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BERLIN: Greenpeace charged yesterday that a
massive US-EU trade deal would place corporate
interests above the environment and consumer
safety, as it released classified documents from
the negotiations. The campaign group published
248 pages online to “shine a light” on the closed-
door talks to forge a so-called Transatlantic Trade
and Investment Partnership (TTIP), which would
be the world’s largest bilateral trade and invest-
ment agreement.

“This treaty is threatening to have far reaching
implications for the environment and the lives of
more than 800 million citizens in the EU and US,”
said Greenpeace as it presented the documents
in Berlin. Both Washington and Brussels want the
mega-deal completed this year before US
President Barack Obama leaves office, but the
agreement in the making has faced mounting
opposition on both sides of the Atlantic.

In Europe there is deep suspicion that TTIP will
erode social, ecological and consumer protec-
tions to the advantage of big business, while the
US has also seen rising protectionist sentiment.

Greenpeace said the papers show, for exam-
ple, that the US wants to be able to scrap existing
EU rules in areas such as food labelling or
approval of dangerous chemicals if it they spell
barriers to free trade. “TTIP is about a huge trans-
fer of power from people to big business,” the
group argued, having also projected an image of
a classified text passage onto the facade of
Berlin’s parliament building.

In Brussels, Trade Commissioner Cecilia
Malmstroem insisted that the papers “reflect each
side’s negotiating position, nothing else. And it
shouldn’t come as a surprise that there are areas
where the EU and the US have different views”. “It
begs to be said, again and again: no EU trade

agreement will ever lower our level of protection
of consumers, or food safety, or of the environ-
ment,” Malmstrom said in a blog.

‘Dark forebodings’ 
Greenpeace said the cache, a snapshot from

ongoing talks, represents two-thirds of the TTIP
draft text as of the latest round of talks in April,
and covers a range of sectors from telecoms to
autos to agriculture. Germany’s Sueddeutsche
Zeitung daily, which received the documents ear-
ly, said they indeed “show that the opponents’
fears are not unfounded ... They show that the
reality of the negotiations is worse than these
dark forebodings.”

The Munich-based daily said the papers show

that the US side is trying to use the carrot of eas-
ing restrictions on auto imports from Europe for
concessions on its agricultural exports, perhaps
including genetically modified foods.

The Sueddeutsche-the paper behind the pub-
lication of the so-called “Panama Papers”-also
charged that some political leaders who publicly
defend TTIP “either don’t know the status of
negotiations, or are deliberately leaving the pub-
lic in the dark”.

The newspaper focussed on a controversial
TTIP proposal to set up private investor courts
that would allow multinational companies to sue
governments if they deem public policy to hin-
der fair competition.

While Brussels and Berlin had suggested, after

strong opposition, that the investor courts are off
the table, the newspaper said that “that was not
and is not true”. Although the EU had made such
a proposal, “the Americans flatly rejected it” and
the issue had not been seriously negotiated yet.

21st century deal 
TTIP is billed as a free-trade deal for the 21st

century, focused on harmonising regulations,
lowering barriers on investment, opening access
to government contracts and addressing new
areas like data trade. Last week, Obama and
German Chancellor Angela Merkel made a joint
pitch for TTIP, saying it would spur much-needed
economic growth.

Following the latest negotiations last month,
US and EU said they had made progress but “sub-
stantial work” remained to agree a deal in 2016.
They said that while 97 percent of tariff issues
had been covered, three percent-the most chal-
lenging, including for farm products-remained.

French newspaper Le Monde, which also had
access to the leaked documents early, said they
showed that “the Europeans (are) more involved
and more interested in negotiations” than the
Americans, whose stance it described as “reluc-
tant”. Greenpeace said the confidential docu-
ments prove that long-standing environmental
protections are being ignored and that, for exam-
ple, there is no mention at all in the proposed
text of global goals to reduce greenhouse gas
emissions.

“These leaked documents confirm what we
have been saying for a long time,” said
Greenpeace EU director Jorgo Riss. “TTIP would
put corporations at the centre of policy-making,
to the detriment of environment and public
health.” — AFP

Greenpeace leaks US-EU trade papers, fears for consumers

BERLIN: People read classified papers from the ongoing US-EU trade talks, presented to the public by
Greenpeace in a glass container near the Brandenburger Gate, in Berlin yesterday. — AFP

OMAHA, Nebraska: Investor Warren
Buffett says he would be willing to sell
Berkshire Hathaway’s big investments in
American Express, Coca-Cola and other
companies if he found a significantly better
option, but he still believes in those com-
panies. Buffett appeared on CNBC yester-
day after meeting with roughly 40,000
Berkshire shareholders on Saturday.

