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Remember when... 
Before the Internet, human beings were forced to

watch movies and TV shows at the whims and fancies of
television channels. If you missed the latest episode of
'Angel' at 9pm because you had to attend a family func-
tion, you had to piece together the pieces of the plot
you missed in the next one. Desperate to watch a classic
film on TMC? That's too bad, because it's only being
shown at 2 AM and it's a school night. Back then you
didn't have much of a choice in what you watched and
in many ways, it was a kind of blessing.

I wouldn't have discovered half of my favorite TV shows
or movie directors if I hadn't turned to that channel when I
did. My point is - by watching a wider variety of movies and
shows, we allowed our own opinions to take form. Good,
bad or average, whatever thoughts we had on a derided
television show or a critically-praised film were at least our
own. We didn't need to validate our opinions because we
didn't know what the general consensus even was. 

Internet communities and forums changed all that. We
found likeminded people and shut out those who dissent-
ed. We called everyone who criticized our favorite shows
'trolls' and never took in what they were actually trying to
say. Most damningly, we let 'hype culture' run wild, and
once marketing agencies and advertisers caught on, it was
already too late. They've managed to turn fans of franchis-
es into vehement supporters equally ruthless as they are
passionate in standing by their chosen 'fandoms', much
like in sports. But at least sport fans are able to condemn
their own teams when they underperform. 

Burn the heretic! 
This extreme support and lack of any critical analysis

tends to be more prevalent among fanbases of TV shows,
and it's easy for me to point the blame at binge-watching.
I'm already playing devil's advocate here, so let me further
my advocacy - I hate binge-watching anything. I prefer
watching an episode a day or even taking a couple of days
off between episodes. It helps to keep any sort of excite-
ment for the upcoming episode and allows me to at least
take in and appreciate the plot and the characters at a
slower pace. 

Binge-watching doesn't allow me to notice subtle flour-
ishes of individual episodes and the constant dopamine
rush of cliffhangers grows weary on me. It's just not possi-
ble to consume an entire season of a TV show and appreci-
ate the finer details. Cliffhanger endings are easy to gush
about, but themes, motives and arcs require you to actually
think about what you're watching.

Finally, let's get back to that new 'Star Wars' trailer. It
was simply a hodge-podge of images stitched together
over a voice narration you could have used for every single
'Star Wars' film ever made. No doubt, it was all pretty and

well-shot and Luke's line about ending the Jedi was intrigu-
ing, but apart from this, it was just more 'Star Wars'. I was
(mildly) excited as a fan but was subsequently let down
because I can tell when a trailer misses the mark. That did-
n't stop the multitude of reaction videos and faux 30
minute 'breakdowns' of a two-minute trailer to start flood-
ing newsfeeds. If everything 'Star Wars' is special, then
nothing becomes special. Sometimes we need to moder-
ate our expectations and set thrusters to average instead of
light speed. 

I remain conflicted on 'hype-culture' as a whole. I would
love to be swept away in the teary-eyed excitement of a
new release, but the last few seasons of beloved programs
cough 'Game of Thrones' cough and the recent dismal
summer movie seasons have left me cautious of getting
my hopes up. Of course, there are many gems out there
and finding them is always a pleasure. But when I come
across videos like '20 Easter eggs you missed in the new
Thor trailer' or publications claiming 'The Last Jedi' is des-
tined to rekindle our love of the cinema, I'm glad I'm on the
outside looking in.  


