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Young Voices

By Athoob Al-Shuaibi

Nearly a quarter of Kuwait’s entire
population is under the age of 14
and yet with the exception of

school assemblies, we never hear their
voices. During Ramadan, Kuwait Times
likes to publish a special series that
engages with its readership in a more
direct, personal way to learn their con-
cerns, issues and viewpoints. 

This Ramadan, we will chat with some
of our youngest readers about their lives
in Kuwait, in an attempt to see the world
through their eyes. What do they see for
the future of our beautiful country? What
would they improve and how would they
change it? By listening to their future
plans, stories, and experience in
Ramadan, we can remind ourselves and
hopefully our readers of the ties that bind
us all together as a species. These are the
voice of Kuwait’s future and we invite
them to share their thoughts with us
here. 

Sara Ibrahim is a lively eight-year-old
girl who has many hobbies. She loves
dancing, singing, drawing, playing,
watching stuff on her iPad, TV, etc and
creating a fashion show for her dollies. An
injury she suffered on her arm did not
prevent Sara from answering Kuwait

Times’ questions.
Unlike other kids, Sara celebrates her

birthday twice a year - once on the 22nd
of September and the other on the 22nd
of Ramadan. Sara sees herself either as a
doctor, painter, movie star or singer when
she grows up.

In Kuwait, she enjoys going to Cartoon
Network, Kidzania, Magic Planet, Funcity
World, Ice Skating Rink and Trampo. But
what she likes the most about Kuwait are
the good schools. However, she believes
Kuwait needs better schools to make it a
better place. Sara told Kuwait Times that
she has taken advantage of her spare
time during the summer holidays by
enrolling in a summer camp in Italy.

‘Better schools make
Kuwait better place’

KUWAIT: Mohammad Saleh and Reza Yousuf
Behbehani - Isuzu’s dealer in Kuwait - has organ-
ized its sixth consecutive Ramadan Ghabqa for
its customers at the Safir Hotel in Fintas. 

The attendance was remarkable, with an
impressive turnout from major company own-
ers and senior executives. The special guests
enjoyed a pleasant evening to the tune of the
Oud, which created a charming atmosphere
that was commended by all. 

A number of Isuzu’s managing executives
were also present, who had especially flown in
from Japan and Dubai for the event. They took
the opportunity to praise Behbehani for its dis-
tinctive achievements and to celebrate a part-
nership of over 40 years. Kingy Hesieda, Isuzu
Motors’ Middle East General Manager, noted:
“we have an important interest and pay close
attention to the Gulf States, including Kuwait,
which have proven to be promising markets. I
think that this event is an important opportuni-
ty to communicate closely with Isuzu’s clients
and to strengthen our relationships with them. I
would also like to express my deepest gratitude
and appreciation for Behbehani for its success
and commitment in upholding the Isuzu name

in Kuwait, through its sales and excellent cus-
tomer service.”

Abdulghani Behbehani,  the company ’s
Executive Director, commented: “I was very
pleased to meet with our valued customers and
share this pleasant evening with them. This
occasion has allowed for us to get closer to our
clients and strengthen our ties with them, away
from the daily obligations of work.” 

Mohammed Saleh and Reza Yousuf
Behbehani, the exclusive agent for trucks and
Isuzu D-Max vehicles in Kuwait has achieved
earlier this year “Number one agent in the
Middle East Award.” This award is granted by
Isuzu for the first time in its history. Several fac-
tors paved the way for this prestigious award
has been taken into account in the evaluation of
agents, including sales growth, sales lounge,
expectations system accuracy, excellence in the
show brand, effective means of communication
and marketing, the efficiency of experimental
drive system, the level of maintenance and
after-sales service. The company has achieved
excellence in most of these factors, which paved
the way to win the first place prize road.

It is worth noting that Isuzu is one of the

world’s top Japanese companies specialized in
the development and manufacturing of com-
mercial N-Series trucks and D-Max Pickup
trucks, which are an ideal partner for employers
and individuals who are looking to maximize
their business potential. Isuzu continuously
strive to raise the industry’s standard in trading
mechanisms, designed in accordance with the
global standards for safety, economy and envi-
ronment. 

Behbehani Company organizes
Ramadan Ghabqa for Isuzu clients


