
KUWAIT: The Tourism and Development: Reality and Outlook
Conference takes place on March 29 and 30, 2016 under aus-
pices of Minister of Information and Minister of State for Youth
Affairs Sheikh Salman Al-Humoud Al-Sabah. The conference
has already attracted considerable attention from various sec-
tors concerned with sustainable development, the organizing
committee said in a statement. 

The committee further stressed that officials from aviation,
hospitality, recreation, services, culture, arts and media sectors
have already confirmed their participation in the conference.
The committee also stressed that speakers on the second day
of the conference would include the Secretary General of the
Supreme Council for Planning and Development Dr Khaled

Mahdi, MP Ahmad Lari, Fatwa and Legislation Department
Advisor Huda Al-Shayeji, Chairman of the Board of the
National Fund for Small and Medium Entries Dr Mohammad
Al-Zuhair, Manager of the structural plan Saad Al-Muhailbi
and the Ministry of Youth Affairs’ Assistant Undersecretary for
Youth Projects Affairs Shafiq Al-Sayyed. The second session
will be presided by Leaders Group’s General Manager Nabila
Al-Anjari. 

The conference will be organized by the Leaders Group
Company For Consultancy and Development in collaboration
with the information ministry’s tourism sector, the World
Trade Organization (WTO), as well as local, regional and inter-
national partners.
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KUWAIT: (From left) Faisal Al-Drea’,  Jassem Al-Habib and Nabila Al-Anjari speak at the press conference. — Photo by Yasser Al-Zayyat

By Faten Omar

KUWAIT: Leaders Group and the Information
Ministry’s Tourism Sector announced collaborat-
ing to organize a conference on tourism titled
‘Tourism and Development: Reality and Outlook.’
The event, held under the motto ‘Tourism is a
need and a purpose’ takes place on 29-30 March
at JW Marriott Hotel.

During a press conference held yesterday at
KIPCO Tower, Jassem Al-Habib, Assistant
Undersecretary for Tourism at the Ministry of
Information, confirmed that the ministry ’s
tourism sector is going to highlight in this con-
ference the role of public and private sectors in
promoting tourism in Kuwait. “Both sectors are
interested in giving the best ways to deal with
future challenges related to the future of Kuwait,
about its economy and the process of develop-
ment,” he said. “Because of the drop in oil prices,

we believe that addressing this problem is not
done by going and fixing the past, but by going
forward toward the future and toward new
resources.” 

“In the second half of the last century, Kuwait
was a touristic destination for many of citizens of
Gulf Cooperation Council (GCC) countries,” he
added. “It was seen known as the ‘Pearl of the
Gulf’ at the time. Kuwait has a legacy in the field
of tourism, and we can promote tourism again
through the efforts of the public and private sec-
tors, citizens and civil society.”

Dramatic impact
Nabila Al-Anjari, President of the Organizing

Committee of the conference and General
Manager of Leaders Group for Consulting and
Development, said “The fluctuation of Oil prices
worldwide left a direct and dramatic impact on
national income, since oil represents more than

80 percent of Kuwait’s income.”
She added that Kuwait needs serious

research and urgent solutions to diversify
sources of income. “Tourism is a strategic option
to achieve several national goals economically,
financially and developmentally, not to mention
the importance of tourism and the entertain-
ment industry as an outlet for the social, cultural
and local sectors,” she said.

Anjari further stressed that this conference
aims to take advantage of some of the leading
touristic experiences and how to link tourism
development plans, as well as discuss suggested
ways and awareness campaigns on that regard.
“We were keen to involve various agencies and
most of bodies that have direct or indirect rela-
tions with tourism. A number of officials and
representatives from these parties will partici-
pate to discuss the themes of the conference,”
she pointed out. 

Conference to discuss importance of

tourism for national economy, development

Dr Khaled Mahdi MP Ahmad Lari Huda Al-Shayeji

Tourism Conference to discuss National 

Vision for Developed, Sustainable Tourism

Saad Al-Muhailbi

KUWAIT: Drastic fall of crude oil prices has brought to
the surface enormous difficulties facing Kuwait eco-
nomic and financial decision-making authorities. Not
only so, the hardships have also revealed the efforts
exerted to keep ripples of the international financial cri-
sis at bay.

During recent times, when the oil prices were bullish
hitting  above the 100-point level, the national decision-
making quarters and strategists were conducting stud-
ies and forecasting possible hazards. Much of the inter-
national praise for prudence and foresightedness has
been heaped upon the Central Bank of Kuwait (CBK) -
namely by World Bank (WB), the International Monetary
Fund (IMF) and top rating agencies.

The CBK has won international quarters’ confidence
and acclamation for maintaining Kuwait financial stabil-
ity, steadying the monetary policy, as well as the
Kuwaiti dinar, the world’s most valuable currency, trad-
ing at $3.3.

