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LOS ANGELES: Vimeo has acquired VHX, a startup
that provides a platform for over-the-top subscrip-
tion video channels and transactional VOD, looking
to build more ways for creators to make money
from online video.

Terms of the deal are not being disclosed. VHX
had raised about $10 million from investors includ-
ing Comcast Ventures and Union Square Ventures.
VHX was founded in 2011 by Jamie Wilkinson and
Casey Pugh, who are both joining Vimeo with the
acquisition. VHX’s white-label OTT platform has
roughly 30,000 active subscribers to 100 SVOD
channels, and hosts nearly 10,000 VOD titles for rent

or purchase. Together, Vimeo and VHX distribution
platforms generated nearly $15 million in sales in
2015, according to Vimeo. Both companies are
based in New York.

“Vimeo is home to the world’s leading video cre-
ators and the viewers who love them, and we’re
excited to add VHX’s team and technology to our
streaming marketplace,” Vimeo CEO Kerry Trainor
said in announcing the deal. “As the video universe
continues to unbundle, Vimeo offers the ideal home
for the next generation of premium video channels
serving passionate global audiences.”

“Adding our platform to Vimeo’s massive com-

munity of creators and consumers means we’ll be
able to move faster, and help creators large and
small succeed in the over-the-top streaming mar-
ket,” added VHX CEO Jamie Wilkinson, who will
report to Trainor.

Vimeo launched a subscription VOD option last
summer, but with the addition of VHX, the company
claims it will provide a complete set of SVOD tools
for individual creators, niche programmers and
media partners. Vimeo now offers creators cus-
tomer data and video analytics tools, and technolo-
gy to rapidly launch or migrate SVOD channels in
4K adaptive streaming across mobile, web and TV

apps, along with industry-standard digital rights
management.

The Vimeo and VHX teams plan to pitch the com-
bined OTT solution to studios, agencies, TV net-
works in the US and internationally, and VOD sub-
scription services looking for a lower-cost solution.
VHX’s 22 employees will all join Vimeo, which has a
headcount of just under 200. Initially, VHX will con-
tinue to operate under the VHX name but eventually
the platform will be incorporated under the Vimeo
brand. Vimeo, founded in 2004, is owned by Barry
Diller’s IAC holding company and claims to have 280
million viewers and creators worldwide. — Reuters

Vimeo Acquires VHX, Bolstering Subscription VOD Tools

DUBAI: Mohamad Hamaki, Arab pop-culture
icon and HTC social media brand ambassador, is
the region’s first recipient of the much-awaited
flagship smartphone, the HTC 10. Hamaki’s
Topaz Gold HTC 10 combines some of the most
advanced smartphone technology with profes-
sionally-designed and certified audio capabili-
ties, to be the ideal, portable music playback
companion for an iconic musician.

Mohamad Hamaki said: “It is a privilege to be
the first Arab to receive the brilliant new HTC 10.
A large part of my life is around interacting with
people around the world on social media, and
the HTC 10’s camera and audio capabilities-
makes this a natural choice for me. I look for-
ward to creating and sharing experiences wide-
ly, and strengthening my community engage-
ment with the power of 10!”

Hamakihas spent time personalizing his HTC
10 experience, creating a unique smartphone
experience from a range of visuals and themes, a
fully-customisable freestyle layout, HTC Sense

Home to toggle between Work and Play modes,
HTC BlinkFeed to customize content based on
location, and much more.

Intricately crafted and sculpted to perfection,
the Hi-Res Audio-certified HTC 10 is an audio-
phile’s dream, with re-engineered HTC
BoomSound(tm) Hi-Fi edition speakers bringing
studio-quality music playback through a sepa-
rately-amplified woofer and tweeter, or through
the Hi-Res Audio headphones that come stan-
dard with the device.

The HTC 10 device is a series of firsts -
Qualcomm Snapdragon 820 chipset, dual OIS
cameras, chamfered edges seamlessly melding
metal and glass, and much more.

HTC 10 is now officially launched in the
Middle East and Africa, and will be available at
leading retailers from the first week of May.
Exclusive contracts will also be available from
telecoms such as Etisalat (UAE) and STC (Saudi
Arabia).

HTC recently announced the appointment of
Mohamad Hamaki, as its social media brand
ambassador. He will work with the consumer
electronics brand to establish music and sound
quality as the brand’s defining competitive dif-
ferentiator and also bring unique experiences to
HTC users and enthusiasts across the MENA
region, giving HTC and Hamaki fans the oppor-
tunity to create brilliant memories. 

