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KUWAIT: Gulf Insurance Group K S C P [gig], one of the
leading insurance service provider in the Middle East
and North Africa region, won ‘The Best Insurance
Brand, Mena Region 2017’ by the Global Brands
Awards for the second time. This award is in recogni-
tion of the Group’s consistent and exceptional commit-
ment to Innovation, Quality, Branding Activities, and
Customer Service & Performance in the MENA Region. 

Global Brand Awards was established with the aim
of honoring excellence in performance and rewarding
companies across different sectors to acknowledge the
key players who strive for perfection and provide a
platform for recognition. This year’s award winners
were selected from a very competitive group of
entrants, all of whom possess unique and exceptional

service delivery in the evolving Insurance sector. Gulf
Insurance Brand aims to create greater desirability
across the insurance industry, with a primary focus on
building long lasting premium quality relationships
that are rewarding and based on mutual respect. 

Khalid M Al-Sanousi, Group Corporate
Communications & Investor Relations Senior
Manager said,  “We are pleased to win this interna-
tional recognition for what we believe to be a world-
class brand. This award is an acknowledgement for
the Group’s continuous dedication and hard work to
fulfill the insurance needs of our valued clients in the
most professional manner. It is worth to mention that
the Group is currently in the process of creating a
new branding benchmark that looks forward to hav-

ing a single brand identity in the MENA
Region. We will continue to work
towards exceeding expectations and
excelling in our industry.”

Gulf Insurance Group is the largest
insurance Group in Kuwait in terms of
written and retained premiums, with
operations in both life and non-life
insurance. Gulf Insurance has become
one of the largest insurance networks in
the Middle East and North Africa with
companies in Saudi Arabia, Jordan,
Lebanon, Syria, Egypt, Algeria, Iraq, Bahrain, Emirates,
Turkey and Kuwait. Its reported consolidated assets
stand at $1.73 billion as at 30 June 2017. 

KIPCO - Kuwait Projects Company - is
Gulf Insurance Group’s largest share-
holder, followed by the Canadian-based
Fairfax Financial Holding Ltd. 

Gulf Insurance Group enjoys the priv-
ilege of being the first triple-rated insur-
ance group in Kuwait. The group holds a
Financial Strength Rating of ‘A’
(Excellent) and issuer credit rating of ‘a’
with stable outlook from A.M. Best
Europe - Rating Services Limited, a
Financial Strength Rating of A- with sta-

ble outlook from Standard & Poor’s and an Insurance
Financial Strength Rating (IFSR) of ‘A3’ from Moody’s
Investors Service carrying a stable outlook. 

Gulf Insurance Group wins ‘The Best Insurance Brand’ award 

Khalid Al-Sanousi

KUWAIT: Kuwait Foreign Petroleum Exploration
Company ksc (“KUFPEC”) announced yesterday
that its wholly-owned subsidiary KUFPEC
Norway AS has reached agreement to acquire a
15 percent interest in the Gina Krog field from
Total E&P Norge AS, a wholly-owned subsidiary
of TOTAL SA, for a consideration of $317 million
with effective date of 1 January 2017.

At closing, KUFPEC will add approximately 34
MMboe in net reserves and approximately 9,000
boe/d of production from Gina Krog, which
came on-stream in June 2017 and is operated by
Statoil.  The addition of the new production will
take KUFPEC’s production in Norway close to
25,000 boe/d. KUFPEC Chief Executive Officer

Sheikh Nawaf Saud Nasir Al-Sabah
stated: “KUFPEC continues to execute
its strategy to grow in profitable
projects in Norway, and this transac-
tion builds on our 2016 acquisition
of Greater Sleipner Area assets from
TOTAL, which included a 15 percent
interest in Gina Krog.” 

The transaction is subject to all
requisite Norwegian Government
approvals. Upon completion,
KUFPEC’s working interest in the
Gina Krog field will be 30 percent.
KUFPEC was established by its parent company
Kuwait Petroleum Corporation in 1981 to engage

in exploration, development and
production of crude oil and natural
gas outside the State of Kuwait.  It is
currently active in 14 countries with
54 assets in the international
upstream sector.  KUFPEC is head-
quartered in Kuwait City, Kuwait and
has additional offices in Australia,
Canada, China, Egypt, Indonesia,
Malaysia, The Netherlands, Norway
and Pakistan.

Scotiabank acted as exclusive
financial advisor to KUFPEC in this

transaction and Advokatfirmaet Selmer acted as
Norway legal advisor. 

