
Business
SUNDAY, MAY 1, 2016

Exxon sees smallest profit in 
16 years, Chevron posts loss

Page 23

US, Europe trade negotiators 
battle the political headwinds 

Page 23
US places 5 nations on 
trade monitoring list

Page 25
Hair left half-cut in Venezuela electricity chaos

Page 25

KIEV: Elderly women share a sandwich as they sell their possessions to get some extra money at a city flea market in Ukraine’s capital Kiev on Orthodox Easter eve yesterday. Ukraine has reached a record 41 percent inflation rate for
20 years. — AP 

SAN FRANCISCO: Is Apple facing a rare, simple pause in
growth in a tough global economy or has it lost its magic for
dreaming up must-have new gadgets like the iPhone? The
question was front-of-mind on Wall Street, where shares in the
California-based company fell more than six percent to $97.82
by the official close of trading on the Nasdaq exchange. The
drop erased the equivalent of $40 billion in market capitaliza-
tion and came after Apple Tuesday reported its first year-over-
year quarterly revenue drop in 13 years. Apple also forecast
that the current quarter would be difficult. Revenue was down
during the first three months of this year due to the first drop
in iPhone sales since the release of the world-changing hand-
sets in 2007. Sales of iPhones have been the engine for Apple
earnings for a while.

Cruising on a flagship?   
FBN Securities said in a note to analysts that it was “con-

cerned” that since taking over as chief executive in 2011, Tim
Cook has not delivered “any real transformative products.” An
Apple Watch that made its debut last year was seen as the
company’s first foray into a new product category under Cook.
Apple has not revealed sales figures for its smartwatch, but
Cook said on an earnings call that they “met expectations” dur-
ing the quarter. Given the absence of official sales figures,
observers are left to speculate how Apple Watch is doing in the

market. The fact that Apple Watch synchs to iPhones has raised
doubts it could be a stand-alone hit instead of an accessory.

Apple Pay, the service that lets iPhones act as digital wallets,
is viewed through a similarly dependent lens. Apple has long
been a ripe target for rumors, with recent speculation includ-
ing talk that the company is working on self-driving cars and
virtual reality. “The car entry would be years away and it would
not at all be clear if Apple would succeed-especially consider-
ing Tesla’s recent success with its Model 3,” FBN said in its note.
Tesla has been swamped with orders even though release of
the car is a year away.

Seeking a new Steve Jobs   
“The pace of innovation has completely slowed down at

Apple,” said Global Equities analyst Trip Chowdhry. “The proj-
ects that Tim Cook is talking about are taking so much time...
by the time they are ready they are already obsolete.”
Chowdhry depicted Apple as a company that was in fine
shape except for a bedeviling lack of vision and passion at the
top, pointing a finger at Cook, chief financial officer Luca
Maestri, and senior vice president of retail and online stores
Angela Ahrendts. “Get rid of these three people, and Apple will
come back to its past glory,” the analyst said. Apple has thus far
delivered on the vision of Steve Jobs, and a new visionary who

is at least as passionate as the iconic figure is needed to fix the
company, Chowdhry reasoned.

He recommended former Apple executive Jon Rubinstein
for the job. Former Apple manager Guy Kawasaki, who helped
launch the Macintosh computer in the 1980s said in a CNBC
television interview that the company needs to get back to
making products people “lust” for. Kawasaki gave the example
of iPhones that boast improvements from prior generations
but don’t stand apart from predecessors in big ways. “We need
a product that leaps to the next curve,” Kawasaki said. “I don’t
think that is simply making the iPhone smaller or the iPad big-
ger.” He said that Jobs and his famous “reality distortion field”
could dazzle people with product upgrades, but without him
such modifications have not come across as revolutionary.