HTC empowers Hamaki

with the power of 10
Arab music idol receives first HTC 10 device in MEA region

DAYTONA BEACH: In this photo taken April 7, 2016, Jonathan Mossberg, whose iGun
Technology Corp. is working to develop a “smart gun,” poses with the firearm, in
Daytona Beach, Florida. —- AP

DAYTONA BEACH: Jonathan Mossberg is
among a small number of pioneers looking
to build a safer gun. But unlike many oth-
ers, he was in the gun business when he
started down that path. 

His family is renowned for its premier
line of shotguns treasured by law enforce-
ment, hunters and the military. Mossberg
already has spent more than a decade
working to develop - and someday bring to
the market - a firearm that the wrong per-
son cannot fire. It is intended to work with-
out fail in the hands of its owner in a life-or-
death situation.

“We’re gun people, so we know when
you pick up a gun you want to shoot it,”
Mossberg said. “You don’t want to swipe
your finger.  You don’t want to talk to it. In
an emergency situation, you want to pick it
up and use it.”

Mossberg’s iGun Technology Corp.,
based in Daytona Beach, Florida, relies on a
simple piece of jewelry - a ring - that “talks”
to a circuit board imbedded in a firearm to
let it know the user is authorized.  The ring
must be within centimeters of the gun for
the gun to fire. The road to a safer gun has
been long. Initial efforts encountered a
public wary of the technology, but that has
eased as iPhones, tablets and other smart
devices have become common.

Mossberg isn’t the only one attempting
to bring a bit of James Bond to firearms.
Others are exploring biometrics, like an
iPhone lock that opens with your finger-
print. Some rely on radio-frequency identi-
fication, or RFID, technology, proximity sen-
sors similar to the system Mossberg’s com-
pany uses. Some use watches to send a sig-
nal to the firearm.

They’ve had varying degrees of success,
but none has been broadly marketed so far.
On Friday, President Barack Obama
announced new steps to curb gun violence,
including by identifying the requirements
“smart guns” would have to meet for law
enforcement agencies to buy and use them.

“As long as we’ve got the technology to
prevent a criminal from stealing and using
your smartphone, then we should be able
to prevent the wrong person from pulling a
trigger on a gun,” Obama said. The depart-
ments of Justice and Homeland Security
said in a report Friday that they expect to

complete the work of identifying the
smart-gun requirements by October.

“The technologies are a reality now,” said
Stephen Teret, a professor of health policy
and management at Johns Hopkins
Bloomberg School of Public Health who
studies gun violence and gun policies.
“There are obstacles still in getting those
technologies into guns and getting guns
into the civilian marketplace.”

Higher prices
Among them is cost. Modernizing gun

manufacturing would mean higher prices
for smart weapons. Then there’s politics.
The industry is concerned that success with
the technology would encourage the gov-
ernment to mandate it.

And the powerful gun lobby raises red
flags about reliability.  What happens if the
firearm isn’t syncing with the radio signal or
the fingerprint isn’t recognized? In a crisis,
seconds are precious. “If you need it to pro-
tect yourself and it doesn’t work, that’s a
bad outcome,” said Larry Keane, senior vice
president and general counsel for the
National Shooting Sports Foundation,
which represents manufacturers.
“Reliability is everything ... If your iPhone
doesn’t work, you’re inconvenienced. You’re
not dead.”

Mossberg’s interest in smart-gun tech-
nology stemmed from a rise in police being
killed with their own service weapons in
the 1990s.  Law enforcement didn’t
embrace the idea, preferring to use holsters
that made it more difficult for a suspect to
disarm an officer.

He switched gears and began develop-
ing a firearm for civilians, only to find resist-
ance there, too. Many people in the focus
groups he conducted around the country
told him they wanted nothing to do with a
gun that contained a circuit board.

But as personalized technology won
greater acceptance - and after mass shoot-
ings in Columbine, Colorado; Newtown,
Connecticut, and other places seized pub-
lic attention - opposition faded. Mossberg
said the shotgun his company is develop-
ing has been tested more than 3,000 times
with no failures.  The next challenge:
shrinking the circuit board so it fits into a
handgun. — AP

Seeking high-tech solution

to make firearms safer

BEIJING: China’s Internet regulator said
on Monday it will send an investigation
team to Chinese search leader Baidu Inc
over the death of a university student,
who had used the search engine to look
for treatment for his cancer. Wei Zexi, 21,
died last month of a rare form of cancer.
He had turned to Baidu to look online for
the best place for treatment, finding a
department under the Second Hospital
of Beijing Armed Police Corps which
offered an experimental form of treat-
ment that ultimately failed, according to
state media.