KUFPEC doubles its interest 

in Gina Krog Field, Norway

Firm acquires 15% interest from Total E&P Norge 
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KUWAIT: A Qatar-based company is using
traditional Scandinavian methods to
expertly smoke fresh Norwegian salmon,
which is now being served on board Qatar
Airways flights. Customers flying in the air-
line’s First Class and Business Class cabins
can choose from exquisitely presented
locally-smoked salmon dishes as part of
Qatar Airways’ bespoke a la carte dine-on-
demand menu.

The expertly crafted dishes include Pre-
Sliced Smoked Salmon, Tender-Loin
Smoked Salmon and Chilled Salmon
Gravlax, in addition to an Atlantic Salmon
Fillet option. More than 70,000 smoked
salmon dishes a month are carefully pre-
pared and served on board Qatar Airways
flights. The locally-produced dishes are

sourced from Doha-based company Ocean
Fish, one of the region’s premier seafood
producers and the largest supplier of
smoked salmon in the Middle East.

Qatar Airways Senior Vice President for
Catering Services, Aaron Claxton, said: “We
are delighted to be able to offer our passen-
gers Qatari-crafted smoked salmon, which
is produced to the very highest internation-
al standards, using traditional Scandinavian
methods. Working in partnership with
Ocean Fish, we are able to support local
businesses and initiatives while at the same
time offering the very best quality produce
to meet the exacting standards of Qatar
Airways and its passengers. It also demon-
strates our commitment to constantly refine
our products and services that comprise our
unrivalled five-star service.”

Ocean Fish Factory Manager and Smoke
Master, Anders Jensen, said: “We only pro-
vide the very best quality fresh Norwegian
salmon sourced by family-run companies in
Norway and smoked here in Qatar, to pro-

duce bespoke locally-smoked salmon for
Qatar Airways customers and meet the air-
line’s exacting specifications.

“Our state-of-the-art facility here in
Doha uses the same traditional methods
for smoking, where we hand-salt the fresh
fish, and use our own carefully chosen
beachwood to smoke the fish to just the
right flavour for our customers. Our atten-
tion to detail means passengers flying with
Qatar Airways and guests at top hotels in
Doha can now enjoy the freshest and most
succulent locally-smoked Norwegian
salmon in a variety of delicious dishes.”

Ocean Fish also supplies its much-
sought after smoked salmon to local cus-
tomers through luxury Doha hotel, the St
Regis. Ocean Fish uses fresh Norwegian
salmon, flown on board Qatar Airways
flights direct from Oslo to Doha, which is
immediately transferred to the airline’s
impressive chilled cargo facility by special-
ized temperature-controlled vehicles. Once
delivered to Ocean Fish’s new Doha premis-
es, the process to produce locally-smoked
salmon begins.

A salt and sugar mix is carefully hand-
rubbed into the fish, which is placed in
chiller boxes to infuse for 24 hours to give it
flavor. The mix is then removed slowly by
water over a number of hours. Using tradi-
tional methods, the fish is smoked over
specially-chosen beachwood, which gives
it a distinctive flavor. The fish is repeatedly
smoked and then allowed to rest, enabling
it to mature and dry. It is then smoked
again over 10-14 hours to further infuse it
with Ocean Fish’s trademark aroma.

This is just the latest initiative taken by
the airline to further enhance its renowned
five-star service. Earlier this month, Qatar
Airways launched a new Pre-Select Dining
menu option, enabling passengers in First
and Business Class to board their flight in
the comfort and knowledge that their pre-
selected dish has been reserved and is
waiting for them whenever they are ready
to dine. This gives them more time to relax
and enjoy the airline’s superior on-board
entertainment and amenities. As well as
enjoying an unrivalled five-star dining
experience, premium customers can also
be pampered with amenities from world-
class brands such as BRIC’S, Nappa Dori,
Monte Vibiano and The White Company.
Qatar Airways is launching a host exciting
new destinations around the world
between now and the end of 2018, includ-
ing Chiang Mai, Thailand; Rio de Janeiro,
Brazil and San Francisco, US, to name a few.

Multiple award-winning Qatar Airways
was this year awarded Airline of the Year by
the prestigious 2017 Skytrax World Airline
Awards, the fourth time it has won this
global accolade. Qatar’s national carrier
also clinched Best Airline in the Middle
East, World’s Best Business Class and
World’s Best First Class Airline Lounge. 

Qatar Airways serves 

locally-smoked salmon for

first, business class dining

KUWAIT: Abdulmohsen Abdulaziz Al-
Babtain Co, the authorized agent of
Renault in the State of Kuwait is delighted
to announce that Renaults first urban
crossover - Renault Captur - Full Option is
on mega sale. Available with complete
options for a reduced price this festive sea-
son, the stylish and functional vehicle with
a turbocharged engine comes with a lively
response, sharp acceleration, and flexibility
at all speeds.

