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KUWAIT: Zain Group, a leading mobile telecom innovator in
eight markets across the Middle East and Africa, announces
the unprecedented award of five prizes at the prestigious
2016 Global Telecoms Business (GTB) Innovation Awards held
in London last week.

Zain Group Chief Strategy and Business Development
Officer (CSBDO), Emre Gurkan was on hand to accept several
of the awards, having earlier being a key-note speaker at GTB
Innovation Summit where he outlined Zain Group’s innova-
tion strategy to a distinguished audience of telecom execu-
tives from across the globe. 

Zain’s first prize of the night was for Customer Service
Innovation and Offerings based on Disruptive Technological
Platforms due to its cooperation with UBER, which it
announced in September 2015 and is based on a partnership
to offer Zain customers discounted and preferential services
when using the UBER platform locally and abroad. The collab-
oration went on to be recognized by research house Ovum as
its “most innovative service for November 2015 and it is not
often that we find a strategic partnership that can bring so
many key benefits for operators”. Ovum identified that for
Zain, UBER’s continual growth across the region is a bonus
having the potential to create incremental revenues, attract

new customers, and increase customer loyalty, all factors
which captivated the judging panel of GTB.

Thanking the judging panel on the numerous wins at this
year ’s GTB Innovation Awards, Zain Group CEO, Scott
Gegenheimer said, “The breadth and depth of the prizes we
have won this year across several of our operations signifies
that we are not just innovating for innovation’s sake, but that
the services and initiatives we are developing are really
impacting people’s lives positively. I would like to thank all
Zain staff members for their dedication and focus, which
allows us to be recognized in such a fashion.”

Zain Jordan and Zain Iraq were both recognized at the GTB
Innovation Awards 2016 for their efforts to expand access to
financial services, aimed at providing a mobile wallet to mil-
lions of unbanked people across the two countries. Earlier this
year, Zain re-launched its mobile banking services under the
brand “Zain Cash”, with a broader scope, richer portfolio, and a
more integrated ecosystem featuring more secure and con-
venient transactions with a comprehensive network. The life-
enhancing mobile service was launched in partnership with
eServGlobal.

Zain’s operation in Jordan received further accolades as it
was recognized for the launch of its “Al-Basmah” prepaid line

tailored specially for the deaf. The line was launched in collab-
oration with the Higher Council for Special Needs and the
Public Security Directorate. The “Al-Basmah” line, a name
meaning “smile” in Arabic, includes several features that assist
deaf people, providing thema bundle of on-network video
calls, voice calls, SMS and internet access on its 4G network.

Touch the mobile operation managed by Zain in Lebanon,
was drawn out for special mention in two categories, the first
being in recognition of its strategy to penetrate the digital
world having developed and introduced the touch app on
Apple watch. Created by FOO, a mobile solutions entity that
Zain recently made a strategic stake in, the distinctive app
allows customers to check their line balance, credit and validi-
ty, in addition to bundles (voice, SMS and/or data) consump-
tion, on-the-go and in real-time. The application is one of only
a few of its kind in the region, and it has received one of the
highest rankings for self-care apps on Android. The applica-
tion builds on touch’s strong app positioning (over 850,000
downloads). 

The second award for the Lebanon based operator saw
Touch recognized for introducing an augmented reality fea-
ture to engage customers using a unique popular mobile app,
again created by FOO Solutions that saw over 800,000 down-

loads during the holiday seasons. Having been customized to
reflect the festive period, various themed animations were
triggered by snapping the touch logo through the camera
interface of the mobile app. Customers shared these anima-
tions along with selfies and photos creating creative aug-
mented reality art. Customers also mentioned #touchgreet-
ings in their posts and won valuable prizes

Emre Gurkan, Zain Group CSBDO concluded, “The com-
plexity of the telecommunications sector is ever changing
and in order to stay abreast of it and remain successful, it is
necessary to review and adapt our innovation strategy on a
regular basis, in order to move Zain Group successfully to a
digital future.”

Gurkan added, “We established the Zain Digital Frontier
and Innovation (ZDFI) business unit to thrust Zain into the
digital space by identifying new business areas, value-adding
strategic partnerships, accretive acquisition opportunities and
synergistic corporate venturing investments. Collectively,
these activities look to create new revenue streams to maxi-
mize the group’s high-speed 4G-LTE broadband networks,
customer assets, network intelligence and payment and
billing frameworks. ZDFI focuses on the areas of innovation;
digital services; corporate venturing; and smart cities.”

