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DUBAI: The Gulf Petrochemicals and
Chemicals Association (GPCA) yesterday
announced the keynote speakers for the 11th
Annual GPCA Forum. Based on the theme
“Competitiveness: Riding New Waves”, the
Annual Forum will be held from November
27- 29, 2016, in Dubai.

Dr Sultan Al-Jaber, UAE Minister of State
and Chief Executive Officer of Abu Dhabi
National Oil Company (ADNOC), and Amin H.
Nasser, President and Chief Executive Officer
of Saudi Aramco, will be the keynote speakers
at the conference, which is expected to host
over 2,000 leaders from the regional and
global chemical industry.

Dr Abdulwahab Al-Sadoun, Secretary
General, GPCA, said: “With uncertain market
conditions, finding new avenues for growth,
and opportunities for development. The

United Arab Emirates and Saudi Arabia
understand this reality, and are driving
progress.

Both Dr Al-Jaber and Nasser have recently
taken up their respective roles.  They are
expected to inject fresh, new strategies into
ADNOC and Aramco, which is vital for the
evolution of the UAE and Saudi economies.
Their perspectives will be extremely valuable
for all GPCA members.”

The UAE and Saudi Arabia have 13.7 mil-
lion tons and 98.5 million tons of petrochemi-
cal capacity respectively in 2016, according to
GPCA research. Combined, the two GCC
members hold 74% of the chemicals portfolio
of the Arabian Gulf.  “The emergence of
ADNOC and Saudi Aramco are inextricably
linked with the histories of the UAE and Saudi
Arabia respectively,” explained Dr Al-Sadoun. 

“The expansion of both companies into
the downstream sector over the last decade
has resulted in strategic partnerships with

international oil and chemical companies,
helping to internationalize both economies.
That trend is set to continue, making now a

very exciting time for the region’s upstream
and downstream sector.”

Previous inaugural speakers at the Annual
GPCA Forums have included former Saudi
Minster of Petroleum and Mineral Resources
Ali  Al-Naimi, UAE Minister of Energy Suhail Al
Mazrouei, Prince Abdulaziz bin Salman Bin
Abdulaziz, Saudi Arabia’s Deputy Minister of
Petroleum and Mineral Resources, and Dr.
Mohammed Saleh Al- Sada, Minister of
Energy and Industry of Qatar.

“Over the last decade, the Forum has
developed a reputation of gathering the
most influential people in the regional and
global energy industry, to discuss and debate
the most relevant topics that impact the sec-
tor today, and insights on how it will develop
tomorrow,” concluded Dr. Al-Sadoun. “We are
proud that this will continue into 2016.”  

Top ADNOC, Aramco executives to open annual GPCA Forum

KUWAIT: Leading global logistics provider
Agility announced that it has formed a joint
venture in South Africa with Super Group, a
Johannesburg-based supply chain manage-
ment and transportation specialist, after acquir-
ing a minority stake in Super Group’s freight for-
warding unit.

SG Agility Proprietary Ltd. will be led by
Henk Theron, formerly CEO of Micor, Super
Group’s freight forwarding business. Super
Group, listed on the Johannesburg Securities
Exchange, is a leader in South Africa’s supply
chain and contract logistics market. Super
Group’s Micor unit has been a global strategic
partner for Agility since 2005. The new venture,
SG Agility, will offer local and multinational cus-
tomers a range of logistics and supply chain
solutions, including air freight, ocean freight,

road freight, customs clearance, warehousing,
and distribution. SG Agility will have more than
150 employees. Its head office is Johannesburg;
branch offices are located in Port Elizabeth,
Durban and Cape Town.

Elias Monem, Agility’s CEO of Middle East &
Africa, said: “South Africa is vital to our strategic
growth and expansion in Africa. It has well-
developed financial, legal, communications and
transport sectors, along with an open trade poli-
cy and a comparatively strong domestic market.
The joint venture with Super Group is a sign of
our commitment to both South Africa and the
continent.” 

Theron said: “Partnering with Agility gives our
customers access to a leading international
logistics provider with a strong global network
and a legacy of proven performance. Our team

on the ground and experience in the market
allow us to add value to Agility’s operations and
further the growth and development of the
logistics industry in sub-Saharan Africa.”

