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During the Kuwaiti parliamentary elections
that took place last Nov, when TV viewings
is at its highest, Ooredoo Kuwait, one of the

leading communications networks in the Middle
East, ran a campaign with Zenith media tapping
into moment marketing and utilizing advanced
data analytics to extend customer experience from
TV to mobile. Breaking through the media clutter,
Zenith’s TV Sync tool helped bridge TVCs strong
reach to mobile engagement.  TV Sync enables a
marketer to synchronize its above the line TV
advertising with different digital channels. When a
TV ad ran for Ooredoo Kuwait, it triggered a display
ad and videos on tablets, mobiles and desktops -

scooping up second-screeners, driving incremental
reach and delivering relevant messages about the
brand to consumers when they were most recep-
tive. The first of its kind in the market, the cam-
paign achieved more than 200,000 complete views
during the span of 28 hours, and received an aver-
age view rate of 60 percent. 

TV Sync achieved 28.5 percent more complete
view rate and 213 percent higher click through
rate (CTR) than video campaigns on social plat-
forms. “As technology changes the speed and way
people engage with content across devices, it’s
imperative that successful marketers are able to
connect with consumers in real time. Zenith is

committed to being at the forefront of innovation
and we believe our insights and in-house capabili-
ties help us map the right course for our clients,”
says Mohamed Reda, Media Director at Zenith
Kuwait. “Due to the media clutter in Kuwait, we
are always trying to find an opportunity where
our messages canstand out and reach our target
audience efficiently. During elections, when most
brands also invest in TV, we needed to be one-
step ahead. TV Synchelped us maximize our expo-
sure and achieve higher ROI, while reaching our
target audience wherever on multiple platforms,”
says Talal Al-Fassam, Advertising Manager at
Ooredoo Kuwait.

SAN FRANCISCO: Facebook on Tuesday
announced it was rolling out apps to allow
people to view videos posted on the social
network on connected televisions. The new
apps-for  Apple T V,  Amazon’s  Fire T V and
Samsung Smart TV-will provide a more con-
venient way for users of the social network to
view videos on a large screen. 

The move could be a small step toward
what some reports say is a more ambitious

video plan by Facebook to compete with
Google-owned YouTube or even with stream-
ing services such as Netflix. For now, the apps
will simply make it easier to view and share
user-generated video. “Last year we rolled out
the abil ity for you to stream videos from
Facebook to your TV, and today’s announce-
ment expands this capability,” said a blog post
from product manager Dana Sittler and engi-
neering manager Alex Li. 

“With the app, you can watch videos shared
by friends or pages you follow, top live videos
from around the world, and recommended
videos based on your interests.” Facebook said
it expects the applications to roll our “soon” for
users of Apple, Amazon and Samsung, with
additional platforms l ikely to be added.
Facebook also said it was modifying video play-
back for users, with sound to play automatically
unless users silence their devices. —AFP 

Facebook pushes video onto 

TV screens with new apps

LONDON: Investors are buying up physical
cobalt anticipating that shortages of the metal, a
key component of lithium-ion batteries used in
electric cars, will spur prices to their highest lev-
els since the 2008 financial crisis. Prices for cobalt
metal <COB-CATH-LON> have climbed nearly 50
percent since September to five-year peaks
around $19 a lb as stricter emissions controls
boost demand for electric vehicles, especially in
China, struggling with ruinous pollution levels in
some cities. Consultants CRU Group say electric
car and plug-in hybrid vehicle sales could hit 4.4
million in 2021 and more than six million by
2025, from 1.1 million last year.

By 2020, 75 percent of lithium-ion batteries
will contain cobalt, whose properties allow elec-
tric cars to extend their range between charges,
according to eCobalt Solutions, which produces
battery grade cobalt salts. Some 98 percent of
cobalt is produced as a by-product of copper and
nickel output, so for investors pure equity expo-
sure to cobalt is tricky. “Cobalt isn’t going to mas-
sively impact share prices. The funds looked at
LME (London Metal Exchange) cobalt contracts,
but they aren’t liquid enough for the millions
they want to invest,” a Europe-based cobalt trad-
er said. “So they are buying cobalt with the inten-
tion of sitting on it until prices rise, looking for
$25 (a lb) or more.” 

