
KUWAIT: Avaya Holdings Corp (“Avaya” or the “Company”)
announced that it has successfully completed its debt restruc-
turing and emerged from chapter 11.    

“This is the beginning of an important new chapter for
Avaya,” said Jim Chirico,
Avaya’s president and CEO. “In
less than a year since the com-
mencement of our chapter 11
restructuring, Avaya has
emerged as a publicly traded
company with a significantly
strengthened balance sheet.
Overall, we reduced our prior
debt load by approximately $3
billion, and we exit today with
more than $300 million in cash
on our balance sheet.  The
reduction of our debt and cer-
tain other long-term obligations
will also improve annual cash flow by approximately $300 mil-
lion compared to fiscal 2016.” 

“We have the flexibility we need to invest in the large and
growing contact center and unified communications markets as
we complete our transformation to a software, services and
cloud solutions provider,” Chirico added. “With a new Board

and leadership team firmly in place, Avaya is now well-posi-
tioned to execute on its growth plan and deliver the returns
and value expected by our stakeholders.”  

Avaya is taking the steps necessary to list on the New York
Stock Exchange.  The company
expects to have approximately
110 million shares outstanding
upon emergence. 

Centerview Partners LLC and
Zolfo Cooper LLC are Avaya’s
financial and restructuring advi-
sors and Kirkland & Ellis LLP is
the company’s restructuring
counsel. 

Avaya enables the mission
critical, real-time communica-
tion applications of the world’s
most important operations. As a
global leader in delivering supe-

rior communications experiences, Avaya provides the most
complete portfolio of software and services for contact center
and unified communications- offered on premises, in the cloud,
or a hybrid. Today’s digital world requires communications
enablement, and no other company is better positioned to do
this than Avaya. 
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Mercedes-Benz
Cabriolet 
collection: Awaken
the senses with
a test drive
KUWAIT: AR Albisher & Z Alkazemi
Company are encouraging customers to make
the most of the mild winter climate and expe-
rience the joy of top down driving in their
most extensive cabriolet family to date. With
the Authorized General Distributor of
Mercedes-Benz in Kuwait offering test drives
for the month of December, motoring enthusi-
asts can experience a visceral driving experi-
ence with unobscured 360-degree vision in
the latest Mercedes-Benz E Class Cabriolet
and C Class Cabriolets. 

The sporty four-seater C-Class cabrio-
let’s design showcases modern luxury with a
youthful touch, making it an exceptional
entry-level model into the cabriolet world of
Mercedes-Benz. Similarly, the new E Class
Cabriolet brings a scintillating and sporty
exterior, a host of new technologies and a
sophisticated climate control system which
offers an unnoticeable transition between
closed and open top driving. Both models
come with the option of being equipped
with the AIRCAP electric draught-stop sys-
tem and the AIRSCARF neck-level heating
system, to enhance comfort when driving
with the roof down

“There are many reasons to purchase a
cabriolet, not least the unparalleled feeling of
having the sun on your face and wind in your
hair as you steer into the next bend. Driving a
cabriolet is not about getting from A to B, it’s
about enjoying a wholly encompassing driving

experience and savoring every moment - and
winter in Kuwait really is the perfect time to
enjoy the Cabriolet’s sporty driving dynam-
ics,” said Mohammed Abdul Rahman Albisher,
Director of Abdul Rahman Albisher & Zaid
Alkazemi Company.

“With many years spent refining and reduc-
ing noise levels and vibrations to a minimal in
order to ensure driver comfort, it’s also great
to be able to offer drivers full access to a car’s
capabilities and allow them to hear the engine
come to life and appreciate its sound when the
top is down,” added Michael Ruehle, CEO of A
R Albisher and Z Alkazemi Company. 

With its top up, the profile of the new two-
door C Class cabriolet resembles that of the
C-Class CoupÈ with virtually identical basic
dimensions: a striking front end featuring a
diamond radiator grille, LED High
Performance headlamps, long bonnet and high
beltline. Efficient, powerful engines delivering
between 115 and 270 kW (156 to 367 hp) and
a suspension designed for dynamics (with
optional AIRMATIC air suspension) ensure
sportily agile handling, while the new 9G-

TRONIC automatic transmission is available
for all engine variants. 

