
DUBAI: CEOs and VPs from the Arabian Gulf region and
beyond will come together under one roof on April 5,
2016, for the Top CEO Conference and Awards at the
Westin Mina Seyahi, Dubai. The event, which is held in
recognition of the very best in GCC business leadership,
is organized by TRENDS magazine and INSEAD - the
leading international business school - and sets the
standard for business awards programs in the region by
honoring only leaders from publicly listed companies.

Economic diversification and technology were the
two most disruptive forces in the GCC last year. As low
oil prices continue to adversely affect the government
budgets in the Arabian Gulf countries as well, cyberse-
curity and the digital element pose huge risks for the
GCC economies. Regional and international speakers at
the TOP CEO Conference will discuss the most pressing
issues, including ‘Economic Diversification’, ‘When Tech
Kills Your Business’ and ‘Cybersecurity’, with the aim of

finding solutions for economic improvement.
“The biggest challenge for businesses is the disrup-

tive factors that are beyond the control of their board-
rooms, which is why the solutions discussed at the Top
CEO Conference are of crucial importance,” said Julien
Hawari, Co-Chief Executive Officer (CEO) of Mediaquest
Corp.”The Top CEO Conference not only recognizes
and celebrates the achievements of the region’s lead-
ing CEOs, but also provides a platform for the most
pressing issues in the financial, economic and business
sectors to be openly discussed,” he added.

The International Monetary Fund’s (IMF’s) managing
director Christine Lagarde said at a recent event in the
UAE that the country’s authorities had made the cor-
rect measures in building large fiscal and external
buffers to advance economic diversification and, more
recently, they have taken steps to address the conse-
quences of the sharp drop of oil prices, notably the

reform of fuel subsidies. Lagarde noted that there is a
need to pursue gradual fiscal consolidation by raising
non-oil revenues and fully phasing out energy subsi-
dies, as well as a requirement to safeguard financial sta-
bility and to continue implementing growth-enhanc-
ing reforms. 

The first edition of the TOP CEO Conference will also
play host to the second TOP CEO Awards. The award’s
stringent and open evaluation procedures position it as
the foremost leadership awards ceremony in the
region and a benchmark for business leaders and their
respective organizations. It has stood out as a distinc-
tive and unique event, as only the CEOs of listed GCC
companies are evaluated. The awards are presented
following an analysis of the financial statements of
these companies, with the assessment process being
fully audited to ensure that corporate governance and
transparency form part of the overall ranking. 
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LONDON: Activity in China’s vast factory
sector grew for the first time in nine
months during March to bring a hint of
spring to the global economy, although
growth remained weak in Europe, lead-
ing to a muted response in financial mar-
kets. A survey due later on is expected to
show the United States enjoyed a return
to growth after five months of contrac-
tion alongside another strong jobs
report.

Headlining in Asia was a rise in the
official version of the Chinese Purchasing
Managers’ Index (PMI) to 50.2, beating
forecasts and above the 50-point mark
that separates growth from contraction.
The private Caixin/Markit PMI found out-
put, total new orders and output prices
all returned to growth, while a survey of
the service sector surprised with its
strength.

“It does seem to indicate that the
manufacturing sector is warming up a
bit,” said Raymond Yeung, senior econo-
mist at ANZ in Hong Kong. “New orders
were up 2.8 points, which is a very strong
figure.” “We think there are basically two
factors driving the recovery: the first is a
possible acceleration in infrastructure
spending. The second is a broader pick-
up in external demand.” However, while
euro zone factories rounded off the first
quarter in slightly better shape than ini-
tially thought the growth in activity
remained weak despite the deepest
price-cutting since late 2009.

The euro zone survey suggested
manufacturing is still dragging on the

wider economy. It came soon after the
European Central Bank unleashed a bold
easing package in its latest attempt to
spur growth and drive up inflation -
which at -0.1 percent in March was
nowhere near its 2 percent target goal -
but it doesn’t seem to be working yet.
Despite the price-cutting and ECB stimu-
lus, Markit’s PMI for the euro zone only
rose to 51.6 from February’s year-low of
51.2, only slightly better than an earlier
flash estimate of 51.4.

