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KUWAIT: At its annual Investors’ Forum, KIPCO -
the Kuwait Projects Company - said that while
2016’s difficult trading conditions are expected to
result in revenue growth in the high single digits
for KIPCO, the company remains on track to dou-
ble its 2014 profits by 2018. This is driven by the
continued growth of the company’s core busi-
nesses, which are forecast to generally deliver rev-
enue growth in the two digits in 2016. At the
company’s annual Shafafiyah (transparency)
Investors’ Forum, KIPCO presented a review of
2015 and its outlook for 2016 to 2018 to an audi-
ence of shareholders, financial analysts and insti-
tutional investors. 

The forum followed the company’s General
Assembly meeting where KIPCO’s shareholders

approved a cash dividend of 25 per cent (25 fils
per share). As part of its review, KIPCO said that it
has maintained its exemplary track record and
that 2015 was its twenty-fourth consecutive year
of profitability. It also highlighted the company’s
strengthened funding profile after raising US$
500 million under KIPCO’s Euro Medium Term
Note (EMTN) Program and extending the average
debt maturity to 3.6 years. This will result in an
annual interest saving of US$ 20 million from
2017 onwards.

KIPCO’s net profit in 2015 increased 15 per
cent to KD 53.03 million ($175 million), compared
to KD 46.1 million ($152 million) in 2014. The
company’s total revenue from continuing opera-
tions increased 4 per cent in 2015 to stand at KD

621 million ($2.1 billion), compared to the KD 598
million ($2 billion) reported in 2014. Also as part
of its 2015 review, KIPCO said that Burgan Bank -
one of the company’s largest revenue makers -
continues to grow robustly. As a result of efficient
capital management under Basel III, the bank’s
capital adequacy is expected to be at around
16.5% by the end of March 2016. During 2015,
the bank received an A+ rating from Fitch and
opened a representative office in the UAE.

For OSN, the pay-tv company secured a US$
400 million syndicated loan, reflecting investor
confidence in its business model. The company’s
subscriber base and revenue increased 2.6 and
2.5 times respectively from 2010 to 2015, and
2015 also saw the payment of US$ 100 million in
dividends to OSN’s shareholders. A mega real
estate development was announced in 2015 and
construction will begin in 2016 on prime land in
the area of Daiya, at the heart of Kuwait City. The
project, which will cost close to $2.5 billion when
completed, will have a leasable area of around
400,000 sqm and comprise mostly of residential
units, alongside restaurants, health clubs, clinics,
retail units and a hotel.

For SADAFCO, the dairy company has
increased its total shareholder return by 2.3 times
over the past five years, standing at over 20 per
cent in return on equity in 2015. This success is
driven by the company’s leading market position,
large distribution network and strong operational
performance. In its outlook for 2016, KIPCO said it
expects that its portfolio of core companies -
which includes Burgan Bank, OSN, Gulf Insurance
Group, United Real Estate and KAMCO - will con-
tinue to deliver revenue growth over the next
year, generally in the double digits.

KIPCO’s Vice Chairman (Executive), Faisal Al
Ayyar said: “Over the past two years, we have seen
a consistent double digit financial growth trend
for KIPCO’s core businesses. In last year ’s
Shafafiyah Investors’ Forum, we promised to dou-
ble our 2014 profit by 2018, and our companies
are on track to deliver this. Revenue for Burgan
Bank increased 12% in 2015, while that of both
OSN and Gulf Insurance Group was up 11%, and
United Real Estate raised its revenue by 17%.
These results are a strong indication that our core
companies will continue to deliver growth in the
double digits.”

Commenting on the outlook for 2016, Al Ayyar
said: “We enter this year with the expectation that
it will continue to bring difficult trading condi-
tions. While KIPCO is moving forward confidently
along the track of doubling its 2014 profit by
2018, we expect these global market circum-
stances to result in revenue growth in the high
single digit for KIPCO in 2016.” 

KIPCO on track to
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KUWAIT: Mohamed Naser Al Sayer & Sons Co,
one of the Al Sayer Group Holding Companies,
held an   electronic draw at the Ministry of
Commerce & Industry premises on 20 March
2016 to select the winners for Toyota Genuine
Spare Parts Diamond surprise promotion held. 5
lucky winners who were selected from the first
raffle draw were presented marvelous diamond
prizes. List of 5 winners of the first draw and the
prizes of are: (1) Fatemah Abdullah Dhuwaihi
Alenezi 0.90 carat (VS) diamond (2) Nawal
Hamad Falah Alajmi 0.83 carat (VS) diamond (3)
Sadeq Saleh Hussain Alhadad 0.73 carat (VS)
diamond (4) Nasser Dahi Falah Al Hagry 0.50
carat (VS) diamond (5) Abdul Mohsen Zayed
Dawas Alajmi 0.40 carat (VS) diamond.

