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The unveiling of Cartier’s new boutique was cele-
brated with an opening ceremony officiated by
Ali Morad Behbehani, President of Behbehani

Group, Laurent Gaborit, Regional Managing Director
of Cartier Middle East, India & Africa and Arnaud
Carrez, International Marketing and Communication
Director, Cartier International. The boutique is now
Cartier’s biggest boutique in Kuwait, and third in the
Middle East; after Dubai Mall and Sowwah Square in
Abu Dhabi.

After the full renovation the new Salhia boutique

has the most updated concept design proposed by
Cartier’s dedicated designers. Cartier is always evolv-
ing the concept design of the boutiques to improve
the customer experience; the result is that today the
boutique has a warmer, brighter and more shining
aesthetic, where the history and the cultural heritage
of Cartier are paramount.

While Cartier operates over 250 boutiques in 125
countries, the new boutique at Salhia ranks amongst
the largest around the world, offering 583 square-
meters of elegance on two levels. A new entire floor

has been added to the boutique, which can be
reached with a designated lift inside the shop, which
is fully dedicated to welcome the VIP clients and host
special events.

Guests discovered the new space in all its splen-
dor, as well as the latest creations of the Maison. The
boutique faÁade was beautifully illuminated with the
iconic Cartier red. The new space provides a series of
distinct, but interconnected, environments, with a
real sense of privacy and intimacy. Designed to exude
luxury through a quiet elegance.

“The new Salhia boutique demonstrates Cartier’s
continued commitment to offering the best service to
its clients.” added Laurent Gaborit,Regional Managing
Director

Cartier Middle-East, India & Africa. Ali Morad
Behbehani, President of Behbehani Group, added “We
are delighted to open the largest Cartier boutique
here in Kuwait, and I am confident that will enhance
our clients experience.”

Cartier Salhia new boutique opening

Omnipresent on the chaotic streets of Mumbai,
Jakarta and Bangkok, Asia’s three-wheeled “tuk-tuk”
has now come to Africa-and with a two-fold bonus:

providing much-needed jobs and slashing accidents.
Cheap to run and safer than the traditional motorcycle taxi,
the auto-rickshaw is an increasingly common sight
trundling along the traffic-choked streets of the continent’s
sprawling capitals. 

Known in Tanzania and Ethiopia as “bajaj”, in Egypt as
“toktok”, in Nigeria as “keke-marwa” and in Sudan as “rak-
sha”, the tuk-tuk has now hit Liberia, where delighted locals
have christened their own version the “kekeh”.

Motorcycle taxis, known locally as “two-tires”, were the
go-to means of public transport in Liberia’s capital
Monrovia until lawmakers outlawed them in 2013 amid
concerns over reckless riding and the high toll of accidents.

The ban paved the way for the kekeh, imported from
India and China by numerous operators, mostly Nigerian
and Guinean, who employ young Liberians.

“What’s making the kekeh very important... is (that) we
are looking at a huge transport challenge in our country,”
said Jenkins Zayzay, secretary-general of the Liberia
Motorcycle and Tricycle Association (LIMTCA).

“You had the two-tires that were running in the city cen-
tre before, but because of government regulations, we had
to introduce another form or some level of job employ-
ment for the young people. “So it was decided that we had
to introduce the kekeh.” 

DROP IN ACCIDENTS 
India produces around 800,000 motorised rickshaws a

year, more than a third of which end up in foreign cities.
The country’s TVS King-which has a presence in 30

African countries-has a four-stroke, single cylinder 200cc
engine which runs on petrol, or the more environmentally
friendly compressed natural gas. Huasha, based in the
southern Chinese city of Jiangmen, is producing its own
version which looks more like the front end of a motorbike
towing a two-wheel passenger trailer.  LIMTCA says kekehs
have generated 5,000 jobs for Monrovians, many of whom
were made unemployed by the motorcycle taxi ban.

“It’s helping our economy immensely. Number one, it
generates revenue for the government and it serves as

opportunity for employment for the young people,” says
Zayzay.

A new kekeh will cost the aspiring driver $3,500 (3,100
euros), or they can be hired at a daily rate of around $25.

Operators say the three-wheelers are tightly regulated
when it comes to following the highway code and the
number of passengers they can carry, meaning accidents
have been cut drastically. Not only do the tuk-tuks move at
slower speeds than the motorbike taxis, their sheet-metal
frames offer more protection. According to a statement by
the Liberian National Police, motorbike accidents had
dropped by 90 percent since the ban was introduced on
using them as taxis, though there were no specific figures.

MORE ACCESSIBLE 
At just 25 US cents a journey, the kekeh is also seen as a

more accessible means of transport than the traditional
taxi, which is out of reach for thousands of Monrovians
who might otherwise have to walk long distances to work.

“I use the kekeh every day because I take a ride to go to
my house and to come back to sell,” says trader Akoi Jallah.

A regulatory body called the Joint Implementation
Committee also provides workshops in Monrovia where
kekeh drivers can learn how to ply the streets safely.

Francis Mulbah, a 23-year-old driver circling Monrovia’s
Redlight market in search of customers, says around 1,000
kekehs are operating in Monrovia, each permitted to carry
three passengers.

“In town, in town... Who is going to the city? Two more
seats,” he yells intermittently as he explains how the trade
has improved his life. “When the government decided to
move bikes from the streets, some of us lost our jobs,” he
says. “But I kept confidence in myself that though this deci-
sion has been passed, God can still help me to make an
impact in our nation.” — AFP

flyDubai has announced reduced fares of up to 50%
on select flights, inspiring passengers to further
explore its network of up to 90 destinations.
The reduced fares are now available on flydubai’s

website flydubai.com and this offer will run until mid-
night on 14 March, for travel between 10 March 2016
and 25 March 2017.This is the first time that flydubai has
gone on sale for an extended travel period. Passengers
who plan their travels further in advance will enjoy
greater discounts.

flydubai’s Business Class offers passengers a more
comfortable and personalised service from a member of
crew dedicated to the Business Class cabin as well as pri-
ority services on the ground.

flydubai offers Economy Class across its fleet of 50
Next-Generation Boeing 737-800 aircraft. The onboard
offering includes an interactive In-Flight Entertainment
System for every seat with a choice of more than 1,200
hours of entertainment in Arabic, English, Hindi and
Russian.

flydubai recently launched its new website,
redesigned to offer customised content based on cus-
tomers’ location and previous interaction with the site.
In addition, new destination guides and travel tips pro-
vide inspiration for planning the perfect trip, holiday or
last-minute getaway to some of flydubai’s hidden gems,
such as Baku, Kathmandu, Sarajevo, Sofia or Zanzibar.

Asia’s tuk-tuks providing 
a wheel boost to Africa

A picture taken on October 10, 2015, shows auto-rickshaws in the streets of Monrovia. Omnipresent on the chaotic
streets of Mumbai, Jakarta and Bangkok, Asia’s three-wheeled “tuk-tuk” has now come to Africa — and with a two-fold
bonus: providing much-needed jobs and slashing accidents. Cheap to run and safer than the traditional motorcycle taxi,
the auto-rickshaw is an increasingly common sight trundling along the traffic-choked streets of the continent’s sprawl-
ing capitals.  —  AFP 

flydubai inspires travellers 
to explore more for less

flydubai aircraft 

Baku

Kathmandu Zanzibar


