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KUWAIT: Last week, the Fed kept its key
interest rate at a record low in light of a
weak global economy, slower US hiring
and inflation. The Fed stated that it
would monitor job growth and inflation
to determine “whether it will be appro-
priate to raise the target range” for its
benchmark rate at its next meeting. The
statement marked the first time in seven
years that the Fed has clearly raised the
possibility that it could hike its key rate
from near zero at its next meeting.
Additionally, policymakers sounded less
concerned about international econom-
ic pressures as they removed a sentence
from their last meeting regarding risks
emerging from a growth slowdown in
China. 

On the foreign exchange side, the US
Dollar advanced against most major cur-
rencies on Wednesday as changes in the
Federal Reserve statement lifted the
probability of a December Fed hike
towards 50%. However, the greenback
lost most of its gains as disappointing
US Data dampened optimism over the
strength of the US economy. The Dollar
index reached a high of 97.818 after the
Fed’s statement but managed to close
lower at 96.946.

The Euro traded in a volatile manner
against the greenback last week. The
currency opened the week at 1.1018 and
reached a high of 1.1096 at midweek.
The Euro took a strong hit amid the
unexpectedly hawkish Fed statement,
which highlighted the divergence
between the Fed and the ECB monetary
policies. With the European Central Bank
signaling to increase stimulus less than 2
weeks before the Fed could raise interest
rates, putting downward pressure on the
single currency.  The Euro managed to
regain most of its losses and closed the
week higher at 1.1006.

Similarly the pound opened the week
at 1.5314 and rose to a high of 1.5382.
The currency then traded slightly lower
on the back of mixed GDP figures. Cable
dropped further as the Fed statement
sent the currencies to its lowest level last
week at 1.5243. Cable managed to close
the week higher at 1.5428 as weak fig-
ures from the US pushed the greenback

lower.   The Japanese Yen traded in a
tight range against the greenback last
week but managed to close the week
higher as the Bank of Japan refrained to
add more stimulus to the economy.
Additionally, better than expected eco-
nomic data from kept the Yen well sup-
ported. The pair opened the week at
121.47 and dropped to a low of 120.07.
The Japanese Yen closed the week at
120.62 despite depreciating to 121.56
amid the Fed statement.

The Australian Dollar was among the
worst performers after the price of iron
ore sank below $50 for the first time
since July. In addition, a surprisingly
weak Australian CPI report revived talks
of additional easing by the Reserve bank
of Australia. The Aussie opened the
week at 0.7216 and dropped to a low of
0.7068. The currency closed the week at
0.7138.

Durable goods orders drop 
US durable goods orders fell  in

September in line with expectations. In a
report, the US Commerce Department
said that total durable goods orders,
which include transportation items,
decreased by a seasonally adjusted 1.2%
last month, matching forecasts. Orders
for durable goods in August were
revised to a drop of 3.0% from a previ-
ously reported decline of 2.3%.

Similarly, core durable goods orders,
excluding volatile transportation items,
fell by a seasonally adjusted 0.4% in
September, compared to expectations
for an increase of 0.1%. Core durable
goods orders slumped 0.9% in August.

Consumer confidence 
drops to 3-month low 

US consumer confidence deteriorat-
ed to a three-month low in October,
dampening optimism over the health of
the economy. The Conference Board, a
market research group, said its index of
consumer confidence fell to 97.6 this
month from a reading of 102.6 in
September, whose figure was revised
from a previously reported 103.0.
Analysts expected the index to rise to
103.0 in October.

US Q3 GDP below expectations
The US economy grew less than

expected in the third quarter, dampen-
ing optimism over the health of the
economy and adding to uncertainty
over the possibility of a December rate
hike. In a report, the Commerce
Department said gross domestic prod-
uct grew at a seasonally adjusted annual
rate of 1.5% in the past quarter, missing
expectations for growth of 1.6%.
Meanwhile, the US economy grew 3.9%
in the previous quarter.

The data showed personal consump-

tion, which accounts for 70% of the US
economy, rose 3.2% in the third quarter,
below expectations for a 3.3% gain, and
compared to a 3.6% increase in the pre-
ceding quarter.

The slowdown in growth indicates
how the US economy can be attributed
to a global downturn led by the slowest
growth in China. Weak global demand
adversely impacting US exports while a
strengthening US dollar weighs on US
corporate earnings made abroad.

Disappointing housing figures
Pending home sales in the US fell for

the second straight month in
September, dampening optimism over

the health of the housing sector.
Pending home sales dropped 2.3% last
month, disappointing expectations for a
1.0% gain. Sales were previously down
1.4% in August.

Similarly, new home sales dropped in
September after two straight months of
gains, suggesting a temporary cooling in
the market for new houses. The
Commerce Department said on Monday
sales dropped 11.5% to a seasonally
adjusted annual rate of 468,000 units,
the lowest level since November 2014.
August’s sales pace was revised down to

529,000 units from the previously
reported 552,000 units.

Weekly Jobless Claims continuing to
show Strength in the Labor Market.

