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flydubai reports $8.6 million profit for 2016
Airline announces 14.4% passenger growth to 10.4 million 

KUWAIT: flydubai has yesterday
announced its full-year results for 2016
reporting a profit of AED 31.6 million
($8.6 million). It has reported total rev-
enue of AED 5 billion ($1.37 billion) an
increase of 2.4 percent compared to the
same period last year.  The stronger sec-
ond half, driven by increased passenger
numbers, was impacted by downward
pressure on yield leading to lower overall
revenue growth reflecting a continuation
of the same adverse factors reported in
the first half. 

Sheikh Ahmed bin Saeed Al-
Maktoum, Chairman of flydubai, said:
“these results see flydubai report its fifth
consecutive full-year of profitability.  In
2012, our third year of operation, we car-
ried 5.1 million passengers. This year, we
have carried 10.4 million passengers
demonstrating that flydubai continues to
help change the way both business and
leisure passengers travel around the
region.  An established tourism destina-
tion and global centre for business
together with the UAE’s geographic loca-
tion has supported the need for
increased connectivity.” 

Ghaith Al-Ghaith, Chief Executive
Officer (CEO) of flydubai, reviewing the
Annual Results for 2016, commented:
“Over the last two years we have seen
passenger traffic grow cumulatively by
52 percent in terms of RPKM1.  We con-
tinue to demonstrate that we gain loyal
customers across our network who rec-
ognize the benefits of direct air links and
enjoy our onboard offering.  The continu-
ation of mainly lower fuel prices and
ongoing cost management efforts are
reflected in the 16 percent improvement
in terms of ASKM2 over the last two
years. We have however seen a difficult
pricing and operating environment.”

Cost and revenue performance
EBITDAR3 was healthy at 21.1 percent

of revenue; an improvement from the

previous year’s figure of 20.5 percent.
The closing cash and cash equivalents

position, including pre-delivery pay-
ments for future aircraft deliveries,
remained strong at AED 2.3 billion.

Fuel costs were 25 percent of operat-
ing costs compared to 30.6 percent in
the previous year, against a backdrop of

lower fuel prices for the year, with legacy
fuel hedges impacting only 21 percent of
the volume for full year 2016. Ancillary
revenue comprising of baggage, cargo
and inflight sales contributed 13.8 per-
cent of revenue; dropping from 15.1 per-
cent from the previous year.

Operational performance
Aircraft deliveries: 8 Next-Generation

Boeing 737-800 aircraft joined the fleet
in 2016 in support of network expansion.
The average age of the fleet was 3 years
8.5 months.

Business Class: the growth in the
number of flydubai’s Business Class pas-
sengers continued and saw the airline
carry 2.4 times the number of passengers
as in 2014.  The Subcontinent saw the
strongest demand for Business Class car-
rying more than double the number of

passengers. This was followed by the
Caucasus which grew by 88 percent, as a
result of a liberalization of the visa rules,
creating an increased demand from both
inbound and outbound traffic flows. In
addition, Business Class passengers grew
by 38 percent in Europe and 24 percent
in the GCC and Middle East. 

Network expansion: During the
course of the year, increased flight fre-
quency on existing routes and a matur-
ing in the performance of the 41 new
routes launched in 2014 and 2015 saw
ASKM grow by 9 percent.

The launch, on 29 November, of
flights to the popular destination of
Bangkok was the first route outside of
the GCC to start operations with a dou-
ble daily service.  Across the network, fly-
dubai reported the following passenger
flows:

* GCC & Middle East: flydubai carried
28 percent of all traffic between Dubai
and the GCC and Middle East.

* Europe: passenger numbers in
Europe grew by 19 percent.

* Russia: with 21 flights per week
across 7 destinations passenger numbers
increased by 3 percent.

* Ukraine: overall flydubai passenger
numbers on flights between Ukraine and
Dubai increased by 26 percent.  
* Central Asia (Kazakhstan, Kyrgyzstan,
Tajikistan and Turkmenistan): its 5 points
across the region saw flydubai contribute
23 percent of the total growth at Dubai
airports.
* Subcontinent: passenger numbers on
the flydubai network grew by 22 percent. 
* Africa: passenger numbers from its 11
points grew by 3 percent and con-
tributed 12 percent of the total growth at
Dubai airports. 

