
NEW YORK: The New York Police
Department, the largest city police force
in the United States, has agreed to buy
1,000 body cameras, officials confirmed
Friday. The move is part of a nationwide
push to equip more police with the tech-
nology in response to a national outcry
over the deaths of unarmed-often
African American-men at the hands of
police in disputed circumstances. An offi-
cial at the New York’s mayor’s office con-
firmed to AFP that the police department
had agreed to order 1,000 body cameras
from Seattle-based Vievu LLC. The city of
more than 8.5 million people has around
34,500 uniformed police officers.

“The department worked very closely
with all the concerned parties in the
selection process. We are looking forward
to the implementation of the program,” a
police spokeswoman said in a statement.
The Daily News newspaper said the
planned purchase was part of a five-year,
$6.42 million contract that police hope to
start rolling out in 20 precincts by the

start of 2017. New York police began a
body-camera pilot program in December
2014, six months after the death of
father-of-six Eric Garner in a police
chokehold that sparked nationwide
protests. The tiny, flat cameras look like
pagers and can be clipped onto uniforms
to record police interactions and activi-
ties in real time.

The devices, which are far cheaper
than dashboard cameras, are a relatively
recent innovation in the United States but
the New York agreement is likely to
increase chances they will become stan-
dard equipment in coming years. A 2012
study by the Rialto Police Department in
California found that for officers using the
cameras, complaints from the public
dropped almost 90 percent and uses of
force went down nearly 60 percent. A
series of killings of unarmed black men by
mostly white police officers since August
2014 has sparked protests, charges of
racism and revived the debate about
excessive use of police force. — AFP
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WASHINGTON: The US government yesterday
ended its formal oversight role over the internet,
handing over management of the online address
system to a global non-profit entity.  The US
Commerce Department announced that its con-
tract had expired with the Internet Corporation for
Assigned Names and Numbers, which manages
the internet’s so-called “root zone.”

That leaves ICANN as a self-regulating organiza-
tion that will be operated by the internet’s “stake-
holders”-engineers, academics, businesses, non-
government and government groups. The move is
part of a decades-old plan by the US to “privatize”
the internet, and backers have said it would help
maintain its integrity around the world. US and
ICANN officials have said the contract had given
Washington a symbolic role as overseer or the
internet’s “root zone” where new online domains
and addresses are created. But critics, including
some US lawmakers, argued that this was a “give-
away” by Washington that could allow authoritari-
an regimes to seize control.

A last-ditch effort by critics to block the plan-a
lawsuit filed by four US states-failed when a Texas
federal judge refused to issue an injunction to
stop the transition. Lawrence Strickling, who
heads the Commerce Department unit which has
managed these functions, issued a brief statement

yesterday confirming the transition of the Internet
Assigned Numbers Authority ( IANA).  “As of
October 1, 2016, the IANA functions contract has
expired,” he said. Stephen Crocker, ICANN’s board
chairman and one of the engineers who devel-
oped the early internet protocols, welcomed the
end of the contract. 

“This transition was envisioned 18 years ago,
yet it was the tireless work of the global Internet
community, which drafted the final proposal, that
made this a reality,” he said in a statement. “This
community validated the multi-stakeholder model
of Internet governance. It has shown that a gover-
nance model defined by the inclusion of all voices,
including business, academics, technical experts,
civil society, governments and many others is the
best way to assure that the Internet of tomorrow
remains as free,  open and accessible as the
Internet of today.” 

The Internet Society, a group formed by inter-
net founders aimed at keeping the system open,
said the transition was a positive step. “The IANA
transition is a powerful illustration of the multi-
stakeholder model and an affirmation of the prin-
ciple that the best approach to address chal-
lenges is through bottom-up, transparent, and
consensus-driven processes,” the group said in a
statement. — AFP 

US government cuts cord on internet oversight

SAN FRANCISCO: Reorganizing itself under the
umbrella company Alphabet has done wonders
for Google - but less so for a grab bag of eclectic
projects ranging from robotic cars to internet-
beaming balloons, which are suffering costly
growing pains. A year after Alphabet took shape,
Google’s revenue growth has accelerated - an
unusual development for a company of its size.
That success, however, also underscores
Alphabet’s dependence on the fickle business of
placing digital ads in core Google products like
search, Gmail and YouTube video. 

As a result, it remains vulnerable to swings in
marketing budgets and stiffening competition
from another equally ambitious rival, Facebook.
Alphabet was supposed to speed the process of
turning offshoot businesses into new technolog-
ical jackpots. CEO Larry Page predicted that sep-
arating these smaller “moonshots” from the mas-
sive search-and-advertising business would spur
innovation by fostering a more entrepreneurial
atmosphere. That hasn’t happened during
Alphabet’s first year.

