
LONDON: Britons’ purchasing power, which took
a hit this year against the backdrop of Brexit,
looks set to stagnate in 2018, according to a new
study released yesterday. 

Following what was a “tough year for living
standards” in 2017... the prospects for a “mean-
ingful pay recovery” are “still out of sight”, said
Torsten Bell, head of the Resolution Foundation, a
London-based think tank.  Since Britain voted to
leave the European Union in June 2016, a drop in
sterling-making imported goods more expensive-
has pushed inflation up to more than 3.0 percent. 

And while unemployment is currently at its
lowest level since 1975, low productivity has pre-
vented wages from keeping pace with inflation.
The think tank noted that stagnant pay packets
next year actually represented an improvement
over 2017, when real wages fell. 

It suggested that the effect of the falling
pound could ease off in the coming months, caus-
ing inflation to slow. But the study predicted that
the squeeze on purchasing power was likely to
worsen before it improved.  For the moment, the

high rate of inflation in Britain still appears to be
hitting post-Christmas retail sales. The number of
people shopping on Boxing Day fell sharply com-
pared to last year, according to retail perform-
ance analysts, Springboard. — AFP

NEW YORK: Americans shopped with
greater gusto at malls and online this holiday
season amid a strong labor market and cold
winter weather, retail sales experts said yes-
terday. Shoppers in the world’s biggest econ-
omy spent generously over the “Black Friday”
weekend in late November that kicks off the
US holiday shopping season, and buying
picked up further in December, analysts said.

Retail experts won’t have the final tally on
the overall holiday season until January. That
will include figures from the day-after
Christmas, “Boxing Day,” which is usually one
of the busiest shopping days of the year.

But early figures point to a good year
overall. Mastercard SpendingPulse estimated
sales growth for the season at 4.9 percent, the

strongest annual boost since 2011. “Overall,
this year was a big win for retail,” said Sarah
Quinlan, senior vice president of market
insights at Mastercard.

“The strong US economy was a contribut-
ing factor, but we also have to recognize that
retailers who tried new strategies to engage
holiday shoppers were the beneficiaries of
this sales increase.” IHS Markit pointed to
strong macroeconomic factors such as a 17-
year high in US consumer confidence in
November and a 17-year low in unemploy-
ment that allowed consumers to open their
wallets. Chilly weather in much of the country
also supported sales of jackets and other win-
ter apparel, said Chris Christopher, executive
director at IHS Markit. “There was a signifi-
cant ramp-up of holiday sales,” said
Christopher, who shifted his projection mid-
way through December to 4.7 percent growth
for the season from an earlier mark of 4.2 per-
cent growth.

“Everything is pointing to a good holi-
day season.” The passage of a massive tax
cut bill by Republicans in Congress and
pushed by President Donald Trump also
likely lifted spending somewhat, although
Christopher noted that “things were going
strong before that.” — AFP

Long queues form across Nigeria 
petrol stations as shortage bites 

6 Nissan executives awarded 
N-SPEC certification this year

Hyundai shipbuilding stocks 
plunge on dismal forecast2018 19

PARIS: Airbus is drawing up contingency plans to
phase out production of the world’s largest jetlin-
er, the A380 superjumbo, if it fails to win a key
order from Dubai’s Emirates, three people familiar
with the matter said. The moment of truth for the
slow-selling airliner looms after just 10 years in
service and leaves one of Europe’s most visible
international symbols hanging by a thread,
despite a major airline investment in new cabins
unveiled this month.

“If there is no Emirates deal, Airbus will start
the process of ending A380 production,” a per-
son briefed on the plans said.  A supplier added
such a move was logical due to weak demand.
Airbus and Emirates declined to comment. Airbus
also declined to say how many people work on
the project. Any shutdown is expected to be
gradual, allowing Airbus to produce orders it has
in hand, mainly from Emirates. It has enough
orders to last until early next decade at current
production rates, according to a Reuters analysis.

The A380 was developed at a cost of 11 billion
euros to carry some 500 people and challenge
the reign of the Boeing 747. But demand for these
four-engined goliaths has fallen as airlines
choose smaller twin-engined models, which
are easier to fill and cheaper to maintain.
Emirates, however, has been a strong
believer in the A380 and is easily the
largest customer with total orders of 142
aircraft, of which it has taken just over 100.

Talks between Airbus and Emirates over
a new order for 36 superjumbos worth $16
billion broke down at the Dubai Airshow
last month. Negotiations are said to have
resumed, but there are no visible signs that
a deal is imminent.  Although airlines such
as British Airways have expressed interest
in the A380, Airbus is reluctant to keep fac-
tories open without the certainty that a
bulk Emirates order would provide. Emirates, for
its part, wants a guarantee that Airbus will keep

production going for a decade to protect its
investment. A decision to cancel would mark a
rupture between Airbus and one of its largest

customers and tie Emirates’ future growth to
recent Boeing orders. European sources say that

reflects growing American influence in the Gulf
under President Donald Trump, but US and UAE
industry sources deny politics are involved. There

are also potential hurdles to a deal over
engine choices and after-sales support.

Yet if talks succeed, European
sources say there is a glimmer of hope
for the double-deck jet, which Airbus
says will become more popular with
airlines due to congestion. Singapore
Airlines, which first introduced the
A380 to passengers in 2007, show-
cased an $850 million cabin re-design
this month and expressed confidence in
the model’s future.

Airbus hopes to use an Emirates
order to stabilize output and establish a
safety net from which to attract A380
sales to other carriers, but has ruled out

trying to do this the other way round, industry
sources said.  As of the end of November, Airbus

had won orders for 317 A380s and delivered 221,
leaving 96 unfilled orders. But based on airlines’
intentions or finances, 47 of those are unlikely to
be delivered, according to industry sources,
which halves the number of jets in play. Airbus
needs to sell at least another 30 to keep lines
open for 10 years and possibly more to justify the
price concessions likely to be demanded by any
new buyers. 

To bridge the gap, Airbus plans to cut output
to six a year beyond 2019, from 12 in 2018 and 8
in 2019, even if it means producing at a loss,
Reuters recently reported.

Chief Operating Officer Fabrice Bregier con-
firmed this month Airbus was looking at cutting
output to 6-7 a year. If Airbus does decide to
wind down production, some believe Emirates
will ask Airbus to deliver the remaining 41 it has
on order and then keep most A380s in service as
long as possible. Even so, some A380s are likely
to be heading for scrap. — Reuters 
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HAMBURG: This file photo provides a general view of the Airbus A380 before the HSV team handed over the A380 to the Emirates airline on January 18, 2010 in Hamburg. Emirates has been a strong
believer in the A380 and is easily the largest customer with total orders of 142 aircraft, of which it has taken just over 100. 
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LONDON: Shoppers look for bargains inside the Prada boutique at Selfridges department store
during the Boxing Day sale in central London on Tuesday. — AFP


