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DUBAI: Nissan has won a Bronze Shorty
Award for its recent, highly successful activa-
tion, Patrol: The Movie, which had its global
debut at the Dubai International Motor
Show in November, 2015. The annual  Shorty
Awards, known globally as ‘The Shortys’, has
become recognized as the social media
industry’s most prestigious event, paying
tribute to the true talent displayed on
Facebook, Twitter, Instagram, YouTube,
Snapchat and other social platforms.

The Shorty’s jury members recognized
the brilliance and innovation of Nissan’s
interactivity with Patrol: The Movie, which
involved visitors to the show taking part
in the filming of several short scenes to
produce a movie ‘trailer’, featuring two
secret agents - each in Nissan cars - in a
desert location car chase showdown. The
actor became ‘Agent 23’ within the trailer,
as the two characters battled it out across
the desert in an explosive face-off, featur-
ing the All New Nissan Maxima and the
Nissan Patrol.

David Parkinson, Nissan Head Digital
Africa, Middle East and India, explained the
reasoning behind the activation. “We
thought long and hard about how to get
customers to experience the excitement of
Nissan through innovation at the motor
show. This activation, normally seen in
Hollywood studios or major theme parks,
did exactly that, while also allowing cus-
tomers to feel the amazing Nissan Patrol up
close and personal as part of the action”.

Renowned film directors were on hand
to guide the aspiring movie stars, shooting

scenes using equipment normally used for
producing Hollywood blockbusters. The
resulting footage was then quickly edited
into professional trailers to be shared on
social media platforms, where they imme-
diately found a worldwide audience. To
complete the film star experience, partici-
pants walked out of the filming facility and
onto a red carpet, where they came face-
to-face with full-sized posters for ‘Nissan
Patrol: The Movie, having the person’s pho-
to featured alongside their name as the
starring lead actor or actress. The activation
received top Share of Voice at the Dubai
International Motor Show 2015 with a
reach of 8.4 million on Facebook, 4.4 mil-
lion on Twitter, 450,000 Instagram interac-
tions, and 3 million video views.

“Anyone who took part in this at the
Dubai Motor Show would no doubt agree
that this award is entirely deserved,”
remarks Samir Cherfan, Nissan Middle
East’s Managing Director. “It had a real
impact, providing a rare glimpse at how
action movies are made with today’s tech-
nology, and it was a lot of fun - something
that Nissan is known for around the world.
But more importantly it was an extremely
effective marketing tool, perfectly suited to
social media’s immediacy and global reach.”
Apart from making social media stars of
those who became ‘Agent 23’, the latest
Nissan Patrol featured heavily throughout.
As this region’s favorite full-size SUV, its
inclusion struck a chord with fans of the
model, helping the activation gain extra
traction and more shares all over the world.

‘Patrol: The Movie’ wins prestigious 

Shorty Award for Nissan

KUWAIT CITY: Ahli United Bank held its weekly
draw of Al-Hassad Islamic Saving program on
July 20, 2016. This program offers the biggest
prize amount to the largest number of winners.
The prize program succeeded in becoming the
first prize account in Kuwait compliant with the
Islamic Shari’a principles. The program has been
developed to fulfill the needs of the Bank cus-
tomers and increase their opportunities in win-
ning sizeable and attractive prizes in addition to
enjoying the latest banking advantages that Ahli
United Bank provides.

On this occasion, the bank issued the follow-
ing press release: Al Hassad Islamic Saving pro-
gram offers the highest amounts of prizes which
amount to KD 3.4 Million per year. This program

also offers 26 weekly prizes, with the highest
number of weekly winners. The Islamic Hassad
Saving Account may be opened by the lowest
amount to open an account, which is KD 100.
The winner of the weekly grand prize in the
amount of KD 25,000/- is:  Abdulrahman
Mohamed Al-Hajeri.

The prize program of “Al Hassad Islamic
Saving” from Ahli United Bank offers a weekly
grand prize worth KD 25,000/-in addition to 25
weekly prizes worth a total of KD 25,000 distrib-
uted to 25 prizes, KD 1,000 for each winner. In
addition, prizes of Al Hassad Islamic saving pro-
gram from Ahli United Bank offer 4 quarterly
grand prizes announced in quarterly draws. Each
is a “Salary for Life” prize which is worth KD
250,000/-. 

