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KUWAIT: Adel Al-Ghanim Automotive
Company (exclusive dealer for MG British cars
in Kuwait) has just launched two new models
of MG (MG 5 Turbo and MG 6 Turbo) within the
latest British Masterpiece of its kind, which is
released in two new models for the first time
in the State of Kuwait. These two new models
were revealed at a press conference held at
the (Company’s Showroom in Shuwaikh -
Airport Road), and was attended by the com-
pany’s CEO, Mr Marzouq  Adel Al-Ghanim and
senior managers, employees, and a host of the
representatives of the various media.

Discovering the Pleasure of Driving
In commenting on the release of the new

MG 5 Turbo and MG 6 turbo, Marzouk Adel Al-
Ghanim, the CEO of Adel Al-Ghanim
Automotive Company, said in a press state-
ment on this occasion, “MG cars are consid-
ered to be one of the most luxurious cars that
rediscovers and redefines the driving pleasure,
and it is one of the iconic British brands which
has a long history of nearly 91 years in the
Automotive industry. This legendary British
brand is experiencing a powerful revival
process thanks to scientific innovations and
the various new technologies. MG has won
numerous awards in recent years, including
the third prize of the best factory by the Auto
Driver British magazine.

Customer Care
Anthony Williams Kenny, the director of

international design in MG, commented on
this event on the same occasion: “MG brand
has always been concerned with its customers

and innovated cars characterized by being
reasonably priced and enjoyable without com-
promising the ideals. Consequently, MG repre-
sents a new development from its previous
models, which will contribute to spread enthu-
siasm among customers and make them really
distinguished. He also added that MG is
preparing to release new models in the next
two years which are characterized by
advanced designs that distinguish it from its
competitors as these models are equipped
with higher specifications than competitors’ at
very competitive prices, and we are cooperat-
ing with “General Motors” concerning the
development of engines .

Elegance through the 
Inspiration of the Past

The design of the new car MG 6 Turbo is
characterized by elegance. While its engineer-
ing manufacturing has been carried out in
Britain, the company was keen to draw inspira-
tion from the past. Under the front hood of the
car, there is a 1.8 L petrol turbocharged
engine. The new lucrative MG 5 Turbo master-
piece is distinguished by the hatchback
design; its red lines; and its elegant shape,
which captivates the hearts and draws atten-
tion at first sight glimpse. 

Points of Strength
The strengths of “MG 6 Turbo” is not limited

only to the design and quality, but also
include the magnificent brake and the six
speed gearbox. The car is also characterized
for the first time by the (Mirror Link) feature
that allows the driver to connect the panel of

his smartphone to the main screen of the car
and control it instead of using the phone. 

MG 6 Specifications
1-1800 cc turbocharged engine and 158

horsepower with a tiptronic gear transmission
with six speeds and the ability to use sport
gear transmission through the steering wheel
(F 1), rear camera for extra safety when park-
ing the car with a rear sensor and hand one
touch buttton brake; not to mention the
pleasing and excitement with the audio enter-

tainment set (AUX - USB - CD) with a DVD,
Bluetooth, and touch screen.  For more com-
fort, the car is equipped with front and rear air
condition with the possibility of adjusting the
temperature for the front, and the luxurious-
leather seats moving electrically in addition to
the xenon lightings as well as a sunroof.

High-performance Safety
The car is supported by safety specifica-

tions including Antilock Braking System (ABS),
Traction Control System ( TCS), Electronic

Stability Programme (ESP), and Electronic
Brake force Distribution (EBD), in addition to
front and side airbags.

New MG 5
The exciting sport and inspiring MG 5

Turbo hatchback for this model is considered
to be of the stylish and elegant cars for its
unique specifications and characteristics
among other brands. 

The most that distinguishes it is the red
lines where the seats and steering wheel of
the driver are made of luxurious  leather with
embroidered red line to add more beauty to
the car and its elegant breathtaking shape.
The elegance and beauty of the car are
enhanced through the specifications that
highlight the sense of sporting for its fans.
Under the front hood, there are a 1.5 L tur-
bocharged engine and 129 horsepower with a
tiptronic gear transmission with six speeds
and the ability to use sport gear transmission
through the steering wheel (F 1), rear camera
for extra safety when parking the car with a
rear sensor; and the audio entertainment set
(AUX - USB - CD) with a DVD player, Bluetooth,
and touch screen player.  For more luxury, the
car has luxurious-leather seats moving electri-
cally in addition to a sunroof.

Safety in front of and around you
The car is supported by high-performance

safety specifications including Antilock
Braking System (ABS), Traction Control System
(TCS), Electronic Stability Programme (ESP),
Electronic Brake force Distribution (EBD), in
addition to front and side airbags.

