
An H-2A rocket carrying an X-ray astronomy satellite
called “Hitomi”, is launched from the Tanegashima Space
Center in Kagoshima Prefecture, southern Japan. — AP
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NEW YORK: The Kindle Oasis is Amazon’s
sleekest, lightest e-book reader yet - and at
$290, unnecessary unless you’re a die-hard
reader. The Oasis, which started shipping
this week, is meant to be a luxury e-book
reader - a solid, top-of-the line device, when
money is no object. It’s designed strictly for
reading, without Facebook, streaming video
and other distractions common on full-
functioning tablets.

Though the Oasis has a lot going for it, I
didn’t find any feature that sucked me in or
won me over after a few days toting around
three Kindles in New York. Amazon would
have had a stronger case if its cheaper read-
ers weren’t already good. 

Here’s how the Oasis compares with the
$100 Paperwhite and the $200 Voyage:

COMFORT FOR READING
Unlike previous Kindles, the Oasis is

designed for one-handed reading. One side
is thicker, for a better grip, and the text flips
so you can use either hand. At just 4.6
ounces (131 grams), the Oasis feels as light
as a paperback. Amazon executives say

their goal is to make the device disappear
so you can focus on the pages you’re read-
ing. I found it a breeze to hold and flip the
pages with one touch, either by touching
the screen or using the page-turn buttons
on the side.

But I also enjoyed reading with the
Voyage and Paperwhite. I get lost when
reading novels, whether it’s one-hand-
ed or two.

BETTER SCREEN
Text looks crisp and bright on the Oasis,

with a screen resolution of 300 pixels per
inch. But the Voyage and the latest
Paperwhite have that, too (The original
Paperwhite was duller.) All three also have
built-in lights, but the Oasis is packed with
more LEDs for a display that’s brighter and
more evenly lit. The display adjusts auto-
matically to ambient lighting. Reading in
bright sunlight, I didn’t find the screen any
brighter than the Voyage, but in a dim cof-
fee shop, it did stand out. The Oasis also
offers more fonts to choose from, including
a new one called Amazon Ember meant for

easier reading, as it removes the tiny
strokes, or serifs, at the tips of letters.
Frankly, I prefer the strokes, as printed
pages typically have them. Ember is only on
the Oasis for now, though older Kindles
might get them later.

Because I spend my day at the comput-
er, I don’t want to feel like I’m staring at a
screen when reading. The Oasis is much
easier on the eyes than a phone or tablet
because there is no glare and the screen is
lit from the front, rather than behind - as
in directly into the eyes. But the Voyage
and the Paperwhite have those character-
istics, too.

A CASE PACKED WITH POWER
The Oasis comes with a leather case, in

black, merlot or walnut, so you’re saving
$15 or so, presuming you’d be buying a
case with a cheaper Kindle. The case
attaches to the Oasis with a magnetic
snap and makes the device easier to hold.
In fact, I prefer reading with the case, even
though it covers up the thicker edge
meant for better grip.

There’s a spare battery in the case, so
you get nine weeks of reading combined,
based on 30 minutes of reading a day.
Though that’s more than previous Kindles,
it’s not a crucial feature. It simply means you
need to recharge it every other month
rather than monthly.

GET MORE, PAY MORE
The Oasis is sleek and chic, and given

that it’s out of stock until June 1, it looks
popular with at least some readers. But it’s
hard to overlook that price tag.

The basic version is $290 and comes
with ads on the screensaver. Add $20 to
turn them off and another $70 for 3G cellu-
lar connectivity, which allows you to buy
and download e-books when you don’t
have Wi-Fi. The data plan is included. With
the extras, the device costs $380, or about
the same as a tablet with far more func-
tionality. Amazon’s other Kindles already
provide a pleasant e-book reading experi-
ence. You could buy both a $100
Paperwhite and a $180 Fire HD tablet for
the price of an Oasis, with $10 to spare for
your first e-book. — AP

Japan agency abandons costly
X-ray satellite lost in space 

TOKYO: Japan’s space agency has abandoned its efforts
to restore the operations of a multimillion-dollar satellite
that was to probe the mysteries of black holes using X-ray
telescopes.

