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Midnight launch planned for Apple iPhone 6s devices
KUWAIT: Ooredoo Kuwait, a member of the interna-
tional Ooredoo Group, is inviting all its customers to its
official launch of Apple’s iPhone 6s and iPhone 6s
Plusat the Ooredoo Tower tomorrow.

To celebrate the launch of Apple’s most advanced
mobile and to thank its loyal customers, Ooredoo is
planning an evening of exciting entertainment begin-
ning at 2130 and extending into the early hours of
Saturday morning. 

The new iPhone 6s and iPhone 6s Plus wil l  be
unveiled for the first time in Kuwait on the stroke of
midnight by Julian Deplidge, the famous BASE jumper

who will descend from the Ooredoo Tower before sales
begin. 

The official Ooredoo iPhone 6s launch will be led by
social media celebrity Nouha Nabil and welcome inter-
nationally acclaimed digital magician as well as other
entertainers who will excite the crowd with LED shows
and fire shows.

Everyone purchasing an iPhone 6s or 6s Plus at the
official launch has a chance to win additional Apple
accessories and receive exciting Ooredoo branded gifts. 

Commenting on Ooredoo’s official launch of Apple’s
iPhone 6s and iPhone 6s Plus, Mijbil Alayoub, Director

of Corporate Communications at Ooredoo Kuwait said:
“I am looking forward to welcoming thousands of our
customers to our celebration tomorrow evening. This is
going to be an evening that our customers will remem-
ber for a long time - and not only because of the fan-
tastic Apple devices that we will officially unveil for the
first time in Kuwait. I do recommend that our cus-
tomers arrive early to register - and also to bring their
family so that everyone can enjoy the evening’s activi-
ties.”

Pricing and packages for the iPhone 6s and iPhone
6s Plus will be unveiled very soon! Mijbil Alayoub 

KUWAIT: Al-Sayer Car Rental, one of the Al Sayer Group
Holding Companies held a ceremony to honor teachers who
have been long term customers. 

As a token of gratitude towards customers,
awards were distributed by Paul Reynolds, COO
Al-Sayer Group to Dr Ladislav Novotny & Ms
Jennifer Baran, who have been long term cus-
tomers with Al-Sayer for more than 17 years and
10 years respectively. 

According to Mubarak Naser Al Sayer, CEO Al
Sayer Group Holding “The long term customers
from the Teachers segment have shown their
enormous trust and continuous co-operation dur-
ing the past decade. 

“As a Teacher and a long term customer I have been getting
the most reliable and economical package from Al-Sayer along

with their professional service and personalized care for the
last 17 years” Dr. Ladislav Novotny, a Professor with Kuwait

University justified his decision to be with Al-Sayer
Car Rental since 1998. 

“We believe in the value of education and our
gratitude is always expressed through a unique tai-
lor made package for those who are educating our
future generation” Jacob T Varghese, Senior
General Manager commented.  Established in the
year 1970, Al-Sayer Car Rental has emerged as a
market leader reflecting Al Sayer Group Holding
values of Best in the Business. The reputation and
growth of Al-Sayer Car rental during the years

mainly due to the most economical, professional operation of
car rental embedded with the most reliable Toyota & Lexus
models and quality service.

KUWAIT: Burgan Bank will conduct the Al Thuraya salary
Account draw on Sunday October 11th in which the winner
will be granted a luxurious Audi R8 car. Al Thuraya is the only
salary account in Kuwait offering a quarterly draw for a chance
to win 4 new Audi R8 cars in a year.

Burgan Bank’s Al Thuraya Account is a salary account that
provides multiple features. Every KD 10 available in the

account is a chance for customers to enter the much anticipat-
ed draw every quarter.  

Customers’ wishing to open an Al Thuraya account can do
so by simply visiting the nearest Burgan Bank branch and
obtain all the necessary details, or simply call the bank’s Call
Center 1804080. For further information, customers can also
visit the bank’s website on www.burgan.com.

Paul Reynolds COO and Jacob Varghese General Manager awarding long term customers.
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SHANGHAI: A New York judge has ordered the Bank of
China to hand over detailed information about Chinese
bank accounts used by a counterfeiting ring that allegedly
sold millions of dollars of fake Gucci handbags and wallets
in the US.