Adel Al-Ghanim Automotive Company

releasing the latest two models of MG

Etihad Airways is proud to announce the
renewal of its sponsorship with the Abu
Dhabi HSBC Golf Championship for the

next five years, 2016 to 2020.  The airline and
Abu Dhabi Sports Council (ADSC) have signed
an agreement to extend Etihad Airways’ long-
standing partnership with the annual European
Tour event, which will take place from 21 to 24
January at the Abu Dhabi Golf Club. Etihad
Airways’ investment further supports Abu
Dhabi’s vision to position itself as a premier
international golf tourism destination. 

The announcement was made by Peter
Baumgartner, Etihad Airways’ Chief Commercial
Officer, and His Excellency Aref Al Awani, ADSC’s
General Secretary, at a meeting held at the air-
lines headquarters in Abu Dhabi.       

Etihad Airways, the official airline and gold
partner of the golfing event since its inaugura-
tion in 2006, named the Abu Dhabi tourna-
ment’s most successful winner, Martin Kaymer,
as its Etihad Guest Ambassador in 2014. 

The two-time Major winner and three-time
Abu Dhabi champion Martin Kaymer, will be up
against one of the championship’s strongest-
ever fields with world number one Jordan
Spieth, making his Arabian debut, alongside
four-time Major winner Rory McIlroy, American
hotshot Rickie Fowler and Swede Henrik
Stenson. 

Peter Baumgartner, Etihad Airways’ Chief
Commercial Officer, said: “The Abu Dhabi HSBC
Golf Championship is a world-class event
attracting some of the games’ greatest competi-
tors to Abu Dhabi. We are very proud to contin-
ue our support for this initiative as it fits perfect-
ly with our strategy to reinforce Abu Dhabi as a
leading hospitality and leisure destination.” 

As part of the four-day event, Etihad Airways
has organised a series of community activities
including a golf simulator at the Abu Dhabi Golf
Club and a ladies best-dressed competition with
a prize of two tickets on the airline’s Airbus A380
service to New York. 

In addition, members of Etihad Airways’ loyal-
ty program - Etihad Guest will get complimenta-
ry access to the event by presenting their mem-
bership card upon arrival.  The airline also con-
tinues its ‘Etihad Most Birdies Prize’, won last year
by Phil Mickelson. The player who cards the
most birdies over the four rounds of the 2016
tournament will receive two Etihad Airways First
Class return tickets to any destination on the air-
line’s network.

His Excellency Aref Al Awani, ADSC’s General
Secretary, said: “Etihad Airways is the champi-
onship’s longest-standing partner and its sup-
port over the years has played a key role in ele-
vating the event, and golf in Abu Dhabi, onto
the global stage. From enticing visitor packages
and competitions, to the highly contested
‘Etihad Most Birdies Prize’, we look forward to

working closely with Etihad Airways and our title
sponsor HSBC to continue lifting the champi-
onship’s fan and player offering to new heights.”

The partnership renewal follows HSBC’s con-
firmation that it too will continue its title spon-
sorship of the championship until 2020, a clear
demonstration of the bank’s commitment to the
event and belief in Abu Dhabi as a sporting des-
tination. New sponsor Mercedes Benz will also
drive support for the 2016 event. 

The Abu Dhabi HSBC Golf Championship is
owned and presented by ADSC.  Tickets and tai-
lored packages are available via the event’s offi-
cial website 

www.abudhabigolfchampionship.com  at
AED50 for a daily pass and AED150 for a four-day
pass. Guests staying at any Abu Dhabi hotel over
the championship period can enter for free.

Etihad Airways renews commitment to 

Abu Dhabi HSBC Golf Championship

(Left to right) Peter Baumgartner, Etihad Airways’ Chief Commercial Officer, Martin Kaymer,
Etihad Guest Ambassador, and His Excellency Aref Al Awani, ADSC’s General Secretary.

KUWAIT: Warba Bank, the fastest growing bank
in Kuwait, which provides a wide spectrum of
Shariah compliant banking and investment, has
announced the launch of its new product, Al
Sunbulah, an investment savings account which
is suitable for customers wishing to save funds
while realizing good returns on their savings. It
also gives them a chance to win monthly prizes
of a total value of KD 10,000

Warba Bank continues to offer distinct advan-
tages to its customers. Al Sunbulah account pres-
ents added benefits to the bank’s current prod-
ucts and services and offers six monthly cash
prizes that can make dreams come true.

The new Al Sunbulah account from Warba
Bank is available to both Kuwaiti nationals and
residents with no obligation to transfer their
salaries to Warba Bank. All eligible persons who
meet the criteria to open an Al Sunbulah account
can do so at any of the bank’s branches in a mat-
ter of minutes or through the banking services
on the bank website and through mobiles
enabled with both Apple and Android systems.
No minimum balance is required to open the
account, however to enter the monthly draws, a
minimum balance of KD 100 must be maintained
in the account, and the more money the client
saves in the account, the more chances he or she
has to win one of the bank’s prizes which are giv-
en throughout the year.