Buffett’s Berkshire Hathaway Inc. has
held major stakes in American Express and
Coca-Cola for decades, so the company
would face a significant tax bill on the
gains if he did ever sell those investments.
Buffett says the tax implications are a factor
in his decisions. Buffett says he likes own-
ing roughly 15 percent of American
Express’ stock even though competitors are
trying to develop a better way to process
payments. Berkshire owns about a 9 per-
cent stake in Coca-Cola Co. 

Bargain-hunter
Buffett, the CEO of Berkshire Hathaway

Inc, is known for his keen eye for a bar-
gain. And there were plenty on offer for
shareholders attending Berkshire’s annual
meeting over the weekend, where goods
from some 50 Berkshire businesses were
on show, often at  big discounts.
Shareholder Shelli Clausen thought a $5
k itchen spatula from Berkshire’s
Pampered Chef business fit the bill. “It’s a
good buy, and it’s fun to get the good
deals,” she said while waiting in a line a
couple of hundred deep in downtown
Omaha’s  Centur yLink Center,  where
Buffett had addressed shareholders and
taken questions.

When not listening to the Oracle of
Omaha and his partner Charlie Munger,
shareholders had two days to browse and
buy Berkshire’s products. These included
See’s Candies peanut brittle that Buffett
and Munger chomped during the meet-
ing. Courtney Cohen, a sales director at
See’s Candies, estimated that 19,000 of
the 22,956 pounds of candy that the com-
pany brought to the meeting were sold.
Dairy Queen events manager Dean Peters
said those shareholders needing an ice
cream fix consumed about 28,000 of its
Dilly, Vanilla Orange and Fudge bars and
its Mini Oreo Blizzards.

Those with more to spend could buy a
$9,277 pair of white gold diamond stud
earrings from Borsheim’s jewelry. Some
vendors said numbers seemed down on in
2015, when Buffett celebrated his 50th
anniversary running Berkshire.

Official attendance was not immediate-
ly known, but this year’s meeting was the
first to be streamed online. This was wide-
ly cited as a reason Omaha may have
attracted fewer people to the weekend of
events that Buffett calls “Woodstock for
Capital ists.” Buffett  said on CNBC on
Monday that he thought attendance was
down by 10 percent.

Among the other Berkshire businesses
on show were Kirby vacuum cleaners sold
through in-home demonstrations and
Fruit of the Loom clothing brand, which
was among the more popular items. Fruit
of the Loom had to put up a barrier at one
stage to stop shareholders from over-
whelming staff selling its $8 neon green
“Berky Boxer” shorts, or the bright yellow
2015 edition for just $3.

“It’s packed, incredibly packed,” first-
time attendee Steve Peters, from nearby
Papillion, Nebraska, said. He and his wife
Marlene had just bought a bed from
Nebraska Furniture Mar t and jackets
from Fechheimer Brothers. “ There are
good deals,” Marlene Peters said. Just
what Buffett would want his sharehold-
ers to say. — Agencies

OMAHA: Berkshire Hathaway Chairman and CEO Warren Buffett (left) and Microsoft co-founder Bill
Gates play table tennis against prodigy Ariel Hsing, unseen, outside the Borsheims jewelry store, a
Berkshire Hathaway subsidiary in Omaha on Sunday. — AP

BEJING: A couple look out in front of a window at a mall in Beijing yesterday. China’s
economic recovery stabilized in April, an official factory activity gauge sowed on
May 1, as the property market recovered and credit grew. — AFP
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Big bargains entice Buffett fans on Berkshire weekend

BANGKOK: Japan’s foreign minister announced
a multibillion-dollar initiative yesterday to pro-
mote development in Southeast Asia’s Mekong
region, which encompasses parts of Vietnam,
Laos and Thailand through which the river flows.
In a speech at Chulalongkorn University in
Bangkok, Fumio Kishida affirmed the impor-
tance of Southeast Asia’s economic prosperity to
Japan. He pledged 750 billion yen ($7 billion) in
funding during the next three years to support
development and growth in the region.