The decision could have far-reaching impact on the
ability of US courts to extract information about criminal
activity from Chinese banks, which serve as safe havens for
counterfeiters and money laundering on a large scale,
investigations and lawsuits in the US and Europe show.

Chinese banks have put up a fierce fight, claiming that
such disclosures would be an affront to China’s sovereign-
ty. The case has drawn political attention from both sides,
prompting inputs from both the Chinese Embassy in
Washington and the US Justice Department.

At stake are fundamental questions about whose rules
Chinese banks operating in the US must play by. Major
state-run Chinese banks are frequently used by counter-
feiters to move their ill-gotten gains beyond the reach of
Western law enforcement, the Associated Press showed in
an article this year.

China’s financial system is also used to launder money,
both by members of the Chinese diaspora and criminal
groups of other nationalities, lawsuits and investigations in
Europe and the US show. Yet under China’s legal system,
it’s difficult to get detailed banking records that can help
investigators trace the flow of criminal profits and to freeze
illicit funds.

In the Gucci case, US District Judge Richard Sullivan
ruled that US courts have jurisdiction over the Bank of
China, which has four branches in the United States and
claims to be the top choice for US dollar wire transfers to
and from China. Underlying his decision was a stinging dis-
missal of China’s legal system and existing international
mechanisms for judicial information sharing.

“Forcing Gucci to initiate this process in China would be
significantly less efficient, extremely time consuming, and
potentially fruitless,” he wrote in the Sept 29 order.

Revealing details
Chinese banks have been facilitating payments for

Chinese counterfeiters, said Geoffrey Potter, an intellectual
property lawyer at New York’s Patterson Belknap Webb &
Tyler. If the banks can be compelled to reveal details about
client accounts, it will be more difficult for counterfeiters to
do business. “Counterfeiting is a crime committed in order
to make money,” he said. “In order to get paid you need to
be part of the banking system.” The decision, which could
be appealed, may “be helpful to other plaintiffs that want
this type of information from the Bank of China in the
future,” said Dan Plane, an intellectual property lawyer at
Simone IP Services in Hong Kong.

But he cautioned that any victory, should the judgment
stand, could prove hollow. The Bank of China is likely to
disclose as little information as it can, while comforting its
own customers with information about how to mitigate
risks that may arise from disclosure, he said.

“It gets you over the initial hump, but there are still
going to be challenges, particularly in actually collecting a
damages award,” he said. “The biggest question of all is:
Are you ever going to be able get your hands on counter-
feiters’ funds in the control of Chinese banks?”

Even if Gucci ultimately gets the information it wants
from the Bank of China, it is likely to hit a legal firewall
when it tries to collect damages, should any be awarded.
Tiffany & Co., which has been mired in litigation of its own
against Chinese counterfeiters, offers an instructive lesson.
In two recent cases, Tiffany won large default judgments,
one in June for $52.3 million and the other in September,
for $26.5 million.

Now Tiffany faces the tricky task of actually collecting
the funds from the defendants, none of whom bothered to
show up in court. Most are believed to be beyond reach, in
China, where U.S. court judgments have no sway. Tiffany
and Gucci declined to comment. Bank of China lawyer
Andrew Rhys Davies did not respond to requests for com-
ment. — AP

KUWAIT: Registration for the first ever KIPCO
Tmkeen Award for Young Entrepreneurs, which
commenced in early September, has now closed.
A large number of media and technology busi-
nesses applied for the award, which is a partner-
ship between KIPCO - the Kuwait Projects
Company - and the Youth Empowerment
Organization (Tmkeen).

Registration, which extended for three weeks,
was open to entrepreneurs aged 18-33 with exist-
ing media and technology businesses established
for no longer than five years and licensed in
Kuwait.

Ms Eman Al Awadhi, KIPCO’s Group
Communications Director, said:

“At KIPCO, we believe that the empowerment
of young people is critical for the development of
the nation. Our partnership with Tmkeen to
launch this award has helped us reach out to the
talented youth of Kuwait and encourage them to
grow their passions into successful businesses.
KIPCO Group representatives are looking forward
to greater interaction with the applicants during
the first judging round, where we will be lending
Group expertise in the areas of planning, finance,
technology and marketing to help the young
business owners to evaluate their businesses from
different angles and develop a strong plan to
move forward.”

