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SINGAPORE: Smartphone cameras have seen
dramatic improvements, but technology alone
won’t produce shots that grab attention. That’s
where the human eye comes in. Here are eight
tips to keep in mind when composing that shot,
whether of family during the holidays or sights
during a vacation. You don’t need to own a fan-
cy camera or mess with manual controls.

What’s the subject?
Give people something to latch onto when

viewing your photo. As a rule of thumb, close-
ups are better. At a party, for instance, avoid
wide shots of random people mingling in a
room, as the room becomes the subject and
that’s boring. Instead, get close-ups of the guest
or two who’s laughing or singing. The photo is
now about people having fun at a party. People
mingling can still be part of the shot, but in the
background, to give people a sense the party’s
well attended. The same principle applies to
parades: It’s better to home in on one or two
drummers than on the entire marching band,
though the rest of the band can still be in the
background.

For landscapes, keep in mind that it’s tough
to give viewers the same sense of grandeur you
get from being there in person. But you can
nudge viewers by focusing on specific elements,
such as mountains or some trees. And of course,
if there’s wildlife well, that’s your subject.

Beyond eye level
Be willing to crouch down or even lie on the

ground to give viewers a fresh perspective.
When I encountered a lizard in Singapore, my
instinct was to snap while standing up. But the
lizard looked generic from that angle and dis-
tance. It wasn’t until I brought my camera near
the ground and get close up did the lizard look
ferocious. The good thing about smartphone
cameras is that you can change the perspective
easily by just lowering the phone.

Play around with depth
For those obligatory poses next to land-

marks, there’s no law saying you must actually
stand next to the landmark. If the landmark is
huge, you’ll look tiny by comparison. Why not
stand closer to the camera? Since photos are
two-dimensional, it’ll still look as though you’re
next to the landmark, but you’ll look appropri-
ately sized. You might need to try various
depths until you get it right.

Consider the background
While it’s important to have a clear subject in

your shot, the background can enhance it by
placing the scene in context. I took several shots
of people riding elephants in Ayutthaya,
Thailand. The ones that stood out had Buddhist
stupas in the background. The other shots could
have been taken anywhere, such as a local zoo.

Watch the lines
In general, aim for horizontal and vertical

lines in shots. For a skyline or a bench, that
means taking the shot straight on and avoiding
tilt. But diagonal lines can enhance photos at
times. For instance, they can lead the eyes out-
ward to give the viewer a greater sense of
depth. But make sure you’re trying to say some-
thing with the diagonal. If the skyline or the
bench is tilted, it will just look lazy, not artsy.

The rule of thirds
Divide your frame into thirds horizontally

and vertically, like a tic-tac-toe board. Some
cameras will even draw these lines for you on
the screen (but won’t include them in the final
shot). Ideally, keep your main subjects where
those lines intersect, as eyes tend to gravitate
there first. If you’re shooting a horizon or skyline,
have it match one of the imaginary horizontal
lines. For shots of people, have the eyes fall
along one of those lines.

Lighting matters
You’ll typically get the best lighting shortly

after sunrise or before sunset. During these
“golden hours,” sunlight is softer, and subjects
look better.

But it’s not practical to constrain your sight-
seeing to just a few hours a day. At least try to
avoid having the sun shine toward the camera,

as that leads to dark subjects. If you can’t avoid
it, some cameras have an “HDR” mode to help.
The camera basically stitches together separate
shots of the subject and the background adjust-
ed to different lighting conditions. Turning on
the flash‚ yes, in daytime‚ can also help light up
an otherwise dark subject.

At night, though, you should try to keep the
flash off, as light distribution can be intense and
uneven. Cameras have gotten much better at
low-light shots, such that you’re often better off
working with ambient light. Bonus tip: Use the
flashlight on a friend’s phone to add a bit more
light to a scene.

Know your camera’s limitations
While many cameras now have auto-focus,

they don’t always pick out the subject correctly.
If you’re shooting with a smartphone, just tap on
the intended subject on the screen. This also has
the effect of adjusting the exposure to that sub-
ject, rather than something in the background
you might not care as much about. And unless
you have an iPhone 7 Plus or a Motorola Moto Z
with True Zoom, avoid zooming. With most
smartphones, you’re just getting a fake zoom,
also called digital zoom. The image isn’t actually
getting larger ‚?? it’s just stretched out like elas-
tic using software. It might be fine on the screen,
but it’ll look fuzzy blown up on a desktop web
browser or printed out for a photo frame.—AP

SINGAPORE: This photo shows an order of
fish and chips at a restaurant in Singapore.
—AP photos

SINGAPORE: This photo shows an order of
fish and chips at a restaurant in Singapore.

SINGAPORE: A photo combo, shows a
lizard at Jurong Bird Park in Singapore.

THAILAND: In this photo combo, people
ride elephants outside a floating market,
in Ayutthaya, Thailand.
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SAN FRANCISCO: While merrily chirping,
dancing and posing for selfies, a robot
named Pepper looks like another expen-
sive toy at a San Francisco mall. But don’t
dismiss it as mere child’s play. Pepper
embodies the ambitions of SoftBank
Robotics, an Asian joint venture formed
by a trio of major technology companies
that’s aiming to put its personable robots
in businesses and homes across the US
over the next few years.

I f  the technology advances as
Softbank Robotics hopes, Pepper could
become a playmate, companion and
concierge. It could eventually respond to
voice commands to retrieve vital informa-
tion, make reservations and control home
appliances that are connected to the
internet.

That’s the theory, anyway. For now,

Pepper is more amusing than practical,
Forrester Research analyst J.P. Gownder
says.  For instance,  Pepper has been
directing shoppers to stores in the mall
through text messages because it still
isn’t advanced enough to say them out
loud. And Pepper still has trouble under-
standing what people are asking, requir-
ing shoppers to type in their requests for
mall directions on a tablet mounted on
the robot’s chest.

SoftBank is trying to improve Pepper’s
capabilities by focusing first on the busi-
ness market - retailers, hotels, auto dealer-
ships and even hospitals. SoftBank hopes
to use those environments to learn more
about what consumers like and don’t like
about Pepper and, from that, teach it
more tasks, said Steve Carlin, the ven-
ture’s vice president for marketing and

business development in North America.

Greetings in the mall
The recently launched test runs in

Westfield Corp.’s malls in San Francisco
and Santa Clara, California, mark the first
time that Pepper has made an extended
appearance in the US. The robots began
appearing just before Thanksgiving and
will stick around through mid-February.
Carlin says about 300 to 500 people per
day engaged with Pepper during its first
month in the San Francisco mall. During a
recent visit, kids flocked around the 4-
foot-tall humanoid as it spoke in a cheru-
bic voice that could belong to either a
boy or girl. Westfield views Pepper as a
way to make shopping in the mall more
entertaining and enjoyable at a time
when people are increasingly buying
merchandise online. —AP

SAN FRANCISCO: In this photo, a boy plays with Pepper
the robot at Westfield Mall.—AP 

Humanoid robot Pepper

is amusing, but is it practical?


