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NEW YORK: Swiss Watchmaker Tissot offi-
cially opened the doors to their new Times
Square boutique located on Broadway
between 44th and 45th Streets, just in time
for the holidays. This marks the third bou-
tique in New York City to be opened within
the last year, with a fourth scheduled to
open in World Trade in April 2016. 

The Times Square Boutique will be the
first to launch the new Tissot PRC 200 NBA
Special Edition Watch as part of Tissot’s new
role as Official Timekeeper of the NBA.
Additionally, the Tissot Times Square bou-
tique will unveil special collections for Tissot
Off icial  Team Par tners,  including the
Chicago Bulls, Los Angeles Lakers, Miami
Heat, New York Knicks and San Antonio
Spurs. 

The Times Square Boutique adds to
Tissot’s significant presence in New York.
The brand has been the Official Timepiece
of Madison Square Garden since 2012, and

the Official Timekeeper of the New York
Knicks since last month. 

“ Tissot opened its  third New York
Boutique in Time Square just in time for the
holiday season,” said FranÁois ThiÈbaud,
Tissot President. “Times Square is one of the
world’s most iconic destinations, and Tissot
will now make it an even more desirable
location for tourists and New Yorkers alike.”

The boutique will offer guests an inform-
ative and enjoyable experience with a
broad watch selection from Tissot’s many
collections; Touch Collection, T-Sport, T-
Lady, T-Classic, Heritage, T-Gold, T-Pocket
and Special Collections. A historical exhibi-
tion featuring vintage Tissot timepieces will
also be on display. 

It ’s the Swissness at the very heart of
Tissot that makes the brand such a distin-
guished one. The + in the Tissot logo is the
same as the Swiss flag, symbolising the
quality and the reliability that watchmakers

have proudly demonstrated since 1853. The
innovative brand remains in its home in Le
Locle in the Swiss Jura Mountains, keeping
its Swiss identity at its core. Tissot watches
are authentic and accessible, using special
materials,  advanced functional ity and
meticulous design detail to create pieces
that are both precise and stylish. 

The high calibre of the brand has been
repeatedly recognised, as in its illustrious
histor y Tissot has been named Official
Timekeeper and Partner of the NBA, FIBA,
CBA, MotoGPTM, FIM World Superbike, AFL,
RBS 6 Nations Rugby and the World
Championships of cycling, fencing and ice
hockey. Tissot, which sells its timepieces in
more than 160 countries round the world, is
a member of the Swatch Group, the world’s
largest watch producer and distributor of
Swiss watches. As it continues to create pio-
neering creations, Tissot stands by its signa-
ture, “Innovators by Tradition.” 

Tissot opens new Times Square boutique 

Just in time for the holidays

KUWAIT: Kalyan Jewellers, one of
the most trusted jewellery brands,
felicitated Fatemah Arafah, winner
of the prestigious Kalyan Jewellers
Bentley Campaign, at the flagship

showroom in Kuwait City.  N R
Venkatraman, Head Overseas
Operations, Kalyan Jewellers, hand-
ed over the shining white Bentley
car key to a beaming Fatemah.
Fatemah Arafah, an Egyptian

national was declared the winner
of the prestigious Bentley
Campaign post the mega draw
held earlier.

Acknowledging the winner of

the milestone Bentley Campaign,
Ramesh Kalyanaraman, Executive
Director, Kalyan Jewellers said, We
are very happy to be a part of
Fatemah’s success and our best
wishes are with her, as she cele-

brates this win. It gives us immense
pleasure and we feel blessed that
winning with Kalyan Jewellers is
such a happy occasion in the lives
of our patrons. It is heartening to

know that we are making aspira-
tions come true.” 

The “Win a Bentley” campaign
concluded on November 21, 2015
across all Kalyan Jewellers outlets
in Kuwait. Customers who made a

minimum purchase of KWD 75
were entitled to enter the mega
draw to win a Bentley. Those who
bought gold received one coupon,
while those buying diamonds
received two coupons. A special
‘Scratch and Win’ feature was also
built into the coupons, enabling
buyers to win an instant prize of
diamond jewellery worth KWD 65. 

Within a short span of time,
Kalyan has made a strong impact
in the GCC, expanding its presence
in the UAE with 10 showrooms and
Kuwait with three showrooms.
Kalyan Jewellers has a total of 86
showrooms spread across India
and West Asia.  The brand has
acquired a loyal customer base of
over 250,000 customers in a short
span of less than two years in the
GCC and has been aggressively
rolling out a slew of initiatives to
establish a strong proposition. 

Headquartered in Thrissur in the
state of Kerala, Kalyan Jewellers is
one of the largest jewellery manu-
facturer distributors in India. The
company leverages its strong
roots, of over a century, in the busi-
ness of textile trading, distribution
and wholesaling. Starting with the
first jewellery showroom in 1993,
Kalyan Jewellers has enjoyed a
long-standing presence in the mar-
ket of over two decades.  It has set
an industry benchmark in quality,
transparent pricing and innova-
tion. Kalyan offers an array of tradi-
tional and contemporary jewellery
designs in gold, diamonds and pre-
cious stones catering to the dis-
tinct needs of the customers.
Kalyan Jewellers has grown to 86
showrooms across India and West
Asia. Kalyan Jewellers continues to
adhere to the founding principles
of its forefathers of pursuing fair
and ethical business practices.