On his part, Ali Al Ibrahim, CEO of the Youth
Empowerment Organization, said: “The number of
eligible applicants has exceeded our expectations,
especially as we are targeting the media and tech-
nology sector this year. As partners with KIPCO on
this project, we are delighted at the immense
interest that this award has generated among the
tech savvy business community in Kuwait. We
sense the excitement of the applicants not only to
compete for the valuable prize, but also to benefit
from the expertise that KIPCO Group will be shar-
ing with them.”

The preliminary judging round will take place
on October 31, where eligible applicants will give
a 5-7 minute presentation to a panel of business
professionals from the KIPCO Group. Based on
defined business criteria, the ten applicants with
the highest scores will be eligible to give a final
presentation of 15 minutes before the official
judging panel in early November.

KIPCO Group - Burgan Bank, OSN, Gulf
Insurance Group, KAMCO Investment Company,
United Real Estate, Qurain Petrochemical
Industries, AUK, AUS, United Networks and Marina
FM - is offering the winner a bundle of services
valued at US$100,000. The services include a wide
range of financial, strategic and operational con-
sultation sessions, market studies, insurance cov-
erage and advertising services.

The winner of the grand prize will  be
announced at the opening of the Youth
Empowerment Symposium on November 9.
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Expect more
online fraud 
as new credit
cards arrive

NEW YORK: The new chip credit cards that shoppers
are getting in their mailboxes may prevent criminals
from stealing from stores, but many thieves are expect-
ed to move their operations online. Small businesses
could be the most vulnerable.

Online fraud in the US is expected to nearly double
to $19 billion by 2018 from $10 billion in 2014, accord-
ing to Javelin Strategy & Research, a consulting compa-
ny based in Pleasanton, California. In Britain, which
began shifting to chip cards in 2001, online fraud rose
55 percent from 2005 to 2008, according to the UK
Cards Association, an industry group.

“It’s inevitable it will happen,” says Steve Platt, an
executive vice president at Experian, the credit report-
ing company. Banks and other card issuers are sending
consumers the new cards because the chips embedded
in them are harder to counterfeit than magnetic stripes.
Issuers began sending replacement cards in the last
year because, as of Oct. 1, merchants are responsible for
financial losses from fraud committed with chip cards if
they don’t use new equipment to process chip card pay-
ments.

Small businesses are likely to be most vulnerable
because many can’t afford the sophisticated software
big retailers use to quickly determine whether transac-
tions are fraudulent. 

Banks no longer have the liability in such cases. And
there’s another wrinkle that could make operating diffi-
cult for businesses that experience a lot of online fraud:
Companies that exceed a limit on fraudulent transac-
tions - usually 1 percent of their total transactions - may
be barred from accepting credit cards.

People attempting to commit fraud online buy card
numbers and other information from hackers who
invaded computers systems at companies such as
Target Corp. and Home Depot Corp.  Then they use the
stolen card numbers to make online purchases.

To stop the criminals, Allen Walton examines orders
at his surveillance equipment company, SpyGuy
Security, one by one. “We manually scan all orders for
anything suspicious, like fake names, requests for
overnight delivery, and high-ticket orders,” says Walton,
whose company is based in Dallas. He finds fraudulent
orders several times a month.

The increase in online fraud is likely to happen over
time, partly because the switch to chip cards is ongoing
and expected to continue into 2016.

“The crooks tend to go where there’s less security,”
says Ken Paterson, a vice president at the consulting
firm Mercator Advisory Group in Maynard,
Massachusetts.

Technology can help companies root out fraud with
software that analyzes a number of factors in a transac-
tion: whether shipping and billing addresses match,
whether the order is placed from an unfamiliar comput-
er or device and whether the email address associated
with the order is unfamiliar. A high number of transac-
tions in a short time is another red flag, says Tom
Donlea, director of e-commerce at Whitepages, a
Seattle-based company whose services include address
verification for online businesses. When several suspi-
cious factors are present, the software flags a transac-
tion so a retailer can investigate.

EliteFixtures.com, a retailer of lighting fixtures and
other products in Hillsborough, New Jersey, has built a
fraud detection system that it says has almost com-
pletely eliminated fraudulent transactions.

“If someone is ordering a $10,000 chandelier and it’s
going to a ZIP code where the median home price is
$130,000,” says owner Steven Annese, “that doesn’t
make sense.” — AP


