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Ralph Lauren is stepping down as chief execu-
tive of the quintessentially American fashion
empire he has built up with its signature

preppy look over nearly 50 years, the company
announced Tuesday. Lauren, 75, who has become
an iconic figure in fashion from modest beginnings
as a self-taught tie designer, will stay on as chief
creative officer but hands over the top executive
post in November, it said. Taking over will be 41-
year-old Stefan Larsson, global president of the Old
Navy brand for Gap, who also previously worked
for Swedish fashion giant Hennes & Mauritz (H&M).

Lauren, who figures among US fashion royalty,
described his successor as “exceptionally talented.”
“He will bring our company a fresh and exciting
global perspective,” he said. “We have been a leader
in our industry for nearly 50 years, and this is just
the beginning.” Born Ralph Lifshitz in the Bronx in
New York City to Jewish immigrant parents, Lauren
is a fashion autodidact who never went to design
school. He began designing men’s neckties under
the Polo brand in 1967. 

In 1972, he developed the signature short-
sleeved shirts with the small logo of a polo player
that have become the beloved staple of classically
dressed youths around the world. He later went on
to build up a worldwide retail network with moves
into fragrances, accessories and women’s fashion.
Last year Ralph Lauren Corporation rung up $7.6
billion in sales. Lauren himself ranks 74th on the
Forbes 400 list of the wealthiest Americans, with
$6.2 billion. The company’s latest financial results

disappointed investors, however, and its share
price is down 43 percent over the past 12 months.

Boyhood dreaming of clothes 
“When they start designing things I can’t under-

stand, I’ll quit,” Lauren told the New York Times. “But
I don’t feel like I’m stepping back now.” He had
been a salesman for a tie company when he went
out on his own to make his own wide ties under
the Polo label. The more elegant European look
caught on and he soon was selling his wares to big
New York department stores and in his own tie
shop. His ambition was to cut a stylish figure him-
self after a boyhood dreaming of clothes he could-
n’t afford.

Over the years he did that by developing an
American “preppy” look that evoked a fantasy of
aristocratic, classically dressed youths. His succes-
sor as CEO came up through the world of global
retailing. Prior to joining Gap in 2012, Larsson
worked for 15 years at Hennes & Mauritz, helping
to make it a global giant. He is credited with boost-
ing H&M sales from $3 billion to $17 billion and
increasing its reach from 12 to 44 countries,
according to a Ralph Lauren company statement.
Larsson’s division at Gap, Old Navy, specializes in
more affordable clothing geared at teens and other
young customers. 

In the most recent quarter, Old Navy was the
only one of Gap’s three divisions to score positive
same-store sales. Gap said that Jill Stanton, execu-
tive vice president of global product at Old Navy,

will be interim global president. It said it had
begun the search for a permanent replacement for
Larsson. The announcements came after US mar-
kets closed. In after-hours trade, shares of Ralph
Lauren rose 3.9 percent to $108.10 and Gap fell 3.4
percent to $29.20. — AFP

Ralph Lauren hands over helm at iconic fashion brand

Designer Ralph Lauren waves on the runway at the end of
his show during the Mercedes-Benz Fashion Week
Fall/Winter 2014 shows in New York. — AFP

Designer Ralph Lauren, right, poses in his office with Stefan Larsson, global
brand president for Old Navy, Tuesday in New York. — AP

Models wear creations by Anthony Vaccarello during the 2016 Spring/Summer ready-to-wear collection fashion show.

Ninety-one fashion shows, talent from 24 different coun-
tries and Kris and Kendall Jenner landing in a jet to
flashes from paparazzi: It’s time for Paris Fashion Week.

Here are the highlights of the ready-to-wear spring-summer
2016 collections in Paris, where the first of nine days champi-
ons new talent.

Democratic fashion (Almost)
The Paris ready-to-wear shows are famed for their elitism -

welcoming in only a select few editors, buyers and celebrities.
But this year designer Simon Porte Jacquemus, via social
media, put 100 tickets up for grabs so the public could come
and see his Tuesday show. The eager fashion outsiders turned
up in droves. But old-school editors need not fear that their
coveted seats would be taken - the 100 tickets were standing-
room only. Fashion democracy has its limits.

Jacquemus
Fashion is all  about per formance. Up-and-coming

Jacquemus knows this and got creative in the highly-antici-
pated spectacle which opened with a gargantuan ball of red
cloth that a model rolled across a large auditorium. To top
that, half way through, a white horse appeared. And then a
woman struggled to dramatically pull an 8-meter (26-feet)
train of cloth. The clothes were equally experimental, and pos-
sessed the lost-and-found, bric-a-brac style that Maison
Margiela is famed for. With a hint of svelte sportswear.

A menswear pinstripe suit had an arm snipped off and
replaced with a white tube sleeve, and discordant cut out
knee pads in red and white. A white bustier top - that was
much bigger at one side - was worn eccentrically by the

midriff as if it just dropped down the model, with trailing blue
ribbons on the cuffs. It was a highly creative fusion of ideas.

Anthony Vaccarello
The designer who found international fame for dressing

Gwyneth Paltrow in an ultra-revealing black gown on Harper’s
Bazaar and then was hired by Donatella Versace to head her
Versus house, treated fashion insiders Tuesday to another
three-course meal in glam sexuality. Asymmetrical skirts, with
panels flying off the thigh exposing the leg, were combined
with heavy-duty jackets in safari colors. Stud buttons, shiny
zippers and lapels also demanded attention. Black sheer silk
shirts had silvery scales and silk foulards fluttered delicately
down, caressing the models’ bodies and proving why
Vaccarello is a red carpet favorite.

A finn in Paris
Making up one of the 24 different nationalities represented

this season in Paris, Tuomas Merikoski of Finland made his
debut on the ready-to-wear calendar as the designer for Aalto.
The low-key presentation mirrored the low-key, funky style of
the clothes. Oversize pants, a hybrid of the cowboy chaps sil-
houette, came in pared-down white or vivid denim.

A trapeze-shaped knit sweater sported details like oval
armholes and “AALTO” on the bust in psychedelic colors.
Merikoski succeeded in finding a signature style for the brand.
Other newcomers to the Paris ready-to-wear runways includ-
ed Nehera, Koche and Vetements. — AP
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