Kalyan Jewellers felicitates Bentley 

campaign winner Fatemah Arafah
ABU DHABI: Etihad Airways is deeply
disappointed by the German court’s
decision handed down on December
31. We are reviewing the judgement
and will file an appeal against the
decision early next week.

Etihad Airways owns 29.2 per cent
of  airberl in,  Germany ’s  second
largest airline. The social and eco-
nomic damage to Germany by this
decision is significant. 

The withdrawal of approval for
codeshare ser vices on 29 routes
materially reduces competition and
consumer choice within and beyond
Germany and causes inconvenience
to passengers.

Notwithstanding, we will continue
to stand by our partner, airberlin, to
promote competition and offer a
superior product and travel experi-
ence.

We wil l  continue to honor al l
booked itineraries.

Etihad Airways began operations
in 2003, and in 2014 carried 14.8 mil-

lion passengers. From its Abu Dhabi
base, Etihad Airways flies to or has
announced plans to serve 113 pas-
senger and cargo destinations in the
Middle East,  Africa, Europe, Asia,
Australia and the Americas. The air-
line has a fleet of 120 Airbus and
Boeing aircraft, and more than 200
aircraft on firm order, including 66
Boeing 787s, 25 Boeing 777Xs, 62
Airbus A350s and five Airbus A380s. 

Et ihad Air ways holds equity
investments in airberlin, Air Serbia,
Air Seychelles, Alitalia, Jet Airways,
Virgin Australia, and Swiss-based
Dar win Airl ine, trading as Etihad
Regional. Etihad Airways, along with
airberlin, Air Serbia, Air Seychelles,
Alitalia, Etihad Regional, Jet Airways
and NIKI, also participate in Etihad
Airways Partners, a new brand that
brings together like-minded airlines
to offer  customers more choice
through improved networks and
schedules and enhanced frequent
flyer benefits. 

Etihad Airways statement 

on German court ruling

KUWAIT: National Bank of Kuwait (NBK)
has taken all necessary measures to
ensure providing customers with the
best services during the New Year holi-
day throughout Call Center, Mobile
Banking (Android, Apple and BlackBerry),
Online and ATM services.

NBK Branch at Kuwait International
airport is open 24 hours a day and is fully
equipped to ensure customers are able
to carry out their transactions easily. All
other NBK branches will resume work on
Monday 4th of January 2016.  

NBK Call Center, NBK Online and ATM
will be available 24 hours and ready to

serve customers. Customers can also con-
duct all their transactions through NBK
Mobile Banking application and web-
page. Customers may call 1801801 or visit
www.nbk.com for further information.

For customers outside Kuwait, NBK’s
largest international presence with more
than 170 branches worldwide spans
many of the world’s leading financial
centers including London, Paris, Geneva,
New York and Singapore, as well as China
(Shanghai). Meanwhile, regional cover-
age extends to Lebanon, Jordan, Iraq,
Egypt, Bahrain, Saudi Arabia, the UAE,
and Turkey. 

NBK services available 

during New Year holiday
KUALA LUMPUR: Malaysia is pushing to sus-
pend bauxite mining due to concerns about its
impact on the environment, a cabinet source
said yesterday, threatening to interrupt supply of
the aluminum-making ingredient to China. The
largely unregulated industry has grown rapidly
in the last two years to meet Chinese demand.
Bauxite mining was blamed for turning the
waters red on a stretch of coastline and sur-
rounding rivers in eastern peninsula Malaysia
after two days of heavy rain earlier this week.

The cabinet wants to temporarily halt bauxite
mining until regulations, licensing and environ-
mental protection can be put in place, the
source told Reuters yesterday. “The idea is to sus-
pend it for a time until all this is sorted out, but
ultimately the prerogative for licensing lies with
the state,” the source told Reuters on condition
of anonymity as he was not authorized to speak
to media.

Prime Minister Najib Razak has asked the
resource minister to resolve the issues with the
government of Malaysia’s third-largest state and
key bauxite producer Pahang, the source said.

Waters and seas near Pahang’s state capital
Kuantan ran red earlier this week as downpours
brought an increase in run-off from the ochre-
red earth at the mines and the stockpiles, stok-
ing environmental concerns. The state official in
charge of the environment Mohd Soffi Abd
Razak, however, said the pollution was caused
by illegal mine operators and not by mines run
by companies approved by the state govern-
ment, according to local media reports.

“We believe the illegal miners are causing the
waters to be murky,” local daily Malay Mail quot-
ed the official as saying. Bauxite mines have
sprung up in Malaysia since late 2014, notably in
Kuantan, which faces the South China Sea.

The mines have been shipping increasing

amounts of the raw material to China, filling in a
gap after Indonesia banned bauxite exports in
early 2014, forcing the world’s top aluminum
producer, China, to seek supplies elsewhere. In
the first 11 months of 2015, Malaysia exported
more than 20 million tons of bauxite to China,
up nearly 700 percent on the previous year. In
2013, it shipped just 162,000 tons.

But the frantic pace of mining in Kuantan
has brought in its wake a growing clamor of
voices complaining of contamination of water
sources and the destruction of the environ-
ment. Natural Resources and Environment
Minister Wan Junaidi Tuanku Jaafar had previ-
ously said that Malaysia has come up with a raft
of new regulations and guidelines for the
industry, but needs the consent of the state
government to impose them. The minister
could not be immediately reached for a com-
ment by Reuters yesterday. —Reuters

Malaysia may suspend bauxite mining


