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BEIJING: China will ensure that all key public areas are
covered with video surveillance cameras by 2020 to
fight crime and ensure social stability, the government
said yesterday, part of a broader push to step up secu-
rity in response to violent unrest.

China has already taken a series of measures to pre-
vent attacks by extremists, including plans for an anti-
terrorism law that would give the government broader
surveillance powers and offering to pay for tips about
violent plots. Places such as roads will be fully covered
by cameras and information their gather will be shared

with the authorities, the country’s top economic plan-
ner, the National Development and Reform
Commission, said in a statement.

“Building a public security surveillance net is an
important measure under the new situation to main-
tain national security and social stability as well as pre-
vent and combat violent terrorist crimes,” the planner
said. The plan aims to enhance public security moni-
toring, optimise traffic conditions and “improve social
management”, it added.

As part of the clampdown, last month the govern-

ment said it would establish a national population
database linked to ID information and credit records.

Local governments will be required to make sure
the cameras work around the clock and can function
effectively, the statement said.

China was rocked last year by a string of knife and
bomb attacks that it has blamed on separatists from
the western region of Xinjiang, which has been
plagued by unrest.

Xinjiang is home to the Muslim Uighur people, who
have chafed under growing restrictions from China,

including on their religion, language and culture.
Rights activists have criticised the government, saying
the crackdown only serves to exacerbate tensions and
breed extremism.

Hundreds of people have been killed in resource-
rich Xinjiang, strategically located on the borders of
central Asia, in violence in the past two years between
Uighurs and ethnic majority Han Chinese.

China has also tightened security at hospitals and
other health facilities after a spate of violence against
doctors and nurses. — Reuters

China to increase video surveillance in security push

TOKYO: Toyota Motor Corp. and Japanese rival
Mazda are expanding their partnership to a long-
term one focusing on technologies in the areas of
safety and fuel efficiency.

Toyota President Akio Toyoda and Mazda Motor
Corp. President Masamichi Kogai shook hands at a
Tokyo hotel yesterday, both smiling and decked
out in dark suits and red ties.

The companies are setting up a joint committee
to figure out how best to work together. Both sides
said the goal was to have their engineers work
together on product development.

“It ’s more an engagement,” Toyoda said,
responding to comparisons to the event as a wed-
ding. The companies aren’t taking stakes in each
other. Toyoda expressed interest in Hiroshima-
based Mazda’s fuel-efficient technology for gaso-
line engines and diesel vehicles called Skyactive.

But neither immediately went into specifics,
such as whether Toyota would license Mazda to
use its new green technology, such as fuel cells,
which runs on the energy created when hydrogen
combines with oxygen in the air to form water.

Design finesse
Toyota already provides hybrid technology to

Mazda. Mazda also makes compact cars for Toyota
at its Mexico plant.

Toyoda and Kogai said the two companies share
a corporate culture based on a determination to
pursue quality cars. Toyoda expressed admiration

for Mazda’s design finesse. Kogai said Toyota has
the same Mazda spirit.

“We both take up challenges,” Toyoda told
reporters. “I’m excited to think about what kind of
chemical reaction will be concocted, what great
products will be created, when our engineers work
together.”

Toyota has repeatedly said it is open to alliances
with other automakers. It has worked with General
Motors, and it announced collaboration on fuel
cells with BMW in 2013.

Mazda used to have a powerful partner in
Dearborn-based Ford Motor Co., which bought 25
percent of Mazda in 1979, and raised it to 33.4 per-
cent in 1996. But Ford began cutting ties in 2008,
and shedding its stake in Mazda.

Toyota, the world’s No. 1 automaker in global
vehicle sales, is re-embarking on an aggressive
growth drive after taking a hit from massive recalls,
mostly in the US, that began in 2009.

The tie-up with Mazda is the latest addition to
Toyota’s sprawling empire, which has Japanese
truck maker Hino Motors and minicar maker
Daihatsu Motor Co. as a group company under its
wing. It is the top shareholder in Fuji Heavy
Industries, the maker of Subaru cars.

“Many people assume Toyota is just about mon-
ey,” said Toyoda, in explaining why no capital tie-up
with Mazda was in the works. “Toyota is trying to
be reborn as a company that makes ever better
cars.” — AP

Toyota, Mazda announce 

partnership in technology
Engineers to work together on product development

TOKYO: Mazda Motor Corp. President
Masamichi Kogai speaks during a press confer-
ence with Toyota Motor Corp. President Akio
Toyoda in Tokyo yesterday. Toyota and Japanese
rival Mazda are expanding their partnership to
a long-term one focusing on technologies in the
areas of safety and fuel efficiency. Toyoda
expressed interest in Hiroshima-based Mazda’s
fuel-efficient technology for gasoline engines
and diesel vehicles called Skyactive. — AP

WASHINGTON: Facebook has teamed up
with nine news publishers to launch a
feature that will allow them to publish
articles directly on the network’s mobile
news feeds.

