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NEW YORK: The typical American adult is using
media for a full hour a day more than just last
year, with smartphones accounting for most of
the increase. People spent an average of 10
hours, 39 minutes each day with smartphones,
tablets, TV, radio, computers and video games
during the first three months of 2016, according
to a Nielsen company study released this week. It
was nine hours, 39 minutes during the same peri-
od in 2015. Even these numbers are probably
underestimated, since while Nielsen measures
the amount of time spent online on smart-
phones, it doesn’t count texting, taking selfies or

talking on the phone. Most Americans can sense
the increase anecdotally given the ubiquity of
smartphones. People stare at screens while wait-
ing in line for fast food, riding in elevators or walk-
ing down the street. Retail outlets post signs
pleading that phones be turned off. People check
messages in bed before falling asleep, and reach
for the devices upon waking up.

‘Lost without it’ 
As she waits for her 5:45 a.m. spin class to

begin, Cassandra Girao of Ossining, New York, sits
on a bike scrolling through her email, listening to

music or solving a puzzle. “I feel like I would be lost
without it,” Girao said. “My whole life is on it.” Even
so, Girao said she feels better when she gives the
phone a rest. She sometimes hides tablets from
her 4-year-old son to give him device-free days,
and said he’s better behaved as a result.

An estimated 81 percent of American adults
use a smartphone regularly, with the number of
users growing by more than 20 million in the past
year, said Glenn Enoch, senior vice president of
audience insights for Nielsen. Of the additional
hour in media time that Nielsen has measured
this year, smartphone usage accounts for 37 min-

utes and tablets 12 minutes. Online smartphone
use averages an hour and 39 minutes a day -
more than double what it was two years ago,
Nielsen said.

‘Face-to-face contact’ 
Liana Sayer, director of the Time Use

Laboratory at the University of Maryland, notices
restaurant patrons who sit at tables staring at
their phones and ignoring their companions.
They might as well be eating alone. “Young peo-
ple text a lot, but they’re not doing it at the
expense of face-to-face contact,” she said. “What I

see that is more concerning is family members
focusing on their phones and not sitting around
the dinner table enjoying conversations.”

Smartphone usage has grown so quickly that
there hasn’t been much research into what kind
an impact it is having on people’s lives, Sayer said.
People spending more time on phones and
tablets hasn’t caused a corresponding drop in the
use of other media, an indication that there’s a lot
of multi-tasking going on. People are spending 3
minutes less watching live television than they
did a year ago, but they still spend 41/2 hours a
day in front of the TV, Nielsen said.—AP

Media use in America up a full hour over

CHATHAM, Massachusetts: A
Massachusetts nonprofit is launching a
new smart phone application so beach-
goers along the East Coast can report
their own shark sightings. The Atlantic
White Shark Conservancy says users of
Sharktivity will become “citizen scien-
tists,” providing valuable tracking data
for researchers trying to better under-
stand the animals.

The Chatham-based organization
says the app is free and currently only

available for Apple products. It’s being
launched as Cape Cod’s waters begin to
warm and great white sharks begin to
appear in earnest.

Greater numbers of the powerful
sharks are being spotted each year near
the Cape Cod shoreline because of a
booming population of seals, one of
their favorite delicacies.  Shark
researchers counted 141 different great
whites off Cape Cod last year, up from 80
the previous year.—AP

New app lets users track, 
report sharks sightings

BEIJING: In this file photo, a man uses his mobile phone near an Apple store logo in Beijing, China. —AP

BEIJING: Apple is being sued by a subsidiary of
China’s broadcasting regulator over a propagan-
da film more than 20 years old, in the latest legal
wrangling for the tech giant in China in recent
weeks. A Beijing court says the case has been
brought by a production center that alleges that
Apple has infringed its exclusive online rights to
broadcast a film that depicts Chinese fighting
against Japanese soldiers in northern China in
the early 1930s.

The plaintiff is also suing the developer and
operator of the Youku HD app available on
Apple’s App Store that it says enabled users to
watch the film and caused it “huge economic
losses,” according to the Beijing Haidian District
People’s Court. The court says it has accepted
the case brought by Movie Satellite Channel
Program Production Center that comes under
the State Administration of Press, Publication,
Radio, Film and Television.

‘Bloody Fight with the Fierce Enemy’ 
The plaintiff alleges that Apple has infringed

its exclusive online rights to broadcast “Xuebo
dixiao,” which loosely translates as “Bloody Fight
with the Fierce Enemy” and was first shown in
1994. The production center is also suing Heyi
Information and Technology (Beijing) Company
Ltd, which developed and operated the Youku
HD app, the court said in an online statement
Thursday.

