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KidZania Kuwait, the exciting kid-
sized metropolis, officially collabo-
rated today with leading toy retail-

er, Fantasy World, the official sponsor of
the painting school at KidZania. Kids vis-
iting the Fantasy World Design Academy
will enjoy flaunting their artistic skills by
becoming real artists and creating artis-
tic masterpieces inspired by Fantasy
World’s latest toy collections. 

The Fantasy World Design Academy
will also give kids visiting the establish-
ment the exclusivity to test out the latest
and trendiest toy collections available at
the Fantasy World Store.  This collabora-
tion stems from KidZania’s interest to
join hands with leading partners in the
local and regional markets, to provide
children with the best learning experi-
ence,  all at one stop. Fernando Medroa,
Vice President of Leisure and
Entertainment at M H Alshaya Co said:
“We are pleased with this new partner-
ship and would like to welcome Fantasy
World on board as our latest industry
partner.”

“Inspired by KidZania’s core objec-
tives, we encourage kids’ learning by
combining fun activities with education

in a setting especially designed for them.
By having the right partners on board,
we are confident that this will further
enhance kids’ learning by making their
experience even more realistic and excit-
ing,’ Medroa added.

Speaking on behalf of Fantasy World,
Harvey Dulku, Retail Director, said: “On

the occasion of our 20th anniversary cel-
ebration and in line with our continuous-
ly embedded principle that ‘Kids Deserve
the Best’, we are proud to announce this
unique collaboration with KidZania
Kuwait, by launching the Fantasy World
Design Academy. Our activity in the
refurbished establishment stimulates

children’s imagination and creativity, and
enhances their essential painting skills. It
is our way of showing the people of
Kuwait our profound appreciation for
them being our best friends for the last
20 years.”

Fantasy World will provide the Design
Academy Establishment with the trendi-

est and fun toy products that kids can
test out. The Design Academy will also
host a monthly competition, sponsored
by Fantasy World, where kids will get
their paintings judged by a panel of art
critics. Winners of the competition will
get their paintings featured on the wall
of fame in KidZania.

Kidzania Kuwait joins hands with
leading toy retailer Fantasy World

The Huawei Consumer Business
Group Kuwait joined hands
with LOYAC, a non-profit

organization that runs several youth
programs to develop professional
skills and enhance personal growth
to support its summer program. The
program aims to train the youth in
the private sector and helps build
the skills and professional experi-
ence of young trainees ahead of the
start of their careers. 

The Huawei Consumer Business
Group Kuwait is training two
Kuwaiti university students in its ful-
ly-integrated after sales service cen-
ter, which the company inaugurat-
ed last month. The Center provides
high quality maintenance, parts and
warranty services for all Huawei
smartphones and devices, in addi-
tion to a VIP service exclusive to
Huawei loyal users and the smart-
phone experience corner which
allows customers to test a smart-
phone before making a purchase.

Huawei’s Kuwait Consumer
Business Group, Country Manager,
Jim Zhu, said: “We are proud to sup-
port LOYAC and its goals to empow-
er the Kuwaiti youth and arm them
with skills that help build a stronger
generation to lead Kuwait. At
Huawei, we strive to invest in initia-
tives that benefit the communities
we serve. By hosting these students,
we hope they will acquire the skills
needed to work in a multicultural
environment within the dynamic,

and fast paced sector. In doing so,
we believe the experience will set
the stage for their future profession-
al growth which will ultimately lead
to further development in the sec-
tors and communities they will
work and live in.”

Huawei aims to empower the
younger generation in Kuwait,
specifically in the field of
Information and Communication
Technology (ICT ). The company
runs innovation centers in Kuwait
and across the region. Additionally,
Huawei has hosted exchange and
training programs for Kuwait
University students in various inter-
national programs.

Currently, Huawei Kuwait’s oper-
ations aim to enhance communica-
tions networks in both the public
and private sectors, ultimately con-
necting the local community to the
world. Huawei provides network
services and consultation, informa-
tional technology solutions to com-
panies and institutions, as well as
consumer technology devices and
that have received world recogni-
tions. 

Huawei Kuwait’s growth plans
aim to increase its scope of opera-
tions in Kuwait by providing safe
city solutions, e-government solu-
tions, data storage and more to
improve the efficiency of communi-
cation and build the foundations of
a stronger, more stable infrastruc-
ture. 

Nair Service Society (NSS) Kuwait office bear-
ers met Indian Ambassador  Sunil Jain on 28
July 2016 Thursday by 4:00 pm. General

Secretary Prasad Padmanabhan introduced new
committee members to the Indian Ambassador and
President Ullas Kumar expressed sincere gratitude
and thanked Ambassador for their continued sup-
port to Indian community particularly to NSS mem-
bers. Welfare Coordinator Saji Kumar explained to
Ambassador about the various services and welfare
activities being carried out by NSS Kuwait. Program
Coordinator Hari Pillai and Vanitha Samajam Jt coor-
dinator Smt Keerthi Sumesh invited Ambassador to
NSS Onam Celebrations scheduled to be held on 14
Oct 2016 at Carmel School, Khaitan from 9:30 am.
On our request, he consented to inaugurate our
Onam Celebrations. Various issues facing by the
Indian Community members were discussed with
Ambassador and he is keen to take up the issues
with appropriate authorities. Treasurer Sreekumar,
Vice President Madhu Vettiyar and Jt Secretary
Aneesh P Nair were also present in the meeting.

Huawei joins LOYAC
Kuwait in support of
youth development

NSS Kuwait office bearers meet Indian Ambassador Sunil Jain 

MAX, the largest value fashion brand in the
region is offering a wide range of apparel,
back packs, stationary and unique items for

kids this season with a ‘Back to School’ Campaign
that kicks off from August 2016. This year, Max has
launched a unique product to reduce the burden

from children’s shoulders - a spine pressure-free
backpack - available exclusively at Max in a variety of
cool designs for both boys and girls.

Launching this campaign in-store, kids will get to
experience a last-minute gateway before school starts.
They will get the chance to enjoy a series of activities
during weekends between August 7 and 27. Activities

include face painting, competitions
and games! 

The Back to School collection
offers an exciting range of back packs,
as well as pencil cases, lunch boxes
and water bottles. This year at Max,
princesses are everywhere, from Elsa-
themed backpacks to Sofia the first,
and Barbie. As for the boys, they can
safely go to school now, with their
superheroes right by their side.
Spiderman, Batman and Superman
backpacks and accessories are
amongst this season’s styles offer.

Girls
Stylish and functional with every-

thing a growing schoolgirl needs, the only question
is - what will they choose to inspire them for school?
To begin the new school year with style, girls can

choose from the sensational collection
of princesses and Disney stars: Frozen,
Sophia, Dora, Hello Kitty, Finding Dory,
and Barbie.

Boys
Packed with action and adventure,

this collection will have children diving
into their own little superhero world.
The boys department at MAX provides
a complete 360 selection for back to
school items. Items range from
Batman, Spiderman, Superman, Star
Wars, Kung Fu Panda, Cars, Minions,
and Angry birds. Unleash their inner
hero so they can head to school full of
joy and energy with their pick of the

crime-fighting crop! Also, Max has taken the best of
the best and rolled them up into bundles offers -
themed sets holding all their favorites together!

Max launches its ‘Back to School’
collection across all Kuwait stores 

Spine pressure-free backpack highlight for season


