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KUWAIT: Ooredoo Kuwait, a member
of international Ooredoo Group,
announced its support to Jaribha
crowd funding platform as a media
sponsor. Jaribha is a Kuwaiti crowd
funding platform that allows project
owners to pitch their ideas on the
platform. When users give donations,
they receive gifts that range from trin-
kets to hiking trips. 

Jaribha is the first such platform in
Kuwait, and Ooredoo’s support comes
in alignment with its values of caring,

connecting and challenging, in addi-
tion to being part of the company’s
corporate social responsibility strate-
gy which aims to enrich the lives of
youth as they compose a big segment
of society.  Commenting on this,
Ooredoo Kuwait ’s  Corporate
Communications Director Mijbil
Alayoub said: “We’re happy to be sup-
porting such a unique initiative that
aims to suppor t youth projects
around the country. Our aim is to
shed light on this unique initiative,

which truly propels these project
owners and helps them achieve their
highest potential - and that is our ulti-
mate goal.”

Projects registered on the Jaribha
platform include Spread the Passion, a
non-profit organization that aims to
print manuals and starter kit for new
members to orient them, and
ATAHUB, an application that aims to
connect volunteers with volunteering
opportunities around the country, and
GoApp, an entertainment initiative

that aims to employ virtual reality in
order to provide patients in care cen-
ters with a fun experience. It also
includes a Beit al Sadu which aims to
preserve the art and heritage of
Kuwait through teaching the skills of
sadu weaving, and Q8LifeSave which
aims to educate people on the impor-
tance of CPR skills, and Polio Points
which is a student initiative that aims
to raise awareness on polio disease.
Users can view initiatives and ways to
support by visiting www.jaribha.com

Ooredoo supports ‘Jaribha’ crowd funding App

MOSCOW: The cottage cheese crackles like pop-
corn, emits a greyish smoke and finally goes up in
flames, burning for an impressive ten minutes,
like a well-oiled torch.

The noxious experiment, filmed and posted
last month by Russian news website Fontanka,
concluded that some dairy sold around Saint
Petersburg does not actually contain any milk and
is “good only for filling kerosene lamps”.

Though authorities closed one factory making
the combustible cheese, the problem of milkless
dairy, meatless sausages and other questionable
products worry both government agencies and
Russian shoppers amid a recession and a food
embargo that left shelves empty of Western food
imports.

“We decided to show that it’s a systematic
problem,” said Fontanka reporter Venera
Galeyeva, on the quest to expose other fake foods
since her cheese-burning video went viral. 

“The problem is not one specific producer.
Globally the problem is that Russia does not have
enough milk.” Moscow has enforced an embargo
on imports of most foods from the West since
August 2014 in retaliation for Western sanctions
imposed on Moscow over its involvement in the
Ukraine conflict.

On Friday Prime Minister Dmitry Medvedev

officially signed off on extending the embargo
until the end of 2017. Closing the market off from
European parmesan and brie has created a
booming domestic industry, but as milk produc-
tion has not grown, many producers are forced to
get creative, misleading consumers. “There is a
milk deficit,” said Vadim Semikin of the Institute
for Agriculture Market Studies, giving a rough
estimate of eight million tonnes last year. 

At the same time, palm oil imports grew by 25
percent in 2015, he said, and companies use it to
substitute for milk.

‘FALLING QUALITY’ 
Russia has claimed that the embargo is a

good opportunity to support the country’s agri-
culture. 

On Thursday Medvedev argued that extend-
ing it for another 18 months was dictated by the
“need to create comfortable and predictable
conditions for our farmers”.

But the government’s own analytical depart-
ment concluded in April that Russian consumers
have been the losers, observing a trend of “falling
quality” of products and “appearance of fake
cheese products on the market.”

In a sign of the scope of the problem, Russia’s
agriculture watchdog this year began to publish

a “List of Honest Ones” of companies which actu-
ally use milk and cream to make their dairy foods.

Others use anything from water to “starch,
chalk, soap, baking soda, lime” and even plaster
to dilute and conserve milk, the watchdog said
last week, scandalising the milk industry.

“Most domestic producers take advantage of
the non-competitive market and don’t rush to
make good products,” said Irina Tikhmyanova,
spokeswoman for Roscontrol, a consumer pro-
tection NGO.

Sixty percent of 46 Russian dairy products
tested by the group were recently shown to con-
tain surrogates, she said. For meat products, the
figure was even higher.

Though recent polls showed that people are
noticing food quality go down, many Russians
still embrace the embargo. 

In a June poll by Levada centre independent
pollster, 40 percent of respondents said they
were against allowing European products into
Russia-up from 31 percent in March 2015.