In general, Ahli United Bank continues to
offer innovative tools and means to meet the
needs of its customers to match the Bank’s long
history of distinctive services which extend over
74 years during which the Bank managed to
take the lead among local banks.

KUWAIT: Automak Automotive Company, a
leader in various truck services including sale,
lease and maintenance of trucks, exclusive
agents for the trademark of “JMC” trucks,
announced that it has awarded the tender of
supplying the Ministry of Electricity and Water
with 15 “Half Lorry” trucks. Automak Automotive
Company, at the beginning of this month, pro-
vided the Ministry of Water and Electricity with
15 “JMC” trucks having proved the efficiency of
the high-performance in accordance with tech-
nical specifications. 

“JMC” trucks are distinguished with Japanese
manufacturing specifications and American
highly safety standards and also have outstand-
ing performance and reasonable prices. These
trucks are offered for sale across 110 countries
by 82 distributors as well as 485 agents around
the world.  Automak managed to reward the
present substantial tender thanks to the high
quality “JMC” trucks and its highly technical
specifications in addition to competitive prices
compared to the competitive products in the
same industry. 

Based upon its quality, (JMC) trucks gained
the trust of the Ministry of Electricity and Water
which pays attention to its owned equipment as
per accurate terms of reference requiring high
level of products in terms of efficiency and secu-
rity procedures. In an unprecedented move and
the only in Kuwait,  Automak Automotive
Company provides a warranty on all Trucks of 5
years or 200,000 KM.  

“JMC” trucks are characterized by practical
efficiency, strength, effectiveness and durability
with Gulf specifications compatible with tempo-

rary requirements for commercial and construc-
tional works. “JMC” trade mark includes a variety
of trucks starting from 1.750 tons trucks up to
6.5 tons in order to meet the needs of customers
as per global specifications by providing world-
class products based on the latest innovative
technology and guaranteed service standards
which transformed prestigious “JMC” trademark
to a successful partner in the small, medium and
large business. 

Automak Automotive Company provides a
variety of services for its customers starting with
special maintenance offers for companies and
business organizations from within “Automak
Express” main service center in Shuwaikh and
the center recently opened in Al Ahmadi by the
provision of spare parts at competitive prices
and all types of post-sales service up to special

line for customer service via telephone and pro-
viding all that meets their needs. 

Automak rewarded the present tender which
promoted strategic plans set by the company for
expansion in the framework of the completion
of automotive comprehensive and diversified
services as one of the company’s policies to pro-
vide comprehensive transport solutions that
cover all sectors, including industrial transmis-
sion line, machinery and heavy equipment. In
addition to the exclusive agency (JMC) trade-
mark, “Automak Automotive Co.” owns a wide
portfolio of exclusive agencies for many global
companies for automotive and its services
including “Hercules” Tire Company, “ADNOC” oils
and lubricants Co, “Landwind” Auto Passenger
SUV Company, and “Higer” Pick Up Trucks and
Mini Buses.  

AUB announces winners of its weekly draw

Automak wins the tender to 

provide JMC trucks to MoE 

KUWAIT: The Fiat brand’s perfect combina-
tion of Italian craftsmanship and style in a
small car - the Fiat 500 -which ranks highest
among City Cars in JD Power ’s 2016 US
Vehicle Dependability StudySM (VDS) - is
now available in Kuwait from Al Mulla &
Behbehani Motor Company (MBMC), the sole
distributor of Alfa Romeo, Chrysler, Dodge,
Fiat, Fiat Professional, Jeep(r), Ram and Mopar
in Kuwait.

“ This is the first time the Fiat 500 has
ranked highest in the City Car segment in this
highly respected quality study,” said Maher
Abu-Shaaban, Assistant General Manager of
MBMC. “The 500 has always been known for its
Italian styling, functionality, efficient design
and innovative technology - we’re proud to
now also have this dependability rating in the
mix as well. 