The Spare Parts Winter Promotion com-
menced on the 14 February, and will continue
for 3 months ending on the 14 May 2016.
Customers will enter one of the three draws
with every KD 5 spent on Toyota Genuine Parts
at any Al Sayer spare parts outlet or service facil-
ity during the promotion period and grab a
chance to win the attractive prize. Toyota
Genuine Spare Parts are built to the highest
standards of quality, durability and perform-
ance, and they’re designed to fit your vehicle’s
exact specifications. Each part will fit perfectly

and meet the high quality standards of Toyota.
The 2 remaining draws of this promotion will be
conducted during the months of April and May
respectively. 
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KUWAIT: Costa Coffee, London’s
favorite coffee shop chain and part of
Alghanim Industries Food and
Beverage portfolio, has announced the
launch of a new specialized menu that
will be rolled out across its stores in
Kuwait on 13 March 2016. The popular
UK coffee chain is known for its hand-
crafted products and passion for quali-
ty coffee, all while satisfying its cus-
tomers with wholesome and fresh
ingredients.

The new exclusive items on the
menu have been created in collabora-
tion with the world-renowned and pro-
fessional baker, author, television and
radio celebrity, Dean Brettschneider,
who has made a name for himself in
the international world of artisan bak-
ing via his own brand, Global Bakery.
Commenting on his partnership with
Costa Coffee, Chef Dean said, “Working
with Costa Coffee was a natural fit, they
are very passionate about their coffee
and I am very passionate about bakery-
inspired food. In my mind, great coffee
deserves great food, it’s as simple as
that.

Working with a focused and dedi-
cated team, together we have refined
the food range to reflect the rich her-
itage of bakery products and at the
same time not losing our sights of sub-
tle local influences. The magic of bak-
ing is all about taste, flavors, textures,
and awakening all of your senses with
a fresh look at food,” adding, “You will
taste many new world flavors com-
bined in traditional baking styles... bak-
ing is alive and should be fun.”

Some of the new specialty items
that will be served at Costa Coffee
include halloumi with Turkish pita,
Bombolone (custard, Lotus, or plain
with sugar), scones with spinach, feta,
or pumpkin, and Strawberry
Lamington. Other items include the

classics of which Chef Dean is most
known for, such as the carrot cake,
chocolate cake and Danish treats. Many
of these items were sampled at the
official opening of Costa’s new flagship
store at Sheikha Complex on 2 March
2016.

Speaking about Costa’s mission,
Haamed Alfulaij, General Manager of
Costa Coffee Kuwait, said, “Alghanim
Industries prides itself on its cus-
tomer centricity, and we at Costa live
up to that philosophy. By placing our
customers first, providing them with
only the freshest of ingredients,
handcrafted coffee, and now a world-
renowned chef to launch this exciting
new menu, we set ourselves apart
from the competition. We already
serve some of the best coffee in the
country, and we can confidently say
that after this launch, our food will be
just as good because Kuwait
deserves nothing less.” Photos of the
new items are available on various
social media channels of Costa
Coffee, under the name CostaKuwait
on Facebook, Twitter, Instagram, and
Snapchat.

Costa is the UK’s No. 1 coffee shop
with over 2000 stores in the UK and
over 1,000 internationally. The brand
is already present across more than
30 countries and growing at a rapid
rate. The brand currently operates in
34 locations across Kuwaitand has a
number of outlets slated to open
across the country over the next year,
including its first drive-thru at The
Dining and at Salmiya Boulevard Mall.

Alghanim Industries acquired
Costa Kuwait in July 2013. Since then,
Costa Coffee has been focusing on
customer service, refurbishing exist-
ing stores, opening new ones around
Kuwait and refreshing and broaden-
ing its product range. 
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TOKYO: The head of Taiwanese contract
manufacturer Foxconn pledged yesterday
to turn around Japan’s Sharp Corp by driv-
ing change at the struggling LCD panel
and home appliance maker, as the two
companies signed a takeover deal after a
one-month delay. Foxconn, also known as
Hon Hai Precision Industry Co, is buying a
66 percent share in Sharp for 389 billion
yen ($3.5 billion) in the first foreign
takeover of a major Japanese electronics
company. A giant in contract manufactur-
ing, Foxconn assembles Apple iPhones and
other products for name-brand companies.

