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KUWAIT: Zain Group, a leading mobile
telecom innovator in eight markets
across the Middle East and Africa show-
cased its regional experience in the
areas of sustainable development at a
roundtable discussion recently con-
vened by the United Nations (UN) and
the Kuwait General Secretariat of the
Supreme Council  for Planning and
Development (GSSCPD). The meeting
was centered on the role of the private

sector as a partner in the implementa-
t ion of  the UN’s 2030 Sustainable
Development Goals (SDG) through the
country’s national development plan. 

The meeting was held at the Sheikh
Sabah Al-Ahmad Al-Jaber Al-Sabah
Building United Nations House, and
was addressed by Zineb Touimi-
Benjelloun, UN Resident Coordinator
who highlighted the critical impor-
tance of the private sector as a partner
in the implementation of the SDGs. Dr

Khaled Mahdi, Secretary General of the
SGSCPD, also addressed and outlined
the key aims of the Kuwait National
Development Plan to achieve His
Highness the Amir of Kuwait, Sheikh
Sabah Al-Ahmad’s State Vision: Kuwait
2035, and how the private sector can
engage with the public sector to sup-
port its achievement.  

The Vision aims for  Kuwait  to
achieve regional leadership as a center
for trade and finance, and to stimulate
the role played by the Kuwaiti private
sector in the development, education
and training of young people.  The
Vision also brings into focus the impor-
tance of scientific research, which con-
tributes to the economic activity. 

Representatives of Kuwaiti private
sector entities who are already active in
the areas of sustainability and corpo-
rate social responsibility participated in
the roundtable and shared their experi-
ences in contributing to sustainable
development. The participants identi-
fied areas where further support by the
government could facilitate closer part-
nership on implementation of  the
SDGs.   Jennifer  Suleiman,  Head of
Corporate Sustainability in Zain Group
participated in the roundtable discus-
sion highlighting how the company’s
numerous operational activities and
vision in Kuwait and beyond aligned
with the State Vision: Kuwait 2035 and
commented, “Zain owes a great deal of
its success to integrating sustainability
into our business decisions, incorporat-
ing social, economic and environmen-
tal considerations at the highest levels
of decision-making.”

Suleiman highlighted Zain Group’s

credentials with respect to sustainable
development emphasizing how the
company was geared towards uplifting
social and economic benefits in the
communities in which it operates, with
a key focus on education, health, youth
development and the economic inclu-
sion and betterment of all. 

Suleiman continued, “Our social,
economic and environmental commit-
ment, and desire to achieve our strate-
gic goals,  made us take concer ted
steps to support sustainability in the
areas of innovation and to catalyze the
transition towards a knowledge-based
economy. We bel ieve this  is  best
achieved through the support of entre-
preneurs,  sk i l ls  development,  and
capacity building among young peo-
ple.” Zain Group’s track record of initia-

tives, aimed at protecting the environ-
ment are consistent with the UN’s
Global SDGs, and include a commit-
ment to reduce carbon emissions by
2020. Zain Group in partnership with
the GSMA, also participates in mobile
efficiency initiatives aimed at helping
mobile network operators improve
their efficiency through global stan-
dardization with other operations from
around the world. 

Supporting aspiring entrepreneurs
and digital innovation in Kuwait and
across the region, Zain has also been a
key partner of the MIT Pan Arab Start
Up Competition for the past two years
(even holding the 2015 final ceremony
in Kuwait) and most recently sponsored
the global MIT Innovate for Refugees
competition. Additionally in Kuwait,

the company implemented the Zain
Great Idea (ZGI) accelerator program to
steer the country’s youth into private or
entrepreneurial opportunities. It sup-
ports and encourages young Kuwaitis
to bring their most innovative ideas to
life by acquainting them with interna-
tionally certified programs that will
guide them to realizing their own cre-
ative ideas and form active businesses. 

Part of the commitment entails that
that Zain annually publishes a
Sustainability report to disclose on
transparent basis sustainability related
topics. This sustainability report is par-
tially assured by an external auditing
firm using the guiding GRI framework
with G4 indicators. 