Renault Captur is well-known for its cus-
tomizable sports original two-colour paint-
work that distinguishes the roof, pillars and
mirror casings from the rest of the body.
Sturdy and light in equal measure, the
Renault Captur’s flowing, elegant profile
hints at a spacious passenger compart-
ment. Captur is an agile, dynamic and ele-
gant model that draws on Renault’s expert-
ise and explores new territory in terms of
design, comfort and equipment. The car
comes with a Renault R-Link system, net-
work-connected Multimedia tablet with 7”
touchscreen and voice recognition to con-

trol the essential functions; Captur is also
equipped with Cruise control, Speed lim-
iter, and a Navigation system. R-LINK
Evolution also synchronizes customer’s
directory and display contacts with their
photos. To enhance and customize the fea-
tures and services of the R-LINK Evolution
multimedia system in just a few clicks, cus-
tomers’ needs only go to the  R-LINK Store,
to find an extensive and varied catalogue
of apps that may be downloaded online
from the PC or vehicle.

When it  comes to safety,  Renault
Captur scores high in the passive safety
crash tests carried out by the independent
body Euro NCAP, while Electronic Stability
Program keeps the vehicle under control
in the event of a temporary loss of grip
wherein the brakes act on one or more
wheels to keep the car in check. Providing
the best in house technological innova-
tion, the Renault Captur is designed with a
rear park assist system that warns drivers
about any obstacles behind the car
through a series of beeps. 

Stylish Renault Captur with 

a grand Eid Al-Adha offer 

VIVA announces big prize 

winner of $30,000 in 

‘allo’ prepaid campaign

KUWAIT: VIVA, Kuwait’s fastest-growing and most devel-
oped telecom operator, announced the winner of the big
prize for August 2017, in addition to the daily prize’s win-
ners in the 5th week of the all new “allo” draw for its pre-
paid customers. 

Shaymaa Abdullah Ahmad Al-Abdullah won the big
monthly prize of $30,000 for August 2017. As for the win-
ners of the $1,500 daily prize, their names were as follows:
Abdullah Saud Shadeed Aladwani, Fakhri Mahmoud
Almasri, Venkata Ramana Vemareddy, Musafar Yousef Helmi
Zaid Alkailani, Muneer Abdulmannan, Saddam Hussein
Shabeer Hassan, Momrez Ahmad Mohammad Saleh. 

Winners will be announced throughout the campaign
with a grand total of almost $ 150,000 to give away! VIVA
customers can enjoy this wonderful opportunity to win
amazing cash prizes of $1,500 daily and $30,000 monthly,
throughout the campaign by simply buying a new “allo”
line or recharging their current line through Direct Debit,
VIVA website, VIVA’s Kiosks, VIVA App or by calling 102.
Every KD 1 spent, earns VIVA customers 10 chances to win,
increasing their winning chances the more they spend.

Khaled Al-Anzi wins

KD 125,000 in NBK’s

Al-Jawhara draw 

KUWAIT: National Bank of Kuwait (NBK) announced
the winner for August’s KD 125,000 Al-Jawhara
monthly prize, Khaled Hamad Al-Anzi.  National Bank
of Kuwait announced the exciting news live on
Marina FM during the ‘Dewaniya’ show on 29 August
2017 at 1pm in the presence of the Ministry of
Commerce and Industry representative.  

NBK has doubled customers’ chances to win in the
weekly, monthly and quarterly draws when they do
not withdraw or transfer from their accounts.

NBK customers have chances to win KD 5,000
weekly, KD 125,000 monthly and a grand prize of KD
250,000 quarterly. Each KD 50 in a customer’s account
entitles them one entry into the draw, thus more
money in an account means more chances into each
draw. This new added feature enables Jawhara
Account holders’ to double their chances when main-
taining their balance without withdrawing. Al-
Jawhara is the most popular prize-giving account in
Kuwait. Al-Jawhara account entitles account holders
to enter the weekly, monthly and quarterly Al-
Jawhara draws. All prizes are automatically credited
to the winners’ accounts the day after the draw. 

Al-Jawhara account is available for both Kuwaitis
and expats and can be opened at any of NBK’s numer-
ous branches around Kuwait, or safely and easily
through NBK’s website for existing customers.

KUWAIT: Jet Airways, India’s full-service,
premier international airline, is offering dis-
counted fares on its direct flights from Gulf
region to destinations in India and beyond.
The offer is applicable on Jet Airways’ flights
to popular leisure destinations such as
Singapore, Bangkok, Colombo, Kathmandu,
Dhaka and Hong Kong, allowing guests to
avail of of attractive discounts while visiting
or travelling with friends and family.

Guests enjoy  a discount of 12 percent,
applicable on tickets booked online till
today. Tickets booked as part of the promo-
tion will  be valid for travel during
September 02 to May 31, 2018.

