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KUWAIT: CyberMAK Information
Systems won three awards at the annu-
al BMC Partner Conference which was
held in June at the Spanish capital,
Madrid. The awards by BMC were in
recognition of CyberMAK successes
over the past several years and its abili-
ty to support its customer’s Digital
Transformation experience through
CyberMAK’s successful implementation
of BMC solutions in the domains  of
Data Center Automation, Information
Security, Compliance, Workload
Automation , Proactive Infrastructure,
Service Application Performance
Management, IT Service Management,
Mobility Capacity Optimization, all of
which has contributed effectively to
help several organizations reduce costs
(Capex &Opex), enhance service stabili-
ty, achieve more with fewer resources
and improve the quality and health of
an organization’s business. The awards
were as follows:

* First award : CyberMAK is the only

First Platinum Partner in the Middle
East for BMC

l Second award: BMC’s Best
Performing Partner - EMEA-EM for 2017

in the Middle East, Europe and Africa
l Third award: BMC’s Best Partner-

EMEA-EMin the Middle East, Europe and
Africa in BMC’s True Sight Technologies,

which includes Infrastructure
Management, Monitoring Solutions,
Efficiency and Performance of Software
Applications, and Capacity Resource
Planning. CyberMAK’s Chief Executive
Officer Colin Miranda said, “winning
such awards reflects CyberMAK’s
proven technical and professional
capabilities, which has been instru-
mental in creating business differenti-
ation for our customers and making
them more agile to face the changing
nature of market demands through
automation, by applying BMC solu-
tions in over 120 successful implemen-
tation, spanning 14 countries.”

CyberMAK’s latest expansion of its
operations has resulted in the estab-
lishing of its branch in Riyadh to order
to bring 20 years of CyberMAK’s expe-
rience in BMC technology, to cus-
tomers in the Saudi market. The com-
pany also targets enhancing the expe-
rience of BMC customers in Saudi
Arabia by providing local technical

expertise that will deliver unparalleled
quality that has made CyberMAK an
extremely successful systems
Integrator in the Middle East.

CyberMAK Information Systems is
a leading Kuwaiti company in the
field of digital transformation and
information technology in the Middle
East and Africa with  20 years of expe-
rience. In partnership with its client-
base,  CyberMAK has driven several
success stories in various industries
like banking, telecom, retail, govern-
ment institutions, oil and gas, achiev-
ing tangible and measurable success
for its customers.

CyberMAK is also extremely skilled
in the domains of Cyber-Security and IT
Analytics and offers the renowned
SIEM Solution/Behavioral Analytics
Tool called Splunk. In addition,
CyberMAK is leaders in Command &
Control, GIS and Process, Power and
Marine Engineering  with its Intergraph
solution. 

CyberMAK Information Systems wins 3 awards 

Award at BMC Partner Conference in recognition of CyberMAK’s successes over the years

DUBAI:  I nf l ight  broadband is
changing the airline industry and
revolut ioniz ing passengers’
expec tat ions  of  the  onboard
experience. That is the conclu-
sion from the third annual global
I nf l ight  Connec t iv i t y  Sur vey,
published recently by Inmarsat
(LSE: ISAT.L), the world’s leading
provider of global mobile satel-
lite communications, in associa-
tion with market research com-
pany GfK. 

Overwhelmingly, passengers
now expect the same levels of
connectivity and access to online
services whilst they are at 30,000
feet  as  they  receive  on the
ground. As such, 60 percent of all
passengers say that inflight Wi-Fi
is now a necessity rather than a
luxury. Over half (56 percent) of
passengers in the Middle East
who have exper ienced h igh-
quality inflight Wi-Fi rate it high-
er on their list of priorities than
inf l ight  enter ta inment  when
choosing an airline. 

With airlines in every market
racing to install or upgrade their
Wi-Fi offering, passengers will
have a choice to opt for an air-
l i n e  t h a t  o f fe r s  h i g h - q u a l i t y
broadband, and will soon turn
their back on airlines not offer-
ing this. Over a third of Middle
Eastern  respondents  (36  per-

cent) said they would stop using
their preferred airline within the
next year if it did not offer con-
n e c t i v i t y  e n a b l i n g  t h e m  t o
stream or browse online without
interruption.   

The ability to connect to per-
sonal  devices  such as  smar t-
phones, laptops and tablets now
sits within the top three consid-
erations when choosing an air-
line, behind ticket price and air-
l ine  brand for  46  percent  of
Middle Eastern passengers who
have experienced high-quality
inflight Wi-Fi. 

What ’s  more,  the abi l i ty  to
remain online and work during a
flight is greatly improving passen-
ger  experience,  according to
more than half (56 percent) of all
business travellers who have pre-
viously used inflight Wi-Fi. 

The sur vey ref lec ts  the
responses of 9,000 airline passen-
gers  from 18 countr ies  across
Europe,  the M iddle East ,  Asia
Pacif ic,  and Nor th and Lat in
America, and is the largest global
passenger survey of its kind.