The bloc’s economy grew just 1.6 per-
cent in 2015 and the first quarter’s PMIs
suggest there will be little improvement
anytime soon. “The softening of forward
looking components in the past two
months is consistent with our scenario of
a slower growth in Q2-Q3,” said Apolline
Menut at Barclays. Looking at the coun-
try breakdowns, growth remained weak
in Germany and activity contracted in
France but Spain, Italy, the Netherlands,
Austria and in particular Ireland saw
robust expansions. In Britain, outside the
currency bloc, manufacturing growth
edged up in March from its weakest level
in nearly three years, suggesting the sec-
tor will contribute little to economic
growth in early 2016.

Chinese spring 
The relatively upbeat Chinese surveys

should give some comfort to Federal
Reserve Chair Janet Yellen who this week
cited the global risks emanating from
there as one reason to be cautious on
raising U.S. rates. Yet, China watchers still

suspect more support will be needed
from Beijing, especially if it wants to
avoid a politically unsettling rise in
unemployment.

Ratings agency Standard & Poor’s
underlined the need for faster reform
when it changed China’s credit outlook
to negative on Thursday. The economic
pulse across the rest of Asia was more
erratic.  South Korea’s PMI bounced to
within a whisker of 50 in March while
stronger shipments of smartphones and
steel saw exports decline at the slowest
pace in four months. Indonesia put an
end to 17 straight months of contraction
as its PMI popped up to 50.6, with out-
put, new orders and employment all
improving. Japan, however, was busy
going backwards as the Markit/Nikkei
PMI of 49.1 was the lowest since
February 2013.

That echoed a gloomy survey of man-
ufacturers from the Bank of Japan which
found sentiment at its darkest in nearly
three years, a result that lopped 3 per-
cent off the Nikkei. All of which height-
ened pressure on Prime Minister Shinzo
Abe and the central bank to do more to
shore up the stuttering economy. “This
data confirmed the very cautious stance
of Japanese firms reflecting the market
volatility since January. There’s no signs
of corporate sentiment bottoming in
coming months,” said Mari Iwashita,
chief market economist at SMBC Friend
Securities. “There’s more than a 50 per-
cent chance the BOJ will consider easing
policy further this month.” — Reuters

CEO Conference to kick off its first edition

China factories scent hint of
spring; Europe remains chilly

Ford appoints Alghanim
Auto as importer-dealer

KUWAIT: Ford yesterday announced that it has selected
Alghanim Auto as a new importer-dealer in Kuwait for the sale
and service of Ford vehicles in the country. Alghanim Auto is a
part of the Alghanim Industries group of companies, dedicat-
ed to support the Ford vehicle sales and services in Kuwait.
“We welcome AlghanimAuto to the Ford family,” said Kalyana
Sivagnanam, Vice President Marketing, Sales and Service, Ford
Middle East and Africa. “Offering our customers in Kuwait
world class products and a best in class ownership experience
remains our priority, and we are confident that Alghanim Auto
will provide a strong network of world class facilities in order
to offer our customers the very best levels of Ford services and
conveniences.”

“We are proud to be selected as anew importer-dealer for
Ford in Kuwait,” said Omar K Alghanim, Chief Executive
Officer, Alghanim Industries. “Our company has established
one of the best reputations in the region for superior cus-
tomer satisfaction and service. Our ongoing commitment to
excellence offers a one-stop convenience for all Ford cus-
tomers’ automotive requirements. “We are very excited to
work closely with Ford and go even further with existing and
future Ford customers by elevating their experience as part of
our exciting, joint journey.”

This partnership will allow Ford to utilize Alghanim
Industries’ deep market expertise to expand the Ford cus-
tomer base in Kuwait. Ford is committed to bring 30 new vehi-
cles to Middle East and Africa by 2020 - part of its new region-
al strategy. “Kuwait is an important market for Ford, and we
believe this announcement will help increase our footprint in
the country. Together with our new partner, we will grow the
business and deliver excellent products and customer experi-
ence in Kuwait,” said Thierry Sabbagh, Managing Director,
Ford Middle East. 