Agility continues to expand its Africa foot-
print, with operations in Egypt, Algeria, Angola,
Kenya, Nigeria and South Africa providing logis-
tics services across the continent, including
warehousing, freight forwarding, customs clear-
ance and project logistics. Agility’s Infrastructure
group operates in Ghana, Rwanda, Libya,
Uganda, Ivory Coast, Malawi and Mozambique,
providing services that include warehousing and
infrastructure construction, aviation and camp
services. Agility’s emerging market roots enable
the company to handle complex environments
in an efficient way, ensuring that clients are serv-
iced with top-of-the-line services and solutions.

Agility, Super Group form 

South Africa logistics JV
Deal strengthens Agility in strategic market

KUWAIT: Etihad Airways, the national airline
of the United Arab Emirates, hosted its
annual Ghabqa in Kuwait to celebrate the
spirit of Ramadan. The event, co-organized
by Sabre and hosted by Etihad Airways, was
attended by a number of travel agents and
media at the Al Thuriya Ballroom, JW
Marriott, Kuwait City.

The event was a great honour to mark
the holy month of Ramadan with Etihad
Airways’ key partners in Kuwait and recog-
nize them for the continued support they
continue to show the airline.

Earlier this year, Etihad Airways introduced
the new Business Studio to the Kuwait mar-
ket and have increased our flight frequency
to Abu Dhabi to five-times-per-day. The addi-
tions have provided additional comfort and
connectivity for Kuwaiti guests looking to
connect through the UAE capital to Europe,
North America and the rest of the world.

Etihad Airways began operations in 2003,

and in 2015 carried 17.6 million passengers.
From its Abu Dhabi base, Etihad Airways
flies to, or has announced plans to serve, 117
passenger and cargo destinations in the
Middle East, Africa, Europe, Asia, Australia
and the Americas. The airline has a fleet of
122 Airbus and Boeing aircraft, with 204 air-
craft on firm order, including 71 Boeing
787s, 25 Boeing 777Xs, 62 Airbus A350s and
10 Airbus A380s. 

Etihad Airways holds equity investments
in airberlin, Air Serbia, Air Seychelles, Alitalia,
Jet Airways, Virgin Australia, and Swiss-
based Darwin Airline, trading as Etihad
Regional. Etihad Airways, along with airber-
lin, Air Serbia, Air Seychelles, Alitalia, Etihad
Regional, Jet Airways and NIKI, also partici-
pate in Etihad Airways Partners, a brand that
brings together partner airlines to offer cus-
tomers more choice through improved net-
works and schedules and enhanced fre-
quent flyer benefits. 

Etihad Airways hosts ghabqa 

with key media, trade partners

NEW YORK: Sports equipment giant
Nike’s shares have skidded in disappoint-
ment over its sales performance in the
face of strong emerging competitors in
North America. Nike, sponsor of leading
world sports names including Real
Madrid striker Cristiano Ronaldo,
revealed Tuesday a rise in quarterly sales-
but it was not as large as investors had
anticipated.

“A lot of the initial fears investors had
about the increasing competitive land-
scape, specifically around this quarter,
actually came true,” said Chen Grazutis,
an analyst at Bloomberg Intelligence.
Nike, which is up against rising com-
petitors Under Armour and New
Balance as well as a resurgent Adidas,
suffered a seven percent decline in its
share price at one point in after-market
electronic trade. 

By early Wednesday, the shares were
down 2.1 percent at $50.95.

The sportswear and equipment man-
ufacturer said sales rose six percent from
a year earlier to $8.24 billion in the three
months to the end of May. That was
slightly below average market analysts’
forecasts for revenue of $8.28 billion,
according to Consensus Metrix data cit-
ed by Bloomberg News.

Net profit fell 2.2 percent to $846 mil-
lion over the same period. In North
America, Under Armour is eating into
Nike’s basketball business thanks in part

to its sponsorship of NBA star Stephen
Curry of the Gold State Warriors.

LeBron James hopes 
Nike is banking on its NBA megastar

LeBron James, who led the Cleveland
Cavaliers to a championship this month,
to help pull back some of that lost
ground. USA Basketball has announced,
however, that James will not be on the
12-man USA squad at the Rio de Janeiro
Olympics.