Al Maktoum International (DWC):
Flydubai has been operating from DWC
since October 2015.  With its two gate-
ways, flydubai will continue to gradually
increase its operations at DWC based on

the further expansion of the airport. 
Staff numbers: flydubai continued to

grow its experienced team with a total of
3,773 staff including 746 pilots, 1,618
cabin crew and 282 engineers.

OPEN: flydubai launched its simple
and straightforward rewards program on
25 October 2016 and has been well
received in the market. 

FZ981: Following the tragic loss of
FZ981 on 19 March 2016, flydubai
remains focused on supporting the fami-
lies who lost their loved ones. In addition
to providing initial financial assistance
payments and interim financial assistance
payments, our Long Term Care Team con-
tinues to be available to the bereaved
families who are our primary concern.
Plans are being put in place for a memori-
al to mark the first year anniversary.
Ghaith Al-Ghaith, CEO of flydubai, said:
“flydubai continues, through its accredit-
ed representative, to support the investi-
gation into the tragic accident.  Our Long
Term Family Assistance team continues to
be available for all the families.”

Outlook 
During 2017, flydubai will be the first

airline in the Middle East to receive the

new model Boeing 737 MAX 8 and the
first of these aircraft will enter into serv-
ice in the second half of the year.  The
overall capacity will not grow during
2017, as short term capacity needs are
adjusted, due to the ongoing challeng-
ing operating environment.  Since
launch, one of the principles of flydubai’s
fleet planning strategy was to maintain a
young fleet. Under these plans, the air-
line will see the eight-year lease term
expire for 4 Next-Generation Boeing 737-
800 and during the year these aircraft
will be retired from the fleet. 

Ghaith Al-Ghaith, CEO of flydubai,
looking to the year ahead, said: “we will
remain prudent throughout 2017 as we
will continue to operate in a challenging
socioeconomic environment. Yields will
remain under pressure and we expect to
report flat growth in the year ahead. We
are looking forward to receiving the first
Boeing 737 MAX 8 in the region which
will bring further fuel and operating effi-
ciency to our young modern fleet. We are
focused on our strategy to lead in inno-
vation, to provide an unrivalled experi-
ence on board and on the ground, as we
continue to meet the travel demands of
our passengers.” 

Ghaith Al-Ghaith

KUWAIT: KFH Capital has affirmed Al-Mazaya
Holding’s share fair value range at170 -175
Kuwaiti Fils. The rating, mentioned in an official
report issued by KFH Capital recently, is based on
the robust growth potential of Al-Mazaya’s cur-
rent investments, now centered in Kuwait, UAE,
Saudi Arabia, Oman, Bahrain and Turkey. The rat-
ing is supported by the company’s strengths in
recurring cash flows generated by its major oper-
ations, mainly those in areas of real estate.

As per the report, KFH Capital’s rating reflects
Al Mazaya Holding’s 2016 performance and the
future outlook over the next three years in a con-
servative way that takes into consideration only
the profits the company reaps through projects
that are now under construction. This excludes
the new enterprises that the company is plan-
ning to develop, including, for example, the Al-
Sharq Project in Kuwait, although the plot has
already been purchased by the company and
the design and process layout work already
started. This is in addition to the Q-Line Project
in the United Arab Emirates; their design and
layout works have already been completed in
preparation for the execution stage.

The strength of the company’s share is attrib-
utable to its ability to increase its total profits over
the coming three years, according to the report.

The company’s overall net profits are predicted to
rise in 2018, 70 percent of which shall be generat-
ed by rental returns especially when the delivery
of real estate projects is approaching the final
stages. This advantage places Al-Mazaya Holding
among top regional companies that boast high
cash flows and considerable operating revenue
streams. The report underlined the strengths cur-
rently boasted by the company and over the

coming three years, including the diversification
the company has achieved within the asset base
and revenue streams. While revenue streams are
real estate-related, they are diversified by geogra-
phy, varying between developed-for-sale and
rental properties. This mitigates operating risks
and ensures good growth prospects for real
estate assets. The company’s high net profits and
cash generation have been hailed as well.