The app is sold by Youku.com, according to
information on Apple’s iTunes site. The Youku
site is one of China’s best known movie and TV
program streaming sites and is owned by Youku
Tudou Inc, which is listed on the New York Stock
Exchange. The plaintiff wants the two compa-
nies to immediately stop broadcasting the film
and is seeking compensation of 50,000 yuan
($7,500) plus its “reasonable expenditure” of
20,158 yuan ($3,000) in attempting to stop the

infringement of its rights, the court said.
Emailed requests for comment to Apple

spokespeople were not immediately answered
yesterday, and a spokesman for Youku Tudou
was not able to immediately comment. Apple
Inc has recently faced legal setbacks and other
obstacles in China, its second-biggest global
market. In April, it suspended its iBooks and
iTunes Movies services, reportedly due to an
order by Chinese regulators.

In May, a Beijing intellectual property tribunal
in Beijing ordered Apple to stop selling its
iPhone 6 and iPhone 6 Plus in the city after find-
ing they look too much like a model made by a
small Chinese brand. Sales of the phones are
continuing while Apple appeals. Also that
month, Apple suffered another setback when a
court ruled that a Chinese company is allowed
to use the iPhone trademark on bags, wallets
and other leather goods. —AP

Apple sued in China 
over showing war film

WASHINGTON: The first American death
involving a car in self-driving mode pres-
ents a dilemma: How aggressively to
embrace the potentially life-saving technol-
ogy after a fatal crash. The driver’s history of
speeding further complicates the question.
The National Highway Traffic Safety
Administration is investigating the design
and performance of the Tesla Model S vehi-
cle’s “Autopilot” system after announcing
the death of a driver on Thursday. 

The system was engaged at the time of
the crash, but that is only part of the story.
The driver, Joshua D Brown, a 40-year-old
technology company owner from Canton,
Ohio, was so enamored of his sedan that he
nicknamed it “ Tessy” and praised the
Autopilot’s safety benefits. Brown pub-
lished videos on Youtube of himself behind
the wheel with the system active.

He was killed on May 7 in Williston,
Florida, when his car’s cameras failed to dis-
tinguish the white side of a turning tractor-
trailer from a brightly lit sky and didn’t
automatically activate the brakes, accord-
ing to statements by the government and
the automaker. Brown didn’t take control
and brake, either. Brown’s family said in a
statement that it wanted to help the gov-
ernment and Tesla so that “information
learned from this tragedy will trigger fur-
ther innovation which enhances the safety
of everyone on the roadways.”

‘Defect-free’ 
His death comes at an awkward time for

the US government and car makers. NHTSA
Administrator Mark Rosekind was expected
later this month to announce guidelines on
self-driving cars for states and automakers.
The transition to the new technology could
radically transform how people travel in the
future. Rosekind has stressed the potential
life-saving advantages. In theory, automat-
ed vehicles will eliminate the human errors
that are responsible for an estimated 94
percent of traffic fatalities. 

With more than 35,000 people killed on
the nation’s roads last year, the benefits
could be enormous. Still, experts say some
crashes and deaths will continue occurring.
Expecting “defect-free,” self-driving cars is
unreasonable, said Timothy Carone, a Notre
Dame professor and author of “Future
Automation: Changes to Lives and to
Businesses.” Still, he said the technology
will become safer as it matures.

A former NHTSA administrator, Joan
Claybrook, said the government should
ensure car companies test self-driving soft-
ware to eliminate defects before vehicles
hit the road. She said automakers shouldn’t
make guinea pigs of their customers.
“There is nothing unique about software
that it can’t be tested,” Claybook said.

Friends described Brown as having a “need
for speed,” and state records obtained by
The Associated Press show he had eight
speeding tickets over six years.

‘Kind of a daredevil’ 
Terri Lyn Reed, an insurance agent in

northeastern Ohio who insured Brown’s
business, described her friend as “kind of a
daredevil” who loved excitement and
speed, and was fearless. A former employee
of Brown’s, Stan Staneski, said Brown drove
fast, but he considered him a safe driver.
But the truck driver in the wreck, Frank
Baressi, 62, of Palm Harbor, Florida, recalled
Brown driving quickly when the accident
occurred: “He went so fast through my trail-
er I didn’t see him.”

Baressi also told the AP that Brown was
“playing Harry Potter on the TV screen” at
the time of the crash. Baressi acknowl-
edged he couldn’t see the movie, only
heard it. The Florida Highway Patrol con-
firmed Friday that it found a portable DVD
player in Brown’s car after the accident, but
agency spokeswoman Sgt Kim Montes said
investigators could not confirm whether it
was playing when the vehicles made con-
tact.

‘Avoid false braking’ 
Baressi is the owner of Okemah Express,

a trucking company with one truck and
one driver, himself. Federal records don’t
identify drivers by name, but they show
Okemah and its driver were cited for seven
violations during four traffic stops over the
past two years. The most serious violation
was in January when a Virginia state
inspector ordered the driver off the road
for being on duty more than the legal limit
of 14 hours in one day. The driver was also
cited for ignoring a traffic-control device in
March and an improper lane change in
December. 