Ben Gri f f in ,  Vice President ,
Middle East, Africa and South Asia
at Inmarsat Aviation, said: “High-
quality inflight Wi-Fi is changing
the way people think about flying
and how they spend their time in
the air. Whether using the time to

work, to connect with friends and
family, or to pass time shopping
or viewing entertainment,  the
availability of inflight broadband
has become a major factor when
choosing an airline.”

He cont inued:  “ The annual
Inflight Connectivity Survey has
become a barometer for passen-
ger sentiment. This year’s survey
reveals that 60 percent of pas-
sengers believe that inflight Wi-Fi
is  a necessity and no longer a
luxury. This will only increase as
more people experience inflight
connec t iv i t y.  I t  i s  c lear  the
oppor tunity that connectivity
presents to airl ines cannot be
underestimated.”

Middle East Survey Highlights
l 81 percent of Middle Eastern

passengers would pay for inflight
connectivity even on short-haul
leisure flights, rising to 85 percent
for long-haul business flights

l 59 percent of Middle Eastern
passengers agree that inflight Wi-
Fi takes the anxiety out of flying
because they can stay in contact
with people on the ground 

l 36 percent of passengers in
the Middle East said they would
stop using their preferred airline
within the next year if they only
offered poor quality Wi-Fi

l Business flyers in the Middle
East use Wi-Fi for both work and
non-work reasons:  29 percent
browse the web, 37 percent use
social networks, 43 percent email

and 20 percent use business tools
l Leisure flyers love the free-

dom to use a variety of devices as
they wish. The Middle East has the
highest volume of multi-device
usage in al l  regions sur veyed,
with 66 percent of inflight con-
nectivity users connecting more
than one device. 

l 51 percent of Middle Eastern
passengers would take advantage
of the ability to purchase items
from the plane and collect them
on arrival at the airport.

l 27 percent of respondents in
the region would choose to have
inflight purchases delivered to
their home.

Inmarsat is transforming the
global aviation industry by bring-
ing complete connec tivity  to
every aircraft and flight path in
the world. It is the first and only
provider with a complete next-
generat ion High-Throughput
Satellite (HTS) network spanning
the world. Inmarsat is also the
only aviation broadband provider
capable of connecting the com-
plete aircraft from cabin to cock-
pit. Inmarsat’s world-leading pas-
senger solutions are complement-
ed by its industry-standard certi-
fied safety and operations servic-
es.  Passengers can browse the
internet,  stream videos, check
social  media and more during
flights, with an on-board connec-
t iv ity  experience on par  with
broadband services available on
the ground. 

Demand for Wi-Fi now sky-high 

for Mideast passengers: Survey
60% of all passengers believe inflight Wi-Fi is a necessity not a luxury

LONDON: An actor poses besides a Rolls Royce Waterspeed Phantom
Drophead Coupe at the Bluebird Cafe in London. 

LONDON: Rolls-Royce powered back into
profit during the first half, propelled by
strong deliveries for its Trent aircraft
engines, lifting its share price almost ten
percent yesterday.

Net profit stood at £1.58 billion ($2.1
billion, 1.77 billion euros) in the six months
to June 30 compared with a loss after tax
of £1.77 billion in the first half of 2016,
Rolls said in an earnings statement, with
the group boosted also by a recovery for
sterling against the dollar. “Civil aerospace
large engine deliveries increased 27 per-
cent,”  Warren East said in the release,
adding that the group’s savings from a
restructuring program were ahead of plan.

“Our strengthened management team
is making good progress in simplifying the
organization and driving the pace of nec-
essary change to develop a more resilient
and sustainable business,” he added.

Rolls said revenues grew 17 percent to
£7.6 billion in the reporting period, helped
by strong sales for its Trent XWB engines
that power the Airbus A350 extra wide-
bodied passenger plane.

The British group’s share price surged
9.6 percent to 973.50 pence to sit atop
London’s benchmark FTSE 100 index,

which was up half-a-percent overall at
7,409 points. “With cost-cutting continu-
ing, and production of the flagship Trent
engines ramping up, there are plenty of
reasons for investors to be positive,” said
George Salmon, equity analyst at stockbro-
ker Hargreaves Lansdown.

East is shedding 3,600 jobs as part of
his restructuring program implemented
since starting as chief executive two years
ago. Rolls-Royce last year slumped into a
record £4-billion annual net loss, ravaged
by a Brexit-fuelled collapse in the pound
and a corruption fine. In 2016, Rolls took a
vast £4.4-billion hit from the drop in the
value of the pound in the wake of Britain’s
shock EU exit referendum, alongside a
£671-million penalty to settle bribery alle-
gations. “Since the end of 2016, the value
of sterling relative to the US dollar
strengthened by around five percent to
the end of the first half, compared to the
prior period in which sterling depreciated
by around 10 percent,” Rolls noted in yes-
terday’s statement.