Internationally, Nike faces a strength-
ening rival in Adidas, which last week
said it expected revenue in its soccer
business to shoot 12 percent higher to a
record $2.5 billion this year.  Nike, by con-
trast, reported soccer business revenue
of $2.14 billion in the 12 months to the
end of May. 

Besides stiffer competition, Nike was
hit by a stronger US currency, which
undercut the dollar-based value of its
international sales made outside of the
United States. A key investor concern for
was a smaller-than-expected 11-percent
increase in Nike’s “future orders” for ath-
letic footwear in the June-November
period, a barometer of expected
demand. 

Analysts say the outlook is clouded
for Nike, which is targeting sales of $50
billion a year by 2020, up from $32.4 bil-
lion in its 2015-2016 business year to the
end of May. —AFP

Nike slips as sales disappoint

KUWAIT: Audi is offering an exclusive promo-
tion to mark the Holy month of Ramadan, pro-
viding customers with added benefits and pur-
chase options on a wide range of its pre-owned
vehicles.

Audi Approved: Plus, represented by Fouad
Alghanim & Sons Automotive Company, is offer-
ing customers 0 percent interest for the first
three years, when they purchase an Audi
Approved: plus Q7, Q5, Q3, A5 or A4.

“The month of Ramadan is a joyous and cele-
bratory season in Kuwait.  At FAA we look for
ways to celebrate with our customers by offering
Ramadan-exclusive offers, and there is no better

time to enjoy peace of mind than with the pur-
chase of a pre-owned approved vehicle from
Audi Approved: plus,” stated Tarek Ramadan Al-
Shafie General Manager & Dealer Principal of
Fouad Alghanim & Sons Automotive Company.
He also added “Audi offers a model line-up that
caters to every customer lifestyle from the all-
new flagship SUV- the Audi Q7, to the sporty
Audi TT.”

Audi Approved: plus are pre-owned Audi
models, which are all subjected to a 300 point
check including, but not limited to mechanical,
bodywork, interior and electrical checks.

The Ramadan promotion is valid to all cus-

tomers until June 30, 2016 in cooperation with
Warba Bank. Kuwaiti nationals and residents also
have until the end of the month to take advan-
tage of 0 percent financing, on a wide variety of
new Audi models.

Fouad Alghanim & Sons Automotive
Company’s showrooms are open Saturday to
Thursday from 10:00 to 13:00 and 20:30 to 23:30
during the month of Ramadan

The Audi Group, with its brands Audi, Ducati
and Lamborghini, is one of the most successful
manufacturers of automobiles and motorcycles
in the premium segment. It is present in more
than 100 markets worldwide and produces at 16
locations in twelve countries. In the second half
of 2016, the production of the Audi Q5 will start
in San JosÈ Chiapa (Mexico). 100 percent sub-
sidiaries of AUDI AG include quattro GmbH
(Neckarsulm), Automobili Lamborghini SpA
(Sant’Agata Bolognese, Italy) and Ducati Motor
Holding SpA. (Bologna, Italy). 

In 2015, the Audi Group delivered to cus-
tomers approximately 1.8 million automobiles of
the Audi brand, 3,245 sports cars of the
Lamborghini brand and about 54,800 motorcy-
cles of the Ducati brand. In the 2015 financial
year, AUDI AG achieved total revenue of Ä58.4
billion and an operating profit of Ä4.8 billion. At
present, approximately 85,000 people work for
the company all over the world, about 60,000 of
them in Germany. Audi focuses on new products
and sustainable technologies for the future of
mobility.

AUDI AG’s commitment to the region was
confirmed through the foundation of its fully
owned subsidiary in 2005. The current Middle
East model range comprises the Audi  A3 & S3
Sedan/Sportback and RS 3 Sportback, A4 and RS
4 Avant, the A5 Coupe, Sportback, Cabriolet and
RS 5, the A6, S6, RS 6 Avant, RS 6 Performance,
A7, S7, RS 7 & RS 7 Performance, A8 L, S8 & S8
plus, the Audi Q3 and RS Q3, Q5 & SQ5, Q7 and
the Audi TT Coupe/Roadster, TTS Coupe and TT
RS Coupe, the Audi R8 Coupe and R8 Spyder as
well as R8 V10 plus.