Galeyeva of Fontanka said Russians with
shrinking disposable incomes would just have
to keep buying fake cheese as prices grow.
“When you have just 300 rubles ($4.7, 4.2 euros)
to feed your family for the week, you won’t be
so picky.” —AFP

Russia’s food embargo fires 

up counterfeit dairy industry

SAINT PETERSBURG: This file photo taken on August 7, 2014 shows a Russian woman buying cheese at a supermarket in Saint
Petersburg. The cottage cheese crackles like popcorn, emits a grayish smoke and finally goes up in flames, burning for an impres-
sive ten minutes, like a well-oiled torch. The noxious experiment, filmed and posted last month by Russian news website
Fontanka, concluded that some dairy sold around Saint Petersburg does not actually contain any milk and is “good only for filling
kerosene lamps.” Though authorities closed one factory making the combustible cheese, the problem of milkless dairy, meatless
sausages and other questionable products worry both government agencies and Russian shoppers amid a recession and a food
embargo that left shelves empty of Western food imports. —AFP

ABU DHABI: Etihad Cargo, the freight
division of Etihad Airways, has launched a
unique, new travel offer for guests who
want to travel with their luxury car over
the Summer period. 

Drivers can enjoy up to 20% off air car-
go rates and their seat, when they book
in First or Business Class. The cargo sec-
tion for the national carrier of the United
Arab Emirates is also offering additional
services this year, arranging hotel accom-
modation and having the car delivered
straight to the driver’s doorstep. 

The offer is now available from Abu
Dhabi to European destinations including
Amsterdam, Berlin, Dusseldorf, Frankfurt,
Geneva,  London,  Manchester,  Milan,
Munich, Paris and Zurich.

David Kerr, Senior Vice President of
Etihad Cargo, said: “Through our use of a
mixed fleet of aircraft, we have a range of
options that enable us to transport cars in
the hold including some of the new addi-
tions to our fleet such as the Airbus 380s. 

“We have several years of experience
in transporting vehicles for manufactur-
ers to luxur y car markets around the
world and will aim to provide a first class
service for those clients who are looking
to take their  vehicles  with them to
Europe during the Summer.” 

With upgrades and expansions having
been made to the passenger fleet, it is
possible to move vehicles in the belly-
hold of Etihad’s aircraft such as the Airbus
380. This also provides guests with access

to The Residence, the world’s first three-
room private suite on a commercial air-
craf t ,  which is  ser ved by a  personal
Butler. 

For  c it ies  such as  Dusseldor f  and
Zurich, guests are able to experience the
Etihad Airways Boeing 787-9 Dreamliner
aircraft, which also features the airline’s
highly acclaimed next-generation interi-
ors with Business Studios and Economy
Smart Seats. 

The number of cars transported has
been steadily rising over the last few
years and Etihad Cargo carried hundreds
of automobiles during 2015. With addi-
tional aircraft and supporting services
being added to the fleet this year, the
cargo team is aiming to increase those
numbers during 2016. 

The category of cars being transport-
ed has included F1 cars, Super Sport cars
as well as   luxury car brands such as
Ferrari, Porsche and Lamborghini. The air-
line’s links to Formula 1 are extensive and
are underscored by the company’s spon-
sorship of the Etihad Airways Abu Dhabi
Grand Prix. 

To book a flight, drivers can call Etihad
on 800 2324 to book their car and flight
package together.?A customer agent will
collect the car and flight details as well as
offer an array of services; from door to
door delivery to export, custom clearance
and hotel accommodation. The special
offer is running from now until the 30
September 2016. 

Etihad Cargo launches luxury 

car service for summer 2016

Mijbil Alayoub

KUWAIT: Commercial Bank of Kuwait held
the Mega Draw for the 2nd quarter and the
Daily Draw on 3rd July, 2016.

The draws were held under the supervi-
sion of the Ministry of Commerce &
Industry represented by Mr. Abdulaziz
Ashkanani.

The winner of the Mega Draw of KD
150,000 is Nazek Ziad Jawdat AlShammas

The winners of the Al Najma
Daily Draw are:

Ali Asgar Fakhruddin Turabali KD 7000/- 
Wilson Fernandes  KD 7000/- 
Rajab Hefni Thabet KD 7000/-    
Ali Abdulhussain Nouri Rashed KD 7000/-

Reyadh Sedqi Reyadh Shnoudah KD
7000/-

Al Najma awards are now brighter and
bigger than ever. 

With the revamped Al Najma account,
all your dreams will be turned to reality.
On top of offering the highest daily prize
in Kuwait for KD 7,000, now our Mega
prize draws got  bigger  to reach KD
250,000.

The new prizes scheme for Al Najma
account.

Daily draw to win KD 7000.
Quarterly draws to win great prizes

that would start from KD 100,000 to KD
250,000.

