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KUWAIT: Al Sayer Group Holding held
Outstanding Customer Service Awards
Ceremony as part of the long-term commit-
ment towards best in the business customer
care. Al Sayer Group Board of Directors Faisal
Bader Al Sayer Vice Chairman and Mubarak
Naser Al Sayer CEO, Paul Reynolds COO,
Business Directors, Group Managers and
supervisory grade employees attended the

event. Speaking during the OCSAR Awards
ceremony Mubarak Naser Al Sayer CEO said
“The OCSAR - derived from the first letter of
each word in the title OUTSTANDING CUS-
TOMER SERVICE AWARD RECOGNITION. And it
is a reflection of the importance that we attach
to it that the people who achieve the best CSI. 

An increasing number of outlets securing
100% is remarkable and this time and in the
future they will be recognized with a new
award - the DIAMOND Award.” Apart from the
Diamond Award other Top performing teams
of the Group earned OCSAR Gold, Silver and
Bronze Awards for their contribution towards
excellent customer care. The Management
appreciated the teams for achieving better
results and marking a positive growth with 53
locations above 95%, 41 above 97% and an
amazing 11 locations with 100% in compari-
son with last year ’s result where 42 were
above 95% and 30 above 97%. 

The Chairman’s Award for “Most Trusted”
was presented to 58 of the Group’s locations.
Trust Level Is the measure of the trust our cus-
tomers, reflected by customer’s perception of
the treatment they get and it stands for team
efficiency and effectiveness to handle cus-
tomer complaints. 13 outlets earned Diamond
Award for securing 100 score, 29 outlets were
awarded Gold and 8 outlets each received

Silver and Bronze Awards. Minimizing and
handling complaints is a relentless pursuit by
everyone. The chairman’s award is about those
facilities that managed to create the highest
level of confidence from customers. 

The Vice Chairman’s Award for Best Facility
is presented for The Best Environment across
all Al Sayer Group Holding Company centers
and buildings measured based on the adher-
ence to standard guidelines and the role of
employees in the implementation of the Al-

Sayer Customer Charter. In this category 36 of
the outlets won Gold Award. Al Sayer Group
Facilities have been a major differentiating fac-
tor and the Group is committed to attaining
highest standard in presentation of facility
premises.

Al Sayer Group mission Statement calls for
us to be the “Best in the Business” across sever-
al dimensions. This takes account of the view
of the Company by our customers, or employ-
ees, our suppliers and the local community, as

well of course the financial performance to
give a long term, sustainable business model.
The Group’s biggest achievement is to have
successfully built a true culture for excellent
customer service and the Group’s mission is to
“Only sell the best products, with outstanding
Aftersales service”.

The Group’s customer care initiatives, facili-
ty expansion, employee training and develop-
ment will benefit from the ongoing SAP soft-
ware implementation project across the trad-
ing and non-trading units of the Group. SAP is
the globally renowned enterprise software to
manage business operations and customer
relations and the implementation at Al Sayer
Group will facilitate enhanced efficiency, inte-
grated information, enhanced reporting, bet-
ter customer service, data security and strong
platform for continued growth. 

Al Sayer group holds Outstanding

Customer Service Award ceremony 

Outstanding Customer Service Awards Ceremony

Winners from Al Sayer Rental Cars with Al Sayer Group Board of Directors Award winners from Group Service Division with Al Sayer Group Board of Directors

Al Sayer Group Vice Chairman Faisal Bader
Al Sayer & CEO Mubarak Naser Al Sayer

LONDON: Top oil exporter Saudi Arabia is slowly
regaining market share following its 2014 deci-
sion to no longer support prices, data shows, but
has a long way to go if it wants to go back to the
larger levels it has seen in the past. Saudi Arabia
led a shift by the Organization of the Petroleum
Exporting Countries in November 2014 to
defend market share against competing sup-
plies, rather than cut output to prop up prices as
they had for years. Oil is trading below $50 a bar-
rel, less than half its level of June 2014. But
Riyadh says the strategy is working and OPEC
officials point to stronger growth in world oil
demand since the policy shift and to slower
growth in non-OPEC supply.  Crude exports from
Saudi are on the rise from a 2014 low.

“Based on their own reported crude export
numbers for first-half 2015, the Saudis do appear
to have reclaimed some of the market share they
lost during 2014,” said David Fyfe, head of
research at trading firm Gunvor and a former
senior analyst at the International Energy
Agency. Figures from the US Energy Information
Administration (EIA) and the IEA point to Saudi
exports to major consumers in Asia and Europe
reaching multi-year highs in the first half.
Exports year-to-date to the US have risen, but
remain under pressure.