The fifth and youngest member of
Mercedes-Benz’s E-Class family, the Cabriolet
has been renewed entirely within the space of
one year. Compared with its predecessor, the
new E-Class Cabriolet has grown in length,
width and wheelbase, with a vehicle length of
4826 mm, a vehicle width of 1860 mm and a
height of 1428 mm. Efficient, powerful engines
delivering between 115 and 270 kW (156 to
367 hp) and a suspension designed for
dynamics (with optional AIRMATIC air sus-
pension) ensure sportily agile handling, while
the new 9G-TRONIC automatic transmission
is available for all engine variants. With the
fully automatic fabric acoustic soft top con-
trolling itself elegantly and blending in seam-
lessly with the sporty silhouette, the new E
Class and C Class Cabriolets are amongst
some of the best in their class in terms of
sound, durability and operation. The
Mercedes-Benz C Class and E- Class
Cabriolets are available at A R Albisher’s
Shuwaikh showroom. 

NBK’s Laki
Titanium and
Alshaya offer 
special shopping 
promotion for
women
KUWAIT: Ladies in Kuwait receive special
rewards, instant discounts, benefits and pro-
motions when they bank with National Bank of
Kuwait. The Laki Titanium Credit Card offers
uniquely tailored rewards for today’s modern
woman. Shop at top Alshaya brands -and
receive an instant discount when paying for
purchases with NBK’s Laki Titanium credit
card whilst earning NBK Cash Back Rewards
Points at the same time.

“NBK values and respects the purchasing
power of today’s woman and we customize
specific products and services to meet her
lifestyle needs,” said Noor Al-Baijan - NBK
Marketing Representative, National Bank of
Kuwait. 

“The Laki Titanium Credit Card rewards
women with double benefits by giving them
instant discounts at selected Alshaya stores
when they pay using this card at the point of
purchase as well as Rewards points,”
explained Al-Baijan.

All Laki Titanium credit card holders earn
NBK Reward Points when they use their credit
card. How does it work? It is very simple and

easy.  All you need to do is use your Laki
Titanium credit card to pay for purchases,
earning up to 10 percent of your original
spend in NBK Rewards Points when shopping
at any of the NBK Rewards Partners at more
than 700 participating outlets. Certain trans-
actions also qualify for instant discounts when
the Laki Titanium Credit Card i pays for pur-
chases.  More details about the instant dis-
count are available on nbk.com

Earning NBK Reward points is easy and
merely requires customers to use their NBK
Credit Card at Rewards Partners. Look for the
Blue Dot to identify merchants whom are part
of the NBK Rewards program.  For every KD 1
spent, customers earn 10 reward points. These

points can then be redeemed at more than 700
participating outlets around Kuwait including
restaurants, shops and lifestyle brands. Details
regarding Rewards Points balances and the
equivalent KD value are available to customers
through NBK Online Banking . 

“At Alshaya, we offer our customers the
widest range of shopping and dining experi-
ences with well-known international brands.
Our partnership with National Bank of Kuwait
means we can offer our customers in Kuwait
even greater value when they shop with us,”
said Saj Arshad, Chief Marketing Officer at
Alshaya. 

Customers can pay for all or part of their
shopping at participating outlets with the
instant reward points at the following Alshaya
stores: Coast, Evans, Foot Locker, Jackwills,
Milano, Miss Selfridge, Oasis, Payless,
Topshop, Wallis, Warehouse, Claire’s, COS,
H&M, Justice, Mothercare, The Body Shop,
MUJI, Solaris, Vision Express, Pottery Barn,
Pottery Barn Kids, PBteen, West Elm,
Pinkberry, Williams Sonoma, Next, Victoria’s
Secret, Victoria’s Secret PINK, and Icing. 