Suleiman said, “This Sustainability
report is the embodiment of our com-
mitment to be a positive influence on
the social, economic and environmen-
tal sustainability of our communities,
so we are keen to publish content pub-
licly and in conformity with the frame-
work of the UN’s guiding principles on
business and human rights reporting.”

On September 25,  2015, leaders
from 193 countries adopted a set of
goals to end poverty, protect the plan-
et, and ensure prosperity for all as part
of a new sustainable development
agenda and His Highness the Amir of
Kuwait, joined world leaders at the UN
to endorse the initiative.  

Zain Group has always expressed
support for the SDGs and as a part of
the private sector Zain has a critical
role in achieving the goals and the
company continues to push towards its
realization of the goals as part of it core
business activity and value chain. 

Zain committed to the UN’s 2030 Sustainable

Development Agenda in Kuwait and beyond

Jennifer Suleiman, Head of Corporate
Sustainability in Zain Group

KUWAIT: Having made presentations to a total
number of 1400 -1500 clients of BDO in each of the
6 Gulf GCC states over the past four weeks and hav-
ing fielded about 130 individual questions from the
participants, Ivor Feerick, Indirect Tax Partner at
BDO stated that he is in no doubt that the proposed
introduction of a Value Added Tax (VAT) system into
the region will present significant challenges for the
local government authorities.

Although it is widely expected that VAT rate will
be 5 percent, there has been very limited official
information released regarding the specifics of how
the VAT system to be introduced will operate. Ivor
expects that the GCC Countries will replicate a lot of
the features of the European Union VAT System,
particularly bearing in mind the similarity between
the six country cooperation in the Gulf and a28
Country cooperation in Europe. Furthermore, Ivor
expects that certain Educational and Healthcare
services will be purely ‘Exempt’ from VAT with no
entitlement to VAT recovery on costs by the related
service provider, whereas the provision of Basic
Foodstuffs (e.g. bread, milk, fruit & vegetables, meat
etc.) will most likely be ‘zero-rated’ (exempt with
credit, thus enabling the suppliers of basic food-
stuffs to recover VAT on their operating costs etc.).

Bearing in mind the close cooperation between
the six GCC States and their shared interest in
ensuring that the system to be introduced in their
individual countries is as closely aligned as possible,
Ivor said that he will be very surprised if most of the
countries do not opt for the 1 January 2018 imple-
mentation date as this will help avoid any potential
distortion of completion arising from VAT related
considerations and will also help embed the system
across the region in possibly ‘one full swoop’.

It is also Ivor’s view that in considering what kind
of a VAT system would be best to introduce,  GCC
Governments will invest a considerable amount of
time and effort reviewing VAT systems in place in
majority of the countries across the Globe including
the current 28 European Union (EU) Member States
(Note the UK is not due to leave the EU until 2019)
which have VAT Legislation in place, with a view to

ensuring that the system to be introduced is ‘ effec-
tive’, ‘efficient’ and ‘best in class’ to serve the needs of
the GCC region. In summary this means that the VAT
regime to be implemented will result in the early col-
lection of as much VAT Tax as possible, as early as
possible, with the least possible inconvenience to
businesses operating across the GCC as unpaid tax
collectors on the Governments’ behalf!. 

One of the challenges in introducing a VAT sys-
tem in a depressed market place is that many hard
pressed consumers, who will have experienced
decreases in their household income due to cut-
back arising from the halving of the price of oil as
well as increases in oil related products, are disin-
clined to spend due to lack of confidence in their
personal financial circumstances. 

Needless to add, increasing the price of most
goods and services by 5 percent will act as a further
disincentive to consumer spending so in the early
days following the introduction of the new VAT sys-
tem it is likely that retailers may reduce their profit
margins and absorb some or all of the VAT costs with

a view to maintaining the sales volume required to
sustain their businesses. 

Finally, although VAT is ultimately a tax on the
supply of goods and services to consumers, the
charge of VAT on all supplies to both businesses
and consumers will mean that businesses will
become unpaid tax collectors on the Governments’
behalf and apart from increasing their administra-
tion and IT related costs, they are likely to be
exposed to significant interest, penalties and poten-
tially more serious exposures for any non-compli-
ance with the new legislation. In the circumstances,
it is imperative for them to start planning their VAT
strategy and implementation road map without
delay and this is the message that BDO has been
sharing with our clients in the region.