According to a Reuters analysis of Saudi data
on its exports and production, and using IEA
estimates of world product demand, Saudi
crude exports have amounted to around 8.1 per-
cent of the global market since November 2014,
after falling to 7.9 percent in 2014. To be sure,
the comparison of crude exports with estimated
global product demand is not perfect, but it pro-
vides a rough indication of the changes in Saudi
market share using publicly available and up to
date data. More than half of Saudi crude exports
head to Asia and the EIA said on Sept. 9 Saudi
Arabia had maintained its Asian market share,
exporting 4.4 million bpd of crude to seven big

customers in Asia in the first half of 2015. Since
2007, this is the second-highest Saudi exports in
the first half of the year to those countries, EIA
analyst Rebecca George said. The peak was in
2012 when 4.6 million bpd was exported in the
January-June period.

Saudi ‘concern’ 
More Saudi crude is heading to the United

States although market share is still under pres-
sure in the largest oil user. 

The United States imported 1.076 million
bpd of Saudi crude in June according to EIA
data, up from 788,000 bpd - the lowest since
2009 - in January 2015. But average exports in
the f irst  half  are lower than a year ago.
Nonetheless, the uptrend in 2015 may provide
some comfort to Saudi oil officials, who accord-
ing to two industry sources were alarmed when
Saudi crude exports to the U.S. fell below 1 mil-
lion bpd in August 2014.

“That was like a watershed when the Saudis
said ‘we can’t allow this to fall any lower,’” an
OPEC watcher with access to Saudi oil policy-
makers said, declining to be identified. Saudi
officials had started thinking about the market
share strategy in late 2013, industry sources said.
The shift became public knowledge when OPEC
in November 2014 refused to cut supplies
despite falling prices.

Despite rising in 2015, US imports of Saudi
crude are far below previous highs. Saudi
exported more than 2.2 million bpd to the
United States in May 2003 and now meets
around 15 percent of total US imports, down
from a third in the early 1990s. 

Saudi Arabia is also exporting more crude to
major consumers in Europe this year. Shipments
in the first half of 2015 to European members of
the Organization for Economic Cooperation and
Development (OECD) were the highest since
2006 averaged at 4,153 kilotons per month, or

about 1.01 million bpd, according to a Reuters
analysis of International Energy Agency data.

Exports, demand key indicators
Saudi Oil Minister Ali Al-Naimi said in June the

strategy is working and sources say the kingdom
weighs a range of factors to determine its success.
While it is not an official target, whether or not
Saudi exports are more or less than 7 million bpd
over a period of time is a basic indication of the
health of Saudi market share, Saudi oil sources
say. Saudi figures to July show its crude exports
have been above 7 million bpd in every month of
2015 except May. They fell below 7 million bpd in
seven months of 2014, having exceeded that rate
in every month of 2012 and 2013.

Revisions in world oil demand and non-OPEC
supply are also important considerations, an
industry source said. “Look at demand first,” this
source said. “Then look at the supply, but you
have to look at the marginal barrels - how was it
�affected since the oil price drop? That’s how you
know the strategy is working.” As well as Saudi
exports, those factors are moving in favorable
directions for Riyadh. The IEA expects world
demand in 2015 to grow by 1.71 million bpd, a
five-year high, and together with other forecast-
ers sees slower non-OPEC supply growth. Saudi
Arabia shows no sign of changing course, seeing
the strategy as long-term. 

Despite 2015’s success, next year promises a
further challenge if sanctions are lifted on Iran
and fellow OPEC rival Iraq boosts exports further.
“It’s probably taking more time than they (the
Saudis) thought for the strategy to bear fruit,” said
Fyfe of Gunvor.  “That said, the process of re-bal-
ancing has begun.” “A truer test of Riyadh’s ability
to reclaim market share may come in 2016. Next
year they’ll likely see a leveling off in domestic
demand from their new refineries, but potentially
also some extra competition from Iranian and
Iraqi barrels.” — Reuters

Saudi new oil policy works 

in reclaiming market share

Saudi sticks to strategy, sources say it is working

CHIBA: Shareholders arrive at a Toshiba shareholders meeting at the Makuhari
Messe in Chiba yesterday. — AFP 

CHIBA: Toshiba executives yesterday
faced the wrath of shareholders who
demanded an explanation after one of
Japan’s best-known companies was ham-
mered by a billion-dollar accounting
scandal.  Nearly 2,000 shareholders
turned up to an investor meeting outside
Tokyo, peppering a new management
team with questions about the affair
which led to the resignation of Toshiba’s
president and seven other top executives
in July. “There are many admirable peo-
ple working at Toshiba who must have
expressed concerns about what was
going on-who ignored them, who killed
their opinions?” demanded one share-
holder who identified himself by the sur-
name Kodama.

