
Famed Italian hatmaker Borsalino, the
company behind Humphrey Bogart’s
fedora in “Casablanca” and Harrison

Ford’s lucky headgear in the “Indiana
Jones” movies, was declared bankrupt on
Monday, a trade union said. A court in
Alessandria in northern Italy threw out a
rescue plan for the legendary company
and put it into administration, Elio Bricola
from the UIL labour union told AFP. He
said that while “it is likely industrial activ-
ity will continue” for now, “employees are
angry and worried about their future”.

Michael Jackson loved Borsalino hats,
trend-setting music star Pharrell Williams
is a contemporary fan and David Bowie
opted for one of the Italian house’s black
fedoras for what was to prove his final
photo shoot. The 1970 French gangster
film “Borsalino” was also named after the
distinctive fedora-style hats worn by
heartthrob actors Alain Delon and Jean-
Paul Belmondo. But even the endorsement
of film and music royalty could not pro-
tect the 160-year-old company from the
consequences of reckless management.

The Haeres Equita investment fund
took control of the ailing company in
2015 in the hope of turning the situation
around, despite a debt of 30 million euros
($35 million). The hatter’s former boss
Marco Marenco, who was on the run
from fraud and tax evasion charges, was
arrested in 2015 in Switzerland. A judge
initially approved Haeres Equita’s pro-
posals for repaying Borsalino’s creditors,
giving the green light for a new chapter
in the history of a company that pro-
duced two million hats a year in the
1920s. But the plan to save the business

and its estimated 120 employees was
later rejected by the court and a second

such plan, presented a few weeks ago,
was also thrown out. — AFP

This file photo taken on March 17, 2016 shows a hat in a “Borsalino” flag-ship store in
Florence. —AFP

Borsalino, Italy’s hatmaker to 
the stars, declared bankrupt

French designer
Jean-Paul Gaultier
(left) poses next
to a wax sculpture
of himself during
its inauguration at
the Musee Grevin
wax museum in
Paris. — AFP

They may not yet be weeping in the
streets, but for French fashionistas,
the closure Wednesday of Colette,

the concept store which has become a
Paris style institution, ranks nothing short
of a national tragedy. “I cannot believe it is
closing,” said style commentator Melody
Thomas in one of a blizzard of articles and
blog posts mourning the passing of the
mother of all lifestyle stores, where
Madonna, Kim Kardashian and Katy Perry
shopped for quirky objects of desire. The
three-storey boutique on chi-chi Rue
Saint-Honore, founded by Colette Rous-
saux 20 years ago, was far more than a
gadget or design store to its many
celebrity fans.

It pioneered limited-edition collabora-
tions between luxury brands and street
fashion stars, and cheekily poked fun at
Saint Laurent with the T-shirt “Ain’t Lau-
rent Without Yves” when the label stopped
using its founder’s first name. With a base-
ment Water Bar where you could sip ice-
berg melt water or anti-ageing spirulina
seaweed cocktails, it soon sparked imita-

tors across the globe. But for regular
browsers like Chanel designer Karl Lager-
feld, it was never bettered. “It’s the only
shop where I go because they have things
no one else has,” he said. 

“If Paris is the center of the (fashion)
world, Colette is the centre of Paris,” said
fashion documentary maker and Twitter
wit Loic Prigent. “When Rihanna comes to
Paris she goes to Colette. It’s the same for
Beyonce and Madonna and the others. Co-
lette is a centrifuge,” he said. With the shop
still booming, the store announced in July
that Roussaux wanted to bow out at the
top.

‘Coolest shop in town’ 

She had got to “the age to take your
time-and Colette cannot exist without Co-
lette,” the store said. “All good things come
to an end.” While style lovers applauded
her for not selling out, they were heartbro-

ken that she and her daughter Sarah An-
delman would no longer be at the helm of
what Vogue critic Suzy Menkes called “the
coolest shop in town”.  Ironically, the
building is being taken over by Saint Lau-
rent, which once threatened to sue Colette
over that cheeky T-shirt. “We are totally
disappointed it is closing. It’s a mythic
place,” shoppers Gabriel and Kevin told
AFP on the eve of its closure. 

“You come to Colette’s to find some-
thing really exclusive,” said the Parisian
friends who now live in Canada, recalling
the tiny run of 1,000-euro ($1,180) trainers
Chanel made with the singer Pharrell
Williams. With only hours left before Co-

lette closed for good, shoppers thronged
the store, flitting between its trademark
mix of humble and luxury wares-a novelty
sponge selling for four euros next to a
9,990-euro Saint Laurent jacket. —AFP
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Fashion mourns as cult 

Paris store Colette closes

People walk past the entrance of the colette concept store in Paris on December 16, 2017,
ahead of its definitive closure. — AFP

Media investor Jay Penske on Wednesday announced a
stake in Rolling Stone to revive the financial health of the
iconic magazine of music and counterculture, with

founder Jann Wenner preserving a role.  The investor’s Penske
Media Corp. did not reveal terms of the deal but several media
outlets including Variety, one of his titles, said the media company
was spending $100 million for a controling stake.

BandLab Technologies, a Singaporean start-up headed by
Kuok Meng Ru, the scion of one of Asia’s richest families, will keep
its 49 percent stake in Rolling Stone bought last year, Penske said.
Wenner launched Rolling Stone in 1967 through a family loan
when he was a hippie student in Berkeley, California. Within years
he turned the magazine into a bible of rock music coverage and a
platform for left-wing politics and experimental journalism by
writers such as gonzo reporter Hunter S. Thompson.

But even as Rolling Stone’s reviews remain among the most
closely watched in the music industry, the publication has strug-
gled in an era when independent magazines find it difficult to
stay afloat. Rolling Stone suffered a major blow when it retracted
a 2014 story about an alleged gang rape at the University of Vir-
ginia, with a review finding that the magazine ignored basic
journalistic practices. Penske said he hoped to ensure that
Rolling Stone “continues to ascend for decades across multiple
media platforms.”

“Our interest in Rolling Stone is driven by its people, its cul-
tural significance and the globally recognized brand that has no
peer in its areas of influence,” Penske said in a statement. Wen-
ner will move from serving as Rolling Stone’s publisher to a new
role of editorial director. Gus Wenner, Jann’s son, will keep his
position of president and chief operating officer of Wenner
Media and join the advisory board of Penske Media Corp., the
statement said.

Jann Wenner called Penske “the ideal match for us to thrive
in today’s media landscape.” Founded by Jay Penske in 2003, his
company has amassed major titles in entertainment and culture
including Variety, one of the most influential outlets in Holly-
wood, the lighter film site Deadline.com and the fashion business
trend-settler Women’s Wear Daily. Penske has also entered the
Indian market with India.com, a portal with news on technology
and Bollywood that is a joint venture with Mumbai-based Zee
Entertainment. Wenner Media earlier this year sold two maga-
zines, US Weekly and Men’s Journal, to American Media, Inc.,
the right-leaning publisher of The National Enquirer and other
supermarket tabloids. —AFP

Investor takes stake in Rolling
Stone, keeping on owner