Ivor Feerick is a Partner / Head of Indirect Tax
( VAT / Customs & International Trade) at BDO
Ireland and has been Chair of the BDO International
VAT Centre of Excellence for the past 5 years. BDO is
the 5th largest professional services provider with
representation in 154 countries across the world.

VAT regime could present 

challenges to GCC: Expert
BDO VAT expert Feerick provides insight  

Ivor FeerickSHARJAH:  Air Arabia, the Middle East and
North Africa’s first and largest low-cost car-
rier, has won the award for ‘Corporate
Social Responsibility Initiative of the Year’
for its ‘Charity Cloud’ program at Aviation
Business Awards 2016 held recently at the
Conrad Hotel, Dubai. 

Currently in its tenth edition, the
Aviation Business Awards is a prestigious
event that gives out awards annually in 15
categories, covering the airline, airport and
cargo sectors to celebrate the achieve-
ments of leading players and their contri-
butions to the region’s aerospace industry. 

Adel Al Ali ,  Group Chief Executive
Officer of Air Arabia, said: “To be singled
out for recognition for our CSR efforts
speaks at length about our business philos-
ophy that has helped us cruise to high alti-
tudes of success. As a responsible business,
we believe that in addition to striving to
make air travel more affordable and deliv-
ering a high-quality passenger experience,

we must also commit to creating opportu-
nities that will improve the quality of life for
underprivileged communities.”

The top prize in the Low Cost Carrier
(LCC) category for Air Arabia comes against
a backdrop of strong strategic gains in the
past months, demonstrating resilience and
business strength in an economically com-
petitive environment. Long recognized as a
CSR leader within the aviation industry, Air
Arabia’s Charity Cloud Program was
launched in 2005 in collaboration with
Sharjah Charity International and id dedi-
cated towards improving the lives of the
underprivileged through investing in edu-
cation and healthcare establishments
across the world. Today, Charity Cloud is
home for a large number of schools and
clinics operating in needy communities.  

Air Arabia currently operates flights to
over 120 destinations in 33 countries from
five hubs across the Middle East, Africa,
Asia, and Europe. 

Air Arabia’s ‘Charity Cloud’ 

program wins ‘CSR 

Initiative of the Year’ Award 

KUWAIT: Ahli United Bank held its weekly draw
of Al-Hassad Islamic Saving program on
October 26, 2016. This program offers the
biggest prize amount to the largest number of
winners. The prize program succeeded in
becoming the first prize account in Kuwait com-
pliant with the Islamic sharia principles. The
program has been developed to fulfil the needs
of the Bank customers and increase their
opportunities in winning sizeable and attractive

prizes in addition to enjoying the latest banking
advantages that Ahli United Bank provides.

On this occasion, the bank issued the follow-
ing press release: Al-Hassad Islamic Saving pro-
gram offers the highest amounts of prizes
which amount to KD 3.4 million per year. This
Program also offers 26 weekly prizes, with the
highest number of weekly winners. The Islamic
Hassad Saving Account may be opened by the
lowest amount to open an account, which is KD
100. The winner of the weekly grand prize in the
amount of KD 25,000 is: Zaid F Al-Zaid.

The winners of the KD 1,000 prize each:
Dahram Kant Sharma, Thaer Yousef Mustafa,
Junaid Aftab Ansari, Badreah Abdulaziz A
Abdulsalam, Shadi Louissa Nassem, Husain N Z

Al-Mutairi,  Saif Khaled Eid Al-Daihani, Ali
Hussain Mkhailef Hammad Al Enezi, Naser
Khalaif Nuhaitar Al Sulaili ,   Mona Khaled
Sadkhan Al Fadhli,  Noriya Marzouk
Abdulmohsen Al Wassis, Nawal Mohammed A
Al Omani, Waleed Kh M al Khader I, Shaker M A
Al Bastaki, Jahan Ali Ahmad Gassem, Majedah
Saeed Oday, Nawal Saud Fayez Al Dabbous,
Saud H A Al Darmi, Noor Sayeekha Manqdoom,
Mohidden Abdulla Mohamed, Ashoor Mohd Ali,
Ahmed Ebrahim Yousif,  Ahmed Abdulla
Mohamed Ismaeel, Layla Mandi Abdulhusain
Ali, Hussain Ebrahim A Rasool Al Afoo. The prize
program of “Al-Hassad Islamic Saving” from Ahli
United Bank offers a weekly grand prize worth
KD 25,000 in addition to 25 weekly prizes worth
a total of KD 25,000 distributed to 25 prizes, KD
1,000 for each winner.