Swiss-based Pala Investments, a fund focused
on the mining sector, and Shanghai Chaos
Investment, one of China’s largest commodities
funds, bought cobalt last year, industry sources
familiar with the matter said, declining to specify
amounts. Pala Investments declined to com-
ment, while calls to Shanghai Chaos went unan-
swered. “Future demand for cobalt from the EV
(electric vehicle) sector is looking tangible and is
more positive than originally expected,” one
commodity-focused fund manager said. “China
has some aggressive plans in terms of electric
vehicles...It will be a major driver behind cobalt
consumption growth.”

China’s State Reserves Bureau, in charge of
building the country’s stocks of commodities
from oil to rare earth minerals, bought 5,000
tons of cobalt metal last year and in 2015,
traders said. It is expected to buy more this year.
Highlighting the metal’s importance, the US’s
Defense Logistics Agency deemed lithium cobalt
oxide and lithium nickel cobalt aluminum oxide
compounds as strategic and has been stockpil-
ing since 2014.  Cobalt is also widely used for
super alloys in turbines, space vehicles, rocket
engines and power plants.

Hoarding
After seven years of surplus and overcapacity

the market will move into a deficit this year, exac-
erbated by an insecure supply chain. Almost 60
percent of the world’s cobalt lies in politically
risky Democratic Republic of Congo. At the same
time, many traders are hoarding cobalt, most of it

bought when the price was around $10 a lb in
Dec 2015 due to a market surplus of more than
2,000 tons. They are waiting for higher prices. On
Monday, trader and miner Glencore tightened its
grip on Congo’s copper and cobalt resources by
buying the remaining stake in one mine and
upping its share in another for $960 million. It
said the complex had the potential to become
the world’s largest cobalt producer.

Other copper and cobalt producers include
privately owned Eurasian Resources Group,
Canada’s Sherritt International and China
Molybdenum . Canadian small-cap LiCo Energy
Metals, which is exploring for materials used in
lithium-ion batteries, could appeal to investors
looking for exposure to reliable sources of cobalt
from a politically stable country. Global total
demand for cobalt last year was around 100,000
tons, of which around half was used in batteries

to power electric cars, as well as mobile phones,
laptops, digital cameras and cordless drills.

“In terms of overall demand, EVs (electric vehi-
cles) only consumed around 6.5 percent of
refined cobalt in 2016. This will increase to 16.9
percent in 2021 helping lift demand to nearly
130,000 tons,” CRU senior consultant Edward
Spencer said. “We expect a deficit in the region of
900 tons this year.  However, a far larger deficit
could open quickly if mine and refinery capacity
growth fails to keep pace.” Analysts at Macquarie
Research expect deficits of 885 tons next year,
3,205 in 2019 and 5,340 in 2020.

“Cobalt has limited new supply projects
coming through.  Meanwhile refined output in
key supply countries such as Australia, Russia
and Zambia are well down on levels seen a
decade ago,” Macquarie analyst Colin Hamilton
said. —Reuters

Electric car boom spurs 

investor scramble for cobalt

PARIS: Chinese smartphone maker
Huawei managed to gain ground on
Samsung and Apple in terms of market
share last year, following the problems
encountered by the two sector giants, the
Gartner consultancy group said yesterday.
Over the year as a whole, the Chinese mak-
er saw its sales leap by 26.7 percent, while
the South Korean and US rivals both saw
their sales decline by 4.3 percent, Gartner
said in a study. 

As result, Huawei was able to increase
its share of the smartphone sector to 8.9
percent in 2016 from 7.3 percent a year
earlier, while Samsung saw its market share
shrink by two full percentage points to 20.5
percent and Apple’s contracted to 14.4 per-
cent from 15.9 percent. “Chinese makers
succeeded in winning market share over
last year and Huawei now seems to be the
main rival to the two giants, even if the gap
remains large,” Gartner analyst Annette
Zimmermann said. 