Last year ’s  sterl ing slump ramped
up the cost of imported materials for
R o l l s ,  fo rc i n g  t h e  c o m p a ny  i n t o  i t s
deep loss. —AFP

Rolls-Royce powers 

into profit; shares soar

ABU DHABI: NetApp recently announced the
expansion of its Fueled by NetApp program,
designed to help drive growth for service
providers who are helping their customers on
the path to digital transformation. With this
announcement, service providers gain access
to new consulting and incubator programs, as
well as new efficiency guarantees and
increased training.

The Fueled by NetApp global service
provider program will continue to deliver go-
to-market solutions with scale-out, guaran-
teed performance, automated management,
data assurance, and global efficiencies. In addi-
tion to this, NetApp will now offer:

l Extended complementary prod-
uct management consultancy servic-
es for the full NetApp product and
solution portfolio with experienced
service provider industry experts

l NetApp Cloud Incubator
Program, which provides easy access
to storage resources for cloud and
hosting startups, allowing a focus on
solution engineering and delivery
rather than the heavy costs associated with
infrastructure build-outs

l Training partnerships with live, instructor-
led technology guidance and industry-leading
product marketing and management certifica-
tion support specific to NetApp

l Increase in investment for co-market-
ing and solution development to drive
more significant service provider go-to-
market activities

l Efficiency guarantees on the SolidFire
storage platform to offer a more predictable
cost model

“Enterprise technology is rapidly shifting to
consumption-based and hybrid cloud models,
creating a unique growth opportunity for the

service provider industry,” said Fadi Kanafani,
Regional Director Middle East & Africa at
NetApp. “Our Fueled by NetApp program
addresses this digital transformation with a tai-
lored approach witha clear go-to-market con-
sultancy forservice providers designed to drive
business growth while reducing risk.”

Achieving results
Carrenza, a global cloud service company,

turned to NetApp and implemented the mar-
ket-leading NetApp SolidFire all-flash block
storage system to increase the agility and
responsiveness of its cloud infrastructure.

“Our customers depend on us to
deliver a high-performance infra-
structure that never goes down,”
said Matthew McGrory, managing
director of Carrenza. “The Fueled by
NetApp consulting team provided
us valuable market insights and
intelligence that helped us figure
out our flash storage strategy in a
way that we have not experienced
from any other storage company.”

Internet Solutions, a wholly owned sub-
sidiary of Dimension Data and part of NTT, is a
pan-African telecom and cloud service
provider providing end-to-end telco and cloud
services to its customers. “We evaluated a
number of leading storage vendors, and
NetApp SolidFire came out on top in terms of
performance, risk, licensing, cost, and modular
scalability,” said Kevin Pillay, director of technol-
ogy, Internet Solutions. “The Fueled by NetApp
team provided training and go-to-market con-
sulting and offered best practice cost model-
ing around pricing and productization of the
SolidFire system in a way that we were not
expecting. It really helped Internet Solutions to
shape our flash storage strategy.”

Fueled by NetApp program 

expands, drives Cloud growth

Fadi Kanafani
JAKARTA: Indonesia and encrypted messaging
service Telegram have agreed to establish better
procedures to stamp out distribution of terrorist
propaganda on the platform, the app’s founder
and the communications minister said yesterday.

Indonesia, home to the world’s largest
Muslim population, has seen a resurgence in
home-grown radicalism, and worries about
the growing influence of extremist group
Islamic State.

Telegram is a messaging platform believed to
be popular with Islamic State sympathizers, who
use chatrooms with hundreds of members,
besides holding private conversations.

Indonesian authorities blocked access to

some Telegram channels last month, saying it
had several forums that were “full of radical and
terrorist propaganda”.

“We have discussed ways to block publicly
available propaganda of terrorism on Telegram,
which is something we have committed to do
globally, and particularly in Indonesia,” app
founder Pavel Durov told a joint news conference
with the minister.

Durov said the two had agreed to set up bet-
ter lines of communication, because Telegram
was not aware of email requests from the min-
istry to take down some channels. It could take
about 24 to 36 hours for the app to shut down
public channels with terrorism content, but a

direct communication line to Indonesian authori-
ties would allow it to “shut them down more effi-
ciently within several hours”, he said. Durov has
formed a team of Indonesian speakers, he added.

Once a standard operating procedure has
been agreed, the government would free up
operations of Telegram in Indonesia, said
Communications Minister Rudiantara.

“Once all the technicalities are done, we can
remove the blockage,” added the minister, who
uses one name, like many Indonesians. Indonesia
had blocked 11 of Telegram’s Domain Name
Systems(DNS) for its web-based service on July
14 and these would be reopened this week, the
ministry said in a statement. —Reuters

Indonesia to lift ban on Telegram 

message service over security