The initiative will help promote “connectiv-
ity” within Southeast Asian countries and
Japan, through funding in infrastructure and
development of human resources. Thailand
has become a key manufacturing and export
hub for Japanese manufacturers such as
Toyota and Honda.

“Invigorating the flow of goods and people
by connecting the region through roads,
bridges and railways is indispensable for pro-
moting economic development,” he said, adding
that Japan’s cooperation will go beyond just
building infrastructure.

Over the next three years, “we will make use
of funds amounting to 750 billion yen toward
cooperation with the Mekong region,” Kishida
said. Specific details have not been announced
but he said Japan would like to work together

with the Mekong countries to create a frame-
work to support the various efforts, including
regional issues and theme-oriented support, in a
detailed manner.

“I am expecting the day when, as a result of
these efforts, I can depart from Bangkok east-
ward in the morning and arrive in Ho Chi Minh
City at night and enjoy pho for dinner,” he said.
Kishida also renewed his call for the establish-
ment of a code of conduct in the South China
Sea, where China, Vietnam, the Philippines and
others have competing territorial claims, and
that prosperity can only achieved if there is
peace and stability in the region. “In this region,
there are issues of terrorism, extremism, and
ensuring maritime safety and security,” he said.
“There are multitudes of issues now facing our
ASEAN partners. We need to face these issues
together, and maintain stability in this region.
What is necessary is respect for diversity, and
what is fundamental for that is the rule of law.”

Referring to Thailand’s current political situa-
tion and its military government, Kishida said he
hoped that the people of Thailand will over-
come the current difficult challenges and “play
more active role in the region and international
community.” The visit to Thailand is part of his
regional tour that includes stops in China,
Myanmar, Laos and Vietnam.— AP

LONDON: Oil prices edged back from 2016 highs yester-
day as rising production in the Middle East outweighed a
decline in US output and a sliding dollar. Crude produc-
tion by the Organization of the Petroleum Exporting
Countries rose in April to 32.64 million barrels per day
(bpd), close to the highest level in recent history.

Iraq’s April exports from southern fields increased, as
did seaborne exports from Russia, the biggest exporter
outside OPEC. Brent was trading at $47.20 per barrel at
1130 GMT, down 17 cents from its last settlement. US
crude was down 2 cents at $45.90 a barrel.

On Friday, the June Brent contract expired at $48.13 a
barrel, a 21.5 percent gain over the month that marked
the largest monthly advance since May 2009. Earlier in
that session it reached $48.50, a six-month high. The US
oil rig count fell for the sixth week last week, which ana-
lysts said showed the price of oil had not risen enough to
lure shale producers back.

“Despite the price rise, we continue to see a declining
rig count,” said Bjarne Schieldrop, chief commodities ana-
lyst with SEB Bank in Oslo. “The message from the shale
players is that...you don’t need prices to fall more. It’s
already doing what it should do in order to rebalance.”

The price slide, which came amid low liquidity due to

the May Day holiday, contrasted with broader investor
confidence in an oil price rebound. Speculator bets on ris-
ing Brent crude prices reached a fresh record last week,
data from the InterContinental Exchange showed on
Monday, while money managers raised bullish bets on
US crude futures to a fresh 10-month highs in the week
to April 26. The chief of the International Energy Agency
(IEA) said oil prices may have bottomed out if no major
global economic issues emerge.

“In a normal economic environment, we will see the
price direction is rather upwards than downwards,” IEA
Executive Director Fatih Birol said on Sunday during a G7
meeting of energy ministers in Japan. Non-OPEC output
is set to mark its biggest decline in around 20 years, Birol
said. At the G7 meeting, US Energy Secretary Ernest
Moniz said US production would likely fall by 600,000
bpd this year from 2015, when output peaked at around
9.6 million bpd.

Last week, Texas-based Ultra Petroleum Corp, a victim
of low oil and gas prices, filed for Chapter 11 bankruptcy
protection. The IEA’s Birol also said a drawdown in global
stockpiles should start toward the end of the year,
though some US shale producers are using the price rally
to hedge their production. — Reuters
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SYDNEY: Virgin Australia Holdings Ltd joined rival
Qantas Airways Ltd in slashing seating capacity, warn-
ing firms like mining companies are delaying business
travel during a 10-week election campaign that will
fuel doubts on economic policy. As its focuses on a
return to profit after years of losses in a damaging
price war, Virgin Australia said yesterday it plans to cut
seats on its April-June flights by 5.1 percent to ensure
fuller flights. In April, Qantas also trimmed capacity
plans citing the run-up to a likely July 2 vote.