Sharing articles on Facebook’s mobile
app is more and more common. But as it
stands, it takes about eight seconds to
load articles. And this is by far the single
slowest content type on Facebook, it
said.

The new feature called Instant Articles
“makes the reading experience as much
as ten times faster than standard mobile

web articles,” Facebook said in a blog
post on its website.

It added publishers can sell advertise-
ments in their articles and keep the rev-
enue, or use Facebook’s Audience
Network to monetize unsold inventory.
Publishers will also be able to track data
and traffic through comScore and anoth-
er tools.

The nine partners are The New York
Ti m e s,  N a t i o n a l  G e o gr a p h i c ,
B u z z Fe e d,  N B C ,  Th e  At l a n t i c ,  Th e
Guardian, BBC News, Spiegel and Bild,
Facebook said. — AFP

DUBAI: According to research conducted by B2B
International and Kaspersky Lab, 44% of compa-
nies in the GCC respectively providing online serv-
ices (such as online shopping, online media, and
others) fell victim to DdoS attacks over the last 12
months. It proves that Distributed Denial of Service
attacks are common online business-related events
rather than just isolated incidents. That’s why it is
so important to guarantee business continuity by
taking steps to protect against DDoS attacks.

DdoS attacks aim to block access to a compa-
ny’s online resources by overloading them with
“junk” requests. Today DDoS attacks are easy and
cheap for almost anyone to launch: costs are low, a
simple search will find people who can do it for
you, and cryp to currencies allow everyone to con-
ceal their identities. This accessibility means that
any company with rivals or opponents of any sort
is at risk.

However, research suggests that IT companies
suffer more from DDoS attacks: 49% of IT industry
representatives worldwide reported that they had
encountered at least one DdoS attack over the last
year. Other businesses that rely on continuous
online services to make profits also scored highly:
firms engaged in e-commerce (44%), organizations
providing telecommunications services (44%) and
the media (42%). Financial companies are also
among the most frequently attacked organizations
- 39% of them reported an incident.

The consequences of DdoS attacks depend on
their type and duration, as well as on the field of
activity and distinctive features of the targeted
company. The survey showed that 13% of attacks
globally render the target sites totally inaccessible.
This fate most often befell media sites - 32% of
media organizations reported that their web
resources had been completely disabled due to a
DDoS attack. But even if the attackers failed to com-
pletely block user access to a company’s informa-
tion resources, partial inaccessibility is also a serious

problem. For example, 29% of respondents report-
ed that they or their users had faced problems con-
ducting online transactions as a result of a DdoS
attack. This problem is especially significant for
companies working in telecommunications and
logistics - 49% and 45% respectively reported it.

“Taking down a site or preventing transactions is
only the tip of the iceberg. A DDoS attack can lead
to reputational losses or legal claims over undeliv-
ered services. To ensure that clients have uninter-
rupted access to their online services, companies
need to think in advance about appropriate protec-
tion against DDoS attacks”, said Eugene Vigovsky,

Head of Kaspersky DDoS Protection, Kaspersky Lab.
Kaspersky Lab’s advanced technologies to pro-

tect against DdoS attacks are integrated in
Kaspersky DDoS Protection solution. If a DdoS
attack is detected by a special sensor, all traffic sent
to the client is redirected to special Kaspersky Lab
equipment where “junk” requests are filtered out
by sophisticated individual algorithms. These
cleaning centers are also monitored by experts
who can adjust the algorithms if required, even
during an attack. This approach avoids overloading
of the online customer service even during a
sophisticated or previously unknown attack. 

44% of GCC companies fell victim of 

DDoS attacks over the last 12 months

Review

TOKYO: Japan is readying to lift the lid on
what could be its most effective global market-
ing gimmick yet: the high-tech toilet seat.  Few
foreign visitors make it through their first day in
Japan without singing the praises of this epito-
me of Japanese know-how; a contraption that
offers both comforting warmth and a frighten-
ingly accurate bidet jet.  Now the government
appears ready to capitalise on the enthusiasm
and is set to talk up toilet technology as it
launches a worldwide drive to promote Japan’s
prowess in innovation for the smallest room,
according to the Yomiuri Shimbun.

Clean toilets equipped with various features
“will be a plus for tourism”, and will be included
in a growth strategy to be compiled this sum-
mer, the newspaper said, citing unnamed
sources.

The government will consider installing
more high-tech toilets in areas frequented by
tourists, such as airports, the Yomiuri said.  The
nation might also produce promotional videos

for foreigners in a bid to showcase the comfort
of Japanese toilets ahead of the 2020 Tokyo
Olympic Games, the newspaper said.

Nearly every household in Japan and most
public restrooms are equipped with a seat that
is plugged into the mains electricity.

At their most basic, they simply get warm,
while at the other end they boast motion sen-
sors, high-power odour-neutralisers and vari-
able water jets, all tailored to conserve energy
and water.