The special fares will be applicable only on
direct flights operated by Jet Airways for both

one-way and return journeys. Guests can
book their tickets on www.jetairways.com or
use the airline’s mobile app. Shakir Kantawala,
Vice President - Gulf, Middle East & Africa, Jet
Airways, said, “With a destination network
comprising some of the most sought-after
places across Asia, this Super Sale provides an
exciting opportunity for our guests to enjoy
seamless connections to not just Bangkok,
Singapore, Colombo and Hong Kong but also
to 44 locations within India. This promotion
continues to support Jet Airways’ ‘Think
Home, Think Jet airways’ philosophy by offer-
ing attractive discounts to a range of destina-
tions to guests travelling with us”. The offer is
subject to applicable terms and conditions
including blackouts.

Jet Airways announces 

super sale this payday

KUWAIT: Abdulmohsen Abdulaziz Al-
Babtain Co, the authorized agent of
Renault in the State of Kuwait extends its
best wishes and greetings to its valued cus-
tomers on the occasion of Eid Al- Adha. 

Customers are invited to visit Renault
store in Al-Rai & to benefit from the amaz-
ing offers on its wide range, to experience a
whole new level of automotive excellence.

Renault Al-Babtain’s effort for such
offers include a host of customer-centric
services and to demonstrate its commit-
ment towards society as it strives to remain
one of the most admired and trusted auto-
mobile brand in Kuwait. Renault, the world-
renowned French brand, combines conven-
ience and easy driving on all roads.

Renault Al-Babtain 

wishes everyone a 

joyous Eid Al-Adha

WASHINGTON: Damage from Hurricane
Harvey could put it among the top five
most costly US storms ever, with failing
dams and levees driving up loss forecasts,
data modeling showed on Tuesday.

Estimates for total economic costs and
damage shot up overnight to $42 billion
from $30 billion, as flooding began to
spread to Louisiana and flood control
measures became overwhelmed, according
to Chuck Watson, founder of the disaster
modeling firm Enki Research.

While authorities still focused on rescu-
ing survivors on Tuesday, the question of
the storm’s aftermath-and its expected
long-lasting hit to the Texas and US
economies-was only beginning to come
into view. Recent research also shows natu-
ral disasters can result in more concentrat-
ed poverty in former disaster areas.

“If Harvey were your normal hurricane it
would be probably a $4 billion event,”
Watson told AFP. “That would be tragic for
the people affected, but for the effect on
the macroeconomy, we wouldn’t be talking
about it at all.” As yet, the storm is nowhere
near as costly as 2005’s Hurricane Katrina,
which took a $118 billion bite out of the
regional economy.

But at $42 billion in unrecoverable eco-
nomic losses, Harvey would be about as
damaging as Hurricane Ike, which struck
Texas and parts of the Caribbean at a cost
of $43 billion in 2008, and Hurricane Wilma,
which tore through North America in 2005,
with a cost of nearly $38 billion, according
to Watson’s estimates. And the Harvey esti-
mate could still go up.

Fleeing the wreckage
A US energy hub with $1.6 trillion in

annual economic output, Texas accounts

for nearly nine percent of America’s GDP,
the second largest state economy after
California-and larger than Canada or South
Korea. Goldman Sachs estimated Monday
that Harvey’s disruptions to the energy sec-
tor alone could shave as much as 0.2 per-
centage points off of US GDP growth in the
third quarter of this year.

Leah Boustan, professor of economics at
Princeton University, said that over time nat-
ural disasters tend to cause wealthier resi-
dents to flee the devastation, leaving poorer
inhabitants to face the economic fallout.
Boustan co-authored a recent study which
examined data from 5,000 US floods, earth-
quakes and storms spanning the 20th cen-
tury. “Translating our results into the context
of Houston would suggest that 23,000 resi-
dents would move away from the area over
the next 10 years,” she told AFP. “We also
found that very severe disasters tend to
increase the poverty rate  in an area by
around one percentage point, which for
Houston would be an increase from 25 per-
cent to 26 percent of the population living
below the poverty line,” she added.

The Texas Gulf coast, home to nearly a
third of the US oil refining capacity, has
been ravaged by the most powerful hurri-
cane to hit the state since 1961, which
shuttered least 15 percent of US refining
capacity, according to The Wall Street
Journal. In addition to oil and gas produc-
ers, Texas is home to defense contractors,
computer components makers, manufac-
turing and a sprawling agricultural sector.
Natural disasters like floods and hurri-
canes can force entire towns into unem-
ployment, interrupt tax collection and dis-
rupt supplies of food and fuel for months,
jacking up costs and reducing demand
elsewhere. — AFP

Hurricane Harvey damage 

estimated at $42 billion 