New president Masashi Muromachi’s
deep bows to the audience-a common
act of contrition among Japanese execu-
tives-seemed to do little to persuade
investors that he could overhaul the 140-
year-old firm’s corporate culture.
Shareholder Takayuki Otake called on
Toshiba’s new boss to reveal what he
knew about the scheme, sparking
applause among other investors.  “I truly
regret what happened,” said Muromachi,
who temporarily cut his salary in
response to the affair, and who noted he
was cleared of any wrongdoing.  

A company-hired panel found top
executives pressured underlings to
inflate Toshiba’s bottom line for years.
Mitsuro Nagai blamed the problem on
Japan’s rigid “salaryman” culture and a
general tendency not to challenge boss-
es. “The salarymen are too obedient to
authority,” the shareholder said.  “This
happens everywhere but especially in

Japan-one cannot say clearly what they
are thinking.” 

Yesterday shareholders approved
plans to cut the size of Toshiba’s board
while appointing more outside directors,
a move welcomed by some.  

“The company seems to be making
efforts to change past practices so I think
they are going in the right direction,” said
65-year-old Hiroshi Yajima.  Best known
for televisions and electronics, Toshiba’s
vast business was dented by the financial
crisis, while the 2011 Fukushima disaster
squashed demand for atomic power at
home in a big blow to the firm’s key
nuclear division.  Top executives com-
plained of “shameful results” that could
not be made public, and a company-
hired panel found they masterminded
the years-long scheme to hide poor
results. The affair was one of the most
damaging accounting scandals to hit
Japan in recent years. It came to light as
the country adopted a long-awaited cor-
porate governance code aimed at
improving firms’ transparency.  

Another investor voiced concern that
the scheme-which saw profits fraudulently
boosted on paper by about $1.2 billion
since the 2008 global financial crisis-would
attract huge lawsuits against Toshiba and
further damage its share price. “I need to
know whether it’s time to cut my losses
and sell the shares before they just
become pieces of paper,” a retired woman
in her sixties told AFP, noting it was her
first time attending the meeting. Toshiba’s
Tokyo-listed shares have lost 40 percent
since the scandal broke in early April. They
closed up 2.91 percent at 300 yen ($2.50)
yesterday. — AFP 
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DUBAI: Middle East fund managers favor United
Arab Emirates stock markets over other bourses
by a large margin as the region struggles with
low oil prices and an unstable global environ-
ment, a monthly Reuters survey shows. Gulf stock
markets are in a difficult period as cheap oil slash-
es the state revenues of energy exporting coun-
tries and begins to tighten liquidity in banking
systems. But the survey of 15 leading investment
firms, conducted over the past 10 days, shows
them still prepared to put new money into UAE
stocks. Some said the start of the reporting sea-
son for third-quarter corporate earnings in late
October could be the trigger for such allocations.

Fifty-three percent of fund managers in the
latest survey said they expected to raise equity
allocations to the UAE in the next three months,
while none expected to cut them. That was the
biggest bullish balance for UAE equities since the
survey was launched in September 2013. In the
previous month’s survey, 40 percent expected to

raise allocations there and none to cut them.
Sebastien Henin, head of asset management at
Abu Dhabi’s The National Investor, said that after
falls in recent months, the valuations of UAE
stocks were attractive for the first time since 2012.
“The UAE has a diversified economy compared to
the rest of the region - this is important with oil
prices under pressure,” he said.

Fund managers also cited expectations that
Dubai, with close trading ties to Iran, would bene-
fit from the lifting of international economic sanc-
tions against Tehran in coming months, as well as
the peg of the UAE dirham to the US dollar, which
insulates foreign funds from the currency risk
faced in many emerging markets. Within the Gulf,
the second most favored stock market is Saudi
Arabia, but by a much smaller margin. Thirty-three
percent of managers expect to raise equity alloca-
tions there and 20 percent to cut them; in the pre-
vious month, the ratios were 27 and 13 percent.
The Saudi market’s heavy exposure to petrochem-

ical industry earnings, which are sensitive to oil
prices, and a lack of clarity over how the govern-
ment will manage fiscal policy with oil so cheap
remain major concerns for funds.

The latest survey also showed managers
remained positive on Egypt despite that market’s
poor performance this year, with the Cairo index
down 18 percent year-to-date. Thirty-three per-
cent of managers said they expected to raise allo-
cations to Egyptian equities and none to cut
them, compared to ratios of 33 and 7 percent in
the previous month’s survey. 

The threat of depreciation of the Egyptian
pound, delays in pushing through economic
reforms and projects promised by the govern-
ment, and domestic security worries have hurt
the market.  But Henin said many funds were still
looking ahead to an uptrend in corporate profits
and the promise of stronger economic growth.
“From a fundamental view, all the ingredients are
there,” he said. — Reuters 
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