KFH Capital upholds a strong buy 
recommendation for Al-Mazaya

Share fair value range at 170-175 Kuwaiti fils upheld

KUWAIT: Zain, the leading telecommunica-
tions company in Kuwait, announced the
winner of the Grand Prize in its “Pay Online
and Win” draw that saw a weekly postpaid
winner of four valuable prizes when paying
their bill using Zain’s website or app.

Zain concluded the campaign by
announcing Khalid Saleh Essa Al-Saleh win-
ner of the Grand Prize in the final draw,
which includes iPhone 7, iPhone 7 Plus,
Touch Hotspot LTE-A with free 1.5 TB
Prepaid Internet line valid for 3 months,
and a PlayStation 4 (1 TB).

The campaign was concluded with 8

winners of valuable prizes across the past
8 weeks. Postpaid customers got one
chance to enter the draws for every KD1
paid through Zain’s digital  channels,
including the company ’s website
(pay.kw.zain.com) and Zain’s app available
for iOS and Android. 

Zain launched this exciting promotional
campaign to reinforce its leadership posi-
tion and its pledge in offering the best
products and services to meet its cus-
tomers’ personal and professional telecom-
munications needs, who are considered
Kuwait’s biggest family of subscribers.

Zain announces Khalid
Al-Saleh winner of grand

prize in ‘Pay Online and Win’

KUWAIT: Gulf Bank held its Al-Danah
daily draws on 29 January 2017
announcing the names of its winners for
the week of 22 January - 26 January
2017. The Al Danah daily draws include
draws each and every working day for
two prizes of KD 1,000 per winner.  

The winners are: 
Sunday 22/1: Mohammed Sultan Ismel
Al-Qalaf, Adel Abdullah Mohammed Al-
Naser
Monday 23/1: Ebrahim Khaled Saad
Abdullah, Nader Naser Theyab Al-Turki

Tuesday 24/1: Naser Amran Abdullah
Kanaan, Rajaa Sulaiman Dawoud
Mohammad
Wednesday 25/1: Rozat Shafiq Abbasi,
Sawsan Abdulrazaq Jassim Al-
Abdulsalam
Thursday 26/1: Hanaa Nader Al-Khudari,
Mahmoud Hasan Haq Aadrmnabada

Gulf Bank’s Al-Danah 2017 draw line-
up includes daily draws (2 winners per
working day and each receive KD1000).
Al-Danah’s 1st quarterly draw for the
prize of KD200,000 will be held on 30
March, the 2nd quarterly draw for the
prize of KD250,000 will be held on 29
June and the 3rd quarterly draw for the
prize of KD500,000 will be held on 28
September. The final Al-Danah draw for

KD1 million dinar will be held on 11
January, 2018 whereby the Al-Danah
millionaire will be announced.

Five reasons why the Al Danah
account is the best:
1) Kuwait’s single biggest yearly cash
prize of KD 1 million
2) Kuwait’s biggest quarterly cash prizes,
up to KD500,000 
3) Two winners of KD1,000 every work-
ing day.
4) The most chances to win
5) Only Bank that transfers your chances
to win from year to year

Only Al-Danah makes millionaires
Al-Danah also offers a number of

unique services including: the Al-Danah
deposit only ATM card which helps
account holders deposit their money at
their convenience; as well as the Al-Danah
calculator to help customers calculate their
chances of becoming an Al-Danah winner. 

Gulf Bank’s Al-Danah account is open
to Kuwaiti and non-Kuwaiti residents of
Kuwait. Customers who open an account
and/or deposit more will enter the draw
within two days. 

To take part in the Al-Danah 2017
upcoming quarterly and yearly draws,
customers must have an Al-Danah
account containing at least KD 200; cus-
tomers can visit one of Gulf Bank’s 56
branches, transfer on line, or call the
Customer Contact Center on 1805805 for
assistance and guidance. 

