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BOSTON: Photo shows the National Confectioners Association’s booth
at an annual dietitians’ conference, where food companies and indus-
try groups explained how their products fit into a healthy diet. —AP

BOSTON: Photo shows the Kellogg’s booth at an annual dietitians’ conference, where company representatives explained the health
benefits of their products, in Boston. The presence of major food companies underscored the conflict-of-interest issues in the nutri-
tion field. —AP

BOSTON: The blinking game show wheel
spins past logos for Triscuits, Wheat Thins and
Honey Maid before the needle settles at Fig
Newtons. “Newtons are made with real fruit
and whole grains. True or false?” a Nabisco
representative asks onlookers,  who are
among 10,000 attendees at a conference
where dietitians can earn credits for continu-
ing education. The answer, the Nabisco repre-
sentative says, is true.

Among the hundreds of exhibits, many
focused on items like beans, eggs, strawber-
ries and leafy greens. But big packaged food
makers and trade groups also had a presence,
emblematic of the complex ties between the
food industry and nutritionists and a push by
critics to bring greater awareness to corpo-
rate influence on the profession. PepsiCo
brought a vending machine stocked with
Quaker bars, Naked juices and reduced-fat
Doritos. Unilever showcased Hellmann’s
spreads and offered samples of Breyer’s ice
cream. Nestle displayed bottled water,

Nesquik chocolate drinks and Butterfingers
candies. A Sugar Association pamphlet sug-
gested sprinkling sugar on vegetables for
picky children.  

While the influence of food corporations on
the Academy of Nutrition and Dietetics and its
75,000 members has come under greater
scrutiny, some see growing sensitivity to ethi-
cal and conflict of-interest issues. “It’s been an
important topic in the pharmaceutical world,
and now it’s becoming a much more impor-
tant topic in the nutrition world,” said David
Wiss, a member of Dietitians for Professional
Integrity, which has called on the academy to
show greater independence from the food
industry.  Wiss feels there is a “huge, inherent”
industry influence some may not realize exists. 

He said a bigger problem than the expo
hall is the influence that sponsors have with
continuing education sessions for dietitians,
and recalled a previous class where he was
taught about salt by Frito-Lay. Lucille Beseler,
president of the Academy of Nutrition and

Dietetics, said in an email that academy
members know the difference between mar-
keting and science, and use their professional
judgment to evaluate exhibitors’ products
and programs. She said nutrition profession-
als do not dictate what people eat, and “must
therefore be familiar with all foods and prod-
ucts in the marketplace.”

The academy noted that sessions spon-
sored by companies or industry groups were
distinct from regular educational sessions
because they required a $10 donation from
session attendees to the academy’s founda-
t ion,  which provides scholarships and
research grants. The sponsored sessions still
count toward continuing education credits,
which are required to maintain licenses. That
included one that discussed the benefits of
milk and flavored milk sponsored by Fairlife,
one of Coca-Cola’s joint ventures, and one
on the advantages of orange juice spon-
sored by a juice industry group. A two-hour
session on the value of multivitamins was

sponsored by vitamin brand 
Nature Made. The professor who taught

the class listed Pharmavite, which owns the
brand, in a slide of disclosures. Afterward,
two attendees said they did not know the
professor had been paid by the session spon-
sor. Still, they said they found the session
informative and felt the professor backed up
his views.  Diane Enos, who heads education-
al programming for the Academy of Nutrition
and Dietetics, said sponsorship of sessions is
clearly disclosed, and that educational mate-
rials for those sessions are subject to the
same standards and review as for other ses-
sions.  

“They have to meet the standard guide-
lines, and that means you can’t show unbal-
anced research,” Enos said. She said it is not
the sponsor that submits the materials for
review, but the speakers. In some cases, the
speakers were representatives or employees
of the sponsor.  Marion Nestle, a nutrition
professor at New York University, reviewed

the educational slides for the session spon-
sored by Fairlife at AP’s request and did not
think they should be considered education.
“They’re presenting the company’s view of it.
So it’s marketing, not education,” Nestle said.

