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Data workers prove 
a rare resource for 
Barrick, fellow miners 
TORONTO: Barrick Gold, the world’s biggest gold
miner, is staking new ground in a dogged push to
overhaul its operations, seeking scarce artificial
intelligence experts to oversee projects using tech-
nology for everything from exploration to robot-
run mining.

But for an industry perceived as slow-moving
and macho, attracting prized human resources can
be as difficult as striking gold - particularly as
technology titans like Facebook and Alphabet Inc.’s
Google chase the same talent.

Though the mining sector is late to the so-called
“digitization” party, Barrick and others are com-
pelled to push productivity gains in the face of ris-
ing costs and depleting resources. 

Miners are stepping up investments in technolo-
gy that ranges from driverless trucks to computers
that sift through and make sense of mountains of
data from operations. That shift could deliver global
efficiency gains of $373 billion by 2025 for the
industry and its stakeholders, estimates consulting
giant McKinsey & Co.

“There’s so much value that can be created in
mining, if we run our mines predictively, rather than
reactively,” said Michelle Ash, Barrick Chief
Innovation Officer.

At Barrick, artificial intelligence (AI) managers will
oversee projects that use computers to study reams
of data, from sensors tracking equipment and work-
ers, to better understand mine geology, for example.
Computers could analyze that information to predict
where to mine the best ore, she said, or when equip-
ment maintenance is needed, for example. —Reuters

KUWAIT: In celebration
of the litting of the sports
ban, Ooredoo is sharing
this celebration by offering
all customers free local
calls for 24 hours, which
has started from 6th
December 12:00 noon and
wil l  continue unti l  7th
December 12:00 noon. 

This gesture comes in
alignment with Ooredoo’s
corporate social responsi-
bility strategy, which is
based on caring, connect-
ing and challenging and
playing a vital role in all local events and celebra-
tions.  Ooredoo continuously ensures to be part of all
joyous occasions such as this, which the Kuwaiti
public has been longing for. The company has dis-
tr ibuted shirts  to the publ ic in front of  i ts
Headquarters in Kuwait City as a celebratory gesture
in honor of this occasion.

Commenting on this occasion, Corporate
Communications Senior Director at Ooredoo, Mijbil
Al-Ayoub stated, “We are extremely happy today as
we receive the news of the lift of the ban on Kuwait’s
Soccer. This is nothing but the fruits of the efforts
exhausted by officials in the country who strived to

have this ban lifted. We congratulate the people of
Kuwait and our youth and we extend our thanks and
appreciation to all those who made this a reality. We
continuously ensure that we share such celebrations
with our customers, which is why we decided to gift
them today”. Al-Ayoub added, “We will continue to
offer what we can to our customers in order to make

them feel exclusive and unique, and to further show-
case our love to our nation and the unity of Kuwait”. 

Ooredoo’s operations in Kuwait date back to
December 1999 when it launched wireless services as
the second operator.  The company today provides
mobile, broadband internet and corporate managed
services tailored to the needs of customers and busi-

nesses. Ooredoo Kuwait -which is an enlisted compa-
ny in the Kuwait Stock Exchange Market - operates a
number of telecom service providers in the region,
such as Ooredoo Algeria, Ooredoo Tunis, Ooredoo
Maldives, and Wataniya Palestine. Ooredoo Kuwait is
a member of the international Ooredoo Group based
in Doha, Qatar. 

Free local calls from Ooredoo 
to all customers for 24 hours

In celebration of the return of Kuwait sports

Mijbil Al-Ayoub

ASDA’A 
Burson-Marsteller 
wins ‘Middle 
East Consultancy 
of the Year’ 
DUBAI: ASDA’A Burson-
Marsteller won top honors
at the internationally
renowned 9th Gold
Standard Awards held in
Hong Kong last Thursday,
(November 30), being
named ‘Middle East
Consultancy of the Year’
and winning the ‘Social
Media Communications’
category for the campaign
‘New ways to connect with
#AvayaEngage’.

In winning the ‘Social
Media Communications’
prize, the agency was lauded for its innovative use of
digital channels to engage with stakeholders of the
multinational technology company, Avaya, and to drive
footfall to its global showcase event, Avaya ENGAGE.

“Today, the recognition of our work is transcending
our traditional regional boundaries,” said Sunil John,
Founder and CEO of ASDA’A Burson-Marsteller. “The
Gold Standards, the most prestigious awards of their
type in Asia Pacific and the Middle East, recognize the
best of the best, and we are thrilled with our wins,
which recognize the world-class standard of the work
we do. Our team works tirelessly to produce work of
the highest quality, and such recognition only fuels our
passion to deliver excellence” he added. 

With five dedicated practices - Brand

Communications, Enterprise & Technology, Financial,
Public Affairs and Corporate - and 11 wholly-owned
offices across the region, ASDA’A Burson-Marsteller is
the agency of record for regional businesses, govern-
ments and multinationals alike. Throughout 2017, the
Agency has invested in strengthening its expertise, with
major hires at its Dubai HQ, including the recent addi-
tion of former National editor Hassan Fattah as manag-
ing director, and increasing personnel and resources
across regional offices.