Among the other Chinese smartphone
makers are OPPO, BBK Communication
Equipment (with its One Plus and Vivo
brands), ZTE, Xiaomi and Lenovo. “We’re
seeing a very real progression compared

with earlier years, when the number three
maker and the others had struggled to
hold on to a market share of more than
four percent,” Zimmermann said. “Huawei
looks likely to strengthen its position again
this year,” she added. In the fourth quarter
of 2016 alone, the launch of the iPhone 7
and Samsung’s difficulties with its Note 7
model enabled Apple to take top slot in
the market with a share of 17.9 percent or
77 million units sold. 

Samsung sold 76.8 mill ion smart-
phones in the October-December period,
giving it a market share of 17.8 percent,
while Huawei sold 40.8 million phones or
a market share of 9.5 percent. “Preliminary
data for the current quarter suggest that
Samsung will overtake Apple again. But
it’s remarkable that Apple can hold on to
that sort of share of the market with a
closed eco-system,” the analyst said. With
regard to the different operating systems,
Android, which is used by the large major-
ity of smartphone makers, commands a
market share of 81.7 percent,  while
Apple’s iOS operating system of its
iPhones and iPads accounts for 17.9 per-
cent of the market. —AFP

Smartphone maker Huawei 

catching up on Samsung, Apple

DETROIT: Young drivers aren’t alone in
behaving badly on US roads, a trend that
could be contributing to a spike in highway
deaths. Well over half of drivers in every age
group have texted behind the wheel, run a
red light or driven faster than the speed limit
in the last 30 days, according to a new study
by the AAA Foundation for Traffic Safety.
Younger drivers are the worst offenders. 

Eighty-eight percent of drivers ages 19 to
24 admitted to at least one of those behav-
iors. But even mature drivers skirted the
rules more often researchers expected. For
instance, 10 percent of drivers between 60
and 74 have texted or sent email from
behind the wheel, while 37 percent of driv-
ers over 75 said they’d driven through a
light that had just turned red. “It was a sur-
prise that there were relatively high rates of
these behaviors among the drivers we think
of as safer,” said Lindsay Arnold, a research
associate with the AAA Foundation.

Arnold said the responses were similar to
those in past years, indicating a troubling
trend. In 2015, US traffic deaths rose 7 per-
cent to 35,092, the largest single-year
increase in five decades. They’re expected to
rise again in 2016 when that data is final-

ized. “It points to the need to improve driver
behavior if we’re going to reverse this alarm-
ing trend,” Arnold said. Teen driver educa-
tion campaigns have had some success,
foundation spokeswoman Tamra Johnson
said. Now the organization is considering
the best ways to reach drivers of other ages.

The study found broad agreement on
some issues. Eighty-seven percent of drivers
said they have never driven when they
thought they were close to the legal alcohol
limit. Ninety-five percent said they had nev-
er driven within an hour of using marijuana.
Eighty-eight percent of drivers say it’s unac-
ceptable to drive without a seat belt and 82
percent support laws requiring motorcycle
riders to wear helmets. 

But drivers’ behavior sometimes contra-
dicted their own instincts. More than three-
quarters of drivers say it’s unacceptable to
text or email while driving, but 31 percent
had done so in the last month and 8 percent
do so often. Ninety-six percent of drivers say
drowsy driving is a serious safety threat, but
29 percent had recently driven when they
were so tired they had trouble keeping their
eyes open. The study questioned 2,511
licensed drivers aged 16 and over. —AP

Most drivers, not just 

young, are taking risks

NEW YORK: Disney’s Maker Studios and
Google’s YouTube are distancing them-
selves from a top YouTube star after he
made jokes construed as anti-Semitic and
posted Nazi imagery in his videos. Felix
Kjellberg, known online as PewDiePie,
has the most popular YouTube channel,
with more than 53 million subscribers.
The Swedish YouTube star rose to fame
by posting videos of him playing and
commenting about video games. More
recently, he branched out into non-gam-
ing videos that show him performing
skits, stunts or making jokes.