Zain wins five prizes at Global Telecoms Business Innovation Awards 

KUWAIT: National Bank of Kuwait
(NBK) announces the winner for
May’s KD 125,000 Al Jawhara
monthly prize, Awatef Hussain Al
Baghli. The draw was held under
the supervision of the Ministry of
Commerce and Industry. The win-
ner’s name was announced live on
Marina FM. 

NBK has doubled customers’
chances to win in the weekly,
monthly and quarterly draws when
they do not withdraw or transfer
from their accounts.

NBK customers have chances to
win KD 5,000 weekly, KD 125,000
monthly and a grand prize of KD
250,000 quarterly. Each KD 50 in a
customer’s account entitles them
one entry into the draw, thus more

money in an account means more
chances into each draw. This new
added feature enables al Jawhara
Account holders’ to double their
chances when maintaining their
balance without withdrawing.

Al Jawhara is the most popular
prize-giving account in Kuwait. Al
Jawhara account entitles account
holders to enter the weekly,
monthly and quarterly Al Jawhara
draws. All prizes are automatically
credited to the winners’ accounts
the day after the draw. Al Jawhara
account is  available for both
Kuwaitis and expats and can be
opened at any of NBK’s numerous
branches around Kuwait, or safely
and easily through NBK’s website
for existing customers.

Awatef Hussain wins 

KD 125,000 in NBK’s 

Al Jawhara monthly draw 

UAE: Three decades in operations, Joyalukkas
has seen more than its share of accolades and
honors, but every award is still celebrated like
it’s their first. “We are ‘super’ thrilled to have
been recognized as a Superbrand for the sev-
enth consecutive year. 

It is indeed a privilege to receive
Superbrand status, but to get this recognition
this many times in a row is a remarkable feat
we have only our customers to thank for,
without their loyalty and support, we would
not have the drive to work harder and inno-
vate more so they continue to enjoy the high-
est level of service and the best choice of
quality products. We thank the Superbrands
Council and our patrons for giving us this
honor once again,” said John Paul Alukkas,
Executive Director, Joyalukkas Group.

Superbrands is one of the world’s most
respected independent brand excellence

authorities, strengthening a brand’s image
and reassuring consumers and suppliers
that they are dealing with the best in a spe-
cific category. In the jewelry industry,
Joyalukkas has the distinction of being the
only brand to have received this honor sev-
en times in a row.

With a presence across the UK, USA,
Singapore, UAE, Malaysia, Qatar, Oman,
Bahrain, Kuwait, Saudi Arabia and India at
over 120 world-class jewelry showrooms,
Joyalukkas has become a household name
for variety, quality and value. With unique
offerings like the world’s first and only
Diamond Cave, a dedicated wedding plan-
ning service and the comprehensive
Joyalukkas Golden Rewards loyalty program,
Joyalukkas is not only recognized as one of
the world’s best brands in the industry but
also as the world’s favorite jeweler.

Joyalukkas achieves Superbrand 

status for 7th consecutive year

KUWAIT: Kuwait Finance House (KFH)
won “Top Company in the Arab World
2016” award from “Forbes Middle East”
magazine in the 4th Top Companies in
the Arab World 2016 event convened at
Jumeirah Hotel Kuwait to celebrate and
recognize the most successful, prosper-
ous and innovative Arab companies in
the region. 

KFH Group Chief Executive Officer,
Mazin Saad Al-Nahedh received the
award at a VIP gala dinner and ceremony
from Forbes Middle East in presence of
Minister of State for Cabinet Affairs
Sheikh Mohammad Abdullah Al-Mubarak
Al-Sabah and a number of dignitaries and
businessmen from various sectors in
Kuwait and the region.

While handing out the award, Forbes
Middle East Magazine applauded KFH’s
performance and prestigious status, indi-
cating that it is the first Islamic bank
established in Kuwait in 1977, not to
mention operates in different countries in
the world. 

“Forbes” added that that the award
recognizes KFH’s robust financial position
and its contributions in the economic
development. It reflects the bank’s capa-

bilities to encounter crisis and efficiently
manage risk thanks to its investment
diversification and geographical expan-
sions locally, regionally and globally. 

Meanwhile, KFH- Group CEO, Mazin
Saad Al-Nahedh takes pride in receiving
the award, indicating that it reflects the
international recognition of the bank
while represents a new impetus for fur-
ther achievements and leadership in the
banking industry.