The strengthened team has allowed ASDA’A BM to
compete across every sector and market in which it
operates. Core new business wins since January 2017
include ADNOC, the Islamic Military Counter

Terrorism Coalition, VISA, Roche Diagnostics, HTC and
the UAE Federal Tax Authority, to add to the stellar
work with existing clients such as Ford, Nestle, General
Electric, Emaar,  Abu Dhabi Financial Group, GEMS
and a other organizations across regions and sectors. 

Now in its ninth year, the Gold Standard Awards are
organized by Public Affairs Asia - a network for senior
government relations, corporate affairs and corporate
communications professionals operating across the
Asia Pacific and Middle East region, to showcase excel-
lence in corporate public affairs, strategic communica-
tions, citizenship and stakeholder engagement. This
year, the platform received more than 300 entries
across all categories, exceeding past records.

Sunil John

Global markets 
mixed, GCC bourses 
to pull back
KUWAIT: Global equities closed the month of
November in the green with the MSCI All Country
World Index up 1.8 percent. In the US, the investi-
gation into Russia meddling in the 2016 elections
continues to take center stage alongside President
Trump’s tax overhaul plan, while in Europe, political
uncertainty stemming from Angela Merkel’s failure
to form a coalition government was cause for con-
cern. In Asia, the escalation of words between the
US and its allies and North Korea continues to
make headlines. Commodities were up for the month
with Gold posting a gain of 0.3 percent and Brent
posting a gain of 3.6 percent. Supporting the rally
in oil was OPEC and Russia’s announcement to
extend cuts for an additional 9 months until the end
of 2018. 

In the US, the Markit Manufacturing Purchasing
Managers Index (PMI) came in at 53.9 for the month
of November, while the preliminary Services PMI
came in at 54.7 retreating from the previous month’s
reading of 55.3. The latest reading in November for
Initial Jobless Claims came in at 238,000 compared
to the previous reading of 240,000. Durable Goods
Orders decreased by 1.2 percent in October, while
Housing Starts and Building Permits increased reach-
ing 1.290m and 1.297m respectively. Retail Sales, on
the other hand increased by 0.2 percent month on
month in October while Gross Domestic Product
recorded an annualized 3.3 percent on a preliminary
basis for the third quarter beating expectations. 

US equities were up for the month of November
3.8 percent and 2.8 percent for the Dow Jones and
S&P 500, respectively.

UK equities 
In the UK, the Markit  Manufacturing PMI

increased to 58.2 in November from 56.6 while the
Services PMI came in at 53.8. The Consumer Price
Index (CPI) increased by 0.1 percent in October
while Retail Sales increased 0.3 percent. The GDP for
Q3 2017 remained stable compared to the previous
reading and in line with expectations recording 1.5
percent year-on-year. Consumer Confidence contin-
ues to drop month on month, reaching -12 in
November compared to October’s reading of -10. 

European equities 
In the Eurozone, the Markit Manufacturing PMI

for November was flat compared to October at
60.1 versus 60.0 while the Services PMI came in
at 56.2 unchanged from the previous month’s read-
ing. Retail Sales decreased, month on month, by 1.1
percent  in  October  compared  to  September.
Consumer  Conf idence  improved to  0 . 1  in
November on a preliminary basis from the previ-
ous month’s reading of -1.1.

Japanese equities
In Japan, exports and imports increased by 14 per-

cent and 18.9 percent respectively in October. In both
cases, the readings were below expectations. The
Nikkei Manufacturing PMI came in at 53.6 in
October slightly below September’s reading of 53.8
while Retail Trade dropped 0.2 percent year on year
as expected compared to the previous month’s read-
ing of 2.3 percent. Housing Starts also dropped 4.8
percent year on year in October compared to the
drop of 2.9 percent in September.

In China, both imports and exports came in below
expectations and below September’s figures. In local
currency terms, imports grew by 15.9 percent versus

an expected growth of 19 percent while exports grew
at 6.1 percent compared to expectations of 7.9 per-
cent. The CPI inched upwards by 0.1 percent month-
on-month compared to the September’s reading of
0.5 percent. Retail Sales recorded a year-on-year
growth of 10 percent in October, marginally lower
than the 10.4 percent expected and September’s
reading of 10.3 percent. The Caixin Manufacturing
PMI for November came in at 50.8 slightly below the
October reading of 51 while the non-manufacturing
PMI increased to 54.8 from 54.3 in October. 

The MSCI Emerging Market Index was slightly
green for the month of November, gaining 0.2 per-
cent. Chinese equities, on the other hand, closed

down 2.2 percent in November as measured by the
Shanghai Stock Exchange Composite. 

The majority of the GCC equity markets per-
formed poorly during the month of November. The
MSCI GCC Countries Index closed in the red 1.1 per-
cent. The worst performer during the month was
Dubai’s equity market closing down 5.9 percent fol-
lowed by Qatar down 5.5 percent and Kuwait and
Abu Dhabi down 5.0 percent and 4.4 percent,
respectively. On a positive note, Oman managed to
close the month up 2.0 percent while Saudi Arabia
and Bahrain recorded increases of 1.0 percent and
0.6 percent respectively. Egypt’s equity index, EGX
30, was up 1.7 percent for the month of November.
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