The number of jobless claims in the
US rose less than expected last week,
but claims continued to stay below the
300,000 level which is usually associated
with a firming labor market. Claims
increased by 1,000 to a seasonally
adjusted 260,000 from the previous
week’s total of 259,000.Meanwhile, ana-
lysts had expected jobless claims to rise
by 4,000 to 263,000. The four-week mov-
ing average was 259,250, a decrease of
4,000 from the previous week’s total of
263,250. The monthly average is seen as

a more accurate gauge of labor trends
because it reduces volatility in the week-
to-week data.

Europe & UK
German Business Confidence

Declines   
German business confidence fell for

the first time in four months in October,
signaling that a slowdown in global
demand is taking its toll on Europe’s
largest economy. The Ifo institute’s busi-
ness climate index declined to 108.2
from 108.5 in September. Meanwhile,
market expectation was for a drop to
107.8. 

UK GDP slows in Q3
Growth in the UK slowed to 0.5% in

the third quarter of the year following a
decline in activity in the country’s con-
struction and manufacturing sectors.

The Office of National Statistics esti-
mated Gross Domestic Product
increased by 0.5% in the July-September
quarter, down from 0.7% in the previous
quarter. Meanwhile, economists expect-
ed the economy to grow at 0.6%.
However, compared to the same quarter
in 2014, GDP was 2.3% higher. 

Asia 
BoJ Keeps Policy Unchanged
The Bank of Japan kept its monetary

policy unchanged as Governor Haruhiko
Kuroda bets that the current level of
stimulus is still sufficient to drive prices
to his 2 percent inflation target. Kuroda
has maintained the view in recent
months that a strong economic cycle is
intact, with high corporate profits and a
tight labor market bringing price gains,
once the effect of low energy costs is
discounted. The BOJ released a brief
statement after its meeting Friday show-
ing that the board voted 8-1 to continue
expanding the monetary base at an
annual pace of 80 trillion Yen. 

Kuwait
Kuwaiti Dinar at 0.30280
The USDKWD opened at 0.30280 on

Sunday morning.

FOMC statement puts a December hike back on the table 
NBK’s Weekly Money Market Report

KUWAIT: Burgan Bank Group announced
yesterday the first nine month results for
the financial year 2015. The results demon-
strate the consistent solid operating per-
formance of the group in its local and
regional contexts amid the headwinds
stemming from economic, exchange rates
& geo-politics volatilities. Burgan Bank
Group reported net income for the first 9
months of 2015 is up by 21% reaching KD
59 million. Third quarter
net income is up by 41%
reaching KD 21.6 mil-
lion. Compared to the
same period last year
and on a consolidated
basis, Operating income
surged to KD 216.8 mil-
lion mirroring a growth
of 8%. Operating Profits
grew by 9% to reach KD
77.7 million while oper-
ating profits before pro-
vision grew by 7.5%
reaching KD 121 million.
International Operations
Contribution to group’s
revenue reached 53%. 

Majed Essa Al Ajeel,
Chairman of Burgan
Bank Group commented: “The positive
leading indicators continue to point north
across the group subsidiaries. Burgan Bank
Kuwait achieved y-o-y growth of 3% for
loans and 7% for deposits. Jordan Kuwait
bank grew its loans & deposits by 1% & 9%
respectively. Burgan Bank-Turkey grew its
loans & deposits by 11% & 15% respective-
ly. Gulf bank Algeria grew its loans book by

4% while deposits growth remained flat.
Bank of Baghdad grew its loans & deposits
by 6% & 2% respectively and growth in
Tunis International bank remained flat. In
its local currency reporting, international
operations achieved even a higher growth.
It is important to mention that this positive
results are after taking a precautionary pro-
visions of KD 5 million in the third quarter
as a prudent step” 

“On behalf of the
board, I take this oppor-
tunity to thank our cus-
tomers and shareholders
for their confidence in
our capabilities. I would
also like to thank our
executive management
team for their leadership
and the excellent execu-
tion of the corporate
strategy, and to our staff
for their continued sup-
port and commitment,”
concluded Al Ajeel. 

The consolidated
financials encompass the
results of the Group’s
operations in Kuwait,
and its share from its

regional subsidiaries, namely Jordan
Kuwait Bank, Gulf Bank Algeria, Burgan
Bank - Turkey, Bank of Baghdad, Tunis
International Bank, in which Burgan Bank
owns a majority stake. Burgan Bank Group
has one of the largest regional branch net-
works with more than 240 branches across
Kuwait, Turkey, Jordan, Algeria, Iraq, Tunis,
Lebanon and Palestine.

Majed Essa Al Ajeel, Chairman 
of Burgan Bank Group.

Burgan Bank Group
net income for first 9
mths of 2015 up by 21%

Qatar Airways announces
unbelievable fares to 150
destinations worldwide

DOHA: Qatar Airways has launched its latest
global promotion, ‘Don’t just dream it, Plan it’
offering travellers exceptional savings on ear-
ly bookings. With this exciting promotion,
passengers can take advantage of attractive
airfares and make their dream holidays come
alive by planning their vacations in advance. 