Before dying, Wei had posted criticism
online accusing Baidu of promoting false
medical information, as well as the hospi-
tal for misleading advertising in claiming
a high success rate for the experimental
treatment, state radio said.

“Wei’s family says they trusted the
treatment because it was promoted by
one of the military hospitals which are
considered credible, and the attending
doctor had appeared on many main-
stream media platforms,” state radio said.

The regulator said in a short state-
ment Wei’s case had attracted wide-

spread attention on the Internet. It, along
with the health ministry and State
Administration for Industry and
Commerce, would investigate Baidu over
the case and “handle it in accordance
with the law” and publicize its findings.

Baidu said in a statement it deeply
regretted Wei’s death and sent its condo-
lences to his family. “Baidu strives to pro-
vide a safe and trustworthy search expe-
rience for our users, and have launched
an immediate investigation of the mat-
ter,” it said.

The company added it welcomed the
investigation and would fully cooperate.
Reuters was not able to reach the hospi-
tal for comment. Baidu has been in trou-
ble before for medical related issues. This
year, it was criticized for selling manage-
ment rights for an online forum related
to haemophilia to an unlicensed private
hospital, which then used the platform
for self-promotion and deleted com-
ments that challenged its credentials, the
official Xinhua news agency said. In 2010,
China’s state-run television accused
Baidu of promoting counterfeit drugs
through its search engine. — Reuters

NEW YORK: Amazon is clearly entering its Prime.
Meaning, of course, its $100 annual membership
program, now a decade old, which has accom-
plished the remarkable feat of convincing mil-
lions of people to pay an annual fee for the privi-
lege of, well, shopping.

Prime is now central to Amazon’s strategy of
dominating the world of commerce. What start-
ed as a yearly fee for free two-day shipping now
offers a sometimes bewildering array of perks,
including household product subscriptions, one
and two hour Prime Now delivery, streaming
music and video, e-books, groceries (for an addi-
tional $200 a year), photo storage and more.

“Prime has become an all-you-can-eat, physi-
cal-digital hybrid,” Amazon founder and CEO Jeff
Bezos wrote in his annual shareholder letter in
April. He wants the service to be such a good
deal that you’d be “irresponsible” not to sign up,
he wrote.

Profit surge
Why the emphasis on Prime? Simply put,

members of the loyalty program shop more fre-
quently and spend more money, analysts say.
Prime shoppers helped drive Amazon’s surprise
profit surge in the first quarter. Shares of the e-
commerce giant jumped in after-hours trading
Thursday after it reported a 28 percent jump in
revenue, to $29.13 billion. Net income was $513
million, compared to a loss in the year-earlier
quarter. Amazon doesn’t release detailed num-
bers on Prime, although Bezos wrote that Prime
has “tens of millions” of subscribers. Wedbush
Securities analyst Michael Pachter estimates

there are about 50 million Prime members.
Even a 25 percent price increase in 2014, the

only one for Prime in 10 years, hasn’t appreciably
dampened enthusiasm for the program.
Membership grew 51 percent last year, including
47 percent growth in the US, according to Bezos.
Pachter estimates that Prime members spend
about four times what others do, and account
for about a third of all Amazon purchases. “That
is why Prime matters,” he said.

Tawnie Knight in Tuscon, Arizona joined
Prime about two years ago for the convenience
of free shipping. Since then Amazon has become

her default shopping site. “I call it the $100 cart,
because every time I go on there I spend about
$100,” she said. “Before Prime I probably spend
around the same amount, just with other retail-
ers like Walmart.”

Brandon Kraft joined Prime when it began 10
years ago to get cheap textbooks while in
school. Now he finds it essential - with five kids
ranging in age 17 months to 6 years at home -
for ordering diapers and wipes and other house-
hold goods.

“I think it’s fair to say we spend $125 or $150 a
month at Amazon that we wouldn’t have been

spending if we didn’t have Prime,” Kraft said. “We
go to the Amazon site first when we need some-
thing, and if they don’t carry it we start the actu-
al shopping process of looking elsewhere.”

80 percent
Of course, Amazon Prime is not for everyone.

Those that shop infrequently online will not find
the $100-a-year fee worth it. With an estimated
244 million registered Amazon accounts, a large
majority of Amazon shoppers - roughly 80 per-
cent, in fact - have not signed up yet.

