked from flydubai’s web-
site (flydubai.com).

Flight details
Flights between Sylhet and Dubai start

on 15 March 2017 with four flights a week.
flydubai’s FZ 595/596 will operate between
Dubai International Terminal 2 and Sylhet’s
Osmani International Airport. 

Fares
Economy Class return fares from Dubai to

Sylhet will start at AED1,500 including 7kg
hand baggage, while Business Class return
fares will start at AED2,700 and are inclusive
of all taxes and 40kg checked baggage.

Economy Class return fares from Sylhet
to Dubai will start at US550 including 7kg
hand baggage, while Business Class return
fares will start at US900 and are inclusive of
all taxes and 40kg checked baggage. 

Sylhet to become flydubai’s 

3rd destination in Bangladesh
KUWAIT: The top 250 global retailers gener-
ated aggregated revenues of $4.31 trillion in
fiscal year 2015, representing composite
growth of 5.2 percent, according to the
Global Powers of Retailing 2017: The art and
science of customers report from Deloitte
Global.

“Slow economic growth in major devel-
oped economies, high levels of debt in
emerging countries, deflation or low inflation
in rich countries and a protectionist backlash
against globalization were among dynamics
which contributed to a challenging economic
environment for retailers,” explained Dr. Ira
Kalish, Deloitte Global Chief Economist. “And
yet people still need to shop, so the industry
carries on. In some places and with some
cohorts of shoppers, the outlook for retailers
is favorable.”

“The Middle East remains an attractive
destination for retailers, with 3 retailers rank-
ing in Deloitte’s report of the 250 largest
retailers around the world: Lulu Group, Majid
Al-Futtaim Holding LLC and Savola Group.
Together, the Africa/Middle East region’s 19.1
percent growth rate and 5.8 percent net profit
margin were the highest among the five geo-
graphic regions in FY2015,” explains Herve
Ballantyne, partner and Consumer &
Industrial Products Industry leader, Deloitte,
Middle East.

Other highlights: 
Global Ranking of Middle Eastern retailer:
* LULU Group: 153
* Al-Futtaim Group: 160
* Savola Group (Panda) KSA: 240
With $6.2 billion revenue, Lulu which has

operations in nine countries, also finds a place
among world’s 50 fastest growing retailers.
Ranked 27 in the list of fastest growing retail-
ers, Lulu Group recorded a compound annual
growth of 17.3% for the 2010-15 period. MAF
Holding’s Carrefour was 160the in global  list
with retail revenues of $6.01 billion & Saudi
Arabia’s Savola Group came third in the ME
region and ranked 240th globally with retail
revenues of $3.6 billion.

Global Powers of Retailing Top 250
For the third year in a row, revenue growth

for the Top 250 apparel and accessories retail-
ers outperformed other product sectors.

Historically, this category of retailers has also
been the most profitable, and fiscal year 2015
was no exception. However, retailers of fast-
moving consumer goodsπ (FMCG) are, by far,
the largest companies (average retail revenue
of nearly US$21.6 billion) as well as the most
numerous (133 retailers accounting for just
over half of all Top 250 companies and two-
thirds of Top 250 revenue).

The level of retail globalization appears to be
at the same level as the previous year. Two-
thirds of Top 250 retailers operated outside their
home country borders and on average, they
had retail operations in more than 10 countries
and derived nearly one-quarter of their com-
posite retail revenue from foreign operations.

The art and science of customers
Global Powers of Retailing 2017 also dis-

cusses the art and science of customer
engagement to help retailers design fresh
experiences, enabled by the right technology,
and strengthen customer loyalty. What was
once considered futuristic is now table stakes.
Retail innovators know technology is no longer
supplemental to the shopping experience, it is
fundamental. Technology alone, however, is
not enough. Customers are seeking new and
surprising products and experiences.

The five trends identified in the report are:
* Less is more. Customers are defining

themselves less by how many things they
own and more by how curated their lives are
in terms of possessions and experiences.

* “Following” economy. Customers are
seeking experiences and products that reflect
the personal brand they promote on social
media.

* “Retailization” of the world. The maker
movement, the sharing economy, and other
factors have made it increasingly difficult to
define what a retailer is and does - non-tradi-
tional retailers are developing new business
models to serve customer needs, such as sub-
scription services and flash-sales.

* On-demand shopping and fulfillment.
Relevancy will be determined by the ability of
retailers to meet the on-demand mindset of
the modern customer.

* Exponential living. Exponential technolo-
gies, like artificial intelligence, robotics and
virtual reality are changing how we live and
how we will shop.