An inspection last year found the truck’s
tires were going bald. An attorney repre-
senting Brown’s family said no decision had
been made about whether to sue any-
one.”Once the complete investigation
results are published, we’ll obviously evalu-
ate all the data and the conclusions and
make our decision from there,” Paul Grieco
said Friday.

In addition to its cameras, the Model S
has radar sensors that could have spotted
the trailer. But Tesla Motors CEO Elon Musk
wrote on Twitter that the radar “tunes out
what looks like an overhead road sign to
avoid false braking events.”Seewer report-
ed from Toledo, Ohio. Associated Press writ-
ers Dee-Ann Durbin in Detroit, Andrew
Welsh-Huggins in Columbus and Tamara
Lush in Tampa, Florida, contributed to this
report.—AP

Death sparks ‘Autopilot’ car 
probe, man had speeding tickets

OHIO: In this 2015 photo provided by his neighbor, Krista Kitchen, Joshua
Brown stands by his new Tesla electric car near his home in Canton, Ohio. —AP

By Scott Manson

Cyber-attacks are increasingly sophisticated and
discrete. Nation states and cybercriminal organiza-
tions frequently bankroll and mastermind these
attacks with the aim of financial or political gain. If
attackers have high-powered backing behind
them, shouldn’t defenders as well? Isn’t it time that
organizations’ top leaders are actively engaged in
defense? Granted, the vast majority of enterprises
have an executive with direct responsibility for
security. But for modern businesses, security lead-
ership needs to ascend even higher in the organi-
zation: to the boardroom.

Recent, massive data breaches involving well-
known companies, more legislation and regulation
related to data security, geopolitical dynamics and
shareholder expectations are all factors making
cyber-security an agenda item in the boardroom. A
report by the Information Systems Audit and
Control Association (ISACA) revealed that 55 per-
cent of corporate directors now have to personally
understand and manage cyber-security as a risk
area. Discussions on the size of the burden, where
it should be placed, and how to encourage the
sharing of information to strengthen defenses for
all, should command the attention of more corpo-
rate directors.

Given that in the modern economy every com-
pany runs on IT, an increased focus on cyber risk at
the board level is a positive development, but one
that is long overdue. Security is the business of
every person in the organization, from the chief
executive to the newest hire, and not just person-
nel with “security” in their title or job description.
Everyone should be accountable, and learn how to
avoid becoming a victim. A core component of the
future of cyber-security will be greater engage-
ment by the board. Corporate boards of directors
across industries need to know what the cyber-
security risks to the business are and their potential
impact. 

To truly understand the scope of cyber-securi-

ty issues that affect the organization, we will like-
ly see a rise in the number of CIOs and even
CISOs on corporate boards. The phenomenon of
external factors influencing board makeup isn’t
new. In the previous decade, we saw a dramatic
increase in the number of CFOs serving on corpo-
rate boards as a direct result of the global finan-
cial crisis and an increasingly complex regulatory
environment. Research by Ernst & Young found
that in 2002, 36 percent of CFOs from the world’s
largest companies held board level roles. Ten
years later, the number had risen to nearly half. 

With members that bring technology and
cyber-security expertise, boards can start getting
answers to tough questions about security con-
trols: What controls do we have in place? How well
have they been tested? Do we have a reporting
process? How quickly can we detect and remediate
the inevitable compromise? And perhaps, the most
important question: What else should we know? 

Even if they don’t currently hold a board seat,
CIOs and CISOs need to be prepared to answer

these questions from the board, and in terms that
are meaningful to board members and outline
business implications. They must be equally com-
fortable speaking about business strategy as they
are about technology and security strategy. New
business models such as direct to consumer,
expansion into new channels and regions, and
shifting supply chains can create significant busi-
ness opportunities but also potential risk. 

Addressing how technology and security must
align to support these models with budgetary con-
cerns and risk management top of mind is critical.
Technology and security leaders must also possess
knowledge of regulatory requirements and stan-
dards to help the board navigate and comply with
new mandates.  Insights into industry and technol-
ogy trends, as well as strategies and experiences of
similar organizations help provide board members
with a frame of reference to evaluate current secu-
rity postures and validate controls.

How to communicate is important as well.
Every message should be delivered clearly,
briefly, and with minimal technical jargon. For
example, it ’s expected that CIOs and CISOs
understand threats and how the most recent
attacks were successful. But translating the
impact of those attacks into relevant business
terms such as lost revenue, productivity, or prof-
itability will help ensure the consequences are
understood. Graphical tools like executive dash-
boards can also help focus discussions on metrics
that are most relevant to the business.

Cyber-security as a boardroom topic is not only
a good thing, it is necessary. As defenders it gives
us an opportunity to better educate the highest
levels of leadership on the cyber-security issues
facing the business. With that knowledge, boards
are equipped to make more informed security
and risk management decisions and, together, we
can better protect valuable assets while achieving
business goals.

—Scott Manson is the Cyber Security Leader
for Middle East and Turkey, Cisco
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