
Kuwait Finance House (KFH) held a special pro-
gram on Network Leadership for senior man-
agement positions as part of an effort to further

improve Enterprise Leadership Development and
effectively drive organization performance.  The 3-day
structured program was hosted by IMD Switzerland; a
top ranked business school for leadership and strategy
and expert in transforming organizations and creating
immediate and long-term positive impact. KFH-Group

CEO Mazin Alnahedh inaugurated the program held in
Hilton Kuwait Resort. The program provided multiple
modules delivered by a constellation of international
lead authorities like Professor Michael Yaziji and Dr
Anand Narasimhan.

The program aimed at improving the network lead-
ership capabilities and strategic thinking through a
series of cases, a unique IMD simulation and other
practical activities leveraging strengths and focus on

success. It also focused on driving performance
through teams by creating and leading highly effective
teams by establishing strong network performance.
Being part of a series of three programs on Enterprise
Leadership to follow in 2018, Network Leadership con-
tributed to the mobilization of organization energy, cre-
ating a work climate fostering communication, empow-
erment, trust, sharing, and collaboration while building
the network. 

Through its smart structure, the program was able to
build a self-awakening momentum with the executives
when toward the end everyone was able to recognize
his own network contribution change path, and how
working in an enterprise team can affect its success.
The program was a great success and the IMD way
was the main catalyst to its uniqueness and to its con-
tribution to the broader learning path of the Enterprise
Leader at KFH.
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Culinary
competition for
professional
chefs in Mais
Alghanim

Mais Alghanim group recently held the
third cooking competition for chefs
in the kitchen team the kitchen of

Mais Alghanim restaurant Sharq. It was
attended by a selected jury of judges to
review and give their opinions about the
competitors. The competition included the
preparation of various types of dishes like
appetizers, salads, main courses and desserts
where the participants competed to show
their skills in cooking and preparing delicious
dishes, which won the hearts of the jury.

The competition was prepared and coor-
dinated by the Corporate Executive Chef for
Mais Alghanim Group Ziad Hilal and it was
well organized by the human resources
department and the management of Barakat
Foods Company, where in everything needed
was provided to the competitors from cook-
ing equipment and all required ingredients.
The judges presiding over the competition
were Thamer Al Dakheel, Yamen Tehfi, Chef
Jonathan Spiteri and Chef Hassan Al Jlali.

The competition is the third held by the
Mais Alghanim restaurants group in order
to give the kitchen team the freedom to
show their creativity and their ability to
cook and also to create exciting and com-
petitive environment so that each contestant
can show from their knowledge and skills in

working with the kitchen team. In addition
to this, also identify new dishes from differ-
ent international cuisines and give them the
freedom to choose which category they
wish to compete in.

Speaking to Chawki Barakat, he said that
“the third culinary competition falls under a
group of different activities done by Barakat
Foods to identify the employee’s efficiency
and to showcase their inspiration by giving
them freedom to practice their talent in cook-

ing”. He also added “We are trying as much
as possible to develop staff skills through
training in various modern culinary sector
and the latest techniques as well as the
opportunity to develop their skills and per-
sonal development to achieve career success
that they wish for “. Worth noting that Mais
Alghanim Group, which was founded in 1953
is one of the most prestigious institutions
dealing with hospitality services in Kuwait,
with branches located across Kuwait.

Khaen music
of the Lao
people

The khaen music of the Lao peo-
ple is played with a mouth organ
that resembles panpipes but

made with bamboo tubes of varying
lengths, each with a metal reed. The
player blows into the instrument
through an air chamber and the sound
produced depends on the size of the
tube. Khaen music is popular in all
regions of the Lao People’s
Democratic Republic due to its har-
monic richness. It is usually part of vil-
lage festivals and it is customary for

people listening to it to become active
participants in the songs and dances,
rather than merely spectators. Khaen
music is an integral part of Lao life
that promotes family and social cohe-
sion. Thanks to the use of bamboo, the
practice is also linked to natural agri-
culture and healthy lifestyles. Families
play an important role in transmitting
the art and khaen player associations
exist in many local communities where
young people can learn the art. To
maintain the practice in spite of
lifestyle changes - including urbaniza-
tion - several local communities, asso-
ciations and groups have begun vari-
ous initiatives to consolidate and pro-
mote it through formal and non-formal
education. In 2005, the Association of
Khaen Arts was established and vari-
ous festivals are organized to promote
and enhance the art.

GBK concludes
children’s 
workshops
with Al Sadu
Society

Gulf Bank successfully concluded
its sponsorship of the year-long
series of educational workshops

with the Al Sadu Society. The work-
shops, entitled ‘Fun with Textiles,’ helped
children develop their skills in crafts and
textile art all while preserving Kuwaiti
traditions and heritage.  The workshops,
which were free of charge, were open to
children between 6-12 years of age. A
total of 12 sessions were conducted over
the program’s duration with 145 children
from various nationalities participating.
The children were able to develop their

creative skills in a relaxed and stimulat-
ing environment, under the supervision
of trained instructors. 

Laila Al-Qatami, Assistant General
Manager for Corporate Communications
at Gulf Bank, said: “We were delighted
to partner with Al Sadu Society for the
‘Fun with Textiles’ children’s workshops.
Gulf Bank strongly supports the preser-
vation of Kuwaiti tradition and heritage,
and this program brings the traditions of
Sadu to the younger generation in a fun
and exciting environment.  Furthermore,
as the workshops were all conducted in
the beautiful Al Sadu House, the children
were exposed to the traditional exhibi-
tions on the premises.”

Sheikha Bibi Al-Sabah, Chair of Al
Sadu Society, noted: “Our aim was to
encourage children to learn more about
our country’s traditions and the diverse
textile heritage of Kuwaiti Bedouins in
an enjoyable and creative atmosphere.
We were pleased with Gulf Bank sup-
port for these workshops and we look
forward to conducting similar programs
to fulfil our vision as an organization” 

During these workshops, children

undertook different projects, learned
new skills and used new tools, children
were given a guided choice of colors,
designs and techniques, through which
they will be able to develop their cre-
ative skills while having fun. Instructors
were present in each session to encour-
age children and guide them in their cre-
ations.  Through drawing, painting,

weaving, and other crafts, the children
created wallets, kites, tote bags, lanterns,
dreamcatchers to name a few. Al Sadu
Society started in 1978, as a private ini-
tiative, by a group of concerned
Kuwaitis who wished to preserve a fast
disappearing, yet intrinsic, cultural her-
itage. Learn more about Al Sadu through
its social media channel @SaduHouse. 