Standard and Poor’s rating agency, in a report issued
on March 16, 2016, hinted that the CBK supervisory pol-
icy trimmed hazards facing the Kuwaiti banking sector,
also noting amendments, introduced over the past
years, on investment and banking regulations.

The CBK measures boosted the banks’ ability to with-

stand negative repercussions of the sharp drop of oil
prices. Standard and Poor’s lowered rating for 10
regional banks, however it maintained a highly positive
mark for the National Bank of Kuwait (NBK).

Meanwhile, Moody’s Investors Service noted in a
report on March 3rd that impact of Kuwait banking haz-
ards on the State budget is very low noting that the
Kuwaiti financial sector has trimmed debts since out-
break of the international financial crisis in 1988.

The Kuwaiti banks are well monitored by the CBK
and Kuwait enjoys high credibility in terms of the finan-
cial policy, where inflation has dropped after peaking in
2008. Moreover, according to Moody’s, the exchange
rating in Kuwait is much more flexible than the financial
operations in other GCC countries.

Fitch Rating said in a recent report that the CBK pru-
dent policy has improved capitalization, liquidity and
profitability in the Kuwaiti banking sector. The IMF
echoed the same views in a report issued on December
2nd, also noting that the banking sector has proven it is
capable of withstanding impact of the bearish oil prices.
The international fund reported that irregular loans
recorded in the Kuwaiti banking sector amounted to 2.6
percent of the overall loan portfolio, and allocations for
covering the loans stood at 172 percent. —KUNA

Kuwait spared the worst,

thanks to the Central Bank

KUWAIT: Zain, the leading telecommuni-
cations company in Kuwait, launched an
internal Clothes Donation campaign,
where the company’s employees donat-
ed over five tons of unused clothes
throughout three weeks to Syrian
refugees in collaboration with Kuwait
Society for Relief.

This initiative aimed at delivering on
Zain’s commitment to continually sup-
port charitable causes as part of its
Corporate Social Responsibil ity and
Sustainability strategies,  as well  as
encourage Zain employees to take part in
the spirit of giving and donate their
unused clothes to refugees who are in
need of support.

Zain believes in extending a helping
hand to support those who are less
advantaged. The company strongly
believes that similar charitable programs
help infuse a sense of responsibility into
members of the society, to help support
those who are in need of help.

Zain’s core values are built to give to
the less fortunate, and the company is
keen on participating in various internal
and external charitable initiatives that
promote the culture of giving and high-
light how people can exert little effort
while making a huge difference in others’
lives. 

The company’s collaboration with
Kuwait Society for Relief comes in line
with its Corporate Social Responsibility
strategy that seeks to contribute to the

welfare of the society in several ways.
Zain prides itself on its long-track of
records and contributions it has put in
philanthropic areas. The company strong-
ly believes that such initiatives help
infuse a sense of responsibility into mem-
bers of the society, to help support those
who are in need of help. 

Zain staff donate over five

tons of clothes to refugees

Approved Market offers multiple choices to organic food fans

By Nawara Fattahova

KUWAIT: Eating healthy and organic food is becoming more popular
by every passing day. The Approved Market, located at the Sanabil
Tower is providing all kinds of healthy foodstuff. The grand opening of
this store took place on Saturday and was attended by the American
Ambassador to Kuwait Douglas Silliman, as well as people seeking
healthy nutrition.

The grand opening took place after nine months following the soft
opening. “This is the first healthy store in the Gulf Cooperation Council
region,” Fahad Al-Dhaher, General Manager of Approved Market told
the Kuwait Times.

“All the available products here are approved by diet consultant
Fahad Al-Yahya. We have over 2,000 items available in the store, from
which around 70 percent are brought from the United States, while the
rest are brought from different countries.” 

“Our wide range of products include snacks and beverages, dairy,
breakfast cooking and healthy oils, spices, proteins, frozen seafood,
and many others,” Dhaher added. “This is our only branch in the pres-
ent time, thus we are planning to expand by the end of this year.”  As
part of this event, an exhibition was held in front of the store inside the
tower, where many of the items were on display. Different agents of
various brands offered visitors a chance to taste their products and get
free samples, in addition to fitness challenges.

Fahad Al-Yahya (left) and US Ambassador Douglas Silliman inaugu-
rate the event.

George Sassine, Altco General Manager (left) with Fahad Al-Dhaher,
General Manager of Approved Market (center).

Staff of the Approved Market

Visitors seen at Altco’s booth at the exhibition.
Rabie Qansou, General Manager of Food Vision (right) with George
Sassine,  Altco General Manager US Ambassador Douglas Silliman tests a product at the event.