In addition, prizes of Al Hassad Islamic sav-
ing program  from Ahli United Bank offer 4
quarterly grand prizes announced in quarterly
draws. Each is a “Salary for Life” prize which is
worth KD 250,000. 

In general, Ahli United Bank continues to
offer innovative tools and means to meet the
needs of its customers to match the Bank’s long
history of distinctive services which extend over
74 years during which the Bank managed to
take the lead among local banks.

For further information about “Al Hassad
Islamic Saving” account , customers may call at
any Ahli United Bank branch, or call: “Hayakom”
service at Tel.: 181 2000. 

KUWAIT: United Real Estate Company (URC) has
announced a net profit of KD 4.91 million for the
first nine months of 2016, an increase of 1 percent
on the KD 4.88 million reported for the same period
of 2015 and earnings per share stood at 4.57 fils.  

URC’s net profit for the third quarter of 2016
(three months ended 30 September 2016) reached
KD 1.91 million, compared to KD 1.22 million for the
same period last year, achieving a growth of 56 per-
cent.  Total revenue for the first nine months of
2016 increased by 10 percent to reach KD 50 mil-
lion, as compared with KD 45 million achieved in
the same period of last year.  Additionally, total
assets increased to KD 571 million, compared to KD
554 million at the end of 2015. 

Commenting on the results of the third quarter,
Ahmad Kasem, Acting Chief Executive Officer of
URC, said: “Our results reinforce URC’s success in
achieving its overall strategy through optimizing
the company’s diverse business activities and deliv-
ering sustainable growth in challenging market
conditions.” Kasem added: “Our focus is to build a
self-sustainable capacity to finance, develop, sell,
and manage our various projects in the GCC, MENA
region, and North Africa, in addition to leveraging
our subsidiary businesses specializing in construc-
tion, facilities management, and project manage-
ment, which include United Building Company
(UBC), United Facilities Management (UFM), and
United International Project Management Co.

(UIPM). ““To support expansion and secure the nec-
essary cash flow for planned future developments
amidst current market challenges, URC has taken
effective, strategic measures over the past nine
months in regards to the company’s pipeline proj-
ects, in addition to building a solid foundation for
efficient management of its operating assets in

order to maximize shareholder value.”  United Real
Estate Company (URC) is one of the MENA region’s
leading  real estate developers, with total assets of
KD 571 million (US$ 1.9 Billion) as of September 30,
2016. Head quartered in Kuwait, URC was founded
in 1973 and was listed on the Kuwait Stock
Exchange in 1984.  

URC primarily operates in the Middle East and
North Africa (MENA) region through a number of
operational subsidiaries and investments arms.
The company’s portfolio includes retail complexes,
hotels, resorts, residential buildings, high rise
office buildings, as well as mixed use develop-
ments. Operational assets include, KIPCO Tower,
Marina Hotel and Marina Mall in Kuwait as well as
Salalah Gardens Mall & Residences in Oman.
Regionally, URC is developing Abdali Mall in
Jordan, Raouche View at 1090 in Lebanon, Aswar
Residences in Egypt, Junoot Resort in Oman and
Assoufid in Morocco.

URC’s majority shareholder is KIPCO Group, one
of the biggest holding companies in the Middle
East and North Africa, with consolidated assets of $
33 billion as at 30 September 2016. The Group has
significant ownership interests in over 60 compa-
nies operating across 24 countries. The group’s
main business sectors are financial services, media,
real estate and manufacturing. Through its core
companies, subsidiaries and affiliates, KIPCO also
has interests in the education and medical sectors. 

Ahli United Bank announces 

winners of its weekly draw 
United Real Estate announces 

56% rise in net profits for Q3

Ahmad Kasem, 
Acting Chief Executive Officer of URC