Lulu Group, Al-Futtaim Holding

and Savola Group appear on 

Deloitte’s 250 global retailers

KUWAIT: Burgan Bank announced yesterday the
names of the lucky winners of its Yawmi account
draw, each taking home a prize of KD 5,000.

The lucky winners for the daily draws took
home a cash-prize of KD 5,000 each, and they are: 
1. Amer Abdulqader Baqer Al-Awadhi
2. Mohammad Abbas Abdullah Abdulaziz
3. Salem Ahmad Ali Al-Ibrahim
4. Ahmad Mohammd Kareem Al-Saadi
5. Ali Ismaeil Sarab Mohammad

In addition to the daily draw, Burgan Bank
also offers a Quarterly Draw with more chances
to win higher rewards, entitling one lucky cus-
tomer to win KD 125,000 every three months.
The Yawmi Account offers Daily and quarterly
Draws, the Quarterly Draw requires customers to
maintain a minimum amount of KD 500 in their
account for 2 months prior to draw date.

Additionally, every KD 10 in the account, will
entitle customers to one chance of winning.  If
the account balance is KD 500 and above, the
account holder will be qualified for both the
quarterly and daily draws.  

Burgan Bank encourages everyone to open a
Yawmi account and/or increase their deposit to
maximize their chances to becoming a winner.
The more customers deposit, the higher the
chances they receive of winning.

For more information on opening a Yawmi
account or about the new quarterly draw, cus-
tomers are urged to visit their nearest Burgan
Bank branch and receive all the details, or simply
call the bank’s Call Center at 1804080 where cus-
tomer service representatives will be delighted to
assist with any questions on the Yawmi account
or any of the bank’s products and services. 

KUWAIT: Gulf Bank held its Al-Danah daily
draws yesterday announcing the names of
its winners for the week of 19 February - 23
February 2017. The Al-Danah daily draws
include draws each and every working day
for two prizes of KD 1,000 per winner.  

The winners are: 
(Sunday 19/2) :  Muneera Abdulla

Sulaiman Alrashidi, Zahra Mohammed Haji
Aljadi

(Monday 20/2): Badreya Salah Hussain
Alabdulmohsen,  Aadel  Jaweed Jaweed
Aqbal

( Tuesday 21/2) :  Al i  Abdulrazzaq
Alkasheer, Hussain Ali Abbas Sarkhou

(Wednesday 22/2): Abdullatif Mohammed
Jawhar Abdullah,  Qais  Kazem Mohsen
Alballam

(Thursday 23/2): Laxmi Limbaji Shinde,
Ahmad Saad Soud Al-Mehjan

Gulf Bank’s Al-Danah 2017 draw lineup

includes daily draws (2 winners per working
day and each receive KD1000). Al-Danah’s
1st  quar terly draw for  the prize of
KD200,000 will be held on 30 March, the 2nd
quarterly draw for the prize of KD250,000
will be held on 29 June and the 3rd quarter-
ly Draw for the prize of KD500,000 will be
held on 28 September. The final Al-Danah
draw for KD1 million will  be held on 11
January, 2018 whereby the Al-Danah mil-
lionaire will be announced.

Five reasons why the Al-Danah 
account is the best:

1) Kuwait’s single biggest yearly cash prize
of KD 1 million

2) Kuwait’s biggest quarterly cash prizes, up
to KD500,000 

3) Two winners of KD1,000 every working day
4) The most chances to win
5) Only Bank that transfers your chances to

win from year to year Only Al-Danah

makes millionaires. 
Al-Danah also offers a number of unique

services including: the Al-Danah Deposit
Only ATM card which helps account holders
deposit their money at their convenience; as
well as the Al-Danah calculator to help cus-
tomers calculate their chances of becoming
an Al-Danah winner. 

Gulf Bank’s Al-Danah account is open to
Kuwaiti and non-Kuwaiti residents of Kuwait.
Customers who open an account and/or
deposit more will enter the draw within two
days. To take part in the Al-Danah 2017
upcoming quarterly and yearly draws, cus-
tomers must have an Al-Danah account con-
taining at least KD 200; customers can visit
one of Gulf Bank’s 56 branches, transfer on
line, or call the Customer Contact Center on
1805805 for  assistance and guidance.
Customers can also log on to www.e-gulf-
bank.com/aldanahwinners, to find out more
about Al-Danah and its winners. 

Gulf Bank announces winners 

of Al-Danah daily draws

Burgan Bank announces 

winners of Yawmi account