Customers can also log on to www.e-
gulfbank.com/aldanahwinners, to find out
more about Al-Danah and its winners. 

Gulf Bank announces winners 
of Al-Danah daily draws 

Gulf Bank launches
‘Gulf Live’  new interactive

teller machines
KUWAIT: Gulf Bank is pleased to be one of the first banks
in Kuwait to launch its Interactive Teller Machine (ITM) enti-
tled “Gulf Live” across many of its branches. 

With cutting-edge technology and live customer service
representatives, customers can easily conduct their daily
transaction needs. 

‘Gulf Live’ is a live video conversation with Gulf Bank’s
representatives allowing customers to avoid queues in
branches and  has extended hours of services. Through
‘Gulf Live’ customers can withdraw amounts up to KD 5,000
and deposit amounts up to KD 3,000. Customers can also
cash and deposit checks, in addition to a variety of transac-
tion which are usually offered by the branch tellers.
Choosing a denomination which ranges from KD 1 to KD
20, conducting all transactions by simply using a civil ID
rather than a debit card, are also part of ‘Gulf Live’.

The new ITMs enable Gulf Bank to offer its customers
the benefits of both self-service video banking and the
branch experience in one simple solution. In fact, it com-
bines video banking and remote transaction processing
banking technology embedded within the ITM to give the
customer the choice of self-service or connecting with a
remote teller in a highly personalized, two-way
audio/video interaction.

The new ‘Gulf Live’ machines are available at the Gulf
Bank head office on Mubarak Al-Kabeer Street in Kuwait
City, as well as the Jabriya branch and Al-Adan branch. Gulf
Bank will be deploying this new service at different branch-
es throughout the year. 

KUWAIT: Abdulmohsen
Abdulaziz Al-Babtain
Company (AABC), the author-
ized dealer of Renault vehi-
cles in the State of Kuwait,
launched an exciting offer as
a part of its Hala February
campaign.

The offer gives the oppor-
tunity to the first 100 cus-
tomers to win amazing prizes
including cash back, tinting
and body protection, airline
tickets, fuel vouchers, mobiles
or Al Babtain Vouchers. The
offer also includes a ten years
warranty or 500,000 km in
addition to free registration

and third party insurance on
all Renault vehicles. The offer
also includes the All-New
Koleos and Talisman, the new
line from Renault. The All-
New Koleos is the latest,
redesigned, restyled, and
much-awaited addition to
Renault’s product line-up and
bears all the hallmarks of a
charismatic SUV echoing an
unseen alliance of power and
refinement that fulfill all
expectations. All-New Renault
Koleos’ engine and transmis-
sion line-up has been tailored
to meet the needs and expec-
tations of the market. The 2.5-

litre petrol engine is also an
atmospheric, four-cylinder,
power is 170hp (126kW) at
6,000rpm, with peak torque
of 233Nm at 4,000rpm. 

The Renault Talisman pro-
vides a distinctive blend of
comfort and delight to the
driver, with electronic damper
control for outstanding on-
road dynamics that combine
maneuverability, perform-
ance and ease. It is for those
looking for a luxurious and
practical car, with a class-lead-
ing energy TCe 190 tur-
bocharged direct-injection
petrol engine, which ensures
driving enjoyment and effi-
ciency, with 190 hp on tap,
fuel consumption and CO2
emissions of as low as 17
km/litre and 139 g/km
respectively. 

A normally aspirated
engine is available as well.
This month-long offer and
Renaut Al Babtain’s Hala
Febrayer 2017 festival spon-
sorship are yet another
opportunity to deeply
immerse Kuwait’s customers
in Renault brand culture and
cement their loyalty. Renault
Al-Babtain regularly strives to
design offers that people sim-
ply just cannot resist while
creating a more memorable
and enjoyable car shopping
experience. Renault Al
Babtain encourages all cus-
tomers to gear up for the
prizes awaiting them during
the month of February as
they buy their favorite
Renault car.

Renault Al-Babtain announces 
new offers for February 2017