And thanks to the rapidly expanding glob-
al network of Qatar Airways, this offer will
provide passengers with varied options of
seamless connectivity to more than 150 key
global destinations for the perfect holiday
experience. 

Customers can avail a discount of up to
35% on all-inclusive Economy and Business
Class return airfares to a variety of destina-
tions across Europe, the Middle East, Indian
Sub-continent, Asia Pacific, Africa, and the
Americas*.

Available for booking for five days from
2nd until 6th Nov 15, this promotion is valid
for outbound travel commencingbetween8th
Nov15 and 30th Jun 16. Passengers can make
their flight bookings either by visiting any

Qatar Airways’ sales office, through appointed
travel partners or via qatarairways.com/glob-
alsale. 

Qatar Airways Acting VP GCC Region,
Ishfaq Jalal, said: “The Qatar Airways Global
Sale is the best opportunity for travellers to
explore a new destination with their families.
At Qatar Airways, we aim to inspire travellers
to go beyond the ordinary. With our award-
winning services, advanced in-flight enter-
tainment system and legendary hospitality,
we look forward to welcoming our passen-
gers to an all new level of luxury in the sky.” 

Qatar Airways has seen rapid growth in
just 18 years of operation, to the point where
today it is flying a modern fleet of 166 aircraft
to 152 key business and leisure destinations
across Europe, the Middle East, Africa, Asia
Pacific, North America and South America.

Since the beginning of the year, Qatar
Airways has begun services to Amsterdam
( The Netherlands); Zanzibar ( Tanzania);
Faisalabad, Sialkot and Multan in Pakistan,
and Abha (Saudi Arabia). 

KUWAIT: Al Ahli Bank of Kuwait (ABK) recent-
ly honored 12 employees working in Board
Affairs, for their loyalty and dedication to the
Bank. Each employee honored during the
awards ceremony had completed between 5
and 15 years of service.

Commenting on the long-standing com-
mitment and value of their contribution to
the development of the Bank, Fawzy Al

Thunayan, General Manager of Board Affairs
said: “We are celebrating the efforts and loyal-
ty of some of our most valuable employees
who have been committed to the bank for a
number of years.  It is an honor to hand out
these awards and we thank them for the
hours they put in to make ABK the bank it is
today. 

On behalf of the Chairman, Board of ABK,

and Management, we congratulate them.”
Each department in the Bank hosts regular

Long Service Awards for members of staff
who have been with the bank for 5 years and
longer.   ABK has long enjoyed a reputation of
strong staff retention and an event honoring
staff that have spent 20 years and above was
recently held at the Symphony Hotel where
77 staff members were recognized. 

ABK hosts 5, 10 & 15 year 
service recognition awards

DUBAI: Ford recently topped the charts in two
different segments at the fifth Middle East Car
of the Year (MECOTY ) awards. An extensive
panel of judges, comprising 12 expert auto-
motive journalists from nine Gulf Cooperation
Council (GCC) and Levant countries, awarded
Ford’s Mustang the “Best Sports Coupe” title
for 2015, with Ford Focus ST claiming the “Best
Performance Hatchback” award. The Mustang
also won the coveted “Overall Middle East Car
of the Year” Jury Award.

Powering the award-winning Mustang is a
choice of three engines including the 5.0L V8,
the 3.7L V6, as well as the 2.3L EcoBoost, the
newest member of Ford’s global family of
EcoBoost engines. The 2.3-litre engine lever-
ages state-of-the-art technologies including
direct fuel injection, twin independent vari-
able camshaft timing and turbo charging to
produce big-engine power and torque with
improved fuel efficiency.

Also powered by a 2.0L EcoBoost engine,
and featuring a sportier and more aggressive
styling than the previous generation of the
Focus ST, the latest model has a lower, wider
stance, new dynamically sculpted front end,
s l immer headlamps and rec tangular  fog
lamps. The sports body kit also includes body-
colour side skirts and diffuser elements either
side of the exhaust, and a rear roof spoiler
optimised for aerodynamic per formance.
Black lamp bezels, ST badging and 19-inch ST
Design alloy wheels - available as an option -
complete the Focus’ impressive looks.

“At Ford, we strive to build vehicles and
technology that improve the lives of our cus-
tomers, whether at work or play,” said Jim
Benintende, president, Ford Middle East and
Africa.  “ We are honored that automotive

experts in the Middle East named the Focus ST
and Mustang as best-in-class in 2015, and
extremely proud of the fact that Mustang won
the overall Middle East Car of the Year jury
title.  It’s a testament to the great cars, trucks
and utilities we produce and the hard work of

the incredible men and women that work at
Ford.  

Mustang can be seen on the Ford stand (no.
115) located inside Hall 1 of the Dubai World
Trade Centre, during the Dubai International
Motor Show (November 10-14, 2015.

Ford Mustang is Middle East Car of the Year


