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NEW YORK: The SXSW Interactive tech-
nology festival said Friday that it will
hold an “online harassment summit”
after it was criticized for bowing to
threats and canceling two panels relat-
ed to video games and online harass-
ment. Canceling the panels “sent an
unintended message that SXSW not
only tolerates online harassment but
condones it,” SXSW Interactive Director
Hugh Forrest said in a blog post.

The original inclusion of the panels
triggered threats of violence against
the festival. That led organizers to can-
cel them “in the interest of public safe-
ty,” Forrest said.

But scrapping the sessions was “not
an appropriate response” and the festi-
val is now “working with the authorities
and security experts,” he said.

Both panels had been related to the
online campaign dubbed “GamerGate”
that began last fal l ,  during which
women were harassed for criticizing the
lack of diversity in the video-game
industry and women’s portrayal in it.
Neither of the panels mentions
GamerGate specifically.

The tech festival, held every March
in Austin, Texas, attracts 33,000-plus
attendees and is part of the larger
SXSW extravaganza for music and film.
Online media companies BuzzFeed and
Vox Media had threatened to pull their
panelists and moderators from the fes-
tival if the panels weren’t reinstated.
Neither company responded to emails
asking if they now planned to partici-
pate.

The festival said Friday that it would

have a “day-long summit to examine”
online harassment on Saturday, March
12. The event will be in-person and live-
streamed, said Kelly Krause of SXSW’s
press team. Forrest’s post said the event
would include speakers from both of
the originally scheduled panels. One
was called “Level Up: Overcoming
Harassment in Games,” the other
“SavePoint: A Discussion on the Gaming
Community.” The “SavePoint” talk had
been set to discuss the “current
social/political landscape in the gaming
community” and included speakers
who shared some GamerGate concerns,
such as ethics in gaming journalism.
The “Level Up” panel included several
women who have been subjected to
harassment.

Not all the participants were com-

fortable with the new arrangement.
Randi Harper, who had been scheduled
to be on the “Level Up” panel, wrote in
an emailed statement that the original
panelists were “not confirmed to be
speaking” at the summit after the two
panels were combined into one event.
Harper is the founder of the Online
Abuse Prevention Initiative, a non-prof-
it, according to its website. “We were
very surprised to find SXSW making
GamerGate a part of the discussion
about online harassment. While we fully
support GamerGate being a part of
SXSW Gaming, adding them to the
summit creates a safety concern for
many of the people who are currently
scheduled to be participating,” she
wrote in the statement. “It is unfortu-
nate that SXSW still lacks an under-

standing of online harassment, and I
have no confidence in their ability to
run this summit while keeping panelists
safe and providing for a productive
conversation.”

Krause did not reply to an email ask-
ing for comment regarding Harper’s
statement. “We’re cautious. We want to
play it by ear and see where it goes,”
said Perry Jones, who had been on the
“SavePoint” panel and is founder of the
Open Gaming Society. Jones said that
was an advocacy group that is critical of
both video game journalism and “pan-
dering” in diversity efforts in video
games.

“The last thing you want is for some-
one somewhere to take up arms and
cause on-site violence of some sort,” he
said.—AP

SXSW festival plans online harassment event

HANOVER:  In this March 13, 2003, file photo, Selnuk Sirher removes a photo after scanning with the new HP printer PSC 1210 at the booth of the
Hewlett-Packard company at the fair CeBIT in Hanover. —AP

SAN FRANCISCO: One of the nation’s most sto-
ried tech companies will split in two this week-
end, another casualty of seismic shifts in the way
people use technology - and big-company slug-
gishness in responding. Hewlett-Packard was an
early pioneer of what became the model for
Silicon Valley startups: Founded in 1939 by two
Stanford graduates in a Palo Alto, California,
garage, HP was long celebrated for its engineer-
ing know-how and laid-back corporate culture. It
made hefty profits as it grew into a multinational
giant that sold a wide range of computer gear
and commercial tech services.

But after struggling to keep pace with recent
trends like the rise of smartphones and cloud
computing. HP’s board decided last year to cre-
ate two smaller companies, each with a narrow-
er focus.

HP Inc. will sell personal computers and print-
ers; Hewlett Packard Enterprise will sell commer-
cial computer systems, software and tech servic-
es. Starting Monday, each will trade separately
on the New York Stock Exchange.

The old HP “missed the emergence of the
Web,” said tech analyst Peter Burris at Forrester
Research. “ They missed the emergence of
mobile.”

HP’s current chief executive, who pushed for
the split, says the new spinoffs will be more nim-

ble. CEO Meg Whitman will run HP Enterprise,
while PC industry veteran Dion Weisler will lead
HP Inc. Each will be independent, with “flexibility
to respond to a constantly evolving market,”
Whitman told an investor conference last
month. “With less to focus on,” she added, “each
company will do core things better.” By dividing
HP into roughly equal halves, analysts estimate,
each spinoff should produce more than $50 bil-
lion in sales next year. But skeptics say neither
will have the clout of the old HP, which became a
leading consumer brand while using its vast size
to negotiate volume discounts with suppliers
and big contracts with business customers.

