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DUBAI: Infiniti has unveiled the new Q60
sports coupe at the 2016 North American
International Auto Show (NAIAS) in Detroit.
Designed and engineered to perform, the
Q60 offers a compelling combination of dar-
ing design and exhilarating performance and
dynamics.

The bold exterior of the Q60 expresses a
powerful elegance through its expressive
proportions and taut, muscular lines. The
sports coupe maintains the distinctive lines
and sharp angles of the original concept, first

revealed at the 2015 NAIAS twelve months
ago.

Speaking in Detroit, Carlos Ghosn, CEO of
Nissan Motor Corporation and the Renault-
Nissan Alliance, commented: “As the third-
generation version of Infiniti’s iconic sports
coupe, the new Q60 builds on Infiniti’s brand
heritage and history of technology leader-
ship. It reinforces Infiniti’s reputation for per-
formance, elegance, and driver-focused
design”.

Innovative drivetrain technologies deliver

a powerful drive, bringing the Q60’s dynamic
promise to life. The high performance 3.0-liter
V6 twin-turbo engine from the new and
exclusive ‘VR’ powertrain family continues the
brand’s longstanding heritage of six-cylinder
powertrains production. The new V6 engine
comes in two power ratings: 300hp or 400hp,
with the latter offering one of the best power-
to-efficiency ratios in the sports coupe class.

The Q60 delivers a truly engaging experi-
ence, thanks to Infiniti’s unique balance of
ride comfort and agile handling. Maximizing

this balance is Infiniti’s new optional Dynamic
Digital Suspension, which has been engi-
neered to provide crisp handling responses
and superior ride comfort.    

Infiniti ’s available second-generation
Direct Adaptive Steering brings improved
levels of steering feel and feedback to the
Q60, and the Drive Mode Selector gives driv-
ers the option to personalize the steering’s
precise responses to suit their preferences. 

Roland Krueger, President of Infiniti Motor
Company, added: “The Infiniti Q60 conveys a

powerful elegance through its daring design,
next-generation ride and handling technolo-
gies, and powertrains offering up to 400hp.
The Q60 will attract new customers to the
Infiniti brand and affirm our position in the
sports coupe segment.”

The world premiere of the new Q60 sports
coupe comes at a time of rapid growth for
Infiniti, released in the midst of an intense
global product offensive. Infiniti sold a record
215,250 new vehicles in 2015, a year-on-year
rise of 16 percent.

Infiniti reveals daring Q60 sports coupe at NAIAS 2016
Bold exterior shows clear performance intent faithful to 2015 concept

ABU DHABI: Etihad Airways, the national
airline of the United Arab Emirates, signed a
Memorandum of Understanding (MoU) with
New York University Abu Dhabi (NYUAD), to
develop and deliver an executive leadership
development program. 

The Leadership in Action program, exclu-
sively designed for Etihad Airways, aims to
strengthen and cultivate leadership skills
across the airline, with a major focus on UAE
national executives. The program will also
benefit Etihad Airways’ subsidiaries and its
equity partner airlines. 

After a rigorous assessment process, 30
senior executives were selected from across
the organization, including 15 UAE national
employees, as well as two executives from
Alitalia. 

The participants will undertake the com-
prehensive eight-month program combin-
ing invaluable executive training with on-
the-job learning and executive coaching. 

Ray Gammell,  Et ihad Air ways’ Chief
People and Performance Officer, said: “This
innovative program demonstrates our ongo-

ing commitment to the development of our
international and UAE national leaders. It
will evolve our executives into better leaders
who can embrace change, build effective
teams and leverage diversity in our multicul-
tural environment. This will be instrumental
in building a strong leadership culture
throughout the organization and equipping
our people with the right tools to manage
the airline’s future growth.”

The formal training is a fully integrated
classroom training program developed in
partnership with NYUAD, which will draw
expert faculty from its campuses in Abu
Dhabi, New York, and Shanghai. Modules
will include leadership presence, innovation,
problem solving, team building, as well self-
awareness tools and strategic projects.

Participants will also undertake long-term
on-the-job strategic projects where they
develop innovative business ideas.
Executive one-on-one coaching and men-
toring sessions will help support each stu-
dent’s personal development by focusing on
their  individual  areas of  strengths and

opportunities. 
NYUAD Provost, Fabio Piano, said: “This

agreement between NYU Abu Dhabi and
Etihad Airways illustrates our commitment
to fulfilling NYUAD’s vision of establishing
Abu Dhabi as a leading international hub for
attracting, developing and retaining top
global talent through transformative execu-
tive and professional education programs.
As a top-tier University and research institu-
tion, NYUAD is consistently seeking new
ways to contribute to growth and innova-
tion within the UAE and beyond. This part-
nership underscores that commitment, and
we look forward to working closely with
Etihad Airways on developing new opportu-
nities for collaboration.” 

The MoU also provides a formal frame-
work for  cooperation that wil l  benefit
NYUAD students in the areas of student
internships, lectures by distinguished inter-
national  speakers,  seminars by Etihad
Air ways’ highly-sk i l led Learning and
Development team, networking and other
advanced opportunities. 

Ray Gammell, Etihad Airways’ Chief People and Performance Officer, and NYUAD Provost, Fabio Piano, with the senior executives selected for the Leadership in Action program at NYUAD.

(Left to right) Ray Gammell, Etihad Airways’ Chief People and Performance
Officer, and NYUAD Provost, Fabio Piano, celebrate the signing of the MoU
between Etihad Airways and NYUAD.
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