Coca-Cola said Fairlife’s management team
makes day-to-day decisions about opera-
tions.  Fairlife said in a statement that the
presentation covered an important topic -
“shortfall nutrients that many kids miss out
on as they start their days, and how dairy
products as part of a balanced breakfast can
play an important role in addressing those
shortfalls.” Wiss thinks future dietitians will be
better equipped to critically assess industry
influence because starting in 2024, they will
need a master ’s degree to get l icensed.
Others believe that companies play a critical
role in helping improve the way people eat.
“Some of these companies have a big role in
the food industry,  and they ’re trying to
change their reputation,” said Keith Roberts,
who is studying to be a dietitian. —AP

Do candy, soda makers belong at a dietitians’ conference?

PARIS: Cancer will kill 5.5 million women—
about the population of Denmark—per year by
2030, a near 60-percent increase in less than two
decades, a report said yesterday. As the global
population grows and ages, the highest toll will
be among women in poor and middle-income
countries, it said, and much of it from cancers
which are largely preventable. “Most of the
deaths occur in young- and middle-aged adults,”,
placing a heavy burden on families and national
economies, said Sally Cowal, senior vice presi-
dent of global health at the American Cancer
Society, which compiled the report with phar-
maceutical company Merck. 

The review “highlights the large geographic
inequality in availability of resources and pre-
ventive measures and treatment to combat the

growing burden of cancer,” she said. Cancer is
already killing one in seven women around the
world, said the report-the second highest cause
of death after cardiovascular disease. 

All four of the deadliest cancers-breast, col-
orectal, lung and cervical cancer-are mostly
preventable or can be detected early, when
treatment is more successful. In poorer coun-
tries, a much smaller proportion of cancer cases
are diagnosed and treated than in rich ones,
while a much bigger group dies. The relative
burden is growing for developing countries as
people live longer due to better basic health-
care.  Women in these countries are also
increasingly exposed to known cancer risk fac-
tors “associated with rapid economic transition,”
said Cowal,  “such as physical  inactivity,

unhealthy diet, obesity, and reproductive fac-
tors” such as postponing motherhood.

“Due to these changes, cancers that were
once common only in high-income countries are
becoming more prevalent,” said the report enti-
tled “The Global Burden of Cancer in Women.” It
was presented yesterday at the World Cancer
Congress in Paris. According to the International
Agency for Research on Cancer, there were 6.7
million new cancer cases and 3.5 million deaths
among women worldwide in 2012. Of these, 56
percent of cases and 64 percent of deaths were
in less developed countries. “These numbers are
expected to increase to 9.9 million cases and 5.5
million deaths among females annually by 2030
as a result of the growth and ageing of the pop-
ulation,” said the new report.

Regional differences
The biggest concentration is in eastern Asia,

with 1.7 million cases and a million deaths in
2012, mainly in China. The report said the high-
est ratio of cancer cases per population group
are still reported in high-income countries in
Europe, the Americas and Asia, but this was part-
ly due to better access to screening and detec-
tion. Deaths, however, were proportionally
much higher in low- and middle-income coun-
tries with reduced access to diagnosis and treat-
ment. The countries with the highest death rate
were Zimbabwe, Malawi, Kenya, Mongolia and
Papua New Guinea. Breast and lung cancer are
the two most common types in both rich and
poor nations, with colorectal cancer the number
three killer in developed countries, and cervical
cancer in less developed ones.

Cervical cancer can be staved off by vaccina-
tion against the cancer-causing Human papillo-
mavirus (HPV ), and can be easily detected
through regular Papanicolaou (pap) test screens.
“Breast cancer is the most commonly diagnosed
cancer among women in 140 countries world-
wide and cervical cancer is the most common in
39 countries, all of which are LMICs (low- and
medium-income countries),” said the report. It
said the global economic burden of cancer for
both genders was about $286 billion (261 billion
euros) in 2009, including costs for treatment and
care, and loss of workforce productivity. —AFP

Cancer to kill 5.5 
million women 

Highest toll will be among women in poor countries

LILLE: Photo shows a patient undergoing a scan, at the Oscar Lambret Center in Lille,
northern France, a regional medical unit specialized in cancer’s treatment. Cancer
will kill 5.5 million women—almost the population of Denmark—every year by 2030,
a near 60-percent increase from 3.5 million in 2012, a report said yesterday. —AFP