Al Tijari announces winners 

of Al Najma Mega Draw

AIX-EN-PROVENCE: Financial
movers and shakers gathered in
France on Saturday urged a clear
and timely political response to
lift the uncertainty caused by
Britain’s shock vote to leave the
European Union.

A raft of top business leaders
and intellectuals have gathered in
the southern French city of Aix-en-
Provence for a three-day meeting
to discuss how to react to the fall-
out from last week’s “Brexit” vote.

Participants swiftly agreed on
at least one thing-nobody is quite
sure what is going to happen next,
the underlying source of their
worries.

Britain has not yet begun the
process of disengaging itself from
the European Union,  with argu-
ments raging after the country was
split 52 percent to 48 percent in the
referendum.

Renault-Nissan automaker giant
head Carlos Ghosn said the loss of
Britain in itself from the EU bloc
was not so much the problem as
that the uncertainties such a move
would provoke.

“Worried? Yes,” said Ghosn.
“Not because of Brexit but wor-
ried by the uncertainty that has
engendered.”

For Ghosn, “companies, good or
bad, are capable of adapting to
everything.  all kinds of situations.”

But with Britain’s new status
regarding the European Union not
clear he said firms would have to
live with uncertainty. “We are going
to navigate as we go along,” said
Ghosn, not least regarding the
post-Brexit future of Nissan’s  facto-
ry employing 8,000 in the north
east of England.

‘COULD CAUSE DAMAGE’ 
Oil giant Total’s CEO Patrick

Pouyanne said for his part that
Brexit would “not have a direct
impact”  as likely sterling weakness
could bring down production costs
for the group’s North Sea opera-
tions.

“On the other hand, Brexit will
have European growth impacts on
the macro-economic front and that
could cause damage,” Pouyanne
said.

“There is an element of more
uncertainty, instability, in a world
which is already facing up to a
range of geopolitical difficulties,
with Daesh (Islamic State), Ukraine,
a swathe of financial crises and
now Brexit.”

US ratings agency SP Global
Ratings cut its rating for the EU by
one notch last Thursday citing the
uncertainty created by the Brexit
vote.

“The only message I would like
to transmit is we have to act fast,”
said Pouyanne or risk allowing
uncertainty to “destroy confidence”
in the whole bloc.

TIME TO MAKE DECISIONS 
Politicians indicated they under-

stand that message and its
urgency. “The first thing to do is lift
the uncertainty as soon as possible
so that economic actors are able to
take decisions quickly, including
decisions pertaining to investment
and development,” French Minister
of Finance Michel Sapin said Friday.

“Today,” Sapin added, I feel eco-
nomic actors are demanding politi-

cal decisions-perhaps a revamping
of politics?”

Paris is looking to use Brexit as a
chance to bolster the attractiveness
of France and Prime Minister
Manuel Valls gave an interview to
Saturday’s Le Parisien in which he
set out France’s stall to that end.

“We are working on means of
reinforcing our attractiveness. I am
thinking notably of tax policy or
the status of expatriates. So I say to
large international companies-
Welcome to Paris ! Come and invest
in France,” said Valls.

“We are the number one finan-
cial market place in the eurozone in
terms of direct and indirect
employment with 1.2 million jobs,”
Muriel Penicaud, director general
of Business France, a public body
tasked with showing off France’s
plus points to the business world,
told AFP.

The group has just published a
paper highlighting reasons to do
business in Paris, insisting the
capital offers “a robust stock mar-
ket regulatory and financial sys-
tem. —AFP

Business leaders urge swift 

response to Brexit worries

CAIRO: Egypt’s Supply Minister said yesterday
are-count of wheat in privately held silos
would be finished in less than a month after an
unusually high local procurement figure
prompted fraud allegations from industry offi-
cials, traders and lawmakers.

Egypt, the world’s largest wheat buyer, said
in June that in the latest procurement season it
bought nearly 5 million tonnes of local wheat
from its farmers, the second highest figure on
record and well above the 3 to 3.5 million
tonnes per year farmers had delivered in the
past decade.

Wheat millers and traders have told Reuters
that the high figure was a result of private sup-
pliers misreporting their stocks to collect gov-

ernment payments for highly subsidised local
wheat not actually in their silos.

“We will finish the re-count of private sec-
tor silos in less than a month...it is impossible
to re-count five million tonnes but we will take
random samples in various places,” Khaled
Hanafi told Reuters.

Egypt’s parliament on Wednesday set up
a fact-finding commission to look into alle-
gations of corruption in local wheat pro-
curement. If the local purchase numbers were
misrepresented, Egypt may have to buy more
foreign wheat to meet domestic demand
while contending with a dollar shortage that
has already sapped the country’s import capa-
bility. —Reuters

Egypt to finish re-count of 

local wheat in private silos