And with prices ranging from KD 6,200 to
6,600, the 500 means that Kuwaiti drivers can
own one of the world’s true automotive icons
at incredibly affordable prices”

Beautiful Italian styling combined with
functionality, efficient design and innovative
technology have been hallmark attributes for
the Fiat 500 (Cinquecento) - making it a time-
less icon for nearly 60 years. And the latest Fiat
500 continues to deliver on these attributes
with features that enhance the customer’s
driving experience. 

The Fiat 500 lineup features the Uconnect
5.0 system with a 5-inch touch screen that
enables handsfree calling via Bluetooth-
equipped phones, as well as voice-command
control of AM/FM, and optional navigation
system. Digital music can be streamed wire-
lessly from compatible Bluetooth smart-
phones or audio players supported by a media
hub equipped with an auxiliary jack and USB
port that enables recharging and seamless
operation of portable devices - an integrated
CD player offers additional media flexibility.

Excellent Fuel Economy
For the individual who wants Italian style

combined with maximum fuel efficiency, the
latest Fiat 500’s innovative 100hp 1.4-
litreTurbo MultiAir engine ticks all the boxes.
The six-speed automatic transmission with
driver-selectable gear changes delivers
smooth shifting and excellent fuel economy,
and the driver can select Sport mode on the
instrument panel for a more aggressive shift
schedule and a unique throttle map for
improved engine responsiveness.

Fiat 500 Lounge and 500c 
Convertible models 

The Fiat 500 Lounge and 500c Convertible
models are infused with style, technology and
convenience features to make life on the go
more personalized and comforting.  Tailored
for individuals who want their Fiat 500 to
reflect their fashion-oriented lifestyles, the
2016 Fiat 500 Lounge model features premi-
um amenities including front and rear fascia
chromed accents, chrome mirror caps, fog
lamps, fixed glass roof, 15-inch cast-aluminum
wheels with split nine-spoke design and all-

season tyres, premium cloth seats, leather-
wrapped steering wheel with audio controls,
standard 3.5-inch TFT colour cluster display,
Fiat premium audio system with six premium
speakers and 276-watt amplifier and security
alarm. The 500c Convertible adds an open-air
experience that further enhances the sheer
pleasure of driving one of the world’s true
automotive icons.

Fiat’s successful small car formula 
Like the original Cinquecento, the 2016 Fiat

500 and 500c showcase the brand’s ingenuity
to build world-class small cars that ignite a
spirit of the times through simple design,
beautiful craftsmanship and timeless value. As

a result, the Fiat 500 has continued to surprise
and delight customers worldwide for more
than 50 years.

Satisfying the individual mobility need for
Italians and other Europeans after the Second
World War, the original Fiat “Nuova” 500
became a catalyst in 1957 for the country of
the “poor but beautiful” to be not quite as

poor. With almost 4 million examples pro-
duced between 1957 and 1975, the small and
efficient Fiat 500 succeeded in providing an
affordable, comfortable and reliable trans-
portation solution while helping to ignite
Italy’s post-war economic recovery.

More than 50 years later, and thanks to its
stylistic and modern technological features,

the modern Fiat 500 represents the spark of
another milestone along the lasting process of
expansion. And this is where its history started
again. Reminiscent of the original
Cinquecento, the 2016 Fiat 500 builds on the
vehicle’s global popularity. Since its initial
launch in 2007, more than 1 million Fiat 500
vehicles have been sold in more than 110
countries around the world.

The model’s unquestionable popularity is
the result of the Fiat 500’s great ability to deliv-
er advanced solutions in terms of quality,
engine performance and passenger comfort.
In addition to success on the sales front, the
Fiat 500 has earned more than 80 internation-
al awards. Delivering world-class sales and
service excellence - adding value to customer
relationships - has always been at the very
heart of MBMC’s long-term objectives.

“MBMC has a long history in serving the
Kuwaiti market, where it actively works to
obtain the complete customer satisfaction by
raising the level of service as well as give them
the utmost importance, and that by holding
training courses for the team and create
awareness of how good they have to deal with
customers”.

Italian masterpiece: New Fiat 500 now in Kuwait 


