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Al-Sayer & Toyota Genuine Spare Parts 
hold National Skills Contest 2017

Team effort towards better customer care 

KUWAIT: Mohamed Naser Al-Sayer (MNSS) and
Toyota Genuine Spare Parts Division, a subsidiary
of Al-Sayer Holding recently conducted National
Skills Contest 2017 for their salesmen. The contest
is part of its ongoing endeavor to improve cus-
tomer service standards by rigorous evaluation of
their product knowledge and technical skills.
Criteria for nominating winners were basic attire,
communication and negotiation skills, accuracy as
well as process lead time.

The event held at Al-Sayer Ballroom at Ardiya
was attended by Mubarak Naser Al-Sayer CEO,
Mohamed Ali Hilal Business Director Parts and
Accessories, Desmond Lew Business Director
Parts and Group Logistics, Saied Mohamed Taih
Al Shurafa Deputy General Manager Parts and
Accessories, Tanaka representative from Toyota
Motor Corporation (TMC) along with employees
from Spare Parts Division. The skill Contest is one
of the major initiatives to appreciate the efforts of
salesmen and provide essential support to update
their product knowledge. 

Mubarak Al-Sayer appreciated all employees
for their efforts to adapt with advanced Toyota
technologies and customer care expertise reflect-
ing best in the business values. Tanaka representa-

tive from TMC credited the MNSS initiative to
improve the knowledge and technical skill set of
employees. 

From 22 sales personnel across all parts
branches who participated in the contest, five
were shortlisted for the final stage after rigorous
tests of theoretical Knowledge in basic automo-
bile, product, part number, vehicle line-up, new

model  and electronic parts catalogue. The final
contestants were challenged in various perspec-
tive including product knowledge, customer han-
dling skills and parts identification skills during live
role-play on stage. 

Winners of Skill Contest 2017
First prize: Aksar E  Asharaf,

Second prize: Sadiqali. P
Third prize: Prajith Kakkol Thodi
Fourth prize: Mansoor Parakkal
Fifth Prize: Renjith Mohanan Mohanan

Mohamed Ali Hilal thanked all contestants and
congratulated the winners for their dedicated
effort in making the program another milestone

event in the history of MNSS and Desmond Lew
encouraged everyone to redefine the targets and
exceed expectations. 

The event was concluded with address by
Saied Mohamed Taih Al-Shurafa who congratulat-
ed all members for their spectacular team work
and also thanked all who supported towards the
grand success of the program. 

The winner The runner-up

Jet Airways flies 
into 2018 with a 
super promotion
KUWAIT: Jet Airways, India’s full-service, premier international
airline, continues their countdown to 2018 with a special promo-
tion to take you into the New Year.

Guests making bookings starting December 23, 2017 and last-
ing until January 2, 2018, will enjoy extensive savings of up to 20
percent off on its flights from Kuwait to India and beyond to des-
tinations including Bangkok, Colombo, Dhaka, Hong Kong,
Kathmandu, and Singapore. The limited period sale will be
offered on a first-come, first-serve basis and will be valid for both
one way and return journeys, allowing guests to plan their forth-
coming travel well in advance. Tickets booked as part of the pro-
motion will be valid for travel from January 15, 2018 onwards with
applicable terms and conditions. The special fares will be appli-
cable only on flights operated by Jet Airways and guests can
book their tickets via the airline’s website at www.jetairways.com,
the airline’s mobile app or by contacting their travel agent.

Bipin Balakrishnan, Country Manager-Kuwait, Jet Airways,
said, “This exciting year end promotion offers our guests a final
opportunity to pencil in their 2018 travel plans as we bid farewell
to 2017. The offer is an invaluable opportunity for our guests to
travel home, meet friends and family or take on adventures in the
Far East. It is another way in which we offer exceptional value to
those travelling with us”. 

Venezuela reports 
economy shrank 
by 16.5% in 2016
WASHINGTON: Venezuela’s economy shrank a massive
16.5 percent in 2016, according to an official government
filing to the US Securities and Exchange Commission

(SEC). The oil-rich but impoverished country attributed
the collapse to a contraction of 9.9 percent in the oil sec-
tor and 16.1 percent in the non-oil economy. The 150-page
report, received on Thursday by the SEC, also reported
inflation at 274.4 percent, and an unemployment rate of 7.5
percent in the calendar year ending on December 31, 2016. 

And it revealed a sharp drop in Venezuelan imports in
2016, when purchases totaled $16.4 billion, half of the
$33.3 billion of the previous year.  “Since 2015, there has
been increasing political and social unrest due to short-
ages of basic consumer goods as a result of a drop in
domestic food production; limited access to imports as a

result of currency restrictions; smuggling; hoarding and
other distribution problems,” the report noted.

It also classed 11.3 percent of the population as
“extremely poor” in 2014, the last year the figures were
available, up from 7.1 percent in 2012. The SEC requires
detailed economic filings from foreign governments that
issue their debt in the US. Venezuela is going through an
acute economic crisis that intensified in 2014 with the fall
in oil prices, the source of 96 percent of its export rev-
enue. There is a major shortage of food and medicines and
a hyperinflationary spiral that, according to analysts, will
exceed 2,000 percent in 2017. — AFP

LuLu Hypermarket 
rewards winners 
of ‘Live For 
Free’ promotion
KUWAIT: LuLu Hypermarket, the largest and most popu-
lar retail chain in the region, organized a prize distribution
ceremony on Thursday, 21 December at its Al-Rai outlet.
During the ceremony, gift vouchers were handed over to
winners of the recent ‘Live For Free’ promotion. The event
was held in the presence of top LuLu management, special
guests and a large crowd of well-wishers. 

During the 11-day ‘Live For Free’ promotional cam-
paign, which was held from 29 November to 9 December
at all LuLu outlets, raffle coupons were handed out to
shoppers for every purchase of KD 5 worth of goods.
Following a raffle draw for 25 winners, the first prize win-
ner was awarded the bumper prize of KD600 worth gift
vouchers, while 24 other winners each received gift vouch-
ers worth KD200 each.

Lulu Hypermarket’s overwhelming success in the region
and the reason it continues to draw in customers in such
large numbers lie in the combination of a number of fac-
tors, including wide-range of high-quality products
sourced from around the world, its value-for-money offers,
its regular and innovative promotions, and, most impor-
tantly, its customer-centric business approach that places
the customer before everything else.