“They won’t have the impact that HP once
had, now that they don’t have the depth of port-
folio they once had,” predicted Rob Enderle, a
longtime industry analyst. “It’s not clear what HP
is anymore.”

Each of the spin-offs will face significant chal-
lenges: Demand for PCs and printers is continu-
ing to decline, as more people use mobile
devices and store their documents and photos
online in the cloud. And in the commercial com-
puting sector, more businesses are using online
software instead of buying servers and other
hardware from companies like HP.

HP recently said it’s giving up on competing
directly in cloud computing, a growing business

in which companies large and small run soft-
ware in remote data centers operated by
Amazon and others.

The same trends are rocking other long-time
tech giants. Microsoft has been forced to change
the way it sells software, as fewer people buy
PCs that run its Windows operating system. PC-
maker Dell is shifting its focus to corporate data
centers, paying $67 billion to acquire commer-
cial computing giant EMC Corp. IBM, meanwhile,
has sold off units that made personal computers,
servers and microprocessors as profits declined
in each. It’s investing in new sectors with more
growth potential, such as data analytics, cyber-
security and cloud computing.

Along with external pressures, HP has strug-
gled with internal problems - a series of contro-
versial CEOs, botched acquisitions and scandals
involving top executives and directors.

Critics still debate the wisdom of an earlier
decision to spin off a unit that made scientific
testing and measurement gear. That was HP’s
original, and some believe its most innovative,
business. It became Agilent Technologies in
2000. As for the new spinoffs, Forrester’s Burris
said he’s not ready to count them out. “It’s rea-
sonable to think both can be thriving compa-
nies, but a lot will come down to the quality of
their management.”—AP

HP, a Silicon Valley icon,

is ready for its break-up

US reaches settlement with 

hospitals over cardiac device

WASHINGTON: The Justice Department
said Friday that it had reached settlements
totaling more than $250 million with hun-
dreds of hospitals where doctors implanted
cardiac devices in violation of Medicare
coverage requirements.

The settlements encompass nearly 500
hospitals in 43 states where cardioverter
defibrillators were implanted in Medicare
patients too soon after they suffered a
heart attack, had heart bypass surgery or
angioplasty. Medicare sets waiting periods
of up to 90 days before implanting the
$25,000 devices, which deliver mild electric
shocks to restore a normal heart rhythm.
Clinical trials have shown the heart often
recovers its own rhythm during that time,
making the pricey defibrillators unneces-
sary.

“ The settlements announced today
demonstrate the Department of Justice’s
commitment to protect Medicare dollars
and federal health benefits,” said Wifredo A.
Ferrer, U.S. Attorney for the Southern
District of Florida. “Guided by a panel of
leading cardiologists and the review of
thousands of patients’ charts, the extensive

investigation behind the settlements was
heavily influenced by evidence-based med-
icine.” A 2011 study led by researchers at
Duke University of 111,707 patients that
received cardioverter defibrillators found
that nearly a quarter received no clinical
benefit. Those patients were also shown to
develop significantly more post-procedural
complications, including death.

The settlements, said to be among the
largest of their kind, are the result of a fed-
eral whistleblower lawsuit filed in Florida 7
years ago by cardiac nurse Leatrice Ford
Richards and Thomas Schuhmann, a health
care reimbursement consultant.

Under the False Claims Act, the whistle-
blowers will reap about $38 million from
the settlements. A portion of that will go to
Bryan Vroon, their Atlanta-based attorney.

Among the large health-care providers
involved, Hospital Corporation of America,
headquartered in Nashville, Tennessee,
agreed to pay $15.8 million. Ascension
Health, of St. Louis, Missouri, settled for
$14.9 million. The Justice Department says
it continues to investigate additional hospi-
tals.—AP

NEW YORK: Hate your cable box? In a
few weeks, Time Warner Cable is going
to start testing in New York City a cable
service that doesn’t need one and is
delivered over their customers’ home
Internet.

And that could one day expand
beyond New York as cable companies
try to appeal to younger people who
have grown comfortable watching TV
via Netflix or Hulu without a traditional
cable box. The number of people skip-
ping cable service is increasing as
more people choose the Internet for
their video fix. “Where we’re headed is
the ability of customers to access the
complete video product without hav-
ing to rent a set-top box from us,” said
CEO Rob Marcus on a call with analysts.
He said one thing the company had to
do was make sure that every channel
was available for an Internet TV alter-
native that worked through a stream-
ing-TV device like a Roku.

Marcus said you wouldn’t need a
tech to install cable for you. “You can
simply type in your username and
password and you have video,” he said.