It is worth noting that “the 4th Top
Companies in the Arab World 2016” gala
dinner and award ceremony affirms that
the companies in Middle East region have
great capabilities to confront crises. It
acknowledged Kuwait ’s success and
applauded the country’s contribution in
development of the region.

Kuwait list of honorees included many
categories: top companies in the Arab
world, top companies listed on the
Kuwait Stock Exchange; the privately-
held companies making an impact in
Kuwait; and the most powerful Kuwaiti
business women. The ranking of the top
companies is measured based on four
metrics: sales, net profits, assets and mar-
ket value as of April 2016.

KUWAIT CITY: KIPCO - the Kuwait
Projects Company - was recognized by
Forbes Middle East as a ‘Top Arab
Company in the Arab World 2016’ for the
third consecutive year.

KIPCO’s award was announced during
a gala dinner held at the Jumeirah
Messilah Beach Hotel & Spa in Kuwait.
The event recognizes publicly listed
companies that, through dynamic and
strong leadership, are shaping the future
of Arab economies and making an
impact on a global scale. Companies
were ranked according to their total rev-
enue, net profit, total assets and market
capitalization. 

The awards were presented by the
Minister of State for Cabinet Affairs,
Sheikh Mohammad Abdullah Al-
Mubarak Al-Sabah, and the President of
Arab Publisher House and Publisher of
Forbes Middle East, Dr Nasser Bin Aqeel

Al Tayyar. Samer Khanachet, KIPCO’s
Group Chief Operating Officer, received
the award on behalf of the company. 

Faisal Al Ayyar, KIPCO’s Vice Chairman
(Executive) said: “Receiving this impor-
tant recognition from Forbes Middle East
for the third consecutive year brings us
great pleasure. As we at KIPCO continue
to enhance our businesses in diverse sec-
tors across the MENA region, we are also
helping develop and grow the commu-
nities we are present in and we are shap-
ing the economies in which we operate.
Such prestigious recognitions and
awards reinforce the success of our
strategies and our efforts to achieve
business excellence.” This year’s event
included a broad representation of
industries such as banking and financial
services, retail, food and beverage,
telecommunications, education, real
estate and construction.

Forbes Middle East names 

KIPCO among ‘Top Companies

in the Arab World 2016’

KFH wins ‘Top Company in

the Arab World 2016’ award

from ‘Forbes Middle East’

Mazin Al-Nahedh receiving the award from Forbes and the Minister 

Samer Khanachet (center) receiving the award from Sheikh Mohammad Abdullah
Al-Mubarak (right) and Dr Nasser Al Tayyar.

SHANGHAI: Upstart smartphone
maker Xiaomi has bought nearly
1,500 patents from US technology
giant Microsoft, the companies and
reports said, as part of a “global part-
nership” that will help the Chinese
firm expand outside its home mar-
ket. The patents cover wireless com-
munications, video, cloud and multi-
media technologies, Bloomberg
News quoted a Xiaomi spokes-
woman as saying.

“This will help ease of operation
in new markets,” spokeswoman
Kaylene Hong said. Besides the
patent transfers, Xiaomi will pre-
install Microsoft Office and Skype on
its Android smartphones and tablets,
Microsoft said in a statement.
Xiaomi sold more than 70 million
handsets last year. In May, Microsoft
announced the sale of its phone
business for $350 million to a new
Finnish company HMD Global and its
Taiwanese partner, FIH Mobile of

FoxConn Technology Group.
Microsoft bought the unprofitable
handset unit of Finland’s Nokia in
2014, but is now seeking to shut it
down as it largely exits production.
“Microsoft is using its IP (intellectual
property) arsenal as leverage to lure
and lock-in vulnerable players such
as Xiaomi,” Neil Shah, research direc-
tor at Counterpoint Research, told
Bloomberg. “So possibly it’s a win-
win for both parties as Xiaomi gets
IP-protected and Microsoft grows its
roster of partners.”

Founded in 2010, Beijing-based
Xiaomi was the world’s fifth biggest
smartphone vendor at the end of last
year, shipping 18.2 million phones in
the fourth quarter of 2015, according
to International Data Corp (IDC).
However, despite its efforts in India
and Brazil, Xiaomi still depends heav-
ily on the domestic market, which
accounted for 90 percent of its sales
volume last year, IDC said. — AP 

China smartphone maker 

buys Microsoft patents