Making the shift
Until Page and fellow Google co-founder

Sergey Brin created Alphabet (which turns one
on Sunday), investors complained that Google
was spending too much on high-risk efforts.
New chief financial officer Ruth Porat, who
joined Google in mid-2015, responded by rein-
ing in expenses to keep them more in line with
revenue growth. A few months later, Page
announced the plan to draw a dividing line
between Google and the far-flung forays
Alphabet now refers to as “Other Bets.” The mish-
mash includes smart-thermostat maker Nest; the
Fiber project, a high-speed internet service; and

X lab, where the company is building robotic
cars and designing the stratospheric balloons
designed to beam internet service to remote
areas. Other “Other Bets” include the biotech
firm Verify and medical-research firm Calico,
which has been studying ways to stop aging.
Alphabet also runs funds investing in startups
and mid-sized companies. Page argued that
fencing off Other Bets would make Google “even
better through greater focus.”

Core successes
That part of Page’s vision appears to be pan-

ning out. After subtracting ad commissions,
Alphabet’s second-quarter revenue jumped 22
percent from the previous year to $17.5 billion. It
was the best performance in four years, adjusted
for changes in currency exchange rates, says RBC
analyst Mark Mahaney. Alphabet shares rose 25
percent over the past year, easily outpacing
major market indexes. “Folks will  be hard
pressed to say that Alphabet hasn’t been a suc-
cess,” S&P Global Market Intelligence analyst
Scott Kessler says. Alphabet declined to com-
ment on its first-year performance. But Sundar
Pichai, who became Google’s CEO in the restruc-
turing, told investors in July, “There is an amaz-
ing energy right now.” Among other things,
Google has been making strides in the still-
nascent field of artificial intelligence, hoping to
create more convenient services that attract
even more eyeballs for its advertisers.

Stalled bets
But the demand for financial discipline and

accountability appears to have taken a toll on
Other Bets, which lose billions of dollars a year.
Key leaders have defected from Alphabet’s high-

profile self-driving car project and its Nest line of
internet-connected devices. Alphabet also has
scaled back plans to expand its Fiber service to
dozens of US cities.  

Creating a holding company also was sup-
posed to make it easier to diversify through
major acquisitions. But Alphabet’s biggest deal
so far has been the $625 million purchase of a
business software maker, Apigee Corp, which
had annual revenue of just $92 million.
Alphabet could make a much bigger splash if
buys Twitter, as recent reports say it is consider-
ing. Twitter would give Alphabet a popular pub-
lishing outlet to monitor trends, mine data and
sell even more ads. Alphabet declined to discuss
whether it ’s mulling a bid, which would be
expensive;  Twitter might fetch between $20 and
$30 billion, despite its problems with user
growth and online harassment.

Looking beyond
Google is doing so well that investors aren’t

fixating on the losses with Other Bets, Kessler
says. Only three Bets - Nest, Fiber and Verily -
are generating even a smidgen of revenue. In
nine months, the Other Bets companies have
lost a combined $2.6 billion on revenue of $410
million.  Another big loss is expected in the
July-September quarter; the company reports
results on Oct. 27.  BGC analyst Colin Gillis still
sees the gamble as prudent and expects at
least one of the projects will come up with a
breakthrough that lessens Alphabet’s depend-
ence on Google.  Optimism is fine as Google
keeps growing at a robust rate. But Wall Street
will likely ratchet up the pressure if the compa-
ny falters and nothing emerges from Other Bets
to help pick up the slack. — AP 

SAN FRANCISCO: California will allow compa-
nies more leeway in testing self-driving cars on
public roads while restricting how the nascent
technology is advertised under revised draft
regulations released on Friday. In one of the
biggest changes, the new regulations would
allow for the absence of a driver in some
instances, provided there is two-way communi-
cation with the vehicle.

The original  draft  regulations by the
Department of Motor Vehicles were criticized
by some tech companies, such as Alphabet
Inc’s Google, and carmakers as being overly
restrictive and stifling innovation. Moreover,
disabled groups complained that the require-
ment of a driver in the car hurt the very people
that autonomous vehicles would most benefit.

California has been at the forefront of the fast-
growing autonomous vehicle industry, fueled
by technology companies in Silicon Valley, and
is one of a handful of states to have passed reg-
ulations enabling self-driving car testing on
public roads.

Currently, 15 companies have permits to
drive autonomous vehicles on public roads in
the state provided there is a licensed driver in
the car. Now, carmakers will have to certify that
they have met a 15-step safety assessment
issued by the National Highway Traffic Safety
Administration. That safety assurance means
self-driving cars will no longer be required to
be tested by a third-party, as in the original
proposal. The changes also prohibit advertising
semi-autonomous systems like enhanced cruise

control and lane-assist systems using terms like
“autonomous” or “self-driving.” The systems
help steer and keep vehicles in lanes but still
require a human to remain engaged.

