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Established 1961 

Within a year of its launch LC 500, the luxury coupe from
Lexus has grabbed attention again becoming a finalist
among 2018 Motor Trend Car of the Year.  For Lexus it
has been a journey that began with the LFA that culminat-
ed in the LC 500, the pinnacle of Lexus inspiration and
vision, cutting edge technology, daring design, master

craftsmanship, exhilarating performance.  
The LC 500 is the first ever luxury automobile to fea-

ture a 10-speed automatic transmission. Powered by high-
revving 5.0-liter V8 engine, the luxury coupe is also the
first Lexus to use the brand’s all-new, premium rear-wheel-
drive luxury platform, which promises enhanced dynamic

capability and performance. Earlier the LC had grabbed
two awards for design excellence on its debut at the 2016
North American International Auto Show (NAIAS). 

The provocative, athletic flagship car bagged the 2016
EyesOn Design Award for Design Excellence in the
Production Car category and for Interior Design. The

design of the LC 500 shares many of the key elements,
proportions and visual dynamism of the LF-LC concept
car. The challenge for Lexus designers was to work in
conjunction with the engineers to find new ways to rede-
fine the Lexus design style with dynamic design and
advanced technology.

Lexus LC 500 grabs attention 
for design excellence

Coupe defines new era for global luxury brand

Abdulmohsen Abdulaziz Al Babtain Co., authorized agent
of Renault in the State of Kuwait recently presented
Ibrahim Dsousky and Dan Solo with the latest models of
Renault Koleos and Renault Megane respectively at the
Renault showroom in Al-Rai. Ibrahim Dsousky was
excited to receive the Renault Koleos, a powerful and
refined SUV that is finely tuned with the Middle Eastern

requirements backed by a local product range. The vehi-
cle was specifically designed after having undergone
extensive road testing in real-world conditions over sev-
eral million kilometers during its course of development. 

Dan Solo was the lucky winner who received the
Renault Megane, a C Seda, which is a popular choice in
this market where dynamic compact saloon cars remain

the preferred choice among many, the Renault Megane
accommodates customers who enjoy success with a dis-
tinct social appeal, and brings with it record breaking
roominess. Renault Al Babtain will continue to partici-
pate in driving Kuwait’s community initiatives forward
through its commitment to encourage a healthier and
better lifestyle.

Panasonic launches
large capacity 
commercial 
refrigerator in Kuwait
KUWAIT CITY: Panasonic Marketing Middle East &
Africa (PMMAF), in collaboration with its local partner
Easa Husain Al-Yousifi & Sons Co., is pleased to
announce the launch of a brand new large capacity
commercial refrigerator exclusively for the Kuwaiti
market. The energy saving inverter K series model
boasts advanced cooling performance, and is designed
to provide reliable food storage solutions for the coun-
try’s booming food and beverage industry. The K
series, available in 1087 L and 1343 L capacities, is
unique with its beautiful combination of design and
technology. 

It offers generous storage space for food and bever-
age of all sizes, thanks to its minimized space for the
cooling fan and refrigeration unit. Built with auto-clos-
ing door, the appliance provides high airtightness, help-
ing keep food fresh for longer. Boosting its high-usabil-
ity quality is the ergonomic design handle for easy grip,
stainless internal cabinet, as well as anti-bacterial treat-
ed handle, shelves and door packing. For easy mainte-
nance and cleaning, swing up front grill, detachable
condenser filter and refrigeration unit, refrigerant
charge port and stain-resistant surface door are
installed. 

Yasuhiro Shibata, Director - Panasonic Cold Chain
Business Division said, “The launch of the commercial
K series refrigerator is a testament to our commitment
of bringing the innovative Panasonic technology to vital
sectors such as the booming local F&B market in
Kuwait.  This appliance has been engineered with inno-
vative features that will raise the bar on food storage
for the commercial sector.  With Kuwait’s world food

capital vision 2030 in place, we are happy to be a part
of this, offering cutting edge products and solutions to
businesses, helping them provide their customers with
high-quality products.” 

Wael Deeb, General Manager of the electronics
department at Easa Husain Al-Yousifi commented,
“The Kuwaiti F&B market is booming and a high-
quality product like this with advanced features will
certainly appeal to our discerning consumers in
Kuwait. Businesses are always on the lookout for
innovative solutions to help them grow and deliver
the best possible services to their customers;
Panasonic certainly has the expertise in developing

these breakthrough products.” 
Complementing the K series’ well-thought design

is its unmatched Japanese technology for an efficient
and reliable performance. It has an advanced cooling
system that guarantees food freshness and helps pre-
vent bacteria from growing, thus delaying the risks of
any food spoilage.  It  is  also equipped with
Panasonic’s patented intelligent ECONAVI sensing
technology that guarantees optimum energy savings
of up to 40 percent. The ECONAVI sensors detect
lighting conditions, frequency of door opening, as
well as internal and external temperature levels, and
adjust the refrigerator’s internal temperature accord-

ingly for greater energy saving.  
In addition to this intelligent feature, it is engi-

neered with inverter compressor, automatic frame
heater and an automatic condensing fan speed con-
trol to further increase its energy efficiency capabili-
ty. The product unveiling took place recently at the
Best Al-Yousifi Electronics showroom in Shuwaikh
and was attended by PMMAF representatives from
the Cold Chain Business Division - Yasuhiro Shibata,
Director (Overseas); Hidenori Oya, Chief Engineer;
Mitsuhiro Maeda, Chief Engineer and Mikihiro
Obayashi, Chief (Overseas), in addition to the press
and media agencies.

NBK Walkathon winners begin new 
journey with Renault Koleos, Megane