Disney, whose Maker Studios runs
Kjellberg’s channels and network, said he
crossed the line with some of his videos.
One video from January shows two
Indian men paid by Kjellberg to hold up a
sign that says “Death to all Jews.” Kjellberg
said the video was meant to demonstrate
how far people will go if they get paid to
do something, but he didn’t think they
would actually do it. Other videos show
Nazi imagery in a satirical way. In blog
post Kjellberg said he was making jokes,

but realizes now that they were offensive.
Kjellberg’s channel was already part of

Maker Studios when the Walt Disney Co.
bought Maker in 2014 for $675 million.
Maker contracts with individuals such as
Kjellberg to produce videos for various
YouTube channels. Kjellberg (pro-
nounced SHEHL’-burg) pulled the video
showing the two men displaying the
anti-Semitic sign, but it is excerpted in a
Wall Street Journal video. Other videos
still on the site show Nazi imagery being
used satirically. 

Maker Studios said in a statement that
while Kjellberg’s channel is popular
because he is irreverent and provocative,
the studio is ending its affiliation with
him because he went too far. YouTube
spokeswoman Michelle Slavich said
YouTube has canceled the release of the
second season of Kjellberg’s reality show
“Scare PewDiePie” and removed the
PewDiePie channel from its Google
Preferred advertising program, which
aggregates top YouTube content for
advertisers to buy time on. —AP

Disney ends deal with YouTube 
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Zenith and Ooredoo launch TV Sync for the first time in Kuwait

VERTOU: This file photo shows logos of US online social media and social networking service Facebook in Vertou, western France. — AFP

LOS ANGELES: In this file photo, YouTube star Felix Kjellberg arrives at the pre-
miere of Ender’s Game in Los Angeles. —AP HONG KONG: Hong Kong police are strug-

gling to deal with digital pump-and-dump
schemes targeting brokerages - a little-known
type of computer-generated fraud that surged
in the Chinese territory last year. Although the
money involved was small - only about $20
million worth of shares - there were 81 such
incidents reported in 2016, more than triple
the number in 2015, according to police. In
the scheme, criminals invest in thinly traded
penny stocks and then manipulate their share
prices by ordering trades from hacked broker-
age accounts. They earn profits by selling
before the fraudulent trades are reported.

After last year’s cyber-heist of $81 million
at Bangladesh’s central bank and a series of
hacks of ATM’s around the world, authorities
fear such pump-and-dump schemes could be
increasingly used for electronic theft. Hong
Kong is a favored place for such attacks
because of the number of thinly-traded pen-
ny stocks in the territory and because its
securities industry has fallen behind other
financial centers in defending against cyber
fraud. At least seven brokers and eight banks
have been targeted in Hong Kong, including
HSBC Holdings Plc and Bank of China
International (BOCI) Securities, according to
regulators and people familiar with confiden-
tial investigations.

A spokesman for HSBC declined to com-
ment. A spokeswoman for BOCI Securities
said he could not comment on its case but
the brokerage would continue to invest in IT
security. “If you ask regulators in the industry
what is the number one threat, not surpris-

ingly it’s all about cyber attacks,” Ashley Alder,
CEO of the Hong Kong Securities and Futures
Commission (SFC) and chairman of the
International Organization of Securities
Commissions, said in a speech to the local
legislature last week. “We’ve seen that hap-
pen not only in banking but also at brokers in
Hong Kong, in particular recent attacks to do
with basically hijacking share trading
accounts.”

Such schemes sur faced more than a
decade ago in the United States. Charles
Schwab Corp, E*Trade Financial Corp and JP
Morgan Chase & Co. were identified as victims
of these schemes in a 2006 complaint filed by
the Securities and Exchange Commission. The
pace of attacks reported in the United States
has slowed in recent years after big broker-
ages implemented a variety of strategies to
thwart the hacks, said John Reed Stark, a for-
mer chief of the Securities and Exchange
Commission’s (SEC) Office of Internet
Enforcement.

Some use algorithms to identify and halt
unusual trading activity, others scrutinize
Internet traffic for orders coming from suspi-
cious servers and one stopped permitting
customers to use its online trading platform
from buying penny stocks, said Stark, who
now runs cyber-security consulting firm John
Reed Stark Consulting LLC. But such protec-
tions are rare in Hong Kong, where the gov-
ernment has only recently started suggesting
security improvements to banks and broker-
ages which have traditionally considered
stock trading to be low-risk. —Reuters

Hong Kong police struggle to 

stop brokerage hacking spree