CALIFORNIA: This combination of two file photos shows (top) the cracked
and dry bed of the Almaden Reservoir on Feb 7, 2014, in San Jose, Calif and
the same reservoir full of water on March 14, 2016. Amid a wet start to
California’s rainy season, and some mending of Californians’ backsliding
ways on water conservation, the advice of the state’s drought czar: Relax
and enjoy the rain. —AP

SANTA ROSA: California water agencies that spent
more than $350 million in the last two years of
drought to pay property owners to rip out water-
slurping lawns are now trying to answer whether
the nation’s biggest lawn removal experiment was
all worth the cost. Around the state, water experts
and water-district employees are employing satel-
lite images, infrared aerial photos, neighborhood
drive-bys and complex algorithms to gauge just
how much grassy turf was removed. 

They also want to know whether the fortune in
rebates helped turn California tastes lastingly away
from emerald-green turf. “How well did it work?
That’s really key when we’re working on historic
investments,” said Patrick Atwater, a project man-
ager at the California Data Collaborative, a coalition
of utilities and other water-related entities grap-
pling with the question.

Removing lawns may sound like a small, wonky
step, compared to building dams. But the green
turf in American yards actually stands as a worthy
target for water savings, a public enemy in the eyes
of many during a drought such as California’s five-
year-old one.  The US Environmental Protection
Agency estimates one-third of all water used by
American households goes to watering lawns and
gardens. That’s 9 billion gallons of water each day -
enough to supply drinking water daily for nine

cities the size of New York.  In 2015, after a devas-
tatingly dry winter, Gov Jerry Brown ordered 25-
percent water conservation by cities and towns. 

He mandated $25 million in state-government
spending to help cover the costs of low-income
California families in particular removing their grass,
and putting less-thirsty, climate-suitable plants in
their yards instead. Brown set a goal of eliminating
50 million square feet of lawn. That breaks down to
less than two square miles of greenery, out of what
the Public Policy Institute of California think-tank
has estimated at around 1,000 square miles of
watered yards statewide.  But state spending
proved a drop in the bucket compared to the mon-
ey local water districts put into lawn rebates.

Metropolitan Water District of Southern
California, a giant water wholesaler providing
water to Los Angeles and more than two dozen
other cities, counties and water districts, poured
just over $300 million into lawn rebates from 2014
on, removing five square miles of lawn.  MWD dou-
bled its rebate offer to $2 for each square feet of
lawn removed, and the lawn rebates quickly
became the district’s most popular program ever.
Workers processed as much as $10 million in
rebate applications a week at peak. In July 2015
alone, Southern Californians applied for rebates to
remove the equivalent of 1,665 front lawns. —AP

In California - a $350 million 
social experiment over lawns

SEATTLE: When Kayode Ojo first fell sick with
malaria as a young boy in Nigeria, his grandfather
shunned modern medicine, venturing into the
bush to search for herbs and plants to treat the dis-
ease. Having succumbed to malaria a further 50 or
more times in his life, the United States-based sci-
entist, now in his forties, is determined that his
research - to develop a drug to stop transmission
from humans back to mosquitoes - will help to
eradicate the deadly disease.

“When people in Nigeria, the world’s hardest-hit

country, get malaria, many simply shrug their
shoulders and see it as normal ... that needs to
change,” Ojo told the Thomson Reuters Foundation
in a lab at the University of Washington in Seattle.
Ojo is one of thousands of scientists, engineers and
entrepreneurs striving to develop innovations to
end malaria in a city dubbed the “Silicon Valley of
saving lives”, which boasts more than 160 organiza-
tions working on global health issues.

It is also home to the world’s richest couple, Bill
and Melinda Gates, whose global health and edu-

cation charity has set the aim of eradicating the
disease by 2040. The world has made huge strides
against malaria since 2000, with death rates
plunging by 60 percent and at least six million
lives saved globally, says the World Health
Organization (WHO). Yet efforts to end one of the
world’s deadliest diseases - which killed an esti-
mated 438,000 people last year - are under threat
as mosquitoes become increasingly resistant to
measures such as insecticide-treated bednets and
anti-malarial drugs. —Reuters

From gene editing to death traps, Seattle 
scientists innovate in race to end malaria