Such partially autonomous systems, which
transfer control of the vehicle between the
driver and the car and vice versa, have come
under scrutiny since a May fatality involving a
Tesla Motors Inc driver using the company’s
Autopilot semi-autonomous system. Some
consumer groups and others have criticized
the Silicon Valley electric car maker for the
choice of the name Autopilot, which could
suggest that the technology does not require a
driver’s intervention. The draft regulations face
a new period of public comment before being
finalized. — Reuters
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WASHINGTON: Yahoo’s disclosure that
hackers stole user data from at least 500
million accounts in 2014 has highlighted
shortcomings in US rules on when cyber
attacks must be revealed and their enforce-
ment. Democratic Senator Mark Warner
this week asked the US Securities and
Exchange Commission to investigate
whether Yahoo and its senior executives
properly disclosed the attack, which Yahoo
blamed on Sept 22 on a “state-sponsored
actor.” The Yahoo hack could become a test
case of the SEC’s guidelines, said Jacob
Olcott, former Senate Commerce
Committee counsel who helped develop
them, due to the size of the breach, intense
public scrutiny and uncertainty over the
timing of Yahoo’s discovery.

Yahoo has not specifically addressed
when it learned of the 2014 attack. And the
vagueness of SEC’s 2011 rules on disclosure
and its failure to enforce them are drawing
equal attention, privacy lawyers and cyber
security experts said. The agency has “been
looking for the right case to bring forward,”
said Olcott. The agency in 2011 told pub-
licly traded companies to report hacking
incidents that could have a “material
adverse effect on the business” but did not
define that. SEC has never acted against a
company for failing to disclose a cyberse-
curity incident or threat, and it has brought
just two enforcement actions against com-
panies for insufficient data protection, an
agency spokesman said.

Lawyers said this reflected difficulty in
determining if breaches were material and
many companies’ belief that reporting on
cyber threats generally satisfies the disclo-
sure requirement. Yahoo has not offered a
precise timeline about when it was made
aware of the breach. On Sept 9, it said in an

SEC filing it did not know of “any incidents
of, or third party claims alleging ... unautho-
rized access” of customers’ personal data
that could have a material adverse effect
on Verizon Communication Inc’s planned
$4.8 billion acquisition of Yahoo’s core busi-
ness. Since then, Yahoo has not clarified if it
knew of the attack before that SEC filing.
“Our investigation into this matter is ongo-
ing and the issues are complex,” a Yahoo
spokesman said last week.

In his letter, Warner asked the SEC to
evaluate whether the current disclosure
regime was adequate. He cited reports that
fewer than 100 of 9,000 public companies
disclosed a material data breach since
2010. “I don’t know that we need new rules.
But in certain situations, you may need
more aggressive enforcement,” said
Roberta Karmel, a Brooklyn Law School
professor. The SEC in 2014 examined
whether cyber disclosure rules needed to
be strengthened and imposed new
requirements for broker-dealers and invest-
ment advisers but not public companies.

‘Punish the victim’
Some policymakers worry rules com-

pelling prompt disclosure of cyber attacks
could deter companies from cooperating
with authorities. “We cannot blame execu-
tives for worrying that what starts today as
an honest conversation about a cyberat-
tack could end tomorrow in a ‘punish the
victim’ regulatory enforcement action,”
Commerce Secretary Penny Pritzker said
this week. Congress last year expanded lia-
bility protections for companies that share
cyber information with the government,
and Pritzker urged granting companies
temporary immunity during the response
to a hack. — Reuters
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ATLANTA: People work on a job search on a computer at an office in Atlanta. The US government
plans to cede control of some of the internet’s core systems, namely, the directories that help web
browsers and apps know where to find the latest weather, maps and Facebook musings. — AP 

CALIFORNIA: Members of the media and invited guests take a look at the new iPad
Pro during an event at Apple headquarters in Cupertino, Calif. Apple announced it is
extending its push into selling business technology by forging a partnership with
the Deloitte consulting firm to advise companies on using iPhones, iPads and Apple
software in the workplace. — AP 

CALIFORNIA: Photo shows the dashboard of the Tesla Model X car, at the company’s headquarters in Fremont, Calif. Newer cars that connect to
the internet are capable of collecting vast amounts of data about their drivers. Tesla Motors has used data to reveal, sometimes within hours of
a crash, how fast the driver was going and whether or not the company’s semi-autonomous Autopilot system was engaged. — AP 
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