It’s not clear how the service com-
pares to traditional TV. It’ll have a cou-
ple options for service packages, but
Time Warner Cable spokeswoman
Nathalie Burgos declined to answer
questions about prices and package
specifics.

Time Warner Cable’s T V app is
already available on a Roku or Xbox for
cable subscribers, who can use it in
place of a 2nd cable box. If you had
two TVs in your house and one cable
box, that app, as it exists now, serves as
a second cable box. But it doesn’t have
DVR functionality or video-on-demand
movies that you can pay extra to
watch.

With the new trial, Time Warner
Cable is eliminating the need for a first

cable box, which usually comes with a
monthly fee for customers, and throw-
ing in a free Roku. The service would
require a TV that worked with Roku.
Burgos wouldn’t answer questions
about how the service could affect a
user’s home Internet speeds.

Comcast is also trying to appeal to
millenials with Stream, a TV service
that cuts out the cable box and, when
using Comcast’s app, only works on
mobile devices and computers. (If you
subscribe, you can also log in to HBO
Go through an Apple T V, say, and
watch on a TV.) Stream has been test-
ing for free in Boston. Comcast
spokesman Steve Restivo says the serv-
ice, which is just broadcast networks
and HBO, will launch this quarter in
Boston and Chicago. Using it doesn’t
count against Comcast’s data caps
when you use Comcast’s app.

New York-based Time Warner Cable
Inc., which Charter Communications is
trying to buy, said Thursday that cable
customers fell by 7,000 in the July-
September quarter, to 10.8 million.
(Like Comcast, Time Warner Cable said
that it was its best third-quarter result
since 2006.) The company said that the
number of people signing up and the
number of people who were leaving
both improved in the third quarter,
and that its internal measures of cus-
tomer service showed gains.

But the real driver is the Web. It
gained 232,000 Internet customers, to
12.4 million. The company said more
customers are signing up for faster,
more expensive Internet speeds.

Its net income fell 12 percent to
$437 million, or $1.53 per share, hurt
by costs related to merger activity.
Adjusted earnings per share topped
analyst expectations. Revenue grew
3.6 percent to $5.92 billion, which was
short of Wall Street’s prediction.—AP

GPS collar stops tracking 

wandering wolf OR-7
BEND: The wolf OR-7 became glob-
ally famous when he took off from
his northeast Oregon pack four
years ago and wandered thousands
of miles in search of a mate, his
movement tracked by a GPS satel-
lite. His actions now be much hard-
er to track.

Wildlife officials say the collar
that transmitted his location
through satellites and radio signals
has stopped working. “It all finally
wore out,” said John Stephenson,
Oregon wolf coordinator for the
U.S. Fish and Wildlife Service in
Bend. “The battery died, basically.”

Without the regular information,
biologists rely on trail cameras and
in-person sightings to monitor him,
Stephenson told the Bend Bulletin
(http://bit.ly/1Sdd0fs ).

Knowing the electronics were
close to blinking out, state and fed-
eral wildlife managers made three
attempts - last summer, last fall and
early this spring - to trap OR-7 or
another member of his Rogue Pack,
said Mark Vargas, district wildlife

biologist for the Oregon
Department of Fish and Wildlife in
Medford. The hope was to replace
the batteries and keep the GPS
data coming in and the radio signal
going from OR-7 or track the pack
by collaring another one of the
wolves. “We’d love to get a collar
back on OR-7,” Vargas said, “but that
didn’t happen.” People around the
world tracked OR-7 when he set off
from the Imnaha Pack four years
ago, wandering thousands of miles
through Oregon, into Northern
California and back. He found a
mate, settled in the Cascade Range
in southern Oregon and has had
five pups. None of the wolves in the
pack has a working tracking collar.

Although not able to track and
locate OR-7 like before, Stephenson
and Vargas know where he and his
pack roam. For the past three years,
the wolf and his mate have hunted
and raised pups around the Sky
Lakes Wilderness Area between
Prospect and Fort Klamath.

Now 6 years old, OR-7 left his

pack when he was 2. His three older
pups, born last year, are full-sized
yearlings and may set out on their

own soon. “(It) wouldn’t be surpris-
ing if one of them took off this fall,”
Stephenson said.—AP

Time Warner Cable plans

for TV on the Internet

NEW YORK: In this May 26, 2015 file photo, the Time Warner Cable corporate
logo is displayed at a company store. Time Warner Cable is going to start testing
in New York City a cable service that doesn’t need a cable box and is delivered
over their customers’ home Internet.—AP

OREGON: This remote camera photo taken May 3, 2014, and provided
by the Oregon Department of Fish and Wildlife shows the wolf OR-7.
The GPS collar that allowed people around the world to track the
movements of Oregon’s famous wandering wolf has stopped work-
ing. State officials say the battery has died, and efforts to put a new
collar on OR-7 were unsuccessful.—AP