“This environment has been impacted by weak
consumer demand and sentiment, uncertainty around
the federal election and the resources sector down-
turn,” Virgin Australia Chief Executive Officer John
Borghetti said in a statement. The capacity cuts add to
clouds gathering since Virgin Australia’s biggest share-
holder, Air New Zealand Ltd, said it may sell its 26 per-
cent stake. The firm’s shares fell 5 percent to a two-year
intraday low.

The carriers say election campaigns mean busi-
nesses delay non-essential travel until they know the
outcome. Last month Prime Minister Malcolm Turnbull
named a probable election date 10 weeks out - double
Australia’s usual campaign length. “It does tend to cre-

ate a situation where businesses sit on their hands
until they get clarity about who’s in charge,” said Bell
Potter analyst John O’Shea. The mining slowdown is
“still working its way through the system”.

Sliding commodity prices have slammed the coun-
try’s resources sector. As miners hold off for now on “fly
in, fly out” travel - shuttling staff to and from far-flung
mines - Virgin Australia will focus seat reductions on
regional routes, while it works on a previously
announced deal targeting that market with charter
operator Alliance Aviation Services.

Corporate travel is big business for Virgin Australia.
The carrier previously set a target of reaping 30 per-
cent of its revenue from business travel by end-June
2017. It declined to comment on that goal on Monday,
but said it’s on track to return to profit this year. It
issued a forecast for pre-tax earnings of A$30 million
($23 million) to A$60 million for the year to June 30 -
well below the A$79 million consensus from analysts
polled by Thomson Reuters.

Still, the carrier also said earlier this year that it
plans to tap its four largest shareholders for a A$425
million loan, stoking doubt over its progress towards
profitability. — Reuters

NEW YORK: Goldman Sachs Group Inc, the
banking gold standard for the world’s elite,
sees a future in less prosperous investors. A
creative strategy taking shape inside the bank
calls for it to partner with small brokerages
and wealth management firms to lend money
to their clients, many of whom have far less
wealth than what’s in the typical Goldman
private bank account.

The idea is for Goldman to reach a big
set of borrowers, in the US and possibly
abroad, without having to acquire them
through a merger or build relationships one
by one, people familiar with the initiative
said. The plan is still in very early stages and
may not be active until next year, the peo-
ple added. The strategy is unusual not just
for Goldman, but across Wall Street, since
most banks simply lend to their own cus-
tomers. It also carries more risk because it
may be harder to vet borrowers or the
assets they post as collateral.

The bank is looking to earn money from a
broader borrower base as profits from tradi-
tional businesses like bond trading have
slowed down. In April, Goldman completed a
deal to buy $17 bill ion worth of online
deposits from GE Capital Bank to expand its
reach on Main Street.

“Growing the lending business to a broad-
er client base helps to offset some of the pain
that has been happening on the trading

side,” said Steven Chubak, an analyst with
Nomura. Bankers involved with the Goldman
plan say they are not upending its business
model of catering to the uber wealthy. The
typical client in Goldman’s US private wealth
unit has an average account size of around
$50 million. Those customers are where
Goldman remains primarily focused, said the
bankers, who were not authorized to speak
publicly. Lending to wealthy individuals and
corporate clients represented less than half
of the balance sheet within Goldman’s invest-
ing and lending business segment at the end
of 2010, but that percentage is now more
than 75 percent.

The new strategy will target clientele
who are lower on the economic totem pole.
Sources would not detail a wealth thresh-
old for  borrowers  Goldman wi l l  reach
through third parties, but said they are like-
ly to be “mass affluent” - which is broadly
defined as those with less than $1 million in
investable assets.

They declined to give details on how its
partnerships with brokerages will work in
terms of fees, underwriting or collateral.
Goldman already has relationships with out-
side investment managers where it sells its
own mutual funds, structured notes and
alternative investments. Loans would be an
additional offering, people involved in the
strategy said.—Reuters
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