Some helpfully produce audio of flushing
water for those shy users who don’t want oth-
ers to hear the sound of someone.... using a toi-
let.  The nation’s bidet seats have won the
hearts of the rich and famous, including
Madonna and Will Smith, who have both sung
their praises. 

The seats are also among the most popular
items targeted by Chinese tourists, ranking
alongside high-spec rice cookers and cosmet-
ics. — AFP
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TOKYO: Japanese actor and musician Pierre Taki (L) tries out the voice search function on
Sony’s new 65-inch 4K LCD Bravia television with Sony Marketing president Hiroshi
Kawano (R) during a press preview at the company’s headquarters in Tokyo yesterday.
Sony’s new series of the Bravia 4K Android TV will be put on the Japanese market from
next month. — AFP

Japan’s high-tech toilet seat

NEW YORK: Shoot enough photos and
videos, and your phone will eventually fill
up.  Many phones don’t let you add storage,
and moving images to a personal computer
is complicated for many people.

Help comes from Yahoo and Apple.
Yahoo’s Flickr and Apple’s iCloud Photo
Library will automatically transfaer photos
and videos to your online account, so you
get a backup and more space on your
device.

FLICKR
Flickr offers virtually unlimited online

storage for free - 1 terabyte, or as Yahoo puts
it, about five photos a day for the next 60
years. For many people, that generosity has
sat unused, so Yahoo released tools this
month to automate image transfers.

With Flickr’s app for iPhones, iPads and
Android devices, old and new images alike
are automatically copied to your online
account. Free up space by deleting the origi-
nal files from your phone. You’ll still be able
to edit and share images through Flickr’s
app, and you can retrieve the originals from
Flickr anytime.

Meanwhile, Flickr’s software for Mac and
Windows computers will continually scan
and upload images, including ones you add
later.

Regardless of the source, all photos and
videos are viewable in one collection
through a Web browser or Flickr’s mobile
app. The newest images are on top, but you
can use Flickr’s smart sorting tools under its
“Magic View.” Software analyzes and catego-
rizes images based on what’s in them, such
as food and flowers. A search tool lets you
filter by such attributes as colors in the pic-
ture and the image’s orientation.

To free up space, you need to delete files
from your phone after getting them to
Flickr, which means you also need to keep
track of which ones have already been trans-
ferred. Also, while Flickr can categorize peo-
ple shots based on whether they contain
kids or groups, it doesn’t do face detection.
You can’t pull up photos of just your mom or
your best friend.

Flickr is still rolling out the features to all
of its users. I’ve encountered some hiccups,
including videos not uploading consistently.

And after a few days, Flickr still hasn’t fin-
ished transferring all of my photos. If your
collection is sizable like mine, it can take
days or weeks.

To get this: Just get Flickr’s app from your
phone’s app store. Go to http://flickr.com/
tools/downloadmac for the Mac software
and http://flickr.com/tools/downloadwin-
dows for Windows.

ICLOUD PHOTO LIBRARY
Launched last month, iCloud Photo

Library is Apple’s way of unifying your
photo collection online. It works with
Apple’s Photos app for organizing and
editing those images on Mac and mobile
devices.

Apple keeps a full-resolution version
online while downgrading what’s on your
device when space is low. You get the
original back when you need it.
Otherwise, it’s not taking up as much
space.  All this is automatic, so you don’t
need to mess with deleting originals and
potentially deleting the wrong ones.

You’re limited to Apple devices -
iPhones, iPads and Macs - and you’re
charged for storage once you hit 5 giga-
bytes, or roughly 3,000 photos. It costs 99
cents a month for 20 gigabytes, though
you might need more if your phone is
already full.

Unlike Flickr, Apple can sort images
based on specific individuals in them,
though it doesn’t do object recognition,
such as automatically identifying a dog in
a picture. Unlike Flickr, Apple can handle
RAW file formats favored by many profes-
sionals with high-end cameras. It’s not an
issue, though, if you’re just shooting with
the phone.

To get this: iCloud Photo Library is built
into the Photos apps that come with Mac
and iOS operating systems. There’s no sep-
arate download once you have the latest
system updates. You simply need to turn
the feature on when prompted.

AND THE REST ...
With Google’s Auto Backup and

Amazon’s Cloud Drive, you have to upload
photos from PCs manually. Automatic
transfers are limited to Apple and Android
phones.

Google offers free unlimited storage in
a reduced resolution. Otherwise, full-reso-
lution images count toward a free allot-
ment shared with Gmail and other Google
services. Amazon’s Cloud Drive is $12 a
year - waived for members of its $99-a-
year Prime service. That gives you unlimit-
ed photo storage only. It’s $60 a year if you
want unlimited videos, too.

With all of these services, images are
kept private - for your eyes only - until you
specific otherwise.

Flickr is the only one that’s truly free
and compatible with multiple systems.
But if you have an Apple device and don’t
mind paying, iCloud Photo Library is the
easier one to use. — AP

What to do if phones 
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