Like other accounts offered by Warba Bank, Al
Sunbulah account enables its customers to ben-
efit from all the bank’s distinctive and innovative
services including ATM access and credit cards.
Al Sunbulah account by Warba Bank marks a new
stage of banking services for customers that will
meet their aspirations and expectations, in addi-
tion to promoting the concept of saving to them
while they achieve good returns on their invest-
ments and remain eligible to win KD 10,000,
whereby six people will have the chance to win
each month. Al Sunbulah account is marked with
convenience and flexibility which makes it the
perfect account awarding customers with valu-
able cash prize in each draw.

As transparency is one of Warba Bank’s
founding values since the bank’s inception, and
because it is committed to the procedures set by
the state of Kuwait, draws will be supervised by a
representative from the Ministry of Commerce
and Industry once the conditions are examined
and met by the eligible customer accounts for
the draw. Draws will be done electronically at
random. The day of the draw will be the first
Monday of each month (provided it is a working

day) and the first prize is KD 5,000, in addition to
five prizes of KD 1,000 each. Prizes will be
deposited directly in the winners’ accounts with-
in two days from the draw. For a customer to be
eligible for the draw, he or she must have
deposited the amount in Al Sunbulah account
for a whole month before the draw date. For
example, if the draw is on April 4th, 2016, the last
date to deposit into the account must be before
March 1st, 2016. Each customer will have one
draw entry for every KD 100 he or she has in the
account, and the number of entries will be based
on the lowest balance a customer maintains dur-
ing that month.

Moreover, Al Sunbulah account by Warba
Bank is an investment saving account that totally
complies with the Islamic Sharia law and has
been endorsed by the fatwa and monitoring
authority of the bank. Worth to mention that
Warba Bank is mindful to provide its customers
with outstanding services through innovative
products that offer them new benefits which
secure their investments. Therefore, Al Sunbulah
account is one account with three benefits for
our customers; including helping to promote
savings culture, giving them good monthly
returns on their investments in risk-free assets
that are Sharia- compliant and giving customers
monthly opportunities to win KD 5,000 provided
he or she is eligible for the draw. The customer
has the added capability to transact deposits and
withdrawals electronically through the internet,
smart phones and the bank’s ATMs. There are no
limitations on deposits or withdrawals in Al
Sunbulah account, and there will be no fees for
closing the account.”

On the same note, Warba Bank is ambitiously
pursuing plans to expand in the Kuwaiti market
through its general strategic initiatives, and thus,
it seeks to offer more services to attract a wider
segment of new customers in order to raise its
market share and maintain a competitive edge
over other local banks. This is in addition to
uplifting the Islamic banking industry through
launching and offering services that are compli-
ant with the principles of our Sharia jurisdiction,
and giving customers practical solutions to their
financial requirements. In this context, Warba
Bank is keen on innovating financial services for
individuals as well as corporations, especially in
personal finance, investments and business
banking. As such, we hope to satisfy our cus-
tomers and to secure continuous and viable
growth for the bank to achieve a pioneering role
in Islamic banking, locally and regionally.

Warba Bank launches

‘Al Sunbulah’, an 

extraordinary saving account!

KUWAIT: National Bank of Kuwait (NBK)
announced three lucky winners in Al
Jawhara weekly draws during the month
of December. The draws were conducted
under the supervision of Ministry of
Commerce Representatives.

Souad Abdulaziz Al Motery, Najam
Abdullah Alshakhalha, and Ahmed Nasar
Al Adwani each won KD 5,000. The win-
ners expressed their gratitude and
thanked NBK for its great services and
promotions.  The upcoming winner of Al
Jawhara KWD 125,000 monthly draw will
be announced live on Marina FM on
Tuesday, 26th of January, 2016.

NBK has doubled customers’ chances
to win in the weekly, monthly and quar-
terly draws when they do not withdraw
or transfer from their accounts. NBK cus-
tomers have chances to win KD 5,000
weekly, KD 125,000 monthly and a grand

prize of KD 250,000 quarterly. Each KD 50
in a customer’s account entitles them to
one entry in the draw, thus more money
in an account means more chances in
each draw. The new feature introduced
to al Jawhara Account enables customers
to double their chances when maintain-
ing their balance without withdrawing or
transferring from Al Jawhara account.

Al Jawhara is the most popular prize-
giving account in Kuwait. Al Jawhara
account entitles account holders to enter
the weekly, monthly and quarterly Al
Jawhara draws. 

All prizes are automatically credited to
the winners’ accounts the day after the
draw. Al Jawhara accounts are available
for both Kuwaitis and expats and can be
opened at any of NBK’s branches around
Kuwait, or through NBK website for exist-
ing customers.

Three KD 5,000 winners in

NBK’s Al Jawhara weekly draws 