Meanwhile, many analysts have taken to counseling
investors to be patient. “Just wait until 2017, when compar-
isons will be easier,” advised FBN, noting that earnings will
then be up against those reported this year instead of a year
in which a hot-selling iPhone 6 debuted. The coming iPhone
7 could be a “game changer” according to RBC Capital
Markets. Analysts also pointed out that with more than a bil-
lion Apple devices being used around the world, Apple is
positioned to rake in money selling content, products and
services to users. — AFP 

Watchers wonder if Apple has lost its magic
Revenue down; Apple forecast difficult times

CALIFORNIA: A reporter walks by an Apple logo during
a media event in San Francisco, California. — AFP 

BUDAPEST: Taxi drivers block the oldest Hungarian bridge, the Lanchid (Chain
Bridge), with their cabs in Budapest downtown. Taxi drivers in the Hungarian capital
protested against the ‘UBER’ ride-sharing services. — AFP 

NEW DELHI: A flurry of complaints from Uber drivers
about an unusually high number of cancelled book-
ings was the spark that ignited a bitter legal fight with
Ola, Uber’s rival for dominance of India’s $12 billion
taxi market, according to court documents and a
source with direct knowledge of Uber’s case. A seven-
member internal team was set up to investigate the
drivers’ complaints in November, and its findings are
the basis of a lawsuit filed by Uber accusing Ola of a
campaign to disrupt its business and poach its driv-
ers, said the source.

Ola, an Indian company backed by Japan’s
SoftBank Group Corp , denies any wrongdoing. Uber
is suing Ola for $7.5 million to compensate for lost
revenue and goodwill, alleging the Indian market
leader created about 94,000 fake user accounts with
the ride-hailing service and used them to make more
than 405,000 false bookings. The broad outlines of
the lawsuit were reported when it was filed last
month, but a Reuters review of court filings and inter-
views with sources close to both sides have uncov-
ered new details about how Uber says it was able to
trace fake bookings and calls to Ola employees, and
Ola’s response to the allegations.

It paints a picture of a no-holds-barred corporate
battle between the two start-ups in one of the world’s
fastest growing taxi markets, where both have been
burning millions of dollars of investor money as they
seek to undercut each other with cheaper fares. A
source close to Ola said the case against it had been
fabricated in retaliation for a lawsuit it had filed earlier
this year accusing Uber of flouting a court order to
switch to clean-fuel cars in the Indian capital. Uber
said it could not comment on a matter that was still
before the courts, and Reuters was unable to inde-
pendently verify the allegations made by either side.
SoftBank, one of Ola’s largest investors, declined to
comment on the case.

Uber’s investigation identified locations and inter-
net protocol addresses of tens of thousands of users
who had booked and cancelled rides, using informa-
tion logged when a new customer account is created
on Uber’s platform, the source familiar with the com-
pany’s case said. In court documents, Uber says it
found 660 accounts used to make troublesome book-
ings came from a building housing Ola’s office in the
western city of Pune. Most of the rest were created
near Ola’s office in the tech hub Bengaluru, it said.

In the court filings, Uber said more than 23,000 of
its drivers quit due to “illegal and wrongful interfer-
ence” between September 2015 and February 2016.
The source close to Ola said the company had made
its own checks and found no correlations in the thou-
sands of data points submitted by Uber in its com-
plaint, which included names and mobile phone
numbers alleged to belong to Ola employees. The
data could have been compiled in a few hours using
names, business addresses and phone numbers
linked to Ola that could be looked up online, the
source said.

The Delhi High Court has set a hearing on the lat-
est case in September. Ola’s case against Uber is
before the same court. The backdrop to the legal
sparring is a relentless price war between Uber and
Ola, who also offer competing incentives to lure driv-
ers. “The one which lasts the longest will eventually
win and enjoy monopoly power,” said Neil Shah,
research director at Counterpoint Research.
Counterpoint estimates Uber’s growth has outpaced
Ola over the last two years, when it doubled its mar-
ket share to 26.5 percent. Ola, however, still leads with
52 percent share. — Reuters
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