Other value-added lifestyle benefits for
Laki Titanium credit card holders include free
valet parking at various locations around
Kuwait, discounts on rides with Careem,
concierge service, complimentary airport
lounge access across the MENA region, free
travel insurance up to  $250,000, fraud pro-
tection and premium lifestyle offers, discounts
and promotions from Mastercard. 

National Bank of Kuwait continues to
develop products and services customized to
suit the individual lifestyle needs of its cus-
tomers, for today and for the future. Apply for
the Laki Titanium Credit Card to start earning
rewards today by visiting award-winning
NBK.com website.

INJAZ Kuwait
successfully 
concludes its
‘Innovation’
workshop 
KUWAIT: INJAZ Kuwait has success-
fully concluded its “Social Innovation
Camp” workshop, held in collaboration
with “Zahhab”, a student community that
provides all the necessary academic
assistance to university students and
professors.  Held at Al-Shaheed Park, on
13 December 2017, the workshop has
witnessed the participation of 70 stu-
dents, from different universities, who
have enjoyed the workshop and the
competitive and enthusiastic atmosphere
which filled up the venue. 

INJAZ’s Innovation Camp’s four-hour
workshop is part of INJAZ Kuwait’s
series of programs and workshops which
aim at helping students to understand
the concept of social entrepreneurship
and develop their skills to think critically
and analytically towards finding the most
appropriate solutions to their business

challenges. Participants were divided
into groups; a specialized consultant was
hired to help each of them to compete
with the rest of the teams.

Laila Al-Mutairi, INJAZ Kuwait CEO
said: “Proud of students who participat-
ed in this workshop and shared their
ideas and innovative projects in a way
that reflects their skills and talents. At
INJAZ, our responsibility has always
been and will always remain to develop
youth of Kuwait by providing innovative
educational programs that aim to devel-
op their leadership and entrepreneurial
skills and help them to turn their creative
ideas into genuine business. We would
like to thank ‘Zahhab’ for their contribu-
tion which led to the success of this
workshop, and wish all participating
teams the best of luck in their future”.

Participating teams have presented
their own innovative business solutions
to a panel of judges which included Mrs.
Laila Al-Mutairi, INJAZ Kuwait CEO,
Mohammad Al-Momen, University
Coordinator of Zahhab Kuwait and
Abdullah Kamal, Communications &
Partnerships Director at UNESCO,
where they carefully evaluated each
solution presented based on the teams’
level of innovation. The facilitator was
Jarrah Albuloushi.

INJAZ Kuwait will continue to equip
and support youth, to ensure a more pros-
perous future for generations to come. 

ABK concludes
A+ Student 
Account 
campaign 
KUWAIT: Bringing its A+ Student
Account campaign to a successful
close, Al-Ahli Bank of Kuwait (ABK)
announced Fatemah Faisal Al-Yousef
as the winner of the Dodge Charger
SE 2017 in the grand draw held at
ABK’s Head Office, which was accept-
ed by her brother on her behalf.
Launched earlier this year, the cam-
paign aimed at instilling a savings
habit amongst ABK’s 18-25 year old
customers who were eligible to enter
the draw upon opening a student
account before November 30, 2017. 

Commenting on the success of the

campaign, Stewart Lockie, General
Manager of Retail Banking at ABK
said, “The needs of Generation Y
‘tomorrows customers’ are very differ-
ent to those of our traditional banking
customers, that is why we developed
the ABK A+ Student Account ‘for stu-
dents, by students’, through the use of
social media polls to gather customer
data and design a proposition aligned
to the segment. This has proven to be a
great success.  On behalf of ABK we
congratulate the year’s winners.”

The ABK A+ Student Account cam-
paign also saw 30 lucky customers win
back their student allowance of KD
200 in cash draws during the months
of May and September. Moreover,
these customers were able to avail dis-
counts using ‘2 for 1’ deals at over 100
outlets under The Entertainer through-
out the campaign period. 

ABK will continue to invest in
tomorrow’s customers, and will pro-
vide them with a unique banking
experience in the future. 