The Japan Aerospace Exploration Agency announced
Thursday that it would stop trying to fix the satellite after
determining that it was “highly likely” that its two solar arrays
had broken off at their bases. Contact was lost with the satel-
lite on March 26, more than a month after its launch from
southern Japan on Feb 17.

The satellite, named Hitomi, was much larger than previous
Japanese scientific satellites, measuring 14 meters (46 feet) in
length and weighing 2.7 tons. It was designed to study X-rays
emitted by black holes and other objects in space. The X-rays
cannot be detected on Earth, because they are blocked by its
atmosphere. The space agency initially thought it had
received signals from the lost satellite on three occasions, but
later concluded that the frequencies of the communications
indicated they were not from Hitomi.

NASA was a principal partner in the Japan-led mission,
which involved eight other nations, including Canada and the
Netherlands. Japan’s Kyodo News agency reported that Japan
spent about 31 billion yen ($290 million) on the project, and
NASA had invested about $70 million. — AP

Kindle Oasis aims at avid 
readers, pricey for others 
Amazon’s sleekest, lightest e-book reader yet 

NEW YORK: Amazon’s Kindle Oasis, far right, the company’s sleekest,
lightest e-reader, which sells for $290, is shown in comparison with
two earlier Kindle models, the Voyage (left) at $200, and the
Paperwhite, on sale for $100 (center) in New York. — AP

CUPERTINO, California: Apple is edging
its way a little further into health care with
the release of new iPhone apps that
patients can use to manage their own
medical conditions - from diabetes to preg-
nancy and even depression. While there
are hundreds of health-related apps on the
market, Apple wants to put its stamp on a
new ecosystem of treatment programs.
Rather than build the apps itself, the tech
giant developed a set of software tools and
templates, called “CareKit,” that health-care
groups and health-tech startups can use to
create their own programs.

Apple says it wanted to help developers
build easy-to-use apps for patients to
record symptoms, get useful information,
track their progress and even send reports
to a doctor. Experts say the CareKit pro-

gram could help bring standards to a rela-
tively new and unruly industry, while giv-
ing Apple a toehold in the growing health-
tech market.

CareKit apps hitting the Apple online
store this week include One Drop for dia-
betics; Start for people taking anti-depres-
sion drugs; and two apps from health start-
up Glow, aimed at women who are preg-
nant or caring for newborns. Apple says
larger organizations, including the
University of Rochester and hospitals at the
Texas Medical Center, are working on
CareKit apps for people with Parkinson’s
disease and patients who’ve undergone
heart or lung operations.

“These mobile tools can help people
reach their health goals,” said Thomas
Goetz of Iodine, a startup that used CareKit

in the latest version of its Start app. Along
with providing information about side-
effects to depression medications, the app
asks patients to record their symptoms
and answer standardized questions to
track how they’re doing. Start uses a
CareKit feature that lets patients send
reports to their doctors; eventually, Goetz
said, doctors will be able to respond by
adjusting their instructions for medication,
diet or exercise.

Data stored on iPhones is encrypted,
and Iodine’s app provides cautions to
make sure patients understand they’re
sending sensitive information to their doc-
tors. Goetz said his company is also devel-
oping back-end software for medical
offices that will comply with federal confi-
dentiality rules.

But Goetz acknowledged that doctors
and insurers “are still trying to make sense
of the world of health care apps. They’re
trying to understand which ones are valid
tools and which aren’t necessarily useful.”

Apple’s software could help validate
new apps, he said, by letting developers
build on a standardized template from a
well-known company whose products are
used by large numbers of people. Apple
says it isn’t making money directly from
CareKit, which grew from tools the com-
pany previously developed for
researchers to create apps that collect
iPhone users’ data for health studies.  But
Apple could benefit if the apps gain wide
adoption, making the iPhone an even
more useful tool for millions of people
with medical conditions. — AP

Apple releases software for medical apps