Audi offers an exclusive 

Ramadan promotion 
Offers on Audi Approved: Plus cars

Dr Sultan Al-Jaber Amin H Nasser

HUNTINGDON, England: Britain and
the European Union are likely to take
years to rewrite the rules that govern
their business ties after the UK voted to
leave the bloc. Mike Ashmead can’t wait
that long. The managing director of
Encocam, a company that makes crash-
test dummies, had planned to hire 120
people between now and 2018 to work
at the company’s design and production
base near Cambridge.

But at a hastily called meeting on
Monday, four days after the so-called
Brexit referendum, Ashmead and his
management team shifted their sights
to the continent. The firm, which cur-
rently employs 172 people, immediately
began enquiring about grants to open a
design centre in Spain and is consider-
ing Portugal, Ireland, Germany and
Poland too.

“We cannot wait for two years to see
what will come out of this,” Ashmead
said in an interview at the firm’s head-
quarters in the town of Huntingdon,
part of a high-tech cluster centred
around Cambridge. His worry is not the
markets meltdown that was unleashed
by Thursday’s vote. A plunge in the value

of sterling, which touched a 31-year-low
against the US dollar earlier this week, is
likely to help Encocam’s bottom line.

Eighty percent of its revenues come
from exports - including motorcycles
and lightweight panels for high-speed
trains - which will now be cheaper for
buyers, although the aluminium it
imports from Germany and Italy will be
more expensive. What worries Ashmead
is the likelihood of new immigration
rules that could hinder his ability to hire
engineers, designers and other skilled
workers from abroad. It is a concern that
is reverberating among many British
employers who have long relied on for-
eign workers.

Telecoms giant Vodafone has said
the continued freedom of movement of
people is vital for its choice of location.
According to the Office for National
Statistics, 2.1 million people from other
EU countries and 1.2 million non-EU
nationals are working in Britain, com-
pared with 28.2 million Britons.

One of the key pledges of politicians
who campaigned to leave the UK has
been to introduce more selective immi-
gration rules, responding to widespread

concerns among voters about strains on
public services.

It is not clear whether those promis-
es will survive the renegotiation of
Britain’s entire relationship with the EU
as a non-member. Many issues will be
on the table, including the rights of UK
banks to sell their services in the EU and
myriad other trade issues.

The issue of foreign workers prom-
ises to be one of the thorniest because
migration featured so prominently in
the Leave campaign while the free
movement of people is a key element
of the EU’s single market for goods
and services - something to which the
UK wants to keep as much access as
possible.

Ashmead expects it will become too
hard to keep on hiring from abroad as his
firm has done until now. While most of its
employees are British, a quarter come
from other EU countries. “We love making
things in this country and we will contin-
ue operations here, that is for sure,”
Ashmead said as workers from Poland,
Spain and Britain prepared high-tech
replicas of human legs for simulations of
a pedestrian being hit by a vehicle. “But

we have to have the ability to do it. I need
the people who can make it happen.”

SELECTIVE OR RESTRICTIVE?
Leaders of the Leave campaign say

their planned changes would give priori-
ty to immigrants who are most needed
by British employers. Under the current
system, EU citizens can work in Britain
without visas, unlike workers from out-
side the bloc who often have to pass a
complicated application process.

Employers have long complained
that they cannot find enough British
workers with the right skills to fill their
vacancies, especially in areas such as
engineering and programming.
Recruiting from abroad has been an
answer to that problem.

Extending administrative controls to
workers from Britain’s neighboring coun-
tries does not sound promising to
Encocam. It took the company 18 months
to get a work visa for an engineer from
India. The process at one point required
three managers to travel to Birmingham
to explain how the engineer had skills
they could not find among workers locally
nor in the EU. —Reuters

NEW YORK: Jersey and footwear for various countries’ soccer teams
made by Nike during an unveiling event in New York. Sports equip-
ment giant Nike’s shares have skidded in disappointment over its sales
performance in the face of strong emerging competitors in North
America. —AFP

As Britain turns inward, one firm looks to Europe