The two companies held a signing cer-
emony yesterday at a large-screen LCD
panel factory that they have jointly man-
aged outside the west Japanese city of
Osaka since 2012. “I see us as a catalyst for
change,” Foxconn founder and chairman
Terry Gou said at a news conference fol-
lowing the ceremony. “If we cannot drive
change in Sharp, our global competitors
will eat us alive.” Sharp, a leader in LCD
technology and a maker of flat-screen tel-
evisions and smart appliances, has been
hit hard by fierce price competition for

LCD displays.
Kozo Takahashi, the president of the

104-year-old Japanese company, said the
infusion of capital from Foxconn would
improve Sharp’s financial situation and
allow it to “invest in the new growth initia-
tives that were suppressed due to the
financial challenges we have been facing
in recent years.” Both Takahashi and Gou
paid tribute to Sharp’s history of innova-
tion, which includes the world’s first LCD
calculator, and said they would seek to
marry it with the production and supply
chain capabilities that Foxconn has devel-
oped in the intensely competitive field of
electronics manufacturing.  

“My direction of turnaround is clear,”
Gou said. “We will focus on helping Sharp
to transform its technology into products
in a speedy and cost-competitive way
with high quality.” The final sale price is
about 20 percent less than the 489 billion
yen that Sharp said Foxconn had agreed
to pay a month ago. News reports say that
Foxconn was concerned about taking on
additional liabilities that it learned about
late in negotiations. —AP 

KUWAIT: The Sultan Center exclusive pro-
motion in TSC Salmiya store for its Reward
Card holders is ongoing until April 12th. For
every KD 10 a customer spends he/she has
a chance to win one of four ATV’s and to
enter into a final draw for a Nissan 370Z.
Launched on March 7th, the campaign
made a great impact amongst customers.
As part of the month long event Hamad Al
Harbi the 2nd winner of the draw was
awarded his prize of an AT V. Al Harbi,
expressed his joy at winning the bike and
participating in the exciting campaign. 

Commenting on this event,  Lisa
Alghareeb, Marketing at TSC said: “we
would like to congratulate the lucky win-
ner and to invite all of our customers to
participate in our upcoming draws, the
feedback we receive from our customers is
very positive and we have a number of
promotional draws that take place on an
annual basis. Customers can apply for TSC
Rewards cards free at any TSC store, TSC
initiatives are an integral part of its opera-
tions and ongoing social commitments to
society. 
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NEWARK: The Federal Aviation Administration
announced Friday its easing limits on the
number of hourly flights at Newark Liberty
International Airport, and the airport’s opera-
tor said that should lead to greater competi-
tion and lower airfares. The limits at Newark
Liberty, which serves the New York City region
and is one of the busiest airports in the nation,
were put in place in 2008 to reduce conges-
tion and delays. They restricted flight opera-
tions during peak times to 81 per hour.

The FAA said arrival and departure
delays have decreased significantly since
then. It also said the number of sched-
uled flights has been well below the lim-
its and Newark ’s runways can handle
more f l ights.  For  example,  on-t ime
arrivals increased by 11 percent since
2007, and mean arrival and departure
delays were down by about 33 percent,
the FAA said. Delays greater than an hour
were down 37 percent for arrivals and 38
percent for departures. However, the

past year has had much better weather,
leading to  fewer  delays  across  the
nation.

The Port Authority of New York and
New Jersey,  which operates Newark
Liberty and the region’s other main transit
hubs, said lifting the restrictions could
lead to lower airfares for passengers. “This
action will help travelers by increasing
competit ion and choices at  Newark
Liberty by allowing more flights by differ-
ent airlines, thereby helping to reduce air-
fares,” it said in a statement.  The easing of
flight restrictions also will address an
issue that is  the subject of  a  US
Department of Justice lawsuit filed last
November against Newark’s dominant
carrier, United Airlines. According to the
lawsuit, Chicago-based United controls
around 900 of the roughly 1,200 slots
takeoff and landing authorizations allo-
cated by the FAA - at the airport, while no
other airline holds more than 70. —AP
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