Amazon continues to add Prime offerings to
entice more users. Last week Amazon started
offering a monthly Prime subscription for $11 a
month, aimed at hooking shoppers during the
holidays when the majority of Prime members
sign up. In 2015, 3 million shoppers joined Prime
in the third week of December alone. Amazon
also introduced a standalone video service for
$9 a month, setting itself up to directly compete
with other streaming services like Netflix.

Investors have long griped about Amazon’s
strategy of investing the revenue it makes into
new offerings, leading to little or no earnings
growth. But the first quarter results were the
fourth in a row in which Amazon reported a
profit, which some analysts interpret as a willing-
ness to rein in costs when needed.

Chief financial officer Brian Olavsky, however,
told reporters on a conference call that the com-
pany’s profits stem mostly from strong growth in
sales. The company isn’t slowing its investments,
he said, citing recent spending on logistics and
original programming for its streaming video

China probes search engine

Baidu over student’s death

How Amazon convinced

you to pay up for shopping

PARIS: The second part of a joint
European-Russian mission to probe
Mars for traces of l ife has been
delayed two years, with a new launch
date set for July 2020, officials said
yesterday. In the first phase, the
European Space Agency (ESA) and its
Russian counterpart, Roscosmos,
hoisted in mid-March two probes
bound for the Red Planet.

The Tracer Gas Orbiter (TGO) will
examine Mars’ atmosphere, and a
lander-dubbed Schiaparelli, after a
19th-century astronomer-will settle
on the planet’s surface in a trial run.
The planned second stage of the mis-
sion will dispatch a European rover
capable of drilling up to two meters
(about seven feet) into the Martian
surface in search of organic matter.

Space agency officials had warned
that the follow-on ExoMars mission,
originally scheduled for launch in
2018, might be delayed due to tech-
nical problems and cost overruns.
“Taking into account the delays in
European and Russian industrial
activities and deliveries of the scien-

tific payload, a launch in 2020 would
be the best solution,” both agencies
said in a joint statement. 

With its suite of high-tech instru-
ments, the TGO aims to arrive at its
destination on October 19 after a
journey of 496 million kilometers
(308 million miles). Launched on a
Russian Proton rocket, the craft is
designed to “smell” Mars’ atmosphere
for gassy evidence of life, past or
present. Schiaparelli will test heat
shields and parachutes in prepara-
tion for a subsequent rover landing, a
feat the ESA said “remains a signifi-
cant challenge”.

The 2020 payload will also be lift-
ed into space by a Russian rocket. The
double ExoMars mission will comple-
ment the work of NASA’s Curiosity
rover, which has been criss-crossing
Mars’ surface for more than three
years. Space has been one of the few
areas of cooperation between
Moscow and the West that has not
been damaged or derailed by ongo-
ing geopolitical tension in Ukraine,
Syria and elsewhere. — AFP

Phase two of ExoMars

mission delayed to 2020

LOS ANGELES: Yahoo chief
Marissa Mayer has a golden para-
chute worth $55 million that kicks
in if she’s terminated within a year
of the company being sold. Per
Yahoo’s amended 10-K filing with
the SEC Friday, Mayer would
receive $3 million in cash sever-
ance, plus accelerated stock
options and grants worth $51.8
million.

Yahoo’s board is currently eval-
uating bids from prospective buy-
ers for the Internet company’s core
business. Verizon and private-equi-
ty firms are among the parties
reported to have submitted acqui-
sition proposals. Last month,
Yahoo modified the terms of its
employee severance plans to clari-
fy that a change in control of the
company applies to sale of “all or
substantially all” of its operating
businesses.

Mayer, who turns 41 later this
month, received a total compensa-
tion package of $36 million in
2015, according to the filing, a

decrease of 14.5% from 2014. That
included $1 million base salary,
$14.5 million in stock and $19.9
million in options; in 2014, she
received stock worth $11.8 million
and options worth $28.2 million.

Yahoo also disclosed that it
paid $544,061 for personal security
services for Mayer in 2015, which
was in addition to security provid-
ed at business facilities and during
travel. In addition, under the com-
pany’s Invention Recognition
Award program, which is open to
all full-time employees, Mayer last
year earned a bonus of $1,125 for
being among the inventors named
in a pending patent application. 

Other top Yahoo execs would
receive multimillion-dollar sever-
ance packages in the event they
lose their jobs post-sale. Chief rev-
enue officer Lisa Utzschneider
would receive $19.9 million, CFO
Ken Goldman would get $16.1 mil-
lion and general counsel Ron Bell
would take home $9 million in sev-
erance benefits. — Reuters 

Yahoo CEO Marissa Mayer

will reap $55 million

if she